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  What	
  is	
  the	
  campaign	
  about?	
  	
  

[	
  Food	
  in	
  Schools	
  ]	
  
evaluate,	
  share,	
  find	
  soluFons,	
  demand	
  change	
  



Who	
  is	
  the	
  client?	
  

	
  

GYEM	
  is	
  a	
  non-­‐profit	
  youth	
  organizaFon	
  that	
  aims	
  
to	
  empower	
  Youth	
  to	
  parFcipate	
  in	
  societal	
  

transformaFon	
  using	
  their	
  talents	
  and	
  passions.	
  
	
  



Who	
  is	
  the	
  target	
  audience?	
  

[	
  Kids	
  in	
  Schools	
  ]	
  



What	
  is	
  the	
  big	
  idea	
  /	
  concept	
  



What	
  is	
  the	
  message?	
  	
  

EnchanFng	
  kids’	
  lives	
  using	
  the	
  magic	
  
of	
  food	
  



How	
  it	
  will	
  be	
  delivered?	
  

evolving	
  announcements	
  -­‐	
  	
  posters	
  -­‐	
  
adverFsing	
  clip	
  -­‐	
  workshops	
  



Branding	
  



Campaign	
  name	
  

[	
  Food	
  Magic	
  ]	
  



	
  
	
  Tagline	
  	
  

Eat	
  happily	
  ever	
  aRer	
  	
  



Logo	
  



Logo	
  



AnimaFon	
  



Evolving	
  Announcements	
  

[	
  e-­‐vite	
  ]	
  
	
  four	
  different	
  announcements	
  that	
  connect	
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Poster	
  Design	
  

1	
  problem	
  poster	
  &	
  1	
  soluFon	
  poster	
  



Problem	
  Poster	
  	
  



SoluFon	
  Poster	
  	
  



AdverFsing	
  Clip	
  

Goal?	
  
To	
  promote	
  the	
  campaign	
  

	
  





What	
  was	
  the	
  process	
  like?	
  



research	
  



sketching	
  



































Digital	
  development	
  









EAT HAPPILY EVER AFTER!

FOOD MAGIC
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FOOD  MAGIC
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CommunicaFng	
  with	
  the	
  client	
  	
  



















teamwork	
  











ReflecFon	
  



challenges	
  



What	
  we	
  learned	
  



What	
  next?	
  



Thank	
  you	
  for	
  listening	
  


