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Tori Guy was unpacking her 
belongings in Thurston Hall 
when she found out her father 
lost his job.

Already dependent on aid for 
60 percent of her GW bills, Guy 
turned to the University for ad-
ditional help and requested an 
emergency grant from the Office 
of Financial Aid.

She was turned down.
As her family’s unpaid bills 

piled up, the political science ma-
jor continued attending classes. 
Guy said her family tried to make 
ends meet for two years after the 
University declined to grant her 
additional funds. But after rack-
ing up more than $20,000 in debt, 
the junior – elected president 
of the Black Student Union last 
spring – decided not to return to 
GW this year. She plans to trans-
fer to Cleveland State University, 
in her hometown, this fall.

“Unemployment is a nation-
wide epidemic. When it comes 
to the little people who can’t pay, 
the University really doesn’t try 
to make it affordable," she said. 
"It’s disheartening.”

Guy, whose family struggled 
to stay afloat during the econom-
ic downturn, is among the 4 per-
cent of students on financial aid 
who drop out of GW each year 
because they can no longer foot 
the bill. 

While GW broke out of Forbes 
Magazine's list of the nation's 
top 10 most expensive colleges in 
2010, its price tag has risen about 
$6,500 in the last six years. Stu-
dents enrolling at GW this fall 
will pay $60,385 each year until 
they graduate.

About 64 percent of students 
receive some sort of monetary 
help from the University, Associ-
ate Vice President for Financial 

Assistance Dan Small said.
Last year, about 200 students 

received emergency funds from 
GW. Small declined to provide 
the number of students who ap-
plied for grants but were ulti-
mately rejected.

While Guy said her experi-
ence here left a “bad taste” in her 
mouth, she has no “negative feel-
ings” toward GW.  

“I really appreciate all the 
University has done and how 
they tried to accommodate my 
family being in debt to them. A 
college is a business," she said. "I 
understand that."

Small said the financial aid 
office tracks and processes data 
to get a better grasp of why stu-
dents do not return to GW, but 
declined to detail the procedure 
for determining a student's aid. 
He said aid officers review ap-
plications and documents with a 
"set formula" – not on a case-by-
case basis.

“Every effort is made to be 
consistent in our evaluation pro-
cess to distribute our funds in an 
equitable manner," Small said.

Just four out of 605 students 
who dropped housing last spring 
cited financial reasons, Director 
of GW Housing Programs Seth 

The University is asking 
students to file detailed reports 
on the condition of their rooms 
this fall to create a record for 
housing employees to reference 
while writing up move-out 
damages. 

The report will track 52 
specific items, ranging from 
bed frames to window screens. 
The introduction of a tracking 
system follows a flood of com-
plaints to GW Housing Pro-
grams after the office charged 
about 1,400 students for hous-
ing-related fees after move-out 
last spring.

The housing office saw a re-
cord number of appeals – 600 
students who claimed the Uni-
versity charged them without 
justification. Director of GW 
Housing Programs Seth Wein-
shel declined to provide the 
number of appeals granted.

The $250 cleaning fees cost 
students a total of $225,000. 
Missing or damaged furniture 
fees totaled between $87,500 
and $445,000, as fees range 
from $175 to $890. The housing 
office did not track the specific 
amount it collected, Weinshel 
said.

Weinshel said the Univer-
sity had a similar fee system 
in place “years and years ago,” 
but it was phased out as the of-
fice tried to make move-in more 
efficient. He said the policy has 
again become a necessity to 
combat the “poor condition” 
rooms are left in.

The report is due 72 hours 
after the last roommate moves 
in, and if it is not filed, residents 
run the risk of being charged 
later for damages without a ba-
sis to appeal fees.

Weinshel said he hopes 

J Street's menus and venues 
will be replaced again this fall, 
after a massive overhaul last year 
could not attract more sales to the 
dining hub that has been plagued 
by a perpetual image problem 
among students. 

GW’s largest dining hall will 
bring back fast food with Auntie 
Anne’s Pretzels. For the last year, 
customers' choices were largely 
restricted to only food prepared 
by Sodexo. 

The changes come one year af-
ter J Street’s last slew of venue re-
placements, which gave Wendy's 
and Chick-fil-A the boot in favor 
of options touted as healthier and 

cheaper. Those changes failed to 
increase sales.

J Street will ditch the Univer-
sity-managed Kosher deli to swap 
in a Vietnamese-style independent 
venue called Banh Mi. Metro Din-
er, added last fall, will expand to 
include a hot breakfast and lunch 
bar. Simply to Go, a shop offering 
prepared snacks, will include an 
Edy’s frozen yogurt machine to 
make up for the loss of Freshens, 
which sold fruity smoothies and 
frozen desserts. 

Campus dining officials also 
said the signature sandwich and 
salad bar would see more variety.

“We’re trying to create some 
more excitement,” Director of Cam-
pus Support Services Nancy Haaga 
said, adding that the move is geared 

toward reeling more students into J 
Street and combating its consistent-
ly negative reputation.

The dining hall has struggled 
to grow its customer base as it fac-
es more competition from eateries 
cropping up in Foggy Bottom. 

Sales reports from Sodexo in fall 
2011 and spring 2012 showed last 
year's changes could not boost sales, 
though those reports came the same 
year that the University stopped 
requiring sophomores to purchase 
food from Sodexo vendors.

While student traffic to J Street 
did not increase with the most re-
cent revamps, GW has steadily 
upped its business with Sodexo 
in the last three fiscal years. The 

Two years of work by two 
top-notch branding agencies 
will culminate Sunday when 
GW releases its new logo.

The University brought on 
FutureBrand and 160over90 – 
companies that have headed up 
high-profile branding and mar-
keting campaigns for clients like 
the London 2012 Olympics and 
Mercedes Benz, respectively – 
to craft a new "visual identity." 
It will be revealed publicly for 
the first time at a showy cele-
bration in University Yard, with 
free food, music, giveaways and 
a mobile studio that will record 
students' GW stories.

Within weeks, the Univer-
sity's marketing brochures, 
websites, videos and advertise-
ments will reflect the new im-
age and message.

Associate Vice President for 
External Relations Sarah Baldas-
saro declined to comment on the 
details of the contracts – includ-
ing the cost – related to the two 
agencies. She said the bill was 
footed primarily out of the Of-
fice of External Relations bud-
get, and the pocket of a donor 
whose name was not disclosed. 
She also declined to release the 
price tag for the unveiling event 
and mobile studio. 

Michigan State University 
paid 160over90 $478,000 for a 
similar rebranding campaign 
in 2010, according to its student 
newspaper, The State News.

Air Malta paid FutureBrand 
just over $501,000 in July for 
that the airline's new logo, ac-
cording to Malta Today and 
the Times of Malta, two of the 
country's newspapers. 

McCann Worldgroup, 

GW nears
unveil of
new logo

Housing 
to track 
room 
damages 

Turned down for aid, 
student forced to transfer

ashley lucas | contrIbutIng photo edItor
The University's largest dining hall will swap out two Sodexo-managed venues to bring in the pretzel shop 
Auntie Anne's and a Vietnamese-inspired vendor Banh Mi. The shops will open within the first month of school.

Another new look for J Street
by chloe sorVIno
Assistant News Editor

by chloe sorVIno
Assistant News Editor

by kIerran petersen
Assistant News Editor
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2012
Welcome Back Guide

The academic year begins next week, but it soon will 

whiz by. The August blaze will turn into October 

breezes and then into January blizzards. Fall Fest 

will fade into the 2012 election and then into Inauguration 

Day. So you’re ready to make the leap into the upcoming 

school year, The Hatchet has packaged tips for a successful 

eight months and a rundown of what you missed over the 

summer. Welcome back to GW.
Jenna bernick | special Issues editor 

Illustration by 
Francis rivera 

and Montana debor

Costs of top-tier firms 
kept under wraps

See FIN AID: Page A8 See J STREET: Page B6

See LOGO: Page A7See HOUSING: Page A8

"When it comes to the 
little people who can’t 

pay, the University really 
doesn’t try to make it 

affordable."

TORI GUY
Former Student
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Preparation underway 
for GW’s inaugural ball
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G-Dub first Night
Stop by the University’s official welcome 
party for a night of games, music, free 
food and even a surf machine.
Marvin Center • 9:30 p.m.

GW Visual Identify Unveiling
Watch the reveal of the University’s 
new logo at its official launch party 
for the community.
University Yard • 7 p.m.

Saturday Sunday
Legacy family Welcome reception 
Are you a second or third generation Colonial? 
Meet other legacies and their families for a brunch 
celebrating familial ties to the University. RSVP required.
Alumni House • 10 a.m.

The Avengers
Watch this action flick from the lawn of U-Yard and 
enjoy another summer night as part of the Movie 
on the Yard series hosted by the Program Board.
University Yard • 8 p.m.

ON The WeB www.gwhatchet.com

VIDeO
Street Smarts: Advice to freshmen 

Students offer words of wisdom to incoming freshmen.

VIDeO
Recreational softball championship

The Marvin Center team nabbed this year’s recreational softball top honor.

AUGUST

jOrDAN emONT | ASSISTANT PhOTO eDITOr
Crews began pumping water back into the Lincoln Memorial’s reflecting pool Tuesday, nearly two years after the pool emptied for renovations. It is 
expected to be filled with a total of four million gallons of water this weekend, after final work is complete on the surrounding walkway. 
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Planning has begun for GW’s sixth-ever 
Inaugural Ball, which will again be held at 
the luxurious Omni Shoreham Hotel near 
Woodley Park. GW booked all seven of the 
hotel’s ballrooms for the Jan. 21 event, ac-
cording to a hotel staff member. The Uni-
versity also rented the seven halls for the 
last inaugural ball, which drew more than 
5,000 people.

The highly coveted tickets will be sold 
starting election day for students, alumni, fac-
ulty and staff.  

Members of the GW community who 
purchased the discounted election day tickets 
in 2008 coughed up $85 to attend the ball and 
$75 in 2004, with steeper prices for waitlisted 
purchasers. The University’s Inaugural Ball 
Planning Committee, which is in the initial 
stages of planning, has not yet decided on this 
year’s price, University spokeswoman Mi-
chelle Sherrard said. The committee has also 
yet to decide how many tickets will be made 
available on election day.

This year’s Student Association President 
Ashwin Narla, who sits on the committee, 
said the group is already gearing up for prepa-
ration and is looking to bring various student 
perspectives into the mix.

–Asthaa Chaturvedi

Students living in Philip Amsterdam 
and Munson halls will move into newly 
renovated rooms this fall.

Carpets were ripped off the floors in 
Philip Amsterdam Hall and hard surface 
flooring was installed to update the old 
flooring. Director of Housing Seth Wein-
shel said most rooms also received new 
cabinets, and some bathrooms had new 
grout laid in the tile.

Kitchen cabinets were replaced in about 
47 of Munson Hall’s 72 rooms, Weinshel 
said. The rest of the kitchen work will fin-
ish late next week for residents who opted 
in for additional work.

Bathrooms received new vanities, light-
ing, exhaust fans and toilets, and tap-and-en-
ter door locks were installed, Weinshel said.

Munson repairs were allocated about 
$2.5 million in the 2013 capital budget, out 
of a total of $4 million set aside for residence 
hall repairs this year. Carpet replacement 
across GW this year totals about $100,000 
in the 2013 budget. 

–matthew Kwiecinski

munson renovations 
continue after move-in
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A beat-busting DJ, adult con-
temporary rockers and horn-blaring 
disco barons will come to campus 
this fall – for a price tag of nearly 
half a million dollars.

The University will shell out 
a total of $472,500 to bring Diplo, 
Train and Earth, Wind & Fire to 
play during Fall Fest, Colonials 
Weekend and Alumni Weekend, 
respectively, according to contracts 
obtained by The Hatchet.

In June, the University agreed 
on a $240,000 contract with the 
Los Angeles-based entertainment 
booker Creative Artists Agency to 
bring the soft rock troupe Train to 
the Smith Center Oct. 20. It was a 
popular choice for Colonials Week-
end, because the band has cross-
generational appeal, 0which is ide-
al for parents and students, Senior 
Associate Provost and Dean of Stu-
dent Affairs Peter Konwerski said. 
Tickets range from $45 to $125.

“Ticket prices are set to cover 
the costs associated with the per-
former and production. This has 
worked well in the past, and we 
expect to do well again this year,” 
Konwerski said. “Ticket sales and 
event expenses are carefully moni-
tored to ensure that our budget is 
maintained.”

The booking was a shift from 
the University’s typical choice of 
a comedian to headline Colonials 
Weekend. According to estimates 
on the college booking agency 
Concert Ideas’ website, previous 
Colonials Weekend acts like Jon 
Stewart usually demanded up-
wards of $150,000. The University 
will pay $190,000 for the ‘70s soul 
icons Earth, Wind & Fire to play the 
Smith Center Sept. 28. The group, 

which has won six Grammy awards 
and is most famous for its disco hit 
“Boogie Wonderland,” will enter-
tain about 2,700 alumni, whom the 
University will encourage to donate 
to the school.

“While we don’t comment on 
specific costs, our goal is to ensure 
that we are able to cover all costs 
and fees associated with the show, 
while offering a range of ticket pric-
es,” Konwerski said.

Through the booking company 
The Windish Agency, the Universi-
ty will pay Fall Fest acts Diplo and 
RDGLDGRN $42,500 to play a free 
show for students in University 
Yard Sept. 1. The student organiza-
tion Program Board, which is ap-
propriated money by the Student 
Association, manages the Fall Fest 
band selection and was appropri-
ated a $60,000 budget last year.

An estimate by Concert Ideas 
shows the price of a Diplo show at 
more than $35,000, while a college 
booking agency Main Stage Produc-
tion pegs the price between $25,000 
and $30,000 for a spring show. The 
Fall Fest contract also includes the 
charge for the opening act RDG-
LDGRN, pronounced “Red, Gold, 
Green.” The contract stipulates the 
opening band play for a half hour, 
followed by the main act perform-
ing for 75 minutes.

“It’s a high profile, high expense 
event, but we’re really thankful for 
the co-sponsorships that we get. 
We’re lucky to be financially sup-
ported the way we are,” Program 
Board executive chair Lauren Shen-
feld said.

The Philadelphia-based mash-
up artist is the second DJ in a row 
to be tapped to headline the fall 
performance for students, Program 
Board confirmed Tuesday. Under 
the alias Diplo – a moniker in-

spired by the dinosaur Diplocodus 
– Thomas Wesley Pentz has been 
mashing beats across the U.S. and 
Japan for nearly a decade.

“There were a lot of other artists 
we were looking at – some other DJ 
artists similar to Diplo but not as 
big as him,” Shenfeld said. “But we 
always really wanted Diplo.”

Diplo, a producer, songwriter 
and performer, is best known for 
his musical melees of big names 
like Beyoncé, Usher, No Doubt 
and M.I.A. – his R&B artist ex-girl-
friend who helped him break into 
the industry.

He is also part of the DJ group 
Major Lazer.

Mash-up artist Girl Talk elec-
trified the crowd at last year’s Fall 
Fest, a vibrant show that Shenfeld 
hopes to repeat with another DJ 
performance this year. A cost esti-
mate on the website for Main Stage 
Production shows the price for Girl 
Talk at about $40,000, while Concert 
Ideas places it at $50,000 or more. 

Program Board paid $25,000 for 
the alternative rock band OK Go to 
play Fall Fest in 2007, according to 
a contract obtained by The Hatchet. 
That equals about $27,600 in today’s 
dollars, accounting for inflation.

The cost of booking bands var-
ies by the artist’s popularity and de-
mand. For example, the pop band 
fun. garners more than $45,000 per 
show, according to estimates by 
Concert Ideas. Indie groups like Lo-
cal Natives and Metric usually ask 
for about $20,000, and more main-
stream artists like Jason Mraz and 
Kelly Clarkson typically draw more 
than $100,000.

Agents at The Windish Agency 
and Creative Artists Agency de-
clined to comment on the market 
for on-campus concerts and their 
discussions with the University.

–Kaya Yurieff 
contributed to this report.

The University is pledging 
to minimize the disruptions to 
students as crews continue to 
gut Gelman Library’s lower 
floors this fall.

Administrators and li-
brary officials said they will 
strategically schedule quieter 
construction work during 
peak use hours to avoid inter-
rupting studies. 

“Work during library oper-
ating hours should not impede 
library functions or student ac-
cess in and out of the library’s 
main entrance on H Street,” 
University spokeswoman Mi-
chelle Sherrard said.

Gelman student liasion 
Aria Varasteh said the con-
struction team worked from 
10 p.m. to 7 a.m. this summer 
clearing second floor offices to 
make way for a new ground-
level entrance through Kogan 
Plaza. But those hours will 

change at the beginning of the 
academic year. 

Noisy work will mainly 
occur between 3 and 7 a.m. 
once classes begin, Varasteh 
said, but he was unable to pro-
vide a construction schedule. 
He said students could “hear 
at most a thump” during day 
and nighttime hours.

During midterms and fi-
nals, construction will halt or 
cut down, he said.

“They know when there 
aren’t many students in the li-
brary, and those are the target 
hours for construction,” said 
Varasteh, a 2012 graduate. “The 
construction schedule will con-
stantly be relayed to students.”

The crew will update the 
GW community on its con-
struction schedule every few 
weeks so students can plan 
their studying schedules 
ahead of time.

“When we do know more, 
we’ll be sure to post it on dif-
ferent media for students’ ben-

efit,” Varasteh said.
Construction will not af-

fect the library’s services on 
the upper floors, Varasteh said. 
He added that none of the new 
staff areas, located on the first, 
third and sixth floors, would 
take up student study space. 
Staff office space shrunk by 
two-thirds since renovations 
began, he said, freeing up more 
room for students. 

Sherrard said that infra-
structure work in the library 
may cause “temporary closure 
of limited areas,” but did not 
specify which parts of the li-
brary could close. 

Work on the building’s 
exterior will begin once the 
city approves building per-
mits, Sherrard said, a process 
required by D.C. law for ev-
ery phase of major construc-
tion projects.

Sherrard declined to 
comment on when the Uni-
versity expected to receive 
the permits.

Donohoe Construction 
Company is on track to wrap 
up work before the anticipat-
ed summer 2014 completion 
date, Sherrard said.

GW paid the company, 
a frequent contractor, more 
than $13 million as of June 30, 
2011, according to financial 
forms filed with the Internal 
Revenue Service.

Renovations are geared to-
ward mitigating the criticism 
the aging library has faced, in-
cluding what University Presi-
dent Steven Knapp has called a 
“cave-like” entrance.

GW announced in January 
that it had hired an architect to 
design the long-awaited up-
grades, including laptop bars, 
more study space and addi-
tional multi-purpose rooms. 

The project is Gelman’s 
largest upgrade to date.

Gelman staff will host “Li-
brarypalooza!” in Kogan Plaza 
Aug. 28 to keep students up-to-
date on the project. u

The University will set 
aside $40,000 for its counseling 
center to continue offering free 
sessions to students this year, 
underscoring the high priority 
placed on mental health pro-
grams over the last year.

The counseling center be-
gan providing free appoint-
ments last fall, cutting its 
$50-per-session fee after cam-
pus groups argued that the 
cost deterred students from 
seeking help. But a 14-per-
cent increase in one-on-one 
sessions from September to 
April compared to the previ-
ous year prompted concerns 
that the center would need 
to restore the fee to meet its 
fundraising target of $80,000 
each fiscal year.

This month, Senior Asso-
ciate Provost and Dean of Stu-
dent Affairs Peter Konwerski 
said the UCC will only need 
to raise half that amount this 
year and GW will pick up the 
rest of the tab. 

The funding was not re-
directed from one specific 
area of the University’s bud-
get, which is controlled by 
the Board of Trustees, but in-
stead came from GW’s wider 
funding pool. 

“Its a good endorsement 
by the University’s leadership 
that the six free sessions is a 
good model,” Konwerski said. 
Lowering the UCC’s expected 
revenue contribution puts 
"less pressure" on the center to 
charge for sessions, he added. 

Interim director of the 
UCC Mark Levine said the 
increase in appointments over 
the past year showed "the im-
pact of decreasing the finan-
cial barrier to getting mental 
health services through UCC" 
and encouraged GW to keep 
the reduced costs.

Konwerski and Levine 
led a formal review of the 
center's budget this sum-

mer, and found internal 
strategies to shave costs and 
improve efficiency.

The counseling center is 
hiring for seven positions – 
including four new clinicians 
– this fall, and Konwerski said 
it will look to fill some of those 
spots with staff who do not 
hold doctoral degrees. This 
would allow GW to stretch 
its dollars for salaries, paying 
those without additional ex-
perience “a little less.” 

The University saw more 
clients come into the cen-
ter last year, but noticed less 
growth from moneymaking 
services like career evalua-
tions. Predicting that the lack 
of cash flow into the center 
would take a toll on its bud-
get, student leaders like SA 
President Ashwin Narla called 
on administrators to preserve 
the free sessions.

The counseling services 
on campus came under the 
spotlight after a student’s sui-
cide in April 2011.

Last year, the University 
launched a mental health-
focused online referral system 
to identify at-risk students, 
which is seeing an official 
launch this fall. About 375 at-
risk students were identified 
through the University’s quiet 
rollout of the site last fall.u

Fall performers come with half-million dollar price tag

GW pledges to keep down Gelman noise
AsHLeY LUCAs | CONTRIBUTING PHOTO eDITOR

Construction crews started work on Gelman Library this summer as part of a three-year renovation plan to move its entrance to Kogan Plaza. 
Administrators say they will keep construction disruptions down during the year by scheduling quieter work for peak study hours.

by BRIANNA GURCIULLO
Hatchet Reporter

by sARAH feRRIs
Senior News Editor

GW puts more 
money toward UCC
University covers half of fundraising 
goal to continue free counseling sessions

by CORY weINBeRG
Campus News Editor

"It's a good 
endorsement by 
the University's 

leadership that the 
six-free-sessions 
model is a good 

model."

Peter KonwersKi
Senior Associate Provost 

and Dean of Student Affairs

PHOTOs COURTesY Of UseRs MINDs-eYe AND K-DIGG 
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Costs of performers for Fall Fest, Alumni Weekend and Colonials Weekend 

Earth, Wind and Fire

AsHLeY LUCAs | CONTRIBUTING PHOTO eDITOR

Train

$240,000

$190,000

Diplo
$42,500

GRAPHIC BY JeNNA BeRNICK

"While we don't comment on specific costs, 
our goal is to ensure that we are able to 

cover all costs and fees associated with the show 
while offering a range of ticket prices."

Peter KonwersKi
Senior Associate Provost and Dean of Student Affairs
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really wanted to clean that up..."  
–Mark Thwaites, FutureBrand creative director, on defending the rationale for a new University brand.
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Staff editoRial

This month, the Chronicle of 
Higher Education released 
a study called "Great Col-
leges to Work For."

Guess what? 
GW didn't make the list.
Employee satisfaction should 

be a top priority. For a university 
to succeed to its full potential, it 
has to be a place where senior 
leaders communicate their long 
term visions and where faculty 
and administrators feel . though 
they can grow. 

GW should also be a place 
where employees love to work.

The data, taken from 294 insti-
tutions of higher learning, gathered 
almost 47,000 responses nation-
wide from faculty and administra-
tors according to the Chronicle's 
website. It focused largely on 
“individuals’ evaluations of their 
institutions,” allowing employees 
to rate their respective institutions 
across 12 categories, including job 
satisfaction, confidence in senior 
leadership, teaching environment 
and professional/career-develop-
ment programs. 

It directly poses the question – 
do you like where you work?

Of the 103 colleges and uni-
versities that made the list of top 
schools, several were institutions 
similar to GW, such as George 
Mason University, the Univer-
sity of Southern California, the 
University of Notre Dame, Duke 
University and the University of 
Michigan – all excellent research 
universities.

In July, The Hatchet reported 
that three top undergraduate ad-
ministrators from within the GW 
School of Business stepped down. 
These departures suggest that em-
ployee turnover might be some-
thing the University has to take 
more seriously.

It’s no secret GW is undergo-
ing major changes, with construc-
tion engulfing campus.

But greatness is hard to achieve 
when employees and faculty don’t 
have total confidence in Univer-

sity leaders and aren’t fully satis-
fied with their jobs. GW needs its 
administrators and faculty to be-
lieve in its vision, feel appreciated 
and see the school as a place where 
they can build their careers.

Last spring, a faculty survey 
revealed the lack of confidence 
professors had in Columbian Col-
lege of Arts and Sciences Dean Peg 
Barratt. She will step down from 
her position in May 2013. They 
noted frustration with the dean's 
lack of vision and leadership for 
the University's largest school. I 
can't help but think that the fact 
GW did not make the Chronicle's 
list coincides with the discontent 
that faculty expressed last spring 
with the CCAS dean. Leaders and 
managers must have a clear vision 
for the future and the ability to 
communicate it to others.

When asked what the Uni-
versity would be doing to im-
prove its employee relations, Vice 
President of Human Resources 
Sabrina Ellis said GW hopes to 
make the list in the future.

“I think that our challenge is 
going to be to…help our new em-
ployees recognize why the people 
who are here love GW so much. 
That really is one of the keys things 
I think we’re going to be working 
on as time goes forward," she said.

But if employees love work-
ing here so much, then why didn’t 
GW rank higher in the survey? 
I don’t doubt there are people at 
GW who truly love their jobs, but if 
the University wants to be known 
as a worthwhile employer, it must 
make its employees a top priority. 
This is one survey GW cannot af-
ford to ignore.

–The writer, a senior majoring in 
english, is The Hatchet’s

 opinions editor.

With fewer than three 
months until Election 
Day, Patrick Kennedy 
feels like an underdog.

The Florida native and junior 
hopes to unseat five-term incumbent 
David Lehrman on the Foggy Bot-
tom and West End Advisory Neigh-
borhood Commission.

But here’s the bottom line: While 
students may like politics, few of them 
are genuinely invested in the politics 
of Foggy Bottom.  

If Kennedy wants to help improve 
the Foggy Bottom neighborhood, he 
should focus his time on getting more 
involved on campus, where he can di-
rectly lobby for his fellow students. 

Among the ANC’s responsi-
bilities are: regulating traffic laws, 
allotting recreational facilities, ad-
vocating for adequate police pro-
tection and other small, strictly 
community related enterprises. 
That work may be important, but 
it is not necessarily relevant to the 
college-aged Washingtonian. 

After all, most students are, by 
nature, merely temporary residents 
of Foggy Bottom. Our time here is sig-
nificant, but fleeting.

And yes, many students elect to 
make the District their permanent 
home after graduation, but let's be 
honest: Don't full-time students have 
more pressing things to think about 
than noise ordinances and parking 
rules? When it comes to neighbor-
hood concerns, students should 
relinquish authority to those who 
aren't working to juggle classes, stu-
dent organizations and internships.  

 There are at least 84,000 college 
students living in the District, ac-
cording to the Consortium of Uni-
versities of the Washington Metro-
politan Area's website.

But students hold only two of the 
276 seats of the 40 ANCs across the 
city, according to an op-ed published 
in The Hatchet in Feb. 2012. There’s 
a reason that students seldom cam-
paign for and get elected to these 
positions: the commission simply 
doesn’t represent their needs.

Kennedy views the ANC as a way 

to engage the student body in local 
affairs. He argues that “students’ best 
interests are served when they’re more 
proportionately represented.” That’s 
an admirable intention, and I agree 
with the premise. 

But to be blunt, students are not 
the best people to serve as representa-
tives for an organization that focuses 
on a non-student population.

Even Lehrman, 65, who has 
served on the commission for the past 
10 years, admits the issues the ANC 
deals with are far from “sexy,” he said 
in an interview. 

Is an undergraduate the best 
candidate to lobby for stricter liquor 
licenses? Do students really care if gar-
bage pickup is moved from Sundays 
to Tuesdays? I don’t think so.

But what Lehrman said about 
Kennedy is telling: “If he wins, he’s 
going to have a miserable time in 
that job.”

As college students, we have a lot 
of distractions. Our school work and 
our social calendars block out the ma-
jority of the empty space on our iCals 
and schedule books. Maybe it’s not 
such a bad thing that positions on the 
ANC are not filled with students, but 
rather by people who are sure to stay 
in Foggy Bottom. 

Patrick, you deserve much admi-
ration and praise for wanting to get 
involved in our community. We need 
more passionate leaders who are will-
ing to sacrifice time that could be spent 
studying to work as public servants.

But if you are just looking for 
some thrilling way to engage stu-
dents and the community at large, 
the ANC probably isn’t the organi-
zation for you.

–The writer, a sophomore majoring 
in political communication, is The 

Hatchet’s contributing opinions editor.

Most students return 
from summer break 
with a nice tan, some 
new clothes and a 

sleek haircut. 
GW will also start the year off 

with a new look. After two years 
of planning, the new University 
logo is set to be revealed Sunday 
as part of the University’s re-
branding campaign. 

As a school in the middle of a 
bustling, media-obsessed city, GW 
was never the “typical college expe-
rience.” But as a student, I’ve always 
felt the University cares a little too 
much about its appearance in the 
public eye. In 2010, The Hatchet re-
ported that the University increased 
the number of staffers within its 
Office of External Relations to help 
promote its departments, faculty 
and academic programs and to im-
prove messaging.

That’s why it’s no surprise that 
at the heart of this rebranding cam-
paign is the University's desire to 
change how others perceive it.

To help design the logo, GW 
hired two branding agencies, Fu-
tureBrand and 160over90, whose 
clients include the London 2012 
Summer Olympics, Microsoft, UPS, 
Nike, the city of Boston and several 
universities nationwide. And al-
though University officials have re-
peatedly declined to disclose how 
much this expansive campaign 
– and the Aug. 26 launch celebra-
tion in University Yard – will cost, 
the estimate is .in the hundreds of 
thousands of dollars. According to 
the Miami Student, the Miami Uni-
versity of Ohio student newspaper, 
the school spent around $300,000 
on billboards and advertisements 
alone. Michigan State Universi-
ty's student newspaper, The State 
News, reported that MSU spent 
approximately $478,000 on its re-
branding campaign in 2010. Both 
universities hired 160over90 – one 
of the two firms GW has brought 
on – for their campaigns. 

Flashy logos and catchy slo-
gans are all well and good, but this 
all seems like a distraction from 
the University’s most important 
focus – providing its students a 

worthwhile education and fulfill-
ing college experience.

I understand why the Univer-
sity embarked on this campaign. 
GW is hoping to morph into a 
more prominent research univer-
sity, but to do that, it first has to 
market itself as one. When you 
think of universities like Harvard 
or Yale, you think of stately ivy-
covered buildings, high-profile re-
search and prestigious professors. 

But a rebranding campaign is 
not the best way to build an insti-
tution’s prestige. Funds 
for the re-
branding 
c a m -

paign could have gone toward 
upgrading Gelman Library or im-
proving financial aid.

From the constant construction 
of campus facilities, to new majors 
and minors, to the new Auntie 
Anne’s in J Street, it’s no secret 
that the University is undergoing 
significant changes. We don’t need 
a rebranding campaign to boost 
our image; there are already tangi-
ble examples of “image enhance-
ment” all across campus.

The entire rebranding effort 
seems more like a sports manag-
er’s attempt to bolster a struggling 
team’s fan base than a campaign to 
actually promote the University’s 
standing among other institutions.

We should aim to improve 

GW’s educational reputation, fos-
ter growth and entice potential 
students to enroll based on aca-
demics, instead of wasting time 
and precious tuition dollars on re-
designing a logo.

I would be lying if I said I 
wasn’t excited to see the new face of 
GW, hear stories told in the mobile 
studio that will roll into University 
Yard for the unveiling event and 
enjoy some free snacks. But at the 
end of the day, can we really justify 
using money that could have been 
allocated elsewhere? 

At some point, we have to step 
back and ask ourselves, “Is this re-
ally worth it?”

–The writer, a junior majoring in 
journalism, is a Hatchet columnist.

Does the University really need a facelift?
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For employees, GW 
doesn't make the grade

The dull reality of 
Foggy Bottom politics 

Diplo
Students will get the chance 

to see another big name 
mash-up artist at this 
year’s Fall Fest. Following 
last year’s concert featur-
ing Girl Talk, students can 
once again expect to dance 

in University Yard to what promises 
to be a thrilling performance from 
Diplo. Props to Program Board for 
another exciting headliner to kick off 
the new school year.

Washington Nationals 
In case you haven’t been follow-

ing sports news, the Wash-
ington Nationals have 
the best record in Major 
League Baseball this sea-
son. D.C. hasn’t seen base-
ball postseason play since 

the 1930s, according to the New York 
Times. Even though the team’s suc-
cess might mean a busier stadium 
and a harder time getting tickets, 
we’re looking forward to watching 
competitive postseason play well 
into October. Congratulations to the 
Nats and diehard fans who have 
waited so long – and with so much 
#Natitude – for a few positive head-
lines. Let’s play ball.

Most Politically Active 
Campus 

The numbers are in, and this 
year GW fell to No. 3 in 
the Princeton Review’s 
“Most Politically Active 
Campuses” list, losing 
first and second place 

to American and Georgetown uni-
versities, respectively. While this is 
a tough blow to a campus gearing 
up for a presidential election, these 
numbers don’t reflect the reality of 
GW students’ political involvement. 
And besides, GW came in first place 
last year and in 2009. Let's be pleased 
with the work we have done to make 
a difference in the nation’s capital.

Mayor Gray 
Shadow Campaign

GW has hundreds of accom-
plished alumni, but Mayor Vincent 

Gray – a 1964 graduate of 
the Columbian College of 
Arts and Sciences – won’t 
go down in the books for 
reforming a historically 
corrupt city. This summer, 

authorities discovered that Gray 
authorized a “shadow campaign” 
to win his 2010 mayoral election 
against Adrian Fenty. Hundreds of 
thousands of dollars were funneled 
into a secret account, causing many 
D.C. residents and District officials 
to call for his resignation. As an in-
stitution that has worked extensive-
ly with Gray in the past few years, 
GW should feel embarrassed about 
his illegal actions.

Student Move-Out Fees 
About 500 students were fined 

this summer for damage to furni-
ture in their residence hall 
rooms after spring move-
out, causing a cascade of 
student appeals and com-
plaints. While fines are 
an added burden to an 

already expensive university, they 
would not have been necessary if 
students were more responsible in 
cleaning out their rooms. But we 
wish the University had been trans-
parent about its broom-clean charg-
es. Students have the right to know 
what exactly they are paying for 
when they are charged seemingly 
arbitrary amounts for violations.

J Street 
No matter what J Street does, it 

seems students are never complete-
ly satisfied with their 
dining options. GW has 
decided to reintroduce 
fast food to J Street by 
replacing Freshens with 

Auntie Anne’s pretzels in what 
looks like a desperate attempt to 
raise revenue and satisfaction. 
Bringing back fast food after the 
overhaul last summer, which gave 
venues like Wendy’s and Chick-
fil-A the boot, means the Univer-
sity is reverting back to an unsuc-
cessful and unhealthy approach to 
make J Street more popular. Despite 
our frustration with the return of 
fast food, we have to admit, we’re 
stoked for some soft pretzels. 

Thumbs up/
Thumbs Down

The Hatchet’s summer wrap-
up of GW’s ups and downs.

by Montana Debor
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David Lehrman, a 
65-year-old who has served 
on Foggy Bottom’s leading 
advocacy group for the last 
decade, will defend his seat 
for the first time this No-
vember against someone 
four decades his junior.

Political science major 
Patrick Kennedy is challeng-
ing Lehrman for his spot on 
the Foggy Bottom and West 
End Advisory Neighbor-
hood Commission.

There are 40 ANCs 
spread across D.C. that pass 
on complaints about local 
issues, like construction 
and traffic, to city agencies. 
Each is broken up into sev-
eral single-member districts 
with an elected commis-
sioner like Lehrman.

While the incumbent 
praised student activism, 
he questioned the ability of 
a third-year college student 
to give a city-recognized 
governing body the push it 
needs to see results.

“Much of what an ANC 
does is legal, so can a rising 
junior who’s just entering 
his major with term papers 
and quizzes and sometimes 
cramming towards mid-
terms and sleeping four 
days in Gelman or what-
ever – can that person give 
the job what it needs?” Leh-
rman said. 

He added, “They may 
want to, and the enthusi-
asm may be there, but the 
question is, do they have 
the ability to do that?”

In the contest for more 
ballots, Lehrman will tap 
into his GW connection, 
which transcends the lo-
cation of his home in the 

Statesman Apartments at 
20th and F streets – just one 
floor above Kennedy.

The 20-year Foggy Bot-
tom dweller has audited 
120 credit hours at GW, a 
hobby he said keeps him at-
tuned to student cares and 
concerns.

But he admitted he must 
now win over younger vot-
ers to defeat 21-year-old 
Kennedy. And he’s ner-
vous.

“In a way, I’m going to 
be inhabiting new geogra-
phy now,” Lehrman said. 
“Literally in terms of the 
drawing of the area, but also 
metaphorically in terms of 
whether or not I could be a 
good listener to people who 
are four decades younger 
than I am as to what they 
consider the peeves, the 
grievances, the indigni-
ties, the outright shocking 
things about coming to a 
University that they feel are 
worth arguing for.”

Kennedy, a Florida na-
tive, hopes to use his youth 
to his advantage by show-
ing neighbors he has the 
time and passion to be an 
effective commissioner. 
Kennedy is the Student As-

sociation’s vice president of 
community affairs, which 
he said helps him keep the 
pulse of neighborhood is-
sues. He is also the former 
president of GW’s chapter 
of D.C. Students Speak, an 
organization geared toward 
getting students more in-
volved in District politics 
and current affairs.

“People I’ve talked to 
in the neighborhood that 
are older really view young 
people as an infusion of en-
ergy, and I think you have 
to play off of that,” Ken-
nedy said. “How I want to 
distinguish myself is [as] a 
young candidate that un-
derstands their perspec-
tive, because I’ve done my 
research. I know what the 
neighborhood has been like 
over time. I know how it’s 
changed. I know what the 
issues are.”

Another student, Jack-
son Carnes, is virtually 
guaranteed to land a seat 
on the commission in the 
Nov. 6 election. The junior 
is running unopposed to 
represent one of two new 
districts drawn in March.

Carnes, a Kentucky 
native majoring in inter-

national affairs, hopes to 
start an internship program 
through the ANC to get 
more students involved in 
the community outside of 
GW.

The last student to land 
a spot on Foggy Bottom's 
commission was Asher Cor-
son, who was elected dur-
ing his senior year in 2006 
and still serves on the body. 

“One of the things I’ve 
realized is that, oftentimes 
in redevelopment projects 
on campus, the University’s 
primary interests are not 
always what’s best for stu-
dents,” Corson said. “Hav-
ing student representation 
on the ANC creates another 
avenue for students to be 
represented in those devel-
opment projects – certainly 
a much more effective ave-
nue than others available.”

When the D.C. Board of 
Elections and Ethics closed 
candidacy filings Aug. 8, 
one of the Foggy Bottom 
and West End ANC's sin-
gle-member districts did 
not have any candidates. 
The write-in candidate to 
receive the most votes will 
become that single-member 
district's commissioner. u

More students than ever 
took online classes through 
GW this summer, as the Uni-
versity tries to steady its foot-
ing in the virtual classroom.

The University counted 
6 percent more undergradu-
ate and graduate enrollments 
in the University’s growing 
slate of online courses, accord-
ing to unofficial data from the 
Office of Summer Sessions. 
Most paid about $3,800 for 
three-credit courses in which 
students wrote blogs as home-
work and watched narrated 
PowerPoint lectures on their 
personal computers.

The increase in online en-
rollment surpassed the 2.4 per-
cent growth in summer credit 
hours overall – showing robust 
growth for the University’s 
decade-old summer course 
program at a time when GW is 
considering how to develop its 
virtual future.

“What we’re seeing this 
year across the board is more 
courses coming from dif-
ferent disciplines, different 
schools and more gradu-
ate students participating,” 
said Georgette Edmondson-
Wright, director of the Office 
of Summer Sessions. 

For students, the online 
format allows unmatched flex-
ibility for study location, but 
little help from the financial 
aid office. Only students who 
qualify for federal loans, like 
the Stafford program, can ac-
cess aid for summer classes. 
While the University has 
mostly focused on expanding 
online options for graduate 
students during the year, sum-
mer is just about the only time 
undergraduates can take an 
online course.

Erin Hunzeker, a sopho-
more international affairs 
major, traveled from her San 
Diego home to visit her fa-
ther in Salt Lake City and her 
grandparents in Los Angeles 
while taking her introduction 
to world history online course 
this summer.

“It’s kind of a trade-off,” 
she said. “If you’re taking a 
class in a classroom setting, 
you’re getting more from the 
teacher and the class discus-
sions. But if you’re taking it [in 
the] summer online, there’s a 
lot more flexibility.”

As top U.S. universities 
tinker with online courses – 
locked in a debate over wheth-
er to offer free, open online 
courses or double down on 
pricier options – the Univer-
sity is mostly leaning toward 
expanding online options for 
students paying for a degree.

The Board of Trustees fun-
neled $2.3 million into expand-
ing programs using online and 
hybrid models two years ago. 
The cost-saving Innovation 
Task Force has also recom-
mended converting 35 gradu-
ate programs to hybrid courses 
over the next five years to in-

crease enrollment and tuition 
dollars flowing into a Univer-
sity that is dealing a city-im-
posed enrollment cap.

“The conversation [about 
online courses] is going rapid-
ly way beyond summer [class-
es],” Edmondson-Wright said. 
“What I would say is, we’re 
still trying to figure it out.”

The University is also add-
ing staff in the office that helps 
organize and design online 
courses, the Online Learning 
Initiative – part of the Teaching 
and Learning Collaborative. 
The OLI is searching for a new 
assistant director this year and 
recently added a new instruc-
tional designer, Vice Provost 
for Teaching and Learning Ste-
phen Ehrmann said.

Ehrmann said the Univer-
sity has gradually improved 
the quality of online courses, 
mostly using threaded discus-
sions and email assignments 
from older online courses and 
now encouraging collaboration 
via BlackBoard and Skype.

Professors are noticing an 
increase in interest for online 
summer courses, too. Political 
science professor Christopher 
Deering said this was the first 
time in his four years of teach-
ing online summer courses 
that his Introduction to Ameri-
can Politics class filled up.

But he said, while the 
courses have proven popular 
for professors and students 
because of their portabil-
ity, they can sometimes cause 
headaches. He said there’s 
more room for students to use 
“travel snafus” as excuses, 
and the BlackBoard system 
often is “clunky.”

“I don’t know too many 
people who like BlackBoard 
very much,” Deering said. 
“Depending on your level of 
creativity and facility with 
technology gizmos, there’s 
a limit of what you can do 
there to keep students en-
gaged and entertain them at 
the same time.”

But, he added, “It works 
for me. It works for stu-
dents. My evaluations in 
this course are better [than] 
in the live course.”

If students can accept some 
lagging technology and expen-
sive credit hours, online cours-
es are worth it, senior Amanda 
Eichner said.

Eichner, a student in the 
GW School of Business, has 
taken seven online courses 
at GW, using summers back 
home in Los Angeles to rack 
up requirements that will allow 
her to graduate a year early.

“Online classes are a bit 
more expensive than during 
the year, but it saves a lot from 
living expenses. D.C. is so ex-
pensive, and rent [prices] are 
ridiculous,” Eichner said. “I 
love coming home in the sum-
mer and seeing all my friends 
and family, so at first it was, 
‘Let me get some classes out of 
the way and give me some lee-
way,’ and that led into graduat-
ing in three years.” u

The administrator who 
massively overhauled the Uni-
versity’s disciplinary policies 
will now focus on creating a 
campus climate that embraces 
a broad range of backgrounds. 

Former Assistant Dean of 
Students Tara Pereira is be-
coming a foot soldier for anti-
discrimination and cultural 
inclusion efforts at GW, after 
more than a decade of focus-
ing on making disciplinary 
procedures more transparent.

Pereira will set out to 
gauge the University's pulse 
on diversity-related issues and 
target areas where additional 
attention or training is needed 
to promote campus inclusion.

She said she will ask 
questions like, “Is the cam-
pus environment really the 
gender-neutral place that we 
want it to be, that it allows 
men and women and those 
who are transgendered or 
don’t identify as a gender to 
walk this campus comfort-
ably and freely?”

Pereira joins the Univer-
sity's newly created diversity 
office, which is led by Vice 
Provost for Diversity and In-
clusion Terri Harris Reed and 
Assistant Provost for Diversity 
and Inclusion Helen Canna-
day Saulny.

Reed – who just completed 
her first year at the University 
– hopes that Pereira and Saul-
ny will help morph GW into 
a campus where “our differ-
ences provide an educational 
advantage and prepare us for 
citizenship and leadership in a 
diverse and global society.”

As head of campus inclu-
sion initiatives, Pereira will 
look at cultural differences 
across the University and act 
as a liaison to the Multicultural 
Student Services Center, Dis-

ability Support Services and 
the Center for Civic Engage-
ment and Public Service.

“I think for students, fac-
ulty and staff, it’s about thriv-
ing, growing, connecting to 
the University in a meaning-
ful way – not just connect-
ing to your friends or not 
just connecting to your ma-
jor – but feeling part of The 
George Washington Univer-
sity,”     Pereira said.

Pereira’s new position 
is another step in University 
President Steven Knapp’s di-

versity and inclusion efforts, 
which led to the creation of 
the Council on Diversity and 
Inclusion in 2010. 

The council, which Pereira 
said she will “likely co-chair” 
or “work closely with,” com-
prises students, alumni, facul-
ty and staff and meets several 
times each year to talk about 
creating a more unified cam-
pus community.

Her new position includes 
two parts – director of campus 
inclusion initiatives and depu-
ty Title IX coordinator, mean-

ing she is the point person for 
complying with the federal 
law on sexual harassment. 

The Title IX civil rights 
law, which was passed in 1972, 
prohibits discrimination on 
the basis of gender and has ex-
panded to include safeguards 
against sexual harassment. 

The University added an 
administrative angle to Title 
IX compliance last year, after 
Vice President Joe Biden and 
Secretary of Education Arne 
Duncan directed colleges and 
universities to expedite their 

response to potential sexual 
assault cases. 

As the Title IX coordi-
nator, Pereira said she will 
largely be the “student-fac-
ing” person of the office – 
much like her former role – 
working with Colonials who 
were victims or perpetrators 
of sexual harassment. She 
will also work with employ-
ees who submit complaints. 

Pereira hopes to make 
students and employees more 
comfortable reporting sexual 
abuse, violence and assault 

– which she calls the world's 
most under-reported crimes. 

She will also play a part in 
rewriting the University's pol-
icies and procedures regard-
ing sexual harassment, which 
have been in the works since 
2010. The changes will likely 
be released this fall, she said, 
as the University ramps up its 
publicity of resources for stu-
dents affected by sexual ha-
rassment. She said she could 
yet not provide more informa-
tion about the changes.

With the creation of Perei-
ra’s position, GW is going be-
yond the Title IX requirements 
set forth by the Department of 
Education to crack down on 
cases of discrimination.

Department of Education 
spokesman David Thomas 
said designated offices for pre-
venting discrimination help 
“simplify the process” when 
issues do arise.

He added that the de-
partment “applauds” any 
university’s initiative to add 
resources devoted to aware-
ness and promoting practices 
of nondiscrimination.

The transition from the 
University's disciplinary arm 
marks a significant shift for 
Pereira, who oversaw the 
breakup of Student Judicial 
Services into the Office of Stu-
dent Rights and Responsibili-
ties and the Office of Civility 
and Community Standards. 

Senior Associate Dean 
of Students Mark Levine, 
who oversees student well-
ness efforts at GW, said the 
two offices will not see ma-
jor structural changes with 
Pereira’s departure.

He added that the offices 
will “continue to be commit-
ted to working with students, 
faculty and staff at GW to up-
hold the highest standards of 
behavior and to encourage a 
civil community.” u

Administrator looks to foster culture of inclusion

JordaN emoNt | assistaNt photo editor
Pereira will be the coordinating force behind GW's diversity efforts, applying her experience with recovering addicts and students with 
judicial histories as she helps students and faculty dealing with sexual harassment.

Incumbent 
to battle 
junior for 
local seat

FraNcis rivera | photo editor
Kennedy said his bid for a seat on the Advisory Neighborhood Commission would be supported by 
the impression neighbors have of the young candidate as a vibrant leader.

Online summer classes 
see more students
by cory weiNberg
Campus News Editor

by matthew kwieciNski
Metro News Editor

by matthew kwieciNski
Metro News Editor

destructioN
8/16/12 – 9:55 a.m. 
Location: Philip Amsterdam Hall
Case closed
A staff member reported two female 
students for covering their IKEA 
furniture with spray paint and gallons 
of wet paint – which are prohibited – in 
their residence hall room.  

–Referred to disciplinary action

attempted threats
8/16/12 – 1:31 to 1:51 p.m. 
Location: Academic Center
Open case
A staff member reported that a student 
attempted to intimidate him with an 
implied threat. The University Police 
Department is still looking into the threat.

–Open case

theFt/destructioN
8/16/12 – 7 a.m. to 4 p.m.
Location: Marvin Center Garage
Case closed
A GW staff member reported that her 
car was broken into and that her GPS 
device was stolen.

–Referred to Metropolitan Police 
Department

uNlawFul eNtry
8/17/12 – 8:35 a.m.
Location: Gelman Library
Case closed
An investigation revealed that an 
alumnus who was previously barred 
from campus entered Gelman 
Library. Investigators confronted the 
suspect in the front entrance of the 
library after learning he entered the 
building.

–Subject barred from campus

disorderly coNduct/
liquor law violatioN
8/18/12 – 4:06 a.m.
Location: Public property on campus
Case closed
UPD responded to a street fight involving 
a student and his male friend, who is 
not affiliated with the University. The two 
suspects had allegedly been drinking 
and ended up pushing and shoving each 
other. No serious injuries were reported.
–Referred to disciplinary action. Non-

GW student barred from campus

disorderly coNduct
8/18/12 – Time unknown 
Location: Academic Center
Case closed
UPD responded to a report of a pile of 
feces found in a stairwell.

–No suspects or witnesses

–Compiled by Matthew Kwiecinski

CRIME LOG
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BOTTOM
Events off the Foggy Bottom Campus

Nas
The Park at 14th
Aug. 24
Free

FuNky Fresh Foodie Fest
Half Street Fairgrounds
Aug. 25
$15 to $75

karolina ramos
Contributing Editor
kramos@gwhatchet.com

When Max Nunes ar-
rived at Google’s District 
headquarters for his sec-
ond day on the political 
advertising team, he put on 
painting clothes and got to 
business.

By the end of the day, af-
ter painting a giant Ameri-
can flag across their office 
wall, Nunes and his team-
mates had sufficiently bond-
ed with one another, ready 
for the summer ahead. 

Nunes, a senior from 
Martha’s Vineyard, Mass., 
has spent the summer help-
ing political campaigns use 
Google to communicate with 
voters this election season. 

“We have people who re-
ally care and are really pas-
sionate about politics. Not 
only do you want Google to 
be used in the most effective 
way, but you want your cli-
ent to win. It's a cool hybrid 
of business and politics,” 
Nunes said. 

As a political communi-
cations major, Nunes said 
his interest in technology’s 
role in politics began in the 
classroom. He knew then 
that it was a career path he 
needed to explore.

This summer, as a po-
litical advertising intern at 
Google, Nunes worked on 
a team that helps political 
campaigns and agencies 
best utilize the company’s 
products in their efforts. 

“Our job is to sell Google 
and to help our clients use 
Google in the best way pos-
sible for them to get out their 
messages and reach voters in 
November,” he said. He add-
ed that, while Google sup-
ports clients across the po-
litical spectrum, he primarily 
works with progressive and 
Democratic candidates, cam-
paigns and causes. 

The most exciting part of 
his internship, he said, is the 
group of people he works 
with. His teammates all ar-
rived at Google from politi-
cal backgrounds and have a 
comprehensive knowledge 
of the unrelenting world of 
political campaigns. Hav-
ing worked largely in Dem-
ocratic politics, Nunes said 
his coworkers have exposed 
him to new perspectives.

“We sit in a room with 
a bunch of really passionate 
Republicans and really pas-
sionate Democrats. Com-
bine that with everybody 
being really smart – we get 
into a lot of debates,” Nunes 

said.
As the election season 

ramps up, Nunes’ days at 
Google are growing longer. 

He will stay on through the 
fall and hopes to pursue a ca-
reer in political technology.

“I definitely got the 

technology bug throughout 
the summer,” Nunes said.

On an average day, 
Nunes sits in an open room 

with his entire team – from 
the top account executives 
to his fellow interns – which 
he says cultivates an open 
and engaging corporate 
culture.

“Google is a place where 
change happens so quick-
ly and things are always 
evolving and advancing,” 
Nunses said. “They want us 
to feel really open to asking 
questions."

The stakes are even 
higher as the Nov. 6 election 
approaches.

“After Labor Day it will 
be really ramped up, and 
we’ll hit the ground run-
ning,” he said. u

Gelman Library, with its rows of book-
shelves and academic journals, has now 
filled its lexicon with words like pinning, 
tweeting and tumbling.

The library launched a Pinterest account 
early this summer.

On a campus where students and ad-
ministrators commonly use Twitter to 
communicate, this type of outreach hardly 
seems out of place.

But what could a college library possibly 
pin? Inspirational quotes about the joys of 
knowledge, or maybe scanned photographs 
of the library’s namesakes, Melvin and Estelle, 
each enjoying a cup of tea and indulging in 
Walt Whitman’s earlier works?

The library's profile includes informative 
material – flyers for upcoming events, an il-
lustration of renovations to the library's en-
trance and research opportunities for graduate 
students. Though Gelman’s Pinterest account 
boasts only seven followers, its 54 pins indicate 
a step toward a more widespread social media 
presence for the University.

GW’s efforts are a natural marketing strate-
gy in today’s Internet-focused society, Thunder 
SEO’s Director of Content Marketing Monique 
Pouget said. Thunder is a California-based 
search engine optimization service that special-
izes in social media use. Pouget said a univer-
sity is a brand just like any other corporation, 
and added that a brand should be publicized 
where its audience will see it.

“People are expecting everyone to have a 
social media presence, so to not invest in one 
now, I think, is a huge mistake,” Pouget said.

It appears as though GW is catching on to 
that perspective. The Gelman Pinterest account 
is accompanied by an increasingly active Twit-
ter account, a Facebook page and a Tumblr 
blog. The University has also launched similar 
accounts for Eckles Library and the Virginia 
Science and Technology Campus Library.

The University has a widespread presence 
on Twitter as well. In addition to many admin-
istrators’ personal Twitter accounts, facilities’ 
and departments’ accounts include @GWAlert, 
which posts information on emergencies and 
crimes; @GWtweets, an account that provides 
more general information and announcements; 
an athletics-focused page called @GW_Sports,  
along with different Twitter handles for schools 
across the University.

The Office of Admissions also created an 
Instagram account featuring photographs re-
lated to campus life.

But the point is not just to make the li-
brary accessible – it’s about making the Uni-
versity accessible.

Anne Ward, the director of communica-
tions for GW libraries, said Gelman’s Pinterest 
account is a work in progress that she hopes 
will grow to be just as popular as the Univer-
sity’s presence on other social media outlets.

“I think the University strives to tell their 
story, and the Gelman Library is a part of that 
story,” Ward, who runs the account, said in an 
email. “Pinterest is interesting because it is so 
visual. It allows us to show – not just tell.”

The University hit a similar social media 
stride with Lisner Auditorium, which launched 
a Tumblr blog promoting the upcoming Sept. 
20 discussion between PBS NewsHour senior 
correspondent Jeffrey Brown and Scott Simon, 
the host of NPR’s “Weekend Edition Saturday” 
and PBS’s “Need to Know.”

Maryann Lombardi, who works in Lisner 
Auditorium's office of business development 
for external relations, said the Tumblr account 
is an alternate route to inform students and fac-
ulty about events.

“The hope is to increase interest in the 
event, attract more audience, and develop a 
conduit between audience and event,” Lom-
bardi said in an email.

Lombardi said GW has a commitment to 
creating a strong presence in social media, and 
the blog's creators hope to become more active 
participants in that initiative. u

>>

>>
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GW embraces 
digital era with

by Josh PerLMaN
Contributing Editor

Googling for political victory 
Senior aids election campaigns 
with technology

''

''

We sit in a room with a bunch of really passionate 
Republicans and really passionate Democrats. 

Combine that with everybody being really smart – 
we get into a lot of debates.

Max nunes
Senior

FraNcis rivera | Photo editor
Senior Max Nunes spent his summer developing his campaign prowess as a political advertising intern at Google's D.C. headquarters. He will continue working there 
through the upcoming election season. 

by Lisa MiLLer
Features Editor 
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Interested 
in newspaper 

design?

Apply to work for The Hatchet's design department. 
Help make creative graphics and unique print 

layouts for GW's independent student newspaper. 
 

Email production@gwhatchet.com
for more information

Know the adobe 
creative suite?

HatchetThe GW

FutureBrand's parent com-
pany, billed the U.S. Army $1 
billion for its “Army Strong” 
slogan and advertising cam-
paign in 2006, according to 
USA Today.

At GW, FutureBrand was 
tasked with the big-picture 
design work. The company 
created the logo, developed 
the new color palette and 
selected a typeface from the 
sans serif family – which 
includes fonts like Arial – 
rather than a serif font like 
Times New Roman. In an ini-

tial litmus test, the firm inter-
viewed students, faculty and 
staff on what they felt the 
University stands for.

Mark Thwaites, creative 
director at FutureBrand, 
said one-on-one conversa-
tions helped craft GW's new 
brand.

“The crux of that work 
was defining the fact that it 
is in Washington D.C., but 
more than just being a pin 
on a map, it is really the epi-
center of policy of the world, 
so we tried to bring a bigger 
story to that,” Thwaites said.

Once the team identified 
GW's most unique features – 
which he would not discuss 
– Thwaites said they became 

the “pillars” that will unify 
the new message across dif-
ferent media platforms and 
the University.

160over90 determined 
how to apply FutureBrand’s 
ideas to materials like the 
signs that deck Foggy Bot-
tom's streets to identify the 
campus and mark apparel 
and marketing materials.

The current logo, which 
features a solemn right-fac-
ing George Washington, is 
not easily replicated on on-
line platforms – a problem 
University officials have not-
ed as messaging moves fur-
ther into the digital world.

“[The old logo] tended 
to create a bit of a ransom-

note type feel in applica-
tion, so we really wanted 
to clean that up and bring a 
science to when you use the 
typography – when you use 
certain colors and color pal-
ettes – so we did all that,” 
Thwaites said.

John McGlasson, assistant 
director of visual design, cre-
ated a new portrait of George 
Washington based on a bust 
created by Jean-Antoine 
Houdon, a French sculptor. 
The statue of George Wash-
ington in University Yard is 
a cast of that work.

The new portrait will fea-
ture a serif font and a sepia-
toned George Washington 
facing forward with an up-

ward tilt.
While the old logo was 

emblazoned with "The 
George Washington Univer-
sity," the new logo refers to 
the school's shortened, col-
loquial name: GW. 

The University quietly 
revealed the logo to a group 
of about 100 faculty and staff 
members in March. Vice 
President for External Rela-
tions Lorraine Voles said the 
audience had a generally 
positive reaction, with criti-
cism like the boldness of its 
logos too extreme. She said 
the comments were taken 
into account as the design 
process continued through 
the summer. 

The new brand will not 
change athletic gear or ap-
parel, although members of 
the Department of Athlet-
ics and Recreation were on 
a 75-person feedback group 
made up of students, faculty 
and staff that met through-
out the process.

It could take up to a year 
and a half for the full rollout 
of new marketing materials. 
Banners across campus and 
web tools will change im-
mediately after the Aug. 26 
event, but other materials 
such as brochures, business 
cards, apparel and adver-
tisements will be phased in 
over time as offices restock 
their materials. u

from p. A1
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Weinshel said. The rest went 
abroad, graduated early or 
transferred out of the Uni-
versity. 

The University has tried 
to help anchor students to 
GW by expanding the finan-
cial aid pool in recent years, 
as more and more students 
seek need-based aid.

The financial aid pool 
ballooned to $163.4 million 
for the 2012-2013 school 

year – nearly double that of 
10 years ago.

But the class of 2016 
received 6 percent less fi-
nancial aid than last year’s 
freshman class, after three 
years of freshmen receiving 
the most aid out of any class 
at GW.

The average family con-
tribution for each class is 
shrinking as well: The Class 
of 2015 was expected to 
contribute 77 percent of tu-
ition, compared to the Class 
of 2014's 85 percent of tu-
ition. GW aims to meet be-
tween 94 and 96 percent of 

the average student’s dem-
onstrated need through a 
combination of institutional 
money, federal funding and 
loans. 

The Board of Trustees 
approved a 3.7 percent tu-
ition hike for students en-
tering the University this 
fall, up from the previous 
year’s increase of 2.9 per-
cent. Tuition increases do 
not affect returning under-
graduate students, who are 
guaranteed a fixed cost of 
attendance from their fresh-
man year.

With a national debate 

swirling around jobless 
rates and student debt – 
which crossed the $1 tril-
lion mark last spring and 
has also outpaced credit 
card debt – GW has sought 
to lessen the burden on stu-
dents. In 2010, it created 
the need-based Power and 
Promise Fund.

For Jack Herron, a sec-
ond year graduate student 
in the Elliott School of In-
ternational Affairs, college 
costs and a poor job market 
have forced him to choose 
between pursuing an intern-
ship related to his field and 

paying off his tuition bills.
“It’s a trade-off between 

here and now, being able 
to afford being here, mini-
mizing the cost to be here 
at GW or going into more 
debt, being unable to con-
tinue paying off my loans,” 
said Herron, who is paying 
for higher education with 
a combination of student 
loans and his own savings.

And as a graduate stu-
dent, Jack Herron is not 
protected by the fixed rate 
that shields undergraduates 
from tuition increases.

Although he originally 

thought of GW as his top 
undergraduate choice, Her-
ron ultimately decided to 
earn his bachelor’s from the 
University of Georgia, be-
cause as an in-state resident, 
he could attend for free. He 
said he was lucky to emerge 
without debt as an under-
graduate, which helps him 
justify the possibility of tak-
ing on an unpaid internship 
this year.

Looking long-term, Her-
ron knows that, with steep 
competition, “experience is 
needed down the road to 
help me secure a job.” u

the assessments, which will 
be checked by University staff 
before the forms are passed 
on to the housing office, will 
provide a “baseline” for all 
rooms on campus. Weinshel 
said facilities workers or 
house staff members – who 

typically manage dozens of 
students in their halls – will 
confirm the condition of each 
item as new, good, worn, 
damaged or missing.

A resident who does not 
fill out a move-out form be-
fore leaving their housing as-
signment will also be barred 
from appealing fees.

“The idea is to make the 
overall process better for 
both students and the insti-

tution,” Weinshel said.
Senior Associate Provost 

and Dean of Student Affairs 
Peter Konwerski said the 
new policy would reiterate 
the importance of taking 
care of your residence hall 
rooms.

“We want to be more 
transparent and make sure 
students understand that 
they’re responsible for what’s 
in the room,” Konwerski 

said. “We want to make sure 
it all checks out at the begin-
ning of the year.”

FIXit – the handyman 
service often criticized for 
its lagging response times 
earlier in the year – will add 
five hours to its schedule, 
working from 9 a.m. to 9 
p.m. for the first half of the 
semester “to get through the 
FIXit requests faster,” Wein-
shel said. u

from p. A1

AID

from p. A1

HOUSING
1,400

students charged 
housing fees after 
last spring's move 

out

600
students appealed 

the charges 
from the 

housing office
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Week eventsWelcome Whether it’s your first or last year as a GW student, make the most 
of the Welcome Week lineup. The Hatchet is here to help you 

customize your calendar for the first week back.

by ADAM ZEELENS | Hatchet Reporter

SATURDAY, AUGUST 25
G-Dub First Night
9:30 to 11 p.m. – Marvin Center

Start the year off at G-Dub First 
Night, and unleash your inner child 
with inflatables and games. The 
event offers a chance to bond with 
new friends.  
#FreeFood #Goodies

House Meetings
Throughout the evening – Marvin Center

Although the first few weeks of 
school can be hectic and busy, do 
not forget to meet your house staff. 
These students are here to ease your 
transition to college. Your house 
staff will let you know of your spe-
cific meeting time and place. #Info

SUNDAY, AUGUST 26
Sunday Brunch
9 a.m. to 2 p.m. – West Hall

Finding a decent brunch for un-
der $10 is rare – especially for an on-
campus all-you-can-eat  buffet. Roll 
out of bed, and head to the Mount 
Vernon Campus for a brunch ($7.25), 
which you can pay for with Dining 
Dollars. If you miss out this time, you 
can always catch it any other Sunday 
morning in West Hall. #Food

Legacy Family 
Welcome Reception
10 a.m. to noon
Alumni House, 1918 F St.

Legacy students from the Class 
of 2016 and their families are in-
vited to a welcome brunch recep-
tion, sponsored by the Office of 
Alumni Relations. Legacy students 
and alumni are those whose fam-
ily members currently attend or 
previously attended GW. RSVP 
online. #RSVP

New Look & Logo Launch
7 p.m. – University Yard

Be a part of GW's rich history 
as the University reveals its new 
and much-hyped look and logo in 
University Yard. Share your GW 
story in a mobile studio, and snag 
free food, music and giveaways. 
#FreeFood #Goodies

Movie on the Yard: 
The Avengers

8 p.m. – University Yard
What better way to start a super 

year than with a superhero movie 
and snacks? Grab a blanket and 
friends, and head over to the Pro-
gram Board-sponsored event on an 
outdoor screen. #FreeFood 
#Entertainment

MONDAY, AUGUST 27
SMPA Majors BBQ
1 to 3 p.m. – Square 80 
(Green space behind South Hall)

Here is your opportunity to mix 
and mingle with your classmates, 
new professors and SMPA fellows, 
as you are welcomed to the school. 
Free refreshments and a catered bar-
becue will be served. One ticket per 
SMPA major is allowed. 
#FreeFood #RSVP

Recess: 
Kickin’ It with Campus Leaders
3 to 7 p.m. – University Yard

Children of the ‘90s: This is for 
you. The Residence Hall Association 
is sponsoring a ‘90s-themed round-
robin kickball tournament with 
campus leaders on the National 
Mall. This is a great way to become 
involved on campus, as new stu-
dents will be introduced to different 
types of leadership opportunities. 
#Sports

Student Performance 
Showcase
7 to 11 p.m. – Lisner Auditorium and 
Kogan Plaza

Why walk blocks to the Ken-
nedy Center when GW’s perform-
ers are just steps away? Check out 
this annual showcase featuring 
campus singers, actors, dancers 
and comedians. A dessert recep-
tion will follow. The show starts 
at 7:30 p.m., but doors open at 7 
p.m., so be sure to arrive early to 
grab a seat. 
#FreeFood #Entertainment

Senior Breakfast
9 to 11 a.m. – Alumni House, 1918 F St.

Gather for a breakfast to begin the 
end of your undergraduate career. Stop 
by the Alumni House for a free break-
fast, sponsored by the Senior Class Gift 
Campaign. #FreeFood 

Librarypalooza!
4 to 6 p.m. – Kogan Plaza 
Rain Date: Aug. 30 11 a.m. to 1 p.m.

Let’s face it: GW’s libraries 
will become your second home 
over the course of your college 
years. Stop by this cookout to 
learn more about the University's 
different libraries. The staff can 
provide information of Gelman 
Library renovation plans and how 
they will affect your life at GW. 
#FreeFood

University Services & 
Student Organization Fair
6:30 to 8:30 p.m. – University Yard
(Rain Date: Wednesday, Aug. 29)

Featuring more than 175 
groups, the Student Organization 
Fair is the perfect opportunity 
to check out some new potential 
interests, find out how to pursue 
your longstanding passions at 
GW and get your name on way 
too many listservs. Hungry after 
checking out so many booths? 
Make sure to stop by the Taste of 
GWorld for free food and drink 
samples from GWorld vendors. 
#FreeFood #Goodies

Hypnotist, Tom DeLuca
9 to 11 p.m.

Marvin Center Betts Theatre
There never seems to be a dull 

moment during Welcome Week.  
Join the fun with some brave 
friends and be entertained – or 
be the evening’s entertainment at 
this annual event. 
#Entertainment

WEDNESDAY, AUGUST 29
LGBT Resource Center 
Open House
5 to 6:30 p.m.
Multicultural Student Services Center

Celebrate the LGBT commu-
nity as LGBT students, allies and 
faculty welcome you to their re-
source center. As the most popular 
LGBT event of the year, sponsored 
by the Multicultural Student Ser-
vices Center and LGBT Resource 
Center, the open house features 
free food and some good company. 
#FreeFood

Campaign GW Mount Vernon 
Campus Fall Kickoff
7 to 8 p.m. – West Hall Room B108 A&B

Meet the organization commit-
ted to sharing information about 
the progress of GW's campus plans 
over a free dinner as they discuss 
their agenda for the upcoming year. 
Learn how you can be a part of GW’s 
future. #FreeFood #Info

Wacky Wednesday: 
Design on a Dime
9 to 11 p.m. – Post Hall at 
Mount Vernon Campus

Create your perfect dorm room 
on the perfect budget at this event 
sponsored by the Center for Student 
Engagement before heading out to 
Target Takeover to put your new 
knowledge to use. #Info

RHA Target Takeover
10:30 p.m. to 12:30 a.m. – Kogan Plaza, 
Thurston Hall and Mount Vernon Quad

An annual Welcome Week tra-
dition, the Residence Hall Associa-
tions’s Target Takeover gives you 
shopaholics the chance to roam the 
aisles of Target and enjoy music, 
free refreshments and prizes.  It's 
open exclusively to GW students, so 
buy last-minute or forgotten items 
to create the perfect dorm room. 
Buses leave from the locations listed 
above. #FreeFood #Goodies

THURSDAY, AUGUST 30

“Intellectual Crack” 
5 to 6 p.m. – Thurston Piano Lounge

As part of the Last Lecture se-
ries, join Professor Rebecca Carr for 
a talk about “Intellectual Crack” at 
this event sponsored by the Division 
of Student Affairs and the Office of 
the Vice Provost for Faculty Affairs. 
#Info #Entertainment

Campaign GW 
Foggy Bottom Fall Kickoff
6 to 7:30 p.m. – Square 80

Learn how to become part 
of Campaign GW, an organiza-
tion that keeps the community 
up to date on GW campus plans, 
and learn about their fall agenda. 
Come for the free food and stay 
for the interesting discussions. 
#FreeFood #Info

Recovery Meeting
7:30 p.m. – Gelman Starbucks

Learn more about support net-
works for students in recovery at 
GW with the members of Students 
for Recovery at Gelman Starbucks at 
7:30 p.m., and then head to a meet-
ing as a group at 8:30 p.m. #Info

FRIDAY, AUGUST 31
Colonial Quest Adventure 
Race
7 to 11 p.m. – Kogan Plaza

Assemble a team and race into 
the night throughout Foggy Bottom 
and nearby neighborhoods.  Solve the 
clues correctly, choose your adven-
ture wisely and compete for prizes at 
this event sponsored by the Division 
of Student Affairs. #Goodies

MSSC Block Party
4 to 7 p.m. – Square 80 

Get your groove on with the Mul-
ticultural Student Services Center over 
free food, music, performances and 
dancing at this block party sponsored 
by the center. Contact the MSSC for 
more information. #FreeFood

SATURDAY, SEPTEMBER 1
Paddle Boat Passage
10:00 a.m.
Tidal Basin Paddle Boat Dock

Register online at imleagues.
com for this paired paddle boat race, 
sponsored by Campus Recreation. 
#Sports

GW Women’s Soccer 
vs. Columbia University
1 p.m. – Mount Vernon Soccer Field

Show your school spirit by gearing 
up in buff and blue and cheer on the 
women’s soccer team with your peers 
at the start of the season. #Sports
Fall Fest
4 to 10 p.m. – University Yard

Join the GW community to see 
American DJ Diplo perform at the 
largest concert event of the semester.  
In addition to the live concert, Fall Fest 
features free food and fun at this an-
nual event sponsored by the Program 
Board. #FreeFood #Goodies

SATURDAY, AUG. 25

SUNDAY, AUG. 26

MONDAY, AUG. 27

TUESDAY, AUG. 28

WEDNESDAY, AUG. 29

THURSDAY, AUG. 30

FRIDAY, AUG. 31

SATURDAY, SEPT. 1

HatchetThe GW

Jenna Bernick | Special Issues Editor 
Illustration by Francis Rivera and Montana Debor
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Here's what you missed at GW this summer if you 
were out of town or out of touch. 

by jULIE ALDErMAn | Hatchet Reporter
Summer news in review

Froggy Bottom Pub to shift one block north in February
Froggy Bottom Pub’s owners placed a security deposit on a new loca-

tion at 2120 K St. The deal locked down a new home for the iconic campus 
pub after a University plan to demolish seven Pennsylvania Avenue prop-
erties put Froggy’s fate in question. Froggy will re-open its doors Feb. 1.

University fines students $225,000 for untidy rooms
GW Housing Programs billed 900 students $250 each for unkempt 

rooms that required more than a broom to clean after move-out in May. 
The total of about $225,000 brought in about $50,000 more in revenue from 
untidy room charges than in last year.

Upperclassman residence halls Ivory Tower and South Hall saw the most charges 
of any residence hall.

University Librarian retires, interim hired

District declares state of emergency following storms
Severe weather and high winds prompted Mayor Vincent Gray to declare a 

state of emergency for two weeks. The storm knocked down trees 
and power lines. Five people were killed, and 1.3 million were 
left without power in D.C., Maryland and Virginia, according to 
The Washington Post. 

Two juniors announce candidacies for seats on local 
governing body

Juniors Patrick Kennedy and Jackson Carnes filed their candida-
cies to make the ballot for the Foggy Bottom and West 
End Advisory Neighborhood Commission election. The 
commission is one of about 40 advocacy groups across 
the District that advise agencies on traffic, noise, con-
struction and liquor laws.

The Smith Center hosted an unusual practice in mid-July. The USA men's basketball 
team used GW's court to practice before their exhibition match at the Verizon Center 
against Brazil. The team's director of operations, Sean Ford, contacted athletic director 
Patrick Nero, who went to college with his brother. Several NBA stars warmed up under 
the Smith Center's JumboTron, creating a more animated atmosphere.

University Librarian Jack Siggins, who oversaw multimillion 
dollar resource developments and renovations, stepped down after 
17 years at GW. He will serve as a special adviser to Provost Steven 
Lerman until December 2013. Andrea Stewart, the former deputy 

librarian, stepped in as interim librarian until a national search begins in the 
coming months.

As three top business school 
officials exit, students 
question turnover

The former executive coordina-
tor for undergraduate programs, di-
rector for undergraduate programs 
and an undergraduate adviser in the 
GW School of Business have all left 
their posts at the University, leaving 

students to question the 
massive turnover. Their 
departures followed 
the mass exodus of ad-
vising staffers in the 
school last summer.
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–Compiled by Matthew Kwiecinski

Best of the summer crime log The Hatchet's weekly crime log keeps a tab on campus crime. 
The following are some of the summer's most memorable incidents.
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j Street loses vendor and director
Nosh, the dining hall’s kosher deli, will 

not reopen this fall. Chair of the Student Din-
ing Board Michael Morgan said that Nosh has 
closed due to the low demand for it. Director 
of Campus Dining and Sodexo Liaison Richard 

Yokely is also no longer at GW, said top University 
dining officials.

4

Student services hub opened
The fifth floor of the Marvin Center is now occupied by 

Colonial Crossroads, a new student services hub. Cross-
roads brings together the Center for Student Engagement, 
the Career Center, the Center for Civic Engagement and 
Public Service, the Office for Study Abroad and the Cen-

ter for Undergraduate Fellowships and Research. 

1

University picks up tab for GW officials’ Olympics trip
University President Steven Knapp, his wife Diane Knapp and five 

other officials traveled to London during the 2012 Olympics on 
GW’s dime. University spokeswoman Candace Smith declined 
to release the cost of the trip, but said the trip was under official 
University business because officials attended alumni and trust-
ee events. Costs were covered by the Office of the President and 
the development office. Trustees and alumni also hosted events 
and provided some event tickets.

7

GW continues to climb in 
Forbes rankings

GW went up 63 spots from 
last year in the magazine rankings 
to No. 88 out of 650 colleges con-
sidered by Forbes. The rankings 

were determined by factors including stu-
dent debt and the four-year graduate rate.

3

Team USA takes the court in the Smith Center

ASSAULT/ThEFT 
05/23/12  – 5:15 p.m.
Location: CVS at 2000 
Pennsylvania Ave.
Case closed

University Police Department officers responded 
to a report of a man swinging a two-by-four 
inside CVS. The man, who was unaffiliated with 
GW, struck an employee and fled. The store 
manager followed the suspect out and notified 
a UPD officer, who then detained the suspect a 
few blocks from campus.

–Subject arrested 
LEWD, OBSCEnE ACTS 
06/23/12  – 4:19 a.m.
Location: Veterans Park
Case closed

A UPD officer discovered two summer residents, 
unaffiliated with GW, engaged in consensual 
sexual relations in the park. 

–Referred for disciplinary action 

AGGrAvATED ASSAULT 
WITh DAnGErOUS WEAPOn 
06/27/12 – noon
Location: 22nd and F streets
Case closed
A teen was stabbed on a Metrobus by a male 
suspect described to be in his 40s, after the 
two got into a fight on the bus. The suspect 
allegedly used a razor to stab the victim – an 
injury that was “not considered serious,” ac-
cording to a GW Alert.

–Referred to Metro Transit Police

ASSAULT/DISOrDErLy 
COnDUCT 
06/14/12 – 5:29 a.m.
Location: Philip Amsterdam Hall
Case closed

The Metropolitan Police Department responded 
to a report that one intern stabbed another 
intern in the hand with a kitchen knife. Accord-
ing to the University, the injuries sustained were 
“minor and not life-threatening.”
–Subjects arrested and barred from campus

ThrEATS
07/17/12 – Multiple times
Location: Multiple
Case closed
Members of the community reported a facilities 

employee was making verbal threats to harm 
unspecified people at the University. The sus-
pect – Christopher Brant Andrews – is no longer 
employed by the University. 
–Subject arrested and barred from campus

SExUAL ABUSE 
07/24/12 – 10:52 a.m.
Location: 500 block of 22nd Street
Case closed
A woman unaffiliated with the University 
reported to police that a man reached up the 
woman’s skirt and touched her buttocks while 
she was filling a parking meter. 

–Referred to Metropolitan Police 
Department

Former student was groomed to become russian spy
News broke that former student Tim Foley was being trained to fol-

low in his parents' footsteps as a Russian spy. His parents were arrested 
as part of one of the biggest espionage plots uncovered since 
the Cold War's end. He left the country in 2010 and was 
placed on a leave of absence from the Elliott School of Inter-
national Affairs, but was formally enrolled until spring 2011. 
The Wall Street Journal reported that he saluted "Mother 
Russia" and agreed to start his training there. 26
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School of Public Health and Health 
Services building construction

A School of Public Health and Health 
Services building will be erected in place 
of the giant ditch at 24th Street and New 
Hampshire Avenue. The University broke 
ground for the $75 million project to create 
the school’s first home of its own in May. 

Law Learning Center and parking 
garage construction

The garage portion of the Law Learning 
Center will open for use this fall on the 2000 
block of G Street, while the academic por-
tion of the building is slated for completion 
in 2013. The GW Law School will receive a 
floor of academic space above four floors 
equipped with 450 parking spots. Featuring 
glass walls, metal panes and a large entrance 
canopy, the center will also include a green 
roof, skylights and storm water-runoff sites. 

The Marriott Courtyard Hotel 
construction

The $28 million hotel that has been un-
der construction for two years at 20th and 
E streets will open this fall. Foggy Bottom 
residents and students complained about 
construction which was said to have created 
“unlivable” conditions in 2010. 

Science and Engineering Hall 
construction

Construction crews continue work on the 
most expensive building in University his-
tory, the $275 million Science and Engineering 
Hall along 22nd and H streets. Excavation in 
the southern end of the site, close to Fulbright 
and JBKO halls, is completed, and controlled 
blasting restarted in early August to carve 
out the rest of the building’s lower layer. The 
480,000 square-foot research building will 
house courses from the School of Engineering 
and Applied Science and the Columbian Col-
lege of Art and Sciences. The building, which 
broke ground this spring, will open in 2015.

New Arabic major and minor
Students can now major or minor in the Ara-

bic language through the Columbian College of 
Arts and Sciences. Interest in the world’s fifth-
most spoken language has surged in the last few 
years, which prompted professors and students 
to lobby for the degree.

Construction on Gelman Library
Long-awaited renovations to Gelman 

Library began on the aging building’s first 
and second floors this summer with the 
drilling of a hole into the wall bordering 
Kogan Plaza. Administrative offices cleared 
and relocated to upper floors to make way 
for a second-floor entrance through Kogan. 
Gelman was allocated $16 million for up-
grades.

New UPD location
The University Police Department 

moved into the Academic Center on H Street 
and out of its previous location at 20th and 
G streets. The department’s leader, UPD 
Chief Kevin Hay has touted the new loca-
tion at the center of campus – across from 
Gelman Library and down the block from 
the Marvin Center – as a crime deterrent in 
heavily trafficked areas. The move freed up 
space in the Woodhull House for the GW 
Museum, which will open in 2014

A new University logo
GW plans to release a new logo Aug. 26 

as part of a sweeping rebranding campaign 
run by two top-tier firms. The companies, 
FutureBrand and 160over90, were tasked 
with crafting a new GW seal that will unify 
its visual message and create buzz for the 
school. The new look will be revealed at a 
celebration event Aug. 26 with food, music 
and games.

SmarTrip and D.C. Metro changes
D.C.’s rail system is pushing riders who 

still carry paper fare cards to adopt the tap-
and-go SmarTrips to pay for their commutes. 
But make sure you load up your SmarTrip 
with cash often: Starting Sept. 1, commuters 
must have a minimum balance of $1.20 to en-
ter a station. To save money spent on print-
ing paper cards and speed up long lines at 
stations, the Washington Metropolitan Area 
Transit Authority will also give rebates for 
online card registrations and install more 
machines to sell SmarTrips, including one at 
the Foggy Bottom Metro.  

Student services centralized
Colonial Crossroads opened on the Marvin 

Center fifth floor in early August, a $2 million 
project that centralized a group of student ser-
vices offices. At this new location students can 
now get help finding anything from a study 
abroad program to a research grant, rather 
than traveling to various locations around 
campus for commonly-needed office visits. 

The food truck opened its brick-and-mortar doors near U Street 
in early August. Southwest natives and taco aficionados can 
order from a selection of nine authentic Mexican tacos ($2.50 
each) from the “Al Pastor,” a combination of slightly salty pork 
and sweet pineapple, to the vegetarian options of queso with 
avocado, bell peppers or mushrooms. All tacos come double 
wrapped in corn tortillas and are topped with cilantro, onion, 
cucumber, radishes and a choice of salsa verde or rojo. Tacos El 
Chilango is the perfect quick bite before a show at nearby 9:30 
Club or a late-afternoon snack after an afternoon of U Street 
gallery hopping and vintage shopping. 

1119 V St. NW

Nestled between Adams Morgan bars and clubs, Sakuramen offers 
serenity in the form of ramen. The Japanese classic comes in six 
varieties ranging in price from $11-$15. Described by the owners as 
the ultimate comfort food, the noodle-based fare includes mild and 
spicy options, as well as options for meat-lovers and vegetarians. 
For a few dollars extra, bowls can be finished with such toppings as 
roasted pork belly, homemade kimchi or extra spicy fire balls. 

2441 18th St. NW

At the corner of 19th and M sits the four-month-old Spanish taparia 
popular for its $5 happy hour sangrias, ranging from the signature 
red to the adventurous blood orange. Sharing small plates ($6 - $14) 
of bacon wrapped dates, patatas bravas, creamy croquettes and 
tortilla española will guarantee a second date. While girls' brunch 
is soon to relocate to Boqueria’s patio for nutella stuffed churros 
($8) and mimosa rosada ($9), the boys will be heading to the bar 
during soccer season to drink Estrella beer ($9), pop pimientos de 

padron ($7) and munch on jamon serrano ($9) while cheering on 
their favorite teams in La Liga. 

1837 M St. NW

Break out your bikini and flip-flops because the beach just got a 
lot closer to the District. Since Memorial Day weekend, the former 
Warehouse Theater parking lot has been transformed into a tropi-
cal oasis, complete with 70 tons of Ocean City sand. Catch a tan 
outside while lounging on a beach chair with a frozen margarita 
or can of Red Stripe beer from the tiki bar. Food trucks regularly 
rotate the grub, and happy hour, from 4 to 7 p.m., offers varying 
drink specials.

645 New York Ave. NW

Known for monthly menus with local, seasonal and sustainable 
ingredients, the Cleveland Park neighborhood restaurant has once 
again pushed its boundaries, this time in the form of the classic 

grilled cheese sandwich. Available Sunday through Thursday dur-
ing happy hour and at late night hours, grilled cheese creations 
such as the “Swiss Bank Account” made with hand-sliced prosciut-
to, Challerhocker cheese and truffle butter offer grown-up versions 
of our favorite childhood sandwich. Craving something custom? 
Build a sandwich (starting at $7) with a selection of 15 cheeses, six 
homemade spreads and toppings ranging from roasted red pep-
pers to jumbo lump crab. The Grilled Cheese Bar is Ripple’s second 
expansion after the March opening of Sugar Magnolia, the gour-
met market specializing in artisan ice cream sandwiches. 

3417 Connecticut Ave. NW

EatWellDC, affiliated with the Dupont breakfast shop Commis-
sary and seafood haven Grillfish, opened a carnivore’s fantasy on P 
Street in May. Small plates ($8 - $12) of succulent braised cheek with 
herbal Spanish sofrito and wild boar ragu pair with creative farm 
salads ($6 - $9) that feature ingredients like crispy pig ears and pick-
led celery root. Those favoring more traditional meats can revel in 
a craft burger ($15) with pork belly, cheddar, chili aioli and tomato 
jam. Vegetarians can try the chickpea hash ($8), slightly spicy with 
chard and salsa verde and a decadent mac and cheese ($6) topped 
with a truffle crust. 

1320 14th St. NW

Slated to open late August in Dupont, the New Orleans-
inspired sandwich shop will feature 15 traditional po’ boys 
($7.50 - $12), all served on crisp crust and dressed with lettuce, 
mayo and tomato, in addition to other Louisiana specialties 
like seafood gumbo ($4.50/$8) and crawfish etouffee ($9.50). 
Classically trained in French cuisine, Chef Cam McNair looks 
forward to sharing his talents at what he describes as a “Po’ 
Boy Price” with the “Because We Can!” board that will feature 
such specials as grilled house made andouille and blackened 
cat fish with dirty rice, always priced at $7.50. 

1205 19th St. NW 

What's new?
Find out what has changed on campus

Fresh Eats
Spice up your meal plan with the District's newest restaurants

by rOxAnnE GOLDBErG
Hatchet Staff Writer
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If you anticipate a stressful 
senior year, sign up for a 
one-credit yoga or medita-

tion class to calm your schedule. 
If not, enjoy the extra free time 
in your schedule after years of 
hard work. Do not be afraid to 
enroll in an introductory-level 
class, even if you are the oldest 
student in the room. If there is a 
subject you are interested in but 
never got a chance to try, go for 
it while you still can. You never 
know when a little background 
knowledge will come in handy – 
be it in your career or just at a 
cocktail party. 

The summer before my 
freshman year, I received 
a yellow GW 
towel at CI.

I find my-
self feeling 
sent imenta l 
as I unpack 
that very 
same towel junior year. 
Though it now has an 
unidentified stain with a 
mysterious origin I hope 
to never solve, the towel 
remains a token of a uni-
versity I have grown to 
love and a place I call 
home.

That is not to say I was 
unhappy to return home 
this summer. I would hate 
to come across as some-
one who prides himself on 
having escaped the haunt-
ed past that is upper-mid-
dle class suburban child-
hood. But I cannot deny 
that since the end of last 
semester, I’ve missed my 
life at GW and all the ex-
periences that make it so 
unique.

I’ve missed doing my 
food shopping in Whole 
Foods with all its or-
ganic pasta salads and 
pretentious croissants. I 
would sometimes browse 
through the aisles of my 
hometown’s ShopRite 

when I felt nostalgic, but 
it just isn’t the same with-

out having 
to constantly 
avoid mak-
ing eye con-
tact with 
all my past 
hookups.

I’ve missed political 
humor. My home friends 
try to make me laugh 
with movie quotes and 
offbeat stories, but that 
just doesn’t do it for me 
anymore. I’m sorry, but I 
don’t see how a joke can 
be funny without name-
dropping at least one po-
litical figure and sneak-
ing in a subtle jab at Fox 
News.

I’ve missed cockroach-
es. We just don’t have those 
at home.

I’ve missed diversity. 
North Jersey, south Jersey, 
central Jersey – it’s amazing 
how much culture you can 
pick up when your friends 
are from all different exits 
along the Turnpike.

I’ve missed FoBoGro 
and the way its sandwiches 
seem to be getting progres-
sively smaller. But its salads 
are still pretty hefty, so they 
should probably consider 
downsizing.

I’ve missed waking up 

to the sound of construc-
tion. After all, you know 
what they say: Jackham-
mers are the roosters of the 
21st century.

I’ve missed school spirit. 
Nothing gets my blood flow-
ing like hearing the GW Fight 
Song echo from the Smith 
Center’s crowded stands... 
How does it go again?

I’ve missed the thrill of 
snagging an empty study 
room in Gelman Library 
only to be kicked out five 
minutes later by some-
one who claims to have 
"reserved it online." The 
only thing that makes this 
frequent occurrence more 
enjoyable is how people 
pretend to feel guilty about 
kicking me out. We both 
know I’m an ungrateful 
freeloader who doesn't de-
serve their pity.

I’ve missed the high 
achievers I meet in class. 
Oh, you spent your summer 
building houses in Uganda? 
I spent my summer making 
money. Which I intend to 
keep. For myself.

They say absence makes 
the heart grow fonder. Well, 
I think I might just be liv-
ing proof. And though I’ve 
hardly been back for much 
time at all, I am anxious to 
create new memories.

What I've missed: 

By ANNA HIRT | Hatchet Reporter

No matter what year this is for you, there is always 
something you can focus on or prepare for. 

Consider joining the GW Can-
cer Institute team in the Marine 
Corps Marathon, which takes 

place every October. You’ll be support-
ing a great cause, taking in classic D.C. 
scenery along the way and hearing the 
cheers of U.S. Marines as they cross the 
finish line.

Plan a spring break trip with your 
friends.  After graduation, coordinating 
travel plans won’t be easy, so take ad-
vantage of your last week off together 
for a while and indulge in the stereo-
typical college vacation, complete with 
sandy beaches and unlimited piña 
coladas. Great deals can be found on 
a myriad of student travel websites, 
Groupon.com and through STA Travel.

Make sure to complete as 
much as you can from 
your GW bucket list. If 

you already have, buy tickets for 
a Washington Nationals base-
ball game, and root for the city 
you’ve become a part of over 
the last four years.  Even if you 
don’t like baseball, you’ll be sure 
to have fun and get caught up in 
the spirit of the crowd.

You can’t leave the District 
without getting a peek at the 
interior of the White House, so 
book a tour of the White House 
through your hometown Con-
gressional Representative’s of-
fice.  Bookings take place months 
in advance, so plan ahead. 

Start your job search prior to 
graduation with the help of 
the Career Center.  With ser-

vices like On-Campus Recruiting, 
mock interviews, a great alumni 
network for networking and bian-
nual Job and Internship Fairs, the 
Career Center is there to help you 
as you begin your career.

Don’t limit yourself to a nar-
row career search: Be willing to ex-
plore related fields or even accept 
an internship, which could lead to 
full-time employment later down 
the road.  Few jump from college 
to their dream job right away, so 
don’t get discouraged if your plan 
doesn’t pan out to a tee.  

Introduce yourself to your pro-
fessors, sit closer to the front of 
the room and visit office hours. 

It sounds intimidating, but it can 
only help for your professors to 
know your name. They will be 
able to distinguish you from hun-
dreds of students, upping your 
chances of nailing that prized let-
ter of recommendation or intern-
ship hook-up.

When you need to turn in 
big papers, book an appointment 
with the Writing Center’s student 
tutors, who can help with drafts 
and revising.

Get involved with student 
organizations, intramural 
or club sports or commu-

nity service. Don’t overload your 
schedule, but experiment with 
your interests. Attend the stu-
dent organization fair, and think 
about Greek life. You could make 
lifelong friends, even if you end 
up drifting away from some of 
those activities. 

When J Street gets old, buy 
food from one of the food trucks 
parked in Foggy Bottom. Follow @
foodtruckfiesta on Twitter to know 
when vendors like The Big Cheese, 
CapMac or Fojol Brothers will 
make an appearance.

Buy a SmarTrip card, and 
explore neighborhoods 
beyond campus via 

Metro, like Adams Morgan, U 
Street or Alexandria.  A Smar-
Trip is the sign of a true Wash-
ingtonian, and branching out 
to sites other than major tour-
ist attractions is a must when 
you’re in a city for four years. 

If you like to dance, check 
out the 18+ nightclubs just a 
cab ride away from campus. 
On your way home, grab a late-
night snack at Crepeaway or 
Manouch's hotdog stand; both 
are GW traditions.

If you are unsure about your 
goals during and after col-
lege, as many freshmen are, 

don’t worry – just stop by Career 
Services to sign up for a career 
consulting appointment. An ad-
viser can help to identify your 
interests and skills and formulate 
a personalized academic plan 
that indicates majors and career 
tracks that would suit you.

Invest in a comfortable busi-
ness casual outfit. A classy en-
semble will come in handy for 
the interviews that will eventu-
ally begin to pop up as you be-
gin your college career.

If you live on Foggy Bottom 
and have not frequented the 
Mount Vernon Campus, there 

is no better opportunity than 
exam time to check out Eckles 
Library for a change of scenery 
– and a quieter and cozier study 
space than Gelman Library. 

Consider continuing a lan-
guage class you took last year, 
even if it is not a requirement 
for your major or school. Being 
multilingual can be crucial to 
maintaining a competitive edge 
in today’s global job market, and 
it will also open up more oppor-
tunities for studying  abroad. 

Look into alternative spring 
or winter break trips for 
an opportunity to travel 

abroad or across the U.S. with 
fellow Colonials to help others. 
The cost usually shrinks after 
fundraising, making alternative 
breaks affordable. 

Still carrying the freshman 
15? Sign up for a group fitness 
pass at the Lerner Health and 
Wellness Center. For $80 per se-
mester, you will have unlimited 
access to Zumba, cycling and pi-
lates classes. 

Cupcakes are a D.C. craze, 
so be sure to sample dif-
ferent bakeries to find 

your favorite. Check out  Baked 
& Wired, Georgetown Cupcake 
and Sprinkles in Georgetown, 
but also head to Hello Cupcake 
in Dupont. 

Just because you’re all 
grown up, doesn't mean you 
have to forego trick-or-treating. 
Visit Embassy Row in Dupont 
to get a side of culture with 
your Halloween loot and par-
ticipate in a D.C. tradition. Just 
remember to make the rounds 
early, as most embassies close 
up shop before 5 p.m.

Break into the working 
world with your first in-
ternship. Even if you have 

no idea what career path you 
will embark on, pursue job op-
tions to gain experience and 
learn what you like and dislike 
about different industries.

Also, reach for a leadership 
position in one of your extra-
curricular activities. Building 
your resume early on will make 
you a more competitive appli-
cant in future job searches. 

Stop by the Office for Study 
Abroad, and check out the 
programs offered. An aca-

demic experience abroad can 
pull you out of the slump dur-
ing your junior year by offering 
a change of pace. Both short- and 
long-term programs are offered, 
based on how much time you're 
willing to spend away from the 
District.

Take a class that is not re-
quired. Make room in your sched-
ule for classes that you have been 
eyeing but diverge from your 
typical line of study. You might 
even end up changing your ma-
jor or taking on a new minor.

Participate in a GW TRAiLS 
trip, and get off campus to 
experience the great out-

doors. Each year, TRAiLS orga-
nizes a whitewater rafting ex-
cursion, as well as several other 
trips. If you are over 21, you can 
volunteer to drive the TRAiLS 
van and receive 50 percent off 
the cost of your trip.

Join the Colonial Army to 
support athletics year-round 
and become part of a group 
of spirited Colonials. The $20 
membership includes priority 
seating at athletic events and 
free goodies.

If you’re 21, check out one of 
the adult kickball leagues that 
play each weekend on the Na-

tional Mall. After a bit of friendly 
competition and exercise, they 
head out to the bars, win or lose.

After a busy week of class-
es, meet with friends for happy 
hour at Nooshi on 19th Street. 
A hotspot for GW students and 
young businesspeople alike, the 
restaurant is a great hangout with 
reasonable prices and a welcom-
ing atmosphere.

For some spontaneous fun, 
hop on the Metro one day with 
some friends and get off at a stop 
you have never visited.

Apply for your dream 
internship – and some 
backups, just in case. 

Many of the high-in-demand 
internships are only open to 
juniors, so you will have tough 
competition and should submit 
your resume to multiple em-
ployers. Use the Career Center’s 
24-hour resume critique service 
to boost your chances of scoring 
your ideal job.

If you do not yet have a 
LinkedIn profile, create one to 
build up your online presence 
for the modern job market. The 
website will also give you leads 
on potential job opportunities.

Focal points:

MONTANA DEBOR

As the semester picks up pace, the number 
of students who pledged to regularly visit the 
Lerner Health and Wellness Center to stay in 
shape will dwindle, freeing up sought-after 
treadmills. If you work out regularly, it be-
comes easier to justify a pastry to accompany 
your caffeine fix at Starbucks before walking 
into Gelman Library. But when juggling class-
es, homework, jobs and internships, visits to 
the gym tend to take the back burner.

But maintaining a healthy lifestyle can 
help relieve stress and keep off the extra 
pounds gained from fast food and a fluctu-
ating sleep schedule.

Here are The Hatchet’s tips to incorporate 
healthy habits into your daily routine, even 
when it seems your schedule only allows for 
sedentary activities. 

Stand up, pace around: Try to do more 
things standing up, whether it be reading for 
class or watching TV. When your parents call 
to check in, go on a brisk walk while you talk. 

“When you stand up, your heart has to 
work harder to pump the blood through your 
body, which essentially burns more calories,” 
fitness agent Abigail Zeplowitz said.

Take the stairs: You may already do this 
– especially if you live below the fifth floor of 
Thurston Hall and walk up the steps to avoid 
glares from other students in the elevator. If 
not, start. The stairs add some quick cardio to 
your daily routine. 

Skip the cabs: Students have both the lux-
uries and the curses that come with an urban 
campus, rather than one with sprawling hills. 
Just because the Metro and cabs are options 
does not mean they are necessities. While the 
weather is still pleasant, start your commutes 
a few minutes earlier and walk. 

Sit on a Swiss ball: Swap your desk chair for 
a Swiss exercise ball, which you can also use for 

core exercises. You will burn more calories and 
might even boost your productivity, according to 
a study conducted at the School of Medicine and 
Biomedical Sciences at SUNY Buffalo.

Play ball: Rather than hanging out in 
the dorms with friends, get outside or to 
the gym and play Frisbee, walk or join an 
intramural team.

Exercising is important, but poor eating 
habits are easier to nip in the bud. 

Eat in: “The more you eat in, the more you 
can control and the healthier your plate is go-
ing to be,” registered dietician Rachel Brandeis 
said. Try to read nutrition labels when shop-
ping, and buy foods that are quick and easy to 
prepare, like apples and peanut butter or pita, 
hummus and carrots.

Shop smart: Have a sur-
plus of J Street money? Fruit 
and veggies cost more there 
than chicken fingers or fro-
yo, but you can buy a ba-
nana for just 19 cents at 
Trader Joe's.

Avoid snack-
ing: Your metabo-
lism slows down at 
night, so keep healthy 
snacks – like apples 
and peanut butter – 
on hand to avoid 
midnight trips 
to 7-Eleven 
for Hot 
Pockets.

Josh Perlman

Warding off weight 
Fitting health into your schedule

By CHELsEA HUANG
Hatchet Reporter

Fr
es

hm
en

So
ph

om
or

es
Ju

ni
or

s
Se

ni
or

s

MONTANA DEBOR

A summer without pretentious 
croissants or political humor

Explore the 4 C's of GW
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Clorox wipes
All-purpose wipes are a must for the spills and dust collec-
tion that are inevitable in a dorm room. Keep bacteria at a 
minimum by quickly wiping down your door handles and 
countertops when you have a spare minute – and especially 
in the winter, when sickness spreads easily.

Blazer
A classic blazer is a necessity for interviews or classy 
dinners with friends. Invest in one – they go a long 
way. Be sure to buy a neutral color to go with any out-
fit, and if you're looking for comfort, go for a struc-
tured cotton one rather than a regular fitted blazer. 

Walking shoes
To truly get acquainted with D.C., being able to walk long distances is important. 
With today’s fashions, walking shoes do not necessarily have to be drab. For the 
fall and spring, a nice pair of Toms or Sperrys will provide style and comfort, and 
both brands have fun colors to spice up any outfit. For the winter, a neutral pair 
of boots with a solid tread is also a must-have. 

Athletic shorts
You might think that you would never be caught dead wearing ath-
letic shorts to class or even down D.C.'s streets, lined with suited-up 
young professionals, but that's where you're wrong. On the worst of 
mornings – after you have pulled three all-nighters in a row and are 
headed to Gelman Library for a fourth night – you'll want to get into a 
pair of athletic shorts. They also come in handy for trips to the Lerner 
Health and Wellness Center or a run around the National Mall.

Scarf
Carry a scarf to protect your neck from the blistering wind while 
walking to the Metro, or add a whimsical touch to average outfits.
They also help hide friendly little reminders of the weekend when 
you're off to class Monday morning. Buy some lightweight fabrics so 
you can drape them on during any season.

Cardigan
A cardigan is perfect to throw on 
over any outfit before class or to 
cover a spill. Temperatures dif-
fer from building to building, so 
dressing in layers when you have 
a jam-packed day of classes is the 
most efficient option. The light 
sweaters serve as the perfect extra 
layer for the fickle D.C. weather.

Night stand
Depending on how your room is configured, a bedside ta-
ble is very important. Target sells cheap drawer sets that 
can double as night stands, providing convenient storage 
space and a place for items you like to keep nearby. 

Under-the-bed storage
Even though residence halls at GW tend to be larger than at other 
schools, there simply will never be enough space for everything 
you want to keep in your college room. Under-the-bed storage bins 
make use of nooks and crannies where you can store off-season 
clothing, books or tools that you don’t need on a daily basis. Hit up 
Target Takeover to buy some bins or use your suitcases for storage. 

Tool kit  

A tool kit comes in handy for hammering nails into the 
wall for photo frames and hanging posters that tape can-
not hold up. Taking a trip to IKEA? You might end up 
needing a screwdriver to put together a bed for your new, 
off-campus bed. 

 Must-have items:                                
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Where do I go if I need...

MONTANA DEBOR

Plastic hooks
For another simple way to save space, buy some adhesive plas-
tic hanging hooks from Target or Bed Bath & Beyond. Stick 
them on a wall or on the back of a door to hang towels, scarves 
and other clothing items to save closet and shelf space. 

After lugging your 
belongings into your 
residence hall, take 
a trip to Target and 
Bed Bath & Beyond 
in Columbia Heights 
– but be sure to 
bring The Hatchet's 
shopping list to 
keep your home 
organized.

JORDAN EMONT | ASSISTANT PHOTO EDITOR

What you need and why

>>

>>

>>

>>
>>

Lighting
There are some rooms on cmapus that are dimly lit, and it 
might be smart to bringa desk or floor lamp to bright up 
the space. You might also want a desk lamp with an adjust-
able neck and clip so you can move it from your desk during 
study time to your bed during reading time.

Living in the city, everything you need 
is within just a few blocks – but it pays to 
figure out where to find the best deal. The 
Hatchet has created a go-to guide for buy-
ing your basics.

FOOD
...a dorm-friendly meal?

Go to Trader Joe’s at 25th and L streets. 
They are notorious for their relatively tasty 
frozen foods section with internationally 
inspired meals. It’s a bit of a trek from Thur-
ston, but worth it when you want a lower 
bill than you'd rack up at Whole Foods 
Market and have time for the trip.

...a cure for my hangover?
The last thing you want to do when 

you’re hung over is wait for a table before 
brunch. Head to Bread and Chocolate at 
23rd and M streets for omelets, French toast 
and Pfannkuchen – German-style crepes 
filled with berries, Nutella, ham or cheese.

...a date night restaurant that 
won’t break the bank?

Impressing a date can be nerve-wracking, 
especially when you risk seeing half your 
class at the Circa at The Avenue. Try Firefly 
at New Hampshire and N streets for a trendy, 
intimate dining experience. The space is dim-
ly lit with wooden “barnwood” décor, creat-
ing a sustainable "farmhouse" feel. There is 
a whole list of shareable menu items, along 
with plenty of vegetarian and gluten-free op-
tions in case your date has a diet restriction.  

...a late night eat?
You may have heard of the famous Man-

ouch by now, but there are options other 
than greasy hot dogs to fill your late night 
cravings. Try Kramerbooks & Afterwords 
Café in Dupont Circle. They are open until 1 
a.m. during the week and 24 hours on week-
ends. The menu is full of sandwiches, sal-
ads, breakfast items and ethnic foods, and 
the attached bookstore will put any strug-
gling student straight into study mode.
 

FUN
...some GW spirit gear or a 
costume for a mixer?

The bookstore is full of GW garb, but it 
can get pretty pricey. Georgetown’s Total 
Fright at 32nd and M streets is open year-
round, and sells colorful gear and costumes 
for any dress-up event.

...decorations to liven up my 
dorm room?

The poster sale in Kogan Plaza makes 
shopping for wall art simple, but you will 
end up seeing a lot of the same Abbey Road 
or Twilight posters. Instead, head to Rooms 
with a View in Georgetown, at 33rd and N 
streets. The store is full of original paper 
goods and party accessories that will look 
great on any wall. 

...an off-campus escape from the 
GW bubble?
Get back to some true Colonial roots, and 
spend the day in Old Town Alexandria, Va. 

Cobblestones line the streets of this quaint, 
historic village, and you won’t fall short on 
unique dining options – cupcake shops in-
cluded. Shopping and historic attractions 
provide the perfect day away from the GW 
hustle and bustle.

 ESSENTIALS
...some good, but cheap kitchen 
supplies?

A freshman dorm doesn’t offer much 
kitchen creativity, but for the essential 
bowls, plates, cutlery and cups, Bed Bath 
& Beyond in Columbia Heights is your best 
bet. They’re always giving out coupons, 
so make sure to stock up and split the cost 
with your roommates.

...notebooks, pens or printer 
paper?

The trip to Staples at 19th and L streets 
is worth it for all of your school essentials, 
considering the prices at the GW bookstore 
and CVS. Staples tends to have great sales 
for back to school, too. 

...storage bins, boxes or 
shelves?

You’ll be able to find everything you 
need and more at Bed Bath & Beyond and 
Target in Columbia Heights, located right 
across from each other. But for some fun 
colored storage items, try Paper Source in 
Georgetown at 30th and M streets. They 
have really unique items that will give a 
drab dorm room life and originality. 

by LAUREN KATZ
Hatchet Reporter
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company’s total contracts 
with GW as of July 2011 
neared $7 million, about 
half a million dollars more 
than GW reported in its fi-
nancial disclosure forms in 
2008. Before then, GW’s re-
ported costs to Sodexo hov-
ered around $6 million.

Sherrard said the con-
tracts included much more 
than the single contract with 
J Street, including catering 
services and other dining 

plans. The University could 
not provide information 
about its dining contract 
with Sodexo because the 
figures are considered com-
petitive information. 

Dining officials plan to 
publicize this year's chang-
es through a marketing 
campaign launched in May.

Haaga said she was op-
timistic that J Street's new 
marketing director, who 
began work this month, 
can make the hall a “des-
tination” by hosting more 
themed meals like last 
year’s crab boil. 

The hire has spent the 

last few weeks giving the 
year-old vendors’ signs a 
makeover – updating menu 
boards and planning the fall 

rebranding plan.
Haaga said she hopes 

this new position will help 
revitalize J Street. 

The University is also in 
the process of hiring a new 
director of campus dining 
to replace Richard Yokeley, 
who left this summer. Sher-
rard said GW could not re-
lease information about his 
departure, citing University 
policy regarding personnel 
confidentiality, but said he 
still works for Sodexo.

Haaga said they have 
already picked Yokeley’s 
replacement and are now 
waiting on confirmation be-
fore officially bringing the 
new director on board.

“We’re very excited,” 
Haaga added.

Though Sodexo has 
been contracted by GW 
since 2006, chair of the Stu-
dent Dining Board Michael 
Morgan said they are still 
working out the kinks in its 
seventh year of operation.

“It’s just growing pains 
and figuring out where we 
are. It’s a lot of work for 
Sodexo, because GW has its 
own identity and they need 
to figure out what that is,” 
Morgan said. “We’ll settle 
into our bones sooner rath-
er than later.”

“We’re taking the right 
steps. We’re learning from 
our mistakes,” he added. u

from p. A1

J street "It’s just growing pains and figuring out 
where we are. It’s a lot of work for Sodexo, 
because GW has its own identity and they 

need to figure out what that is."

Michael Morgan
Chair

Student Dining Board
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NumbEr 
cruNch18 The number of student-athletes that appear in the 

athletics department's video for the 'You Can Play' 
LGBT advocacy campaign.

H

August 23, 2012 w Page B8

51   STATE

Follow us on Facebook and Twitter!
51st State Tavern
2512 L St. NW
(202) 625-2444
www.51ststatetavern.com
*Must be 21 to enter*

Happy Hour EVERYDAY 4pm-7pm!
Monday: Tacos & Trivia 

(50 cent tacos & trivia @ 7pm)
Tuesday: 25 cent Hot Wings

Thursday: College Night! $2 PBR/
$4 Shooters (10pm-close)

Saturday: Ladies Night! (8pm-Midnight)
Sunday: S.I.N. (Service Industry Night)

2 Internet Jukeboxes and Pool Table

st

DC's ONLY NY 
Sports Teams Bar!

The women’s soccer team bears 
little resemblance to the squad that 
suited up for the Colonials last sea-
son, with a predominantly new ros-
ter and a fresh face to lead the team.

Sarah Barnes will take to the 
sidelines, following the retirement 
of coach Tanya Vogel in the offsea-
son. The team will feature 11 fresh-
men, a large incoming recruiting 
class that seems to point to an inex-
perienced roster.

But Barnes is quick to point out 
that the team also includes several 
capable seniors and juniors.

Senior forward Kayley Sullivan 
and senior midfielder Molly Bruh 
were named team captains over the 
summer, but Barnes will also rely 
on the veteran leadership from se-
nior defender Samie Cloutier and 
senior forward Adriana Moya.

“I am really looking forward to 
being one of the major playmak-
ers on this team. We do have a lot 
of young players, but the veterans 
are doing as much as they can to 
incorporate everyone and get ev-
eryone on the same page,” Moya 
said. “We are trying to build off of 
the goals that we set, and we want 
to reach those goals.”

Barnes has lofty goals for her 
first season as head coach. She 
wants to see a program break-
through, looking for the Colonials 
to make an impact on the Atlantic 
10 in her first year at the helm of 
the team.

GW finished 11th of 14 in the 
A-10 last season, failing to qualify 
for the postseason tournament for 
the ninth year in a row. 

It’s time to turn that slide 
around, Barnes said.

“Our players want to raise the 
reputation of the program, which 
means that we are always compet-
ing in games. And they want to 
make the conference tournament 
this year. That means that we are 
in the top eight and have that shot 
at postseason play,” Barnes said. 
“We all believe that we will reach 
our goal.”

Her commitment to success be-
gins with an emphasis on physical 
fitness. Several Colonials comment-
ed on Barnes’ focus on fitness train-
ing during the preseason, with each 
player required to compete a fitness 
test for the new head coach.

Along with increasing the ex-
pectations for players' effort off 
the field, Barnes said the quickest 
way for the program to grow is for 
inexperienced members to pick up 

from the veterans.
“Obviously we are going to rely 

on those older players while having 
those young players coming in and 
helping and contributing in ways. 
But you do see a number of the old-
er players who will play significant 
minutes,” Barnes said.

Though the veterans will pro-
vide important leadership, the Co-
lonials have shown recently that 
underclassmen can shine as key 

members of the roster. Sophomore 
forward Meg Murphy was an im-
pact player as a freshman, provid-
ing arguably the most memorable 
moment of the 2011-12 season when 
she netted the game-winning goal 
in overtime against Xavier.

Barnes’ formula is simple: She 
believes in a squad that is orga-
nized and disciplined defensively, 
as well as a team that establishes 
a strong network of support. It’s a 

message that’s already reached the 
newest members of the roster.

“Everyone on this team is close. 
The freshmen aren’t just with the 
freshman, and the juniors aren’t 
just with the juniors,” freshman for-
ward Kristi Abbate said. “Everyone 
is close, and the seniors do definite-
ly take pride in their job as leaders 
and keep us all in line, so that we 
know what we are supposed to do. 
They are the leaders.” u

Women's soccer team suits up revamped roster
by jakE dEiTchEr
Hatchet Staff Writer

fraNcis rivEra | phoTo EdiTor
Head coach Sarah Barnes addresses her players during a team meeting after the women's soccer team's game against Georgetown Aug. 17, the opening match of the 
Colonials' season. Barnes, who was hired to replace Tanya Vogel after Vogel retired following the 2011 season, will lead a roster this year that includes 11 freshmen.
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JOIN

THE HATCHET

Learn more.
Ask questions.

Find your place.

OPEN HOUSE
Sept. 1

2 to 4 p.m.
2140 G St.  

Don't miss our 
open house.

You could be a... 
writer
photographer
designer
videographer
Columnist 

To learn more about working 
for D.C.'s second-oldest  

newspaper,

visit 
join.gwhatchet.com

Interested in working with  
The Hatchet?
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Men’s squash captain Omar Sob-
hy lives for the moment when he’s on 
top of the world.

He strives for victory, to grab 
that chance at a buzzer that signifies 
a successful match. So to be ranked 
first of the 257 players in the U.S. 
Adult Squash M 5.0 Division – a 
level Sobhy reached this summer – 
marked an accomplishment that val-
idated the hours he spent at the gym, 
pushing himself to return to the top 
of the ladder.

“There’s that moment in sports 
that you can’t really get too many 
times in life, when you win a close 
match, you win that epic point, 
something like that happens,” Sob-
hy said. “And that’s really what 
you’re training for. At the end of the 
day, it’s the hard work that leads to 
the glory in the sports, and the pride 
that comes afterwards.”

Sobhy has set his sights squarely 
on being named an All-American in 
the upcoming season. It would be the 
latest accomplishment for a Colonial 
whose highlight reel seems to grow 
with every match he plays. In the 
2010-11 season, Sobhy won the Mal-
loy Cup, earning the squash program 
its first-ever individual victory. 

But the success was hard for 
a young player to handle, head 
coach Wendy Lawrence said. Sobhy 
hoped to be elected captain as a ju-
nior, but his attitude after his soph-
omore campaign alienated some of 
his teammates.

“I think he was a little immature, 
and I think that some of his, sort of, 
cockiness was a little bit frowned upon 
by his teammates. So I think that was 
kind of unsettling to him," Lawrence 
said. "I think he thought that because 
he was such a strong player and so fit 
and could lead the kids to a higher 
level of fitness, and all the rest, I think 
his feelings were hurt. I think he was a 
little upset that he wasn’t elected cap-
tain as a junior."

But the disappointment taught 
Sobhy some of his limitations as a 
teammate, Lawrence said, and he 
worked hard the following year to 
establish a better bond with the rest 
of the Colonials. He also increased his 
focus on the court, ultimately finishing 
second on the team with 19 victories, 
winning 14 of his last 15 matches.

It was a strong final push that 
helped the squash program boast one 
of its most impressive accomplish-
ments to date, bringing home the 
Summers Cup (C Division) Champi-
onship trophy for the program's first 
ever national championship. Sobhy's 
junior campaign earned him the cap-
taincy for the following season.

He might not have as much natu-

ral talent as teammate Islam El-Fiky, 
who plays at the No. 1 position for 
GW, Lawrence said, but Sobhy’s work 
ethic sets him apart. It’s that strong 
drive, she added, that will enable him 
to continue to raise his level of play 
over his final season. 

“What Omar lacks in natural ath-
letic ability, he fully makes up for in 
hours of, not only strength and con-
ditioning, but just hours by himself 
on the court practicing or seeking out 
games with players off the practice 
hours,” Lawrence said. “He works 
harder than any player I’ve had in the 
six years I’ve been here at GW.”

Sobhy walked away from the 
2011-12 season with 19 wins and four 
losses, and the championship trophy. 
But he isn’t wholly happy with last 
year’s performance, pointing to a lev-
el of distraction that he feels detracted 

from his performance.
“Last season, I sort of fell into that 

trap, and I got a little bit distracted 
somewhere in the season, and it was 
strange, but I wasn’t really pushing 
myself. I wasn’t really out of my com-
fort zone,” Sobhy said.

Although he took on an intern-
ship over the summer that Sobhy said 
required him to work 80 to 90 hours 
per week, he also doubled down on 
his focus for the upcoming season.

Sobhy paid special attention to 
his core training, and began using 
a personal trainer over the summer 
that Sobhy credits with an increase in 
his personal fitness level. Addition-
ally, Sobhy competes for NY Squash 
in the summer months.

“The most important thing for 
me this summer has been really hav-
ing a good schedule and managing 

my time well – sticking to that sched-
ule,” Sobhy said. “No matter how 
tired I’m feeling in the morning, or 
whatever is going on, I know that 
I’ve got to get it done, and I know 
that I’ve got to put my best effort for-
ward, no matter what.”

NCAA rules limit what coaches 
can require athletes to do for off-sea-
son training. So while a coach can rec-
ommend workouts to athletes, they 
cannot mandate that athletes com-
plete those workouts. 

But Lawrence said this is a moot 
point when it comes to Sobhy. His 
personal drive pays dividends for his 
own play and that of the team as a 
whole, Lawrence said, adding that his 
mix of ability and work ethic formed 
an attractive recruiting tool. 

“Omar is so self-driven and al-
ways has been, that he does far more 

offseason training than any of us have 
ever recommended, because he is so 
dedicated and so committed. So while 
we give him an outline of what we’d 
like to see him do over the summer, 
he fully exceeds it every year,” Law-
rence said. “He is clearly the most fit 
player on our team, hands down.”

Sobhy’s commitment circles back 
to his inner motivation for the sport 
– that feeling of being on top of the 
world for that brief moment at the 
end of a victory.

And the matches that don’t end in 
glory? Sobhy finds value there, too.

“Of course there’s ups and 
downs with every match, and losses 
aren’t really easy to take, but it’s all 
part of one big experience, and real-
ly, without all the losses and every-
thing, I wouldn’t be the player that I 
am today,” Sobhy said. u

Men's squash senior nabs top slot in the nation

haTcheT file PhOTO
Then-sophomore Omar Sobhy squares off against a Franklin and Marshall opponent during a match in February 2011, the year he earned GW its first individual national championship.

by maRy ellen mcinTiRe
Hatchet Staff Writer
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LAW OFFICE HELP 
NEEDED
Our invaluable 
"college kids" have 
moved on and to 
help us fill the void 
we are looking for 
part-time adminis-
trative help. Approx-
imately 15-25 hours 
a week. Pick your 
own set schedule. 
We are a boutique 
telecommunications 
law firm located 
downtown, just 
blocks from GWU 
with a Fortune 200 
client list. We offer 
a relaxed and open 
environment and 
flexible hours. Con-
tact Denise Mar-
celin one of three 
ways: by phone at 
202/857-2550; by 
e-mail; or, fax your 
resume to 202/223-
0833. Start immedi-
ately.
Email dmarcelin@
lb3law.com

ACCOUNTING 
TUTORING BY CPA 
WITH MASTER'S 
IN ACCOUNTING: 

* All levels
* All areas
* CPA exam 
preparation
* Flexible hours
* Flexible 
location 

* Reasonable 
rates
* No charges for 
initial discussion 
* Available via 
Skype

For more 
information, visit 
www.Accoun-
tingTeacher.net 
or contact 
Bedir@EnjoyAc-
counting.com.

SERVICES JOBS
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