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WELCOME
Welcome to our year-end edition of GLOLink - GLOVent’s official 
company newsletter.

The purpose of the newsletter is to keep our clients and other interested 
parties up to date with new developments at GLOVent. These include 
new products, upgrades to existing products and value-added services 
and general information about our business.

As we are all probably wrapping things up for the year, it is always 
interesting to take some time to look back at the year and remind 
oneself of the ups and downs.  I would rate 2016 as another successful 
year for GLOVent, although it did not exclude a fair amount of 
challenges. GLOVent’s longest employed staff member, Francois, 
commented that this year was the toughest in his opinion since he 
joined the company more than 8 years ago. I believe the main reason 

for labelling it a though year was the demanding targets 
we placed on ourselves and our dedication in achieving 
them. 

I stated in our newsletter earlier this year that our main goals for 2016 
are to continue the growth of our client base, offer more products 
and services to our existing base and to transform our business from 
a traditional software development company to a company offering 
a range of products and services to our clients (communities). I am 
proud to look back at 2016 and realise that we achieved this and 
more. Our client base has grown from 410 communities in December 
2015 to currently more than 650 (almost a 60% growth in one year) and 
our member base has grown from about 78,000 in December 2015 to 
currently more than 132,000 (almost a 70% growth in the year). 
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We have also introduced more products 
and services to our client base, the most 
noticeable of it being the GLOPortal VMS (Visitor 
Management System) and the launch of our 
GLOPortal Member Application. We are proud 
to once again be the leaders in Community 
Management Systems in the launch of our 
fully integrated member application where 
members of our client communities can connect 
with their management committee and one-
another directly through their smartphones. The 
GLOPortal VMS (Visitor Management System) 
has also been accepted very positively by our 
clients with a number of leading estates already 
enjoying the benefits of this state-of-the-art 
visitor solution.

The introduction of new products and services 

combined with this rate of growth do not come 
easy though. Extreme pressure is placed on 
all resources (human and other), especially 
when we continue to do all in our power to 
maintain our excellent service delivery and user 
experience. Despite our best efforts, we did 
experience some challenges which included 
system downtime due to an overloaded server 
and some ‘teething problems’ with the launch 
of our mobile app and VMS. We would like to 
again sincerely apologise to all our clients who 
experienced some difficulties due to these 
events. Although we cannot guarantee fault 
free solutions going forward, we can again 
confirm our commitment to continuous learning 
and improvement to ensure the best possible 
experience to all our clients and partners. 

On this note we would like to again extend a 
special welcome to all our new clients and 
a sincere thank you to all our clients and 
stakeholders for their continued support. We as 
always continue to value each relationship and 
feel honoured to do business in such a special 
environment. I would also like to extend a 
special thank you to the GLOVent team for their 
extreme hard work and commitment during the 
past year.

I wish everyone a blessed festive season and 
look forward to an exciting and prosperous 2017.
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Marie’s Top User Tips
DATABASE

Having all the information on your members in one place is so convenient, however 
it can be vexing if you don’t know how to search for the information using your CMS.

Your Member Search provides you with a Search By dropdown, an AND (optional) 
dropdown and a Results Size dropdown.

When searching for All Members it is a good idea to change the results size as well, 
so you have all the members on one screen instead of needing to page ‘Next’. 
Take note that the default Results Size is set to 100.

• Search By >select All Members and change the Results Size to 1000
• Click Search
• You now have all the members on your database on one screen. Clicking 

on the different headings (Stand No, Name, Surname, Email, Cell Number, 
Member Type) will sort the information alphabetically or numerically, the system 
automatically sorts the info according to Stand No in numerical order.
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Now let’s search for all Residents living on the Estate.

• Search By > “Resident” and choose “YES”
• Change the results size to 1000
• Click “Search”

How about searching for a specific person using their surname.

• Search By > select “Surname” and type in the search box ‘glas’
• Click “Search”
• (the search box isn’t case sensitive so you can do a search using capital if you’d like but 

it’s not necessary. Also, you can type a part of a person’s surname i.e. engel instead of 
typing the full surname Engelbrecht)

There are many ways of searching information on the database. Instead of needing to 
read a 10 page manual on how to search for specific info, my suggestion would be to 
play around with the search options and if you’re still struggling, email our Support Team 
as we’re always willing to assist.

Important 
Dates
Please note that GLOVent Solutions will be 
closing on the 16th of December 2016 - 2nd 
of January 2017.

Marie’s Top User Tips (Cont . . .)
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LakeLand - 21 April 2016
www.lakeland.co.za
The natural, indigenous beauty of Lakeland is what makes it 
special. Situated on the shoreline of the Hartbeespoort Dam, 
Lakeland is complete with a diverse variety of birdlife, an 
expansive wetland, free roaming buck in an estate that boasts 
the best facilities, services and security - all befitting Lakeland’s 
“Premier Estate” status.

Welcome to
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OUR NEW CLIENTS

Lizome Hof - Von Wielligh Property Management
4 May 2016 - www.vonwiellighprop.co.za
A company that is truly passionate about people and their 
properties. Our team constantly aim to ensure that we uphold 
the highest customer service delivery levels and strive to make 
every client interaction a positive experience.

Cedar Lakes  - 6 June 2016
www.cedarlakes.co.za
Cedar Lakes is a Lifestyle Estate located in Fourways, in the 
Northern Suburbs of Johannesburg alongside the Broadacres 
Lifestyle Shopping Centre on Cedar Road and in close proximity 
of Fourways Mall, Montecasino, Lanseria Airport, and within 
easy access of good schools. This unique Residential Estate 
boasts some of the most outstanding, tranquil surroundings and 
rich, natural environments seldom found in this area

Intaba Ridge Private Game Estate - 14 June 2016
www.intabaridge.co.za
Boasting an abundance of wildlife, the Intaba Ridge 
development pays special attention to security and the eco-
friendliness of the entire Estate. Minimum stand sizes of 2500m² 
and game corridors, ensure wide open spaces and the best 
views of Pietermaritzburg and Table Mountain.



Ballito Estates  - 4 October 2016
www.ballito-estates.co.za
A professional property administration company based in the 
heart of the Dolphin Coast that currently administers just over 
179 bodies corporate and home owners associations. Their 
mission is to provide owners and trustees with sound advice 
and administration through property financial planning and the 
correct understanding of the laws that govern these bodies.
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Nooitgedacht  Village 20 July 2016
www.nooitgedachtestate.co.za/village/hoa-login/
Nooitgedacht Village will be an exciting mix of residential, 
commercial and retail components that combine to create 
attractive, safe village living.  It is set on a 25ha site that forms 
part of Nooitgedacht Estate in Stellenbosch, South Africa. 
Surrounded by rolling vineyards and mountain vistas it has 
convenient access to the towns of Stellenbosch, Paarl and 
Franschhoek as well as Cape Town and its Northern Suburbs.

Chamboard Apartments
www.chambordapartments.co.za
Chambord Apartments is situated in the eastern suburb of La 
Montagne, Pretoria, South Africa. Chambord comprises 187 
units made up of 11 Bachelors apartments, 44 One Bedroom 
Apartments, 88 Two bedroom apartments and 44 Three 
Bedroom apartments. Chambord also boasts one of the best 
views in Pretoria.

Country View HOA
www.countryviewhoa.co.za

Rockcliff Estate - 23 November
www.rockcliffestate.co.za

Welcome to our new clients (Cont . . .) 



Seaward Estate  - 11 Augustus
www.seawardestates.co.za
Seaward Estates is a 100 hectare gated housing estate which 
is ideally positioned next to the Alberlito Hospital and Ashton 
International Collage. The estate gives easy access to the Ballito 
retail hubs of the Lifestyle Center, The Junction and Ballito Bay Mall
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Pezula Golf Estate - 31 Augustus
www.pezulagolfestate.com
Pezula Golf Estate is one of the premier residential 
developments in South Africa. With its superb location high 
above the lagoon-side town of Knysna on the Garden 
Route coast and its unique natural environment, this sought-
after estate offers the discerning buyer excellent security, an 
unparalleled lifestyle and a superb investment opportunity.

Maucon - 8 September 
www.maucon.co.za
Maucon is committed to ensuring that each and every step 
of the construction process is an enjoyable experience. This 
has always helped us to foster long-term relationships with 
our clients, the same clients who see fit to re-invest with our 
successful developments.

Savanna Hills Estate - 21 July 2016
www.savannahills.co.za

Welcome to our new clients (Cont . . .) 



Waterford Estate - 7 November 
www.waterford.co.za
Nestled against the Klein Jukskei river, Waterford Estate is a relaxing 
environment located in the heart of Fourways, Johannesburg. 
With an emphasis on indigenous planting and the river nearby, 
the birdlife is plentiful. The bushbaby corridor sometimes results in 
these shy creatures visiting our gardens, keeping to the tops of the 
thorn trees.

Welcome to our new clients (Cont . . .) 
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Boschenmeer Golf & Country Estate
www.boschenmeerhoa.co.za
Amid the picturesque winelands of the Western Cape’s 
historic Paarl/Franschhoek Valley, framed by the majestic 
Drakenstein mountains and the famous Paarl Rock, lies an 
estate beyond compare: This is Boschenmeer.

Helderfontein Estate - 11 November 
www.helderfontein.org
Within its secure perimeter, Helderfontein Estate offers a wide 
range of large residential stands and homes with spectacular 
view. The environment is known  for its incredible spaces, such 
as parklands and greenbelts amongst its lush landscapes and 
indigenous plant life.

CAISA - 8 September 
www.caisa.co.za
The main objective of CAISA is to provide training and 
development that culminate in qualifications and 
professional designations for its members through the 
Professional Management Development Program (PMDP). 



Selborne - 2 December 2016
www.selborneparkgolfestate.com
Situated in the scenic town of Pennington on the KwaZulu-Natal 
South Coast, Selborne Park Golf Estate is a pristine, seaside utopia 
with world-class facilities. The jewel of Selborne is its golf course, 
rated by Golf Digest magazine as one of the top 100 courses in 
Southern Africa.

Welcome to our new clients (Cont . . .) 
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Palm Lakes - 6 June 2016
www.palmlakesfamilyestate.co.za
Palm Lakes offers idyllic family orientated living, set against a 
breathtaking backdrop of lush, rolling green hills on KZN’s North 
Coast. It’s a complete lifestyle, where residential, corporate and 
family focused activities are rolled into one, enabling residents to 
live, work and play out their lives with every modern convenience 
right at their fingertips.



If you need feedback from your 
members on something small like 
‘Where should we plant this tree’ 
from something big like ‘Will you 
be attending the AGM’, your CMS 
has the functionality to gather 
feedback from your members. I’ll 
explain how to make use of Surveys 
and also SMS Polls.

SURVEYS

Send us an email with the questions 
you’d like to ask your members, 
specify if there are dropdown 
options eg. Will you be joining the 

Christmas Party (Yes/No)
Include in the email what the 
Survey Name should be, to whom 
the survey should be sent to, what 
the cover email (explain briefly 
what the survey is about) for the 
survey should be and lastly the 
closing date for the survey. 

Once we’ve received these we’ll 
quickly draw up a survey and send 
you a sample for approval.

Depending on the length of the 
survey, we can get it done in a 
couple of hours.

UTILIZING YOUR 
GLOPORTAL CMS
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Utilizing your GLOPortal CMS (Cont . . .)
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Once the survey has closed, we’ll provide you with a Survey Report with 
graphs and all the answers received.

SMS POLL

An SMS Poll is meant to be a short and fast means of gathering info from 
your members. I would suggest leaving lengthy questions to be created 
as a survey and instead use the SMS Poll for things like:

1. Will you be attending the Carols by Candlelight?
2. Would you like to make a donation to the Security Guards?
3. Do you approve of the new signage at the Main Gate?

Let’s use the 3rd example:

• Inside your CMS go to Communication and select SMS Poll.
• Specify the Poll End Date, select your recipients, click Search and then 

click Next

• Type your question in the text box. ‘Do you approve of the new signage 
at the Main Gate?’

• Type in the answer options ‘A: Yes’ ; ‘B: No’ ; ‘C: Indifferent’
• Click Send Campaign

When the poll closes, draw a report by going to Admin and selecting 
Reports. Tick the SMS Poll box and select the date range, then click 
search.

All the feedback received from your members will now be viewable on 
your screen.
 
For any questions or assistance please contact our Support Team via 
email on support@glovent.co.za or call us on 086 101 7424.



Most people love Estate living (or at least those who stay in an Estate) and recognise the value 
of staying in a secure environment. Estate living is about much more than just security, but having 
the peace of mind that you and your family are relatively safe at home in an estate remains a 
huge comfort.
 
As with most things in life, in order to enjoy the benefits of living in an estate, residents needs to 
adhere to a number of rules. One area that requires strict control is access control, especially the 
control of non residents entering and leaving the estate, or visitor access control.
 
Visitor access control is stil one area that is causing a lot of headaches at estates. The current 
visitor management procedures at estates are either insufficient for maintaining the desired level 
of security or secure enough, but hugely inconvenient to visitors in usually long queues at the 
access gates.
 
The good news is that with today’s technology, visitor management systems or solutions are 
available that provides a high level of control without inconveniencing the residents or the visitors.
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Visitor Management Systems for Residential Communities

PART 1 OF 3 - ACCESS VERIFICATION



Access Verification (Cont . . .)

GLOVent Solutions has been the providers 
of Community Management Systems 
(CMS) to residential communities (estates) 
for the past 10 years and recently 
introduced a visitor management solution 
(GLOPortal VMS). 

GLOVent believes a good visitor management 
system should include three main elements, 
which were used as the baseline for the design 
of the GLOPortal Visitor Management System 
(VMS).
 
The three elements required in a good visitor 
management system, in our opinion, are: 1) 
Access Verification - ensuring the visitor has 
a rightful purpose on the estate; 2) Visitor 
Identification - capturing the data of the 
visitor(s) and their vehicles and 3) Data Storage 

and Access - storing the captured data 
securely in conformance with the protection of 
information principles and providing realtime 
access to the administrators.
 
The rest of this article will expand a bit on 
recommendations and good practice during 
the Access Verification process. Future articles 
will focus on the other two elements.
 
Access Verification
(Ensuring the visitor has a rightful purpose on the 
Estate)
 
The first step in controlling visitor access on an 
estate is to verify if the person(s) has a rightful 
purpose to enter the estate. This could include 
visiting a resident, making a delivery, arriving 
to do work at a residence, playing golf and 
more. Whatever the reason for the person is to 

access the estate, in most cases the resident or 
the person or entity being visited needs to give 
permission for the visitor to enter and therefore 
take responsibility for the visitor’s actions while 
on the estate.
 
Confirming the consent of the resident for 
a visitor to enter the estate can either be 
done through a pre-clearance or a on-arrival 
procedure. Regardless of the method used, 
the verification process should provide a high 
level of certainty that the resident has granted 
permission to that specific person(s) to enter the 
estate, while limiting the inconvenience to both 
the resident and the visitor. Controlling the cost 
is as usual also a factor to consider.
 
One of the most effective verification methods 
available today is issuing a pre-clearance 
code to a visitor through a mobile application. 



Access Verification (Cont . . .)

Assuming the app is well designed and easy to 
use, residents are able to invite a visitor and in 
the process generate a code with the minimum 
effort, using a device that is mostly at their side, 
their mobile phone. The system should then 
generate an unique code for each visitor and 
send it directly to the visitor ideally through an 
instant message service like WhatsApp.
 
SMS systems are currently mostly used for the 
generation and issuing of codes to visitors. 
Alternatives to an app should be available for 
those people who do not have smart phones, 
and a SMS solution probably remains the best 
alternative, but using an app is a lot better. 
SMS systems are generally more expensive and 
less secure in the amount of SMSs sent up and 
down in order to request and delivery a code 
and not knowing exactly who the code was 
intended for (or having one code for multiple 
people). SMS clearance can cost on average 

R19,500 per month for 500 unit estate, with each 
transaction easily costing R3,35 (this includes the 
direct cost to the residents).
 
The alternative to these pre-clearance 
procedures is an on-arrival verification 
procedure. This is typically required when visitors 
arrive at the gate without a pre-clearance 
code. The best way to confirm if the visitor can 
be allowed to enter the estate in this scenario 
is to call the resident or entity being visited 
(a process called voice-clearance) and ask 
permission.
 
Many estates are moving towards a ‘no code, 
no entry’ policy for good reasons. On-arrival 
verification, or voice-clearance, is a long 
process that can easily cause major delays at 
the gates and the cost of all the voice-calls can 
potentially add up quickly.
 

If voice-clearance is allowed, the system should 
limit the delays and maintain the desired levels 
of control and security. The delays can be 
limited by first of all making it easy for the guard 
who needs to call the resident for confirmation 
to find the resident on the database. In many 
instances the visitor is asked for the resident’s 
stand number, something that is not commonly 
known. Allowing the guard to search the 
resident by name, mobile number or address 
is much more effective. The second feature 
that would limit the delays caused by voice-
clearance is for the system to allow multiple 
visitors to be voice-cleared at the same time, 
at the window of the visitor. The biggest reason 
for long queues is probably visitors waiting while 
residents are called one at a time and guards 
walking up and down to the single phone or 
intercom in the gate house.
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Access Verification (Cont . . .)

Ensuring the desired level of control and security through a voice-
clearance process is again non-negotiable. The main philosophy here 
would be to first of all have no doubt whether the resident did indeed 
grant permission and second being able to proof this at a later stage. 
The most common used action to achieve this is to request for the 
resident to take a definite action (like pressing “9” on his phone) if he/
she is happy to grant access to the visitor. Requesting a definite action 
like pressing “9” eliminates misunderstandings between the guard and 
the resident and also avoid the “I never said that” denial by the resident 
if something does go wrong. An added useful feature is if the voice call 
between the resident and the guard is recorded for future reference.
 
This article was written by Adriaan Odendaal of GLOVent Solutions. GLOVent has 
developed and supported Community Management Systems for more than 10 
years. GLOPortal (the GLOVent CMS) is currently being used by more than 650 
communities internationally, touching the lives of more than 90,000 families.  For 
more information please visit www.glovent.co.za.

You can stand a chance to win a Tablet!  Simply send us 4 or 
more referrals of Estates which you think can use the Community 
Management Solution 
 
Competition ends 31 January 2017.

Click here to send us your referrals
chandi@glovent.co.za

COMPETITION TIME
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Who is NAMA …?

NAMA is non-profit company aiming to increase the efficiency of all managing agents & 
service providers within the industry. We communicate changes & developments in the 
sectional title industry, and educate trustees of bodies corporate of their role & responsibilities. 
Our vision is to mold the sectional title industry into an independent legal body similar to the 
Estate Agent Affairs Board – EAAB.

We provide managing agents and their clients with the necessary tools to broaden knowledge 
about the sectional title environment and the profession. By becoming a member of NAMA, 
you can help to build and ensure the Association grows as a relevant and meaningful 
professional regulatory body.

As a business owner, we will empower you to run a successful business and to retain and 
expand your client base. Managing agents and service providers who join NAMA are 
recognized as demonstrating an acceptable level of competency and ethical standing and 
who undertake to adhere to the association’s code of conduct.

www.nama.org.za

NATIONAL ASSOCIATION OF MANAGING AGENTS
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GLOVent Solutions is proud to announce 
that we are now a proud affiliate member of 
NAMA who associates with the NAMA Code 
of Conduct and Ethics.

Membership secures a high standard of 
services delivered with a reputable database 
of full and affiliate members accredited to 
service the property sector.



Advance Call - www.acall.co.za   
Our partner with the 24/7  Home Maintenance Line.
Advance Call was established as a boutique contact 
centre company, which has since diversified to offer a 
range of business process outsourcing solutions. Since its 
inception in 2001, Advance Call has specialised in the 
conceptualisation, development, implementation and 
operation of unique communication solutions.
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Our Partners...
Advance Call

Estate Living - www.estate-living.co.za
GLOVent partnered with Estate Living in bringing the 
industry leading Estate Living Magazine to GLOVent 
members directly through the GLO-Portal Community 
Management System.



Wyobi
Our partner on the Visitor Management Solution. 
Wyobi is a small, big-hearted software development and 
software consulting company founded in 2007. We’ve been 
focusing on providing product enabling technology and 
monetising via various channels and have also enabled many 
other technology providers behind the scenes.
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Lifestyle Media Group
Glovent Solutions partnered with Lifestyle Media Group on the 
CMS Sponsorship.  Lifestyle Media Group focuses on taking 
lifestyle products and services directly to estate residents, 
homeowners and members through various channels 
including estate mailers, SMSs, GLOPortal, Community Member 
Application and community events.

Our Partners(Cont . . .) 

BlueMeg Consulting - www.bluemeg.co.za
Our partner in professional Accounting and Sage One.
We exist to help our clients’ businesses grow and prosper. 
We provide dedicated and personal attention while 
delivering timely and quality services and innovative 
solutions that harness our most important resources - our 
people. We are committed to helping our clients achieve 
all their financial goals and enjoy maximised stakeholder 
value. 

That Touch Media
We offer a full media service from design to sales and 
publication of digital magazines in South Africa as well as 
other digital advertising platforms.
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SA’s Residential Estates 
are worth R650 billion

With more than just an ideal lifestyle to offer, South Africa’s 
residential estates are proving to be a great investment for 
buyers who seek value for money and higher returns.

Much has been said about the attributes of living on a residential 
estate, in terms of its ability to offer a secure and ideal environment. 
But aside from lifestyle appeal, the investment value achievable in 
terms of capital appreciation and potential rental income, is another 
increasingly important component in residential estates, which appeal 
to property buyers across the country.

Estate properties have staying power and usually perform 
better than the value of the property in neighbouring suburbs.
-Dr Andrew Golding, CE of the Pam Golding Property group.

Statistics provided by Lightstone Property for the national residential 
property market for August 2016 to date, reveal that house prices 
(based on actual sales) reflect an average price inflation of 5.8 
percent.

In contrast, the Association of Residential Communities (ARC) website 
states that annual house price inflation in estates is 7.5 percent.
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According to Dr Golding: “In terms of value, 
currently estates account for around 22 
percent of the market’s total sales value - up 
from 20.5 percent pre-recession and remaining 
fairly stable since late 2013, while unit sales in 
estates currently stand at around 14 percent 
of total market sales.”

While the statistic is on a gradual declining 
trend since late 2012 for the Gauteng province, 
this region still holds the largest percentage of 
the total value of estate sales in South Africa, 
which sits at approximately 55%.

The Western Cape region has a smaller, but 
growing number of total estate sales, which is 
close to 29%.

Interestingly, in both Gauteng and the Western 
Cape the R3 million-plus price band accounts 
for a growing portion of total estate unit sales.

And while Johannesburg’s estate market is 

the largest by value, this margin is beginning 
to decline when compared to the likes of 
other major metros combined - like Pretoria 
in Tshwane Municipality (who has the largest 
total number of units sold in estates) and the 
city of Cape Town. The value collectively 
generated by these two metros in particular, 
is increasing at a faster pace than that of 
Johannesburg.

Residential estates outperform residential 
properties:  According to ARC there are 
currently approximately 6 000 gated 
communities in South Africa with a total value 
of some R650 billion. These gated communities 
comprise some 320 000 residential properties, 
which hold an average value of R2 million per 
property, which is three times greater than the 
estimated national average of R700 000 per 
home outside of gated communities.

Additional statistics from ARC reveal that 
golf estates only hold about 12% of the total 

number of estates in South Africa.
The desirability of living on a secure estate 
continues to increase exponentially, over and 
above the investment potential and price 
appreciation it offers buyers.

According to Dr Golding: “Living on an 
estate is about far more than security. 
There are numerous factors which 
attract people across all generations 
to an estate lifestyle. The new trend is 
towards so-called lifestyle estates which 
encompass ‘work, live, play, shop’ – 
all within a secure environment which 
provides a sense of community as well 
as easy access to educational facilities.”

Dr Golding says that some estates go as far as 
offering on-site schools as well as a number of 
leisure amenities, which provide a wide range 
of services, tailored for a broader lifestyle. 
These include gyms, sporting facilities and 
even shopping complexes.
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“Generally these estates are situated in metropolitan South Africa, 
including new metro growth nodes where the cities or towns are 
expanding. These include Fourways in Gauteng, the rapidly expanding 
KwaZulu-Natal North Coast Corridor as well as Knysna on the scenic 
Garden Route” says Dr Golding.

There is a strong demand for estate living among numerous areas in the 
Western Cape, like Helderberg, Somerset West and Stellenbosch.

This demand is fuelled by a number of factors such as:
• The safety and security measures within gated communities
• The improved quality of lifestyle on offer
• The various leisure and sports activities available
• The aesthetic and scenic appeal estates have
• The quality and design of houses in residential estates
• The resale potential of properties on estates

What also makes residential developments more desirable is the ability 
to have shared costs and hassle-free estate management as opposed 
to the high utility expenses generally incurred for large, freestanding 
properties.

A ranking of South Africa’s top 10 estates by New World Wealth, revealed 

that all ten estates are in fact located in prime areas, each attracting 
residents with its own unique appeal.

And out of these 10 estates, nine are marketed by Pam Golding 
Properties, namely Val de Vie, Zimbali, Fancourt, Steyn City, Pezula, De 
Zalze, Atlantic Beach, Highland Gate and Arabella.

Statistics shared by Lightstone Property reveal that while some high end 
buyers are investing considerable capital in building their iconic, dream 
homes with cutting edge designs and the latest in technology and eco-
friendly features, estate living on the other hand is also becoming more 
accessible and attracting a younger generation of home buyers, with in 
excess of 70 percent younger than 49 years of age.

“Catering for this market, which includes first time buyers, many estates 
have introduced sectional title opportunities starting at prices below the 
R1 million mark and offering excellent value for money,” adds Dr Golding.

And at the other end of the spectrum, luxury homes substantial in size are 
being constructed which are estimated to fetch prices from R20 million to 
R30 million and upwards once complete, concludes Dr Golding.

Private Property Reporter - Sep 28, 2016 - http://www.privateproperty.co.za/advice/news/articles/sas-residential-estates-are-
worth-r650-billion/5022?utm_source=Private+Property+Newsletter&utm_campaign=e4c0d31e36-Investment_Newsletter_04_
Oct_2016&utm_medium=email&utm_term=0_7dacfae17c-e4c0d31e36-72610945



Operations and Support

Simon Hitge is a Opperations & Support Assistant at 
Glovent Solutions. He received his International Hotel 
Diploma that is Accredited by the Swiss Hotel School in 
Adelaide Australia, Through Varsity College. After his 
venture in the Hospitality Industry he wanted a change 
in pace and industry. He is independent in his way of 
thinking, enthusiastic, friendly and spontaneous, and 
effective in dealing with challenges.

He has a great passion for England, and all things British. 
He hope to someday live in this beautiful country and call 
it home. He currently resides in Hartbeespoort.

Meet
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THE TEAM
Finance

Dianne de Breyn joined the GLOVent team as head of  
the Finance in 2015. She soon took on the roles as head of 
Human Resource and Procurement at GLOVent Solutions. 
In 2016 Dianne was appointed as the official Company 
Secretary. Dianne has 14 years of experience within the 
finance and Administration industry, as well as  individual 
and corporate client servicing, having won awards 
for performance and customer service throughout her 
career. Dianne is extremely versatile and enjoys being 
able to be involved in various aspects of the business. 
She is dedicated to her work and goals and is constantly 
striving to improve her knowledge and skills. She is 
passionate about the company, its values and its people.

SIMON HITGE DIANNE DE BREYN



Use this unique channel to communicate with your 
residents, clients, staff or club members. You decide 
the frequency (monthly, bi-monthly, quarterly) and we 
will assist you with compiling content and the design.

Your ePublications can be used to:
• Chronical events and developments and celebrate 

achievements.
• Remind readers of important dates and upcoming 

events.
• Showcase beautiful gardens or homes to inspire 

others.
• Offer tips and advice and explain rules.
• Get readers involved by inviting them to contribute 

content and feel a part of the community.
• ePublications are designed to be easy-to-read and 

enjoyed on all digital devices: laptops, tablets and 
phones.

• Electronic media is paper-free and therefore a 
responsible, eco-friendly alternative.

Interested?
Contact your Regional Manager for more info.

Did you know?
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GLOVent offers clients their own electronic publications.


