
Module 1: 
TARGETING 

6 WAYS TO TARGET 
YOUR CUSTOMERS 

TONS	
  OF	
  	
  
CHOICES	
  

&	
  
COMBOS	
  



1.	
  LOCATION	
  

2.	
  DEMOGRAPHICS	
  

Targe;ng	
  By	
  Age	
  



3.	
  LIKES	
  AND	
  INTERESTS	
  

•  Facebook	
  targets	
  keywords	
  based	
  on	
  interests,	
  ac;vi;es,	
  
and	
  favorite	
  books,	
  TV	
  shows,	
  movies,	
  or	
  job	
  ;tles	
  that	
  
users	
  list	
  in	
  their	
  Facebook	
  profiles	
  	
  

Data,	
  Data,	
  Data!	
  

Targe;ng	
  By	
  Likes	
  and	
  Interests	
  



Why	
  I	
  LOOOOOOVE	
  The	
  “Like”	
  
BuXon…	
  

Facebook	
  now	
  updates	
  your	
  profile	
  for	
  
you!	
  

4.	
  CONNECTIONS	
  
•  Can’t	
  use	
  unless	
  you	
  have	
  a	
  Page,	
  Event,	
  Group	
  or	
  Applica;on	
  

•  Primarily	
  used	
  to	
  narrow	
  your	
  search	
  criteria,	
  or…	
  

•  To	
  have	
  a	
  campaign	
  that	
  specifically	
  targets	
  your	
  fans,	
  users	
  
and	
  aXendees.	
  



5.	
  ADVANCED	
  DEMOGRAPHICS	
  

BIRTHDAY	
  TARGETING	
  

Over	
  1,000,000	
  Facebook	
  Users	
  Had	
  a	
  Birthday	
  
TODAY!	
  

6.	
  EDUCATION	
  AND	
  WORK	
  



Targeting Rule of 
Thumb #1: 
Keep Your Campaigns 
TIGHTLY Grouped… 

Targeting Rule of 
Thumb #2: 
If CTR is below 0.1%, 
tighten your targeting. 

Let’s	
  Do	
  Some	
  Targe;ng…	
  



First	
  off,	
  make	
  
sure	
  you	
  have	
  the	
  
“Facebook	
  Ad	
  
Cheat	
  Sheet”	
  in	
  
front	
  of	
  you…	
  

Step #1:  
LOCATION 
TARGETING 



Step #2:  
AVATAR CREATION 

Use	
  Quantcast.com	
  to	
  verify	
  
assump;ons…	
  



Step #3:  
“KEYWORD” 
BRAINSTORMING 

BRAINSTORMING	
  KEYWORD	
  
GROUPS:	
  

•  Top	
  10	
  most-­‐common	
  search	
  phrases	
  

•  Popular	
  Media	
  (Books/Blogs/Forums/
Magazines)	
  

•  Niche	
  Celebri;es	
  (Authors/Speakers/Gurus)	
  

•  Direct	
  Compe;tors	
  

•  Indirect	
  Compe;tors	
  (Related	
  Vendors	
  and	
  
Services)	
  

Forex trading, forex signal service, forex news, currency trading,  

lose weight, increase metabolism, best diet, etc. 



Currency trader, futures magazine, forex factory, master the trade 

4 hour body, the biggest loser, body for life, men’s health   

Steve Nisson, Jim Kramer, Jason fielder, john carter 

Tim Ferriss, Bill Phillips, julian michaels  

Fap turbo, profits run, forex made easy, 4x made easy  

Truth about abs, the diet solution, every other day diet 

Fxstreet.com, gaines capital, fxcm 

GNS, golds gym, lifetime fitness 

IMPORTANT:	
  Check	
  to	
  make	
  sure	
  each	
  “keyword	
  group”	
  is	
  valid	
  before	
  
placing	
  it	
  on	
  this	
  list	
  



Step #4:  
Expand “Likes and 
Interests” 

Part	
  1:	
  Note	
  any	
  recommenda;ons	
  
that	
  Facebook	
  gives	
  you…	
  

Part	
  2:	
  Use	
  the	
  “A	
  –	
  Z	
  Trick”	
  to	
  
further	
  expand	
  Facebook’s	
  

sugges;ons…	
  



Step #5:  
Group Your Likes 
and Interests 

IMPORTANT: 
If you plan to create a 
custom ad for a given 
keyword, then it’s a 
PRIMARY word. 


