Module 1:
TARGETING

6 WAYS TO TARGET
YOUR CUSTOMERS
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1. LOCATION

Location
Country United States
O everywhere
O gy state/Province
Osycity

2. DEMOGRAPHICS

Demographics

Age: 18 v|- Any ~|
) Require exact age match

Sex @ an O Men O Women

Targeting By Age

& Advertise on Facebook
Get started in three easy steps.

1. Design Your Ad Design Your Ad FAQ
e e : Facebook Ads
2 Ripped Abs at 407 L
http:// =]/ www.metabolismmakeover.com/men sormetine oo Faecboc: e
7 Fage, Event, o Applcaion
5 e
Ripped Abs at 40 Your adwil automatcallybe
Body Tant 8 characers e pade where 5 davared. When
Thanks to Mebabolic Reprogramming, it is possible to get fnanks to Mebaoele your image |5 displayed, it will be;
strong, ripped abs even if you're 40. Reprogram your ‘WE’“[’""‘"‘Q- s P to 11050
‘metabolism today! possibie to get strong,
Toped b5 ven i yodre
40. Reprogram your Approval Process
mecabaim wodon PR
image eptona trey meerou conren gudlnes.
o J & e W recommend reviewing

Browse. Ryan Deiss likes this.

Remove uploaded image.




3. LIKES AND INTERESTS

* Facebook targets keywords based on interests, activities,
and favorite books, TV shows, movies, or job titles that
users list in their Facebook profiles

Likes & Interests

‘ survival]

Connections on Fa'lomesteading Survivalism

facebook

Search -
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¥ Information

Contact Info
Emais:

A
Skype
Google Talk:

Favarite Music

Favarite TV Shows:

(
[
0

um.com

rock climbing, musi, MySQL, PH, web development,
wordpress, scrabble, fitness, decorating, human
xualty, reating, long walks on the ceilng
vistina agulers, steve earle, dicie chicks, green
day, bonnie rait, sarah buxton, amanda marshall
alison krauss, mary chapin carpenter, maroon s,
mandy moore, aaron nevile
STAR TREK, buffy the vampire slayer, the | word,
battlestar galactics, big love, dext
city, the secret world of alex mack, xena: warrior
princess, aliens in america, mad men
silnce of the lambs, sisterhood of the traveing
pants, v for vendetta, match poin, brokeback
mountain, boys donit cry, transamerics, the lttle
chair, west bank story, mr. holland’s opus,
chidren of men, the queen, jesus camp, waitress,
stardust, inthe valley of eleh
the conservative sou, harry potter, stranger in &
strange land, paradise lost, the redtent, the call of
the wid, the man of my dréams
“The children the world aimost breaks become the
aduls who save " - Frank Warren

Targeting By Likes and Interests

% Advertise on Facebook
Get started in three easy steps.

1. Design Your Ad
Destination URL. Example: hitp:

i yourwebsite.com
/=], wwwmerabolismmakeover.com/men

Title 2 characters lef
Ripped Like Fight Club?

Body Text 10 characters left.
Thanks to metabolism reprogramming, it may be possible.
t0 get strong, ripped abs like Brad Pitt in Fight Club. Find
out more|

Image (optional)
(Browse
(Browse...)

Remove uploaded image.

Ripped Like Fight
Club?

Thanks to metabolism

Fight Club. Find out more!

& Like

Ryan Deiss likes this

Design Your Ad FAQ.

Facebook Ads
Advertise your own web page or
something on Facebook like a
Page, Event, or Application.

Ad Format
Your ad will automatically b
optimized to fit the format of the
page where itis delivered. When
your image is displayed, it wll be
up 1o 110x80 px.

Approval Process
Ads are reviewed to ensure that
delines.




Why | LOOOOOOVE The “Like”
Button...

g Like

Facebook now updates your profile for
voul!

Likes and Interests Edit

Business Model Generation

Televisio Anthony Bourdain: No Reservations

Othe Business Model Generation, Start With Why, Personality Not
Included - The Book , Wicked Edge Precision Knife Sharpeners,
Ryan Deiss, Neil Strauss, Perry Belcher, Texas Longhorns,
Austin, TX, Colt McCoy, Texas, Manny Pacquiao, Facebook
Marketing Solutions, TED.com, TechCrunch, TED, Seth Godin,
Mashable, Sovereign Man, Sports with Weebs, Jason Moffatt,
TrendHunter, Poll, Tim Ferriss, Digital Marketer, Tumblr, Forex
Impact, Twitter, Rohit Bhargava, Gary Vaynerchuk, Guy Kawasaki

4. CONNECTIONS

¢ Can’t use unless you have a Page, Event, Group or Application

¢ Primarily used to narrow your search criteria, or...

*  To have a campaign that specifically targets your fans, users
and attendees.

Connections on Facebook

Connections Target users who are connected to:

Enter your Page, Event, Group, or Application ‘

Target users who are not already connected to:

Enter your Page, Event, Group, or Application ‘

Friends of Target users whose friends are connected to:
connections:
Enter your Page, Event, Group, or Application




5. ADVANCED DEMOGRAPHICS

Advanced Demographics

Birthday: (O Target people on their birthdays.

Interested In Oa OMen O women

Relationship: [ [ single () Engaged
() In a Relationship () Married

Languages Enter language

BIRTHDAY TARGETING

Birthday Messages by Type

Facebook Wall Post

Email

Snail Mail  ——
Phone e
Text Message i
Facebook Message M
Facebook Gift

Greeting Card Website

Facebook Application

Over 1,000,000 Facebook Users Had a Birthday
TODAY!

6. EDUCATION AND WORK

Education & Work

Education @ an O College Grad
O In College

O In High School

Workplaces Enter a company, organization or other workplace




Targeting Rule of
Thumb #1:

Keep Your Campaigns
TIGHTLY Grouped...

Targeting Rule of

Thumb #2:
If CTR is below 0.1%,
tighten your targeting.

Let’s Do Some Targeting...




First off, make
sure you have the
“Facebook Ad
Cheat Sheet” in
front of you...

Step #1:
LOCATION
TARGETING

1. Is your product/service tied to a specific geographic region?
[ NO (Skip to Question 2)
[J YES (List Locations Below)




Step #2:
AVATAR CREATION

2.

Describe your typical customer/client. (TIP: Use Quantcast.com to verify your
assumptions.)

Customer Avatar #1 (describe)
Age Range:
Sex (circle one): M F  Both

Customer Avatar #2 (d

Age Range:
Sex (circle one): M F  Both

Use Quantcast.com to verify
assumptions...

US Demographics @ Updated May 2010 » Delayed - Next: Dec 2010
Index

le 3% — NoKids 0-17 72 Hl
Female 6o N 134, Hias Kid o —

2 2 (m i 1 NoKids0-3 oz% NN NN 102

[ 45 Has Kids 0 | —

-3 22 W - € .
35-49 0% E— 104 NoKids3-12 81% N NENN 111
50+ 4% W 177 Has Kid o ]
Cauc. 83% NN NSNS 107 NoKids13-17 36% NN NN 107

| 100 id , I 8

Asian | — 46 X
Hisp. | — $0-30k 206 W EE— 111
oth | — $30-60k 2% N NS 102
Internet Average $60-100k  27% I . 5
$ o — 4
NoCollege 48% I NN 107
College B — 3

0. S | —

Internet’ Average




Step #3:
“KEYWORD”
BRAINSTORMING

BRAINSTORMING KEYWORD
GROUPS:

* Top 10 most-common search phrases

Popular Media (Books/Blogs/Forums/
Magazines)

Niche Celebrities (Authors/Speakers/Gurus)

Direct Competitors

¢ Indirect Competitors (Related Vendors and
Services)

3. What words (i.e. “keywords”) would you use to describe your market?

Forex trading, forex signal service, forex news, currency trading,

lose weight, increase metabolism, best diet, efc.




4. Popular Media (Books/Blogs/Forums/Magazines)
Currency trader, futures magazine, forex factory, master the trade

4 hour body, the biggest loser, body for life, men's health

5. Niche Celebrities (Authors/Speakers/Gurus)
Steve Nisson, Jim Kramer, Jason fielder, john carter

Tim Ferriss, Bill Phillips, julian michaels

6. Direct Competitors
Fap turbo, profits run, forex made easy, 4x made easy

Truth about abs, the diet solution, every other day diet

7. Indirect Competitors (Related Vendors and Services)
Fxstreet.com, gaines capital, fxcm

GNS, golds gym, lifetime fitness

8. List your Top 10 “Likes and Interests” from #3 - #7:
1) é)

2) 7)
3) 8)
4) 9)
5) 10)

IMPORTANT: Check to make sure each “keyword group” is valid before
placing it on this list

Estimated Reach
Likes & Interests 6,260 people

» who live in the United
| states
» age 18 and older

who like bill phillips
transformation, bill
phillips or body for life

[ oinrer]

Bill Phillips Transformation

Connections on Facebool g byl

Connecti

=2




Step #4:
Expand “Likes and
Interests”

Part 1: Note any recommendations
that Facebook gives you...

Likes & Interests.

Forex Online Trading

Connections on Fa/

Forextradingevocom

Connections:
Forex Signals On Your Iphone
Forexmicro
Forex Pips Maker

Friends of

ESDSCHOn Forex Cfds Signal

[#] Show Advanced ' Forex Broker Comparisons 4

Part 2: Use the “A —Z Trick” to
further expand Facebook’s

Likes & Interests.

forexd|

Forex Trend Alerts

Connections on Fa AdVertising Forex

Likes & Interests

=
Forex Broker Comparisons

Connections on Facebool,
Forex Best Deals

Connections:
Master Forex Borneo

Belajar Forex Com
Advanced Demographics
Cara Cepat Belajar Forex
Birthday:

Interested In: (7 Forex Online Beta Release




Step #5:
Group Your Likes
and Interests

13. Create GROUPS of “Likes and Interests” by matching any related
SECONDARY “Likes and Interests” discovered in #11 and #12 with the
PRIMARY “Likes and Interests” from #8:

PRIMARY L&l #1:

SECONDARY L&ls:

PRIMARY L&l #2:

SECONDARY L&ls:

PRIMARY L&l #3:

SECONDARY L&ls:

IMPORTANT:
If you plan to create a
custom ad for a given

keyword, then it’s a
PRIMARY word.




