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We strive to deliver 

exceptional value  
while offering a 

personalised service 

through 

innovative solutions  

by utilizing 

state-of-the-art technology.

We are
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Welcome to our first edition of GLOLink - GLOVent’s official 
company newsletter. 

The purpose of the newsletter is to keep our clients and 
other interested parties up to date with exciting new 
developments in GLOVent. These include new features, 
new products and value added services and general 
information about our business.

2015 has been a tough but exciting year for GLOVent. 
The business environment 
has not been easy, which 
resulted in pressure 
specifically on services like 
advertising sales. Despite 
this we have continued to 
see an exceptional uptake 
of our products by new 
and existing clients. Our 
community client base 
more than doubled over 

the past year (increasing from 163 in December 2014 
to 355 in October 2015), with existing clients also using 
more and more of our solutions. 

We have also added a number of exciting new features and 
value added services to our basket of solutions available to 
clients. Please have a look at the more detailed description 
on this later in the newsletter, but these include the launch 
of a 24/7 Home Maintenance Line; a Mobile Application; 
Electronic Publication Services, a Visitor Access Control 
module; Estate Property Listings and many more.

We are particularly excited about 2016 with our main goal 
to further transform GLOVent from a software company 
developing a communication system to a trusted partner 
offering real value through products and services to 
communities and their members. This is achieved through 
the utilization of the collective buying power and interests 
in the 70,000+ (and growing) GLOVent Member Base.

We would again like to extend a special thank you to all our 

clients and stakeholders for their continued support. We 
value each relationship and feel honoured to do business 
in such a special environment. We would also like to wish 
everyone and their loved ones a blessed festive season 
and a prosperous 2016.

Adriaan Odendaal

Welcome!
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Important Dates

• The GLOVent holiday shutdown period will 
be from 18 December 2015 to 4 January 
2016.

• eMagazine customers please note: the 
publishing date for the last issue of 2015 will 
be 11 December and we will resume again 
mid-January.

If you’re stuck on one of the 

functionalities remember the 

Help Videos are there to assist 

you. We’re constantly adding new 

functionalities to GLOPortal, where 

after a help video will shortly 

follow.

If the video seems a bit small, click on the Full Screen button which makes 
the video much larger.

Marie’s Top User Tip
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A very warm welcome to the more than 200 
communities that joined the GLOVent family this year. We are sure you 
are enjoying the benefits of partnering with the leaders in Community 
Management Solutions.

We encourage feedback and to help us improve on our products and service. 

Send your comments to: support@glovent.co.za

               5

“Technology is nothing. What’s important 

is that you have a faith in people, that 

they’re basically good and smart, and if 

you give them tools, they’ll do wonderful 

things with them”.

Steve Jobs



Clients Abroad
Villas Valriche, a luxurious Golf Estate in 

Mauritius was introduced to GLOPortal 

through Kevin Coleman our representative in 

Mauritius. Yannick and Keshtree from Villas 

Valriche Resort have been optimistically 

waiting to use their CMS since January. After 

all the months and months of to and fro emails 

and Skype calls they were ready to announce 

that we could launch their one of a kind, 

customized CMS to their members on the 

25th of September. Our presence is growing 

steadily in Mauritius and we are pleased to be 

working with Villas Valriche Resort. 

Now we just need to convince Management 
that it’s a good idea for one of us to start 
learning French and do site visits to Mauritius 
soon.
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Let’s get you launched!

There are only a few things we need to provide 
you with your very own Community Management System:

• Your community name
• Your logo 
• A few pictures of your Estate / Club
• A list of admin users
• The database of your members

Thereafter you choose what information goes into customizing 
your CMS to meet your needs. 

We’re ready and waiting ...Send your 
information to us at support@glovent.co.za

Still in implementation? 
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Additional GLOVent Products and Services
So, you know of GLOPortal, our leading Community Management System... Here are a few more features and services we offer:

GLOPortal Optional Add-ons:

• Property Listing Service: Direct listing of properties to 
rent or for sale in the member community portal as well as 
on the Estate public website.

• Utility Management: Display and management of utilities 
through the member portal.

• Visitors Access Control: Mobile application directly 
interfaced with GLOPortal managing visitor access.

• Sage 1 accounting system interface. 

• Assets Risk Planning: Management and planning of asset 
maintenance/replacement and capital reserve funds. 
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Value Added Services:

• Home Maintenance Line: Providing residents with access 
to Home Maintenance professionals.

• Events Hosting: Co-ordination of events at your Estate  
(including sponsorship and management).

• Electronic Newsletters or Magazines

• Website development and maintenance.

• Hosting services: hosting of website domains and e-mail 
accounts.

Exclusive Deals:
Watch this space for exclusive products and services.



Use this unique channel to communicate with your 
residents, clients, staff or club members.  You decide 
the frequency (monthly, bi-monthly, quarterly) and we 
will assist you with compiling content and the design.

Your ePublications can be used to:

• Chronical events and developments and celebrate 
achievements.  

• Remind readers of important dates and upcoming 
events.

• Showcase beautiful gardens or homes to inspire others. 
• Offer tips and advice and explain rules.
• Get readers involved by inviting them to contribute 

content and feel a part of the community.

• ePublications are designed to be easy-to-read and 
enjoyed on all digital devices: laptops, i-pads and phones

• Electronic media is paper-free and therefore a 
responsible, Eco-friendly alternative. 

Interested? 
Contact your Regional Manager for more info.

Did you know? 
GLOVent offers clients their own electronic publications.
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Juan Senekal

I head up our operations and 

sales in Cape Town and the 

Western Cape. I have more 

than ten years  customer 

relation experience, and 

over four years experience 

working with property owners 

and estates. I believe my 

attention to detail and commitment to the client, ensures 

customer satisfaction with the high quality service that 

I provide. I currently live just outside of Stellenbosch 

on a beautiful wine farm, with beautiful views of Cape 

Town and surrounds, where I enjoy numerous outdoor 

activities and the peaceful environment.

Nadine Matthew

I joined GLOVent in 

September last year as the 

Regional Manager of KwaZulu 

Natal. As KZN was a newly 

focused area, I was bought 

in to manage the current 

clients as well as to grow the 

region. My responsibilities 

are to make sure my clients are happy at all times by 

building strong working relationships, being new clients 

going through the implementation process or established 

clients having queries regarding their system. My daily 

activities also include new business development in my 

region focusing on our core product the GLOPortal but 

also our newly established products to current client and 

new potential ones.  There is never a dull moment in 

this industry, everything is a 

challenge. I also get to travel 

the region and see the amazing 

locations with incredibly 

designed architecture of each 

individual estate and people 

that run it. 

Ian Booysen

I’ve been a part of GLOVent since May 2014 as an Inland 

Regional manager.  I really enjoy getting to travel and 

dealing with a range of different people. I am very 

sporty and enjoy playing rugby and cricket. As a bit of a 

perfectionist I like everything to be just right, but I know  

it’s not always possible.  It doesn’t stop me from trying 

though!

Meet the GLOVent Team:  Our Account Managers share a bit about themselves:

               10



Fancy winning a R300 gift voucher from

Just find the answer to the following question and enter our competition!
Q: Name one of our new value added services available to clients?

Send your answer, name and contact details in e-mail to: 
lydia@glovent.co.za by 11 December 2015.

Winners will be notified in time for Christmas Shopping and will feature in our next issue.
Note: This competition is open to all GLOVent clients only.  One entry per person.  The prize is not redeemable for cash.

Competition Time
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Our 24/7 Maintenance Services Partner (previously Zeecall) has re-branded
We are proud to announce that our Service Provider delivery partner has 
changed their name to Home Maintenance Line, a name we feel better reflects 
the product, service and primary objective of connecting Gated Community 
residents with the best home maintenance professionals.
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“The new name has also given us an opportunity to refresh the 
brand communication and work closer with our Gated Community 
partners, and we think it looks great! Visit the Home Maintenance 
Line module in your Community Portal, or have a look at the new 
Home Maintenance Line website at www.hmline.co.za. 

We’re passionate about what we do, and we are committed to 
delivering excellent home maintenance services to your residents”. 

If you have further questions or if you need any further assistance from the Home 
Maintenance Line team, please communicate with your Account Manager.

The Home Maintenance Line is the official Home Maintenance Partner to over 100 
Gated Communities and currently services 33,000 homes throughout South Africa.



It is said that many times conflict is not caused by what is being done, but by 
the way in which it is communicated. I would like to add to this as I believe a 
large proportion of conflict is also caused by a lack of communication.

Communication
An Essential Aspect to Successful Community Management
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Poor communications is prevalent in many residential communities, especially during 

Annual General Meetings (AGM). In an ideal world, all members should be fully informed 

about the matters at hand before the AGM and the meeting should conform to strict 

formalities and voting procedures. However a lack of communication can sometimes 

result in AGMs extending into the early hours of the morning and disagreements 

between members and the management committee. 

Successful C0mmunication is possible - here’s how:

Effective communication creates harmony and is paramount in any community. 

Members of a community want to feel included and heard but because many community 

managers are concerned about communicating too much, sometimes not enough is 

communicated. I believe we should be more concerned about too little communication 

and not keeping members informed than too much communication that might irritate 

people. There will always be a few members who will complain about being spammed, 

but the majority will appreciate being ‘kept in the loop’, and will simply ignore the 

communication that does not interest them. 

Effective Communication

There is plenty of literature available on how to communicate effectively and much of 

it can be applied to residential communities. A brief outline of some steps that estate 

management should consider in order to achieve better communication are included 

on the next pages.

“It’s not distance that keeps people apart, but the lack of communication”
...Anonymous
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1.  Communicate: 

The first step in effective communication is to actually communicate. 

Members can always choose to ignore messages from management, but if they never 
receive any communication, they will feel ignored and left in the dark. 

Communicate short messages, often: In today’s information age, people receive multiple 

messages from multiple sources daily. As a result, people spend only a few minutes on 
each piece of information and quickly decide if it is relevant to them or not. Messages 
to members should therefore typically focus on one topic at a time and be kept short 
and concise so that they can read it quickly and grasp the gist fast.

I am not implying that there are no place for newsletters and magazines. These 
publications are an ideal vehicle to provide details on multiple issues and should also 
be used to create the ‘feel good’ factor in the community with ‘nice to know’ content. 

There is no harm in communicating the same message through multiple 
channels, even if it means some people will receive it more than once as 
most people will just ignore something if they have already received it.

2. Use multiple communication channels: 

Today’s technology means we are surrounded by endless options as far as communication 

channels are concerned. Some channels prove more effective in certain scenarios and 

it’s therefore important that estate management use the most applicable channel for their 

members.
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Residential communities have a wide range of residents from teenagers to the elderly and 
from the CEOs of big organisations to foreign investors, resulting in no one communication 
channel that will reach all. I believe there is no harm in communicating the same message 
through multiple channels, even if it means some people will receive it more than once as 
most people will just ignore something if they have already received the message.

Create a platform for members to be heard: Traditional communication has typically been 
one-way, from management to the members and in most cases; the only official space 
members have to voice their opinion is at general meetings. Members want to be heard 
and if an official channel is not being offered, an unofficial one will be created; resulting in 
members chatting between each other. In some instances, a channel like an e-mail list or 
even a group on social media will be created if members feel strong enough about their 
concern. 

The biggest problem with these informal communication platforms is that management is 
usually excluded. By giving members an official platform to voice their opinion throughout 
the year, management will be informed of any issues as they arise and be given the 
opportunity to deal with them before they become problematic.

3. Use technology

Technology has progressed at a pace never seen before and most people have accepted 
the fact that they should either keep up with technology, or stay behind. Members of 

residential communities are mostly technologically connected, even if it is just being 
able to receive short messages and emails on their mobile phones.

Various systems and tools are available to assist with the communication and 
management of residential communities. These range from loose standing tools like 
bulk sms and email solutions, to integrated management and communication solutions. 

I hope you find this information useful and I wish you success in your communication 
endeavours. In our next issue I will focus on understanding Community Management 
Systems.
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Written by Adriaan 
Odendaal, CEO of 
GLOVent Solutions, for 
the 2015 ARC  Industry 
Journal.  The ARC Journal  
is published annually  by 
Estate Living.





It will come as no surprise that there is a continued demand for property in secure 
housing estates.  What is noteworthy is that according to Andrew Golding, CEO of the 
Pam Golding Property, residential properties in these estates have a value three times 
more than the national average.  Here are a few snippets from his recent interview 
with Fin 24: 

“About 2.5% of residential properties in South Africa are situated in such estates - 15% 
in terms of total value. Geographically about 50% of lifestyle estates are in Gauteng 
and 25% in the Western Cape.

The increased demand and capital growth is due to a growing number of buyers 
moving up into the higher-value markets, according to Golding.

Estimates reflect around 318 000 residential properties within secure gated communities, 
with a combined value of R643bn at an average of R2m per property. This is almost 
three times more than the national average of R700 000 per home.
As for the housing market in general, he said PGP’s view is that the South African 
housing market will likely continue to be resilient “in spite of the likelihood of the 
national economy continuing to flounder”. The resilience in the market is underpinned, 
in his view, by the rapid growth in the SA population and the consequent housing 
demand, together with the ongoing shortage of new housing.

In addition, a number of regional and suburban housing markets are likely to enjoy 

vibrant growth rates reflecting the migration of South Africans between provinces, the 
level of economic activity in the metro areas and the extent to which different metros 
are able to meet the housing demands of their local populations,” said Golding.

Andrew Golding shares more of his insights on trends in specific areas of South Africa 
in his interview which can be found at http://www.fin24.com/Wealth-and-Investment/
News/High-demand-for-homes-in-secure-lifestyle-estates-20151105?isapp=true
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Property Trends: High demand for homes in secure lifestyle estates



A new look
From the end of November GLOVent will be introducing subtle appearance changes in GLOPortal, from the Landing Page through to the Mobile App. 
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News on our major shareholder: Digitata

For those of you who don’t know, GLOVent is a subsidiary of Digitata - a technology company focusing on providing 
growth and profitability solutions to mobile operators.

Digitata recently announced the appointment of Tinus Neethling as the new Group CEO of Digitata Limited. Tinus 
was formerly CEO of Rorotika Technologies, in which Digitata Limited recently acquired a controlling stake.  Tinus 
has undertaken to restructure the company so as to combine the products and service offerings into streams that 
will meet the needs of our customers and enable aggressive expansion into new territories.

Digitata’s new structure involves four distinct streams:

1. Digitata Dynamic Tariffing – the established face of Digitata, with its world-leading Dynamic Tariffing™ System 
for voice, SMS and data.

2. Digitata Networks – a subsidiary of Rorotika Technologies providing a sophisticated, vendor-agnostic network 
configuration management offering (NetCM) to transparently manage and troubleshoot all major mobile 
technologies (2G, 3G, LTE, Wi-Fi) and multi-domains (Core, RAN, TX).

3. Digitata Insights – The fun face of the company, this stream will marry product offerings from Digitata and 
Rorotika to take advantage of synergies between Digitata’s MeMe Mobile offering and Rorotika’s mobile gaming 
platform. Digitata Insights will provide innovative mobile solutions focusing on mobile engagement mechanisms, 
which incorporate gamification and advertising strategies to create extended, emotional and valuable customer 
engagements.

4. Digitata Innovation – the “dream stream” that develops new innovations and handles prototypes and related 
patents. Current products being incubated and developed in the Digitata Innovation wing include Glovent’s 
GloPortal and SnapTariff, and extensive work is being done in the area of “Big Data”.

Read more at http://www.digitata.com/ and http://www.prweb.com/releases/2015/10/prweb13019037.htm

Tinus Neethling
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It’s been baby fever at GLOVent!  Marie and her husband welcomed their 
first child, Annelie earlier this year.   Congratulations to Dianne and her 
husband who are expecting their second child in December, and also to 
Francois and his wife expecting their first child in March.  

Samantha recently  became  engaged to her fiancée, Quentin Potgieter.  
Congrats!  Welcome Vincent Engelbrecht and Chantal Voster who joined the 
Gauteng office.

The Gauteng office took time out to celebrate the Bokke win against USA. 
Left to Right: Adriaan, Samantha, Francois, Dianne, Marie, Ian, Lydia.GLOVent Gossip

Thank you to all of our clients for your support this year.
We wish you a safe and peaceful festive season and look forward 
to working with you again in 
the year ahead.
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Connect with us: 

Contact us: www.glovent.co.za 
Tel 086 101 7424 | +27(0)11 568 0132

Feedback regarding this publication can be sent 
to: lydia@glovent.co.za

This publication is the property of
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Give your 
business the 

exposure it 
deserves. 

Advertise in this 
publication or in one of 
our many other  direct 

communications  channels.

Contact the GLOVent sales team 
for more information:

Tel 086 1017424  |  (+27)115680132 
E-Mail sales@glovent.co.za 


