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Summary: Over 10 years experience in digital marketing leading large projects, from websites to banner campaigns and Facebook pages, for Fortune 500 brands with budgets up to $1MM 

Key Strengths: Define innovative holistic solutions integrating offline and online campaigns to inspire brand loyalists in the digital space, with a passion for leveraging emerging technologies to exceed client expectations and deliver measurable ROI

Consultant 
August 2011-current 
· Currently working on trans media campaigns for Kai Motors and Smirnoff
· Execute a holistic digital marketing plan across paid, earned and owned media that aligns perfectly with the brand goals and drives consumer awareness, engagement and ultimately purchase
· Define scope, budget and schedule for internal team, manage client communications and expectations, from initial SOW through to launch
· Foster a positive relationship with clients to grow existing accounts and drive new business
· [bookmark: _GoBack]Social media lover, on Twitter, Google+ Facebook, blog, LinkedIn, with good knowledge of YouTube, Get Glue, Yelp, Foursquare, Tumblr, Quora, and Oink. 
SENIOR DIRECTOR, Executive Producer iCrossing
Jan 2007-August 2011
· Develop strategic initiatives for long-term clients such as Doubletree Hotels, TransUnion, Avery Office Products, and Skechers
· Passionate for finding innovative solutions to the ever-changing digital landscape, including Facebook, Twitter, YouTube, mobile and the web across client 
· Managed teams of art directors, flash developers, IA resources and front-end developers to implement websites, banner campaigns, YouTube Channels, Facebook Fan pages and mobile apps
· Reviewed and estimated budgets and scope for all creative projects, including microsites, landing pages, banners, and mobile
· In-depth understanding of interactive technologies, able to take projects from conception through delivery
· Managed and mentored 6 producers across the country
· Oversaw major hospitality account, Doubletree Hotels, with digital budget of $1MM for web, banner, social media and paid search
· Launched iCrossing’s first YouTube contest, with media budget of over $1MM. Worked with all disciplines, from Strategy to Social to Display to Technology
· For TransUnion, we created their first Facebook presence and launched a sweepstakes that drove their fan base to 50,000 in just under three months
· For Skechers, we partnered with their offline agency to extend the 2011 Kim Kardashian Super Bowl ad to YouTube, Twitter and Facebook
· Worked with analysts and account leads and creatives to interpret client business environment including customer needs, capabilities/assets, and competitive realities in order to define market opportunities
· Contributed to or lead new business development, team skill development and digital "evangelization" initiatives 
· Led the development of the first and only iCrossing branded mobile app called Say What? which was nominated for a Webby in 2010 against Foursquare and Yelp.

E COMMERCE PRODUCT MANAGER, Razorgator Interactive
July 2005-Jan 2007
· Oversaw complete redesign of ecommerce site with revenues of over $150,000,000 (60% from web orders), and 1,000,000 page views per month. 
· Worked with UX team to improve usability from homepage through shopping cart, reducing clicks and driving purchase completion. 
· New design increased revenues by 3%.
· Led project team of 12, including QA with 3 direct reports. 

SENIOR INTERACTIVE PROJECT MANAGER, EuroRSCG 4D
April 2003-Dec. 2004
· Managed design and construction on large consumer-facing website for New Balance footwear and apparel. 
· In charge of mid sized team totaling 6-10 resources, with multiple ongoing projects across all disciplines. 

SENIOR INTERACTIVE PROJECT MANAGER, IGICOM LLC
May 2000-July 2002 
· Lead a design and development team to conceive and produce a browser-based content management application to streamline maintenance of multiple websites. 
· Managed client expectations, identified risks, developed and managed project plans, interpreted Business Requirements and assisted in preparation of Functional Specifications. 

SENIOR INTERACTIVE PRODUCER, TIME, INC 
Entertainment Weekly and People Magazine
June 1995-April 2000
· Launched the first digital version of People magazine. 
· Conceived and coordinated productions of edit pieces to extend print material into the interactive medium. 
· Managed the Digital Picture Dept. for all of Time Inc. New Media including all Time Inc. magazines.
September 1992-May 1995 
· Photo editor for Entertainment Weekly and Life Magazine. 
· Worked with Executive Editor to conceptualize large features. 

Freelance Cinematographer and Camera Assistant 
January 1988-August 1992
· Assisted on music videos with musicians, such as David Bowie, Rod Stewart, and Talking Heads and PBS’ American Masters Series. 

Education:
SUNY at Stony Brook. American College in Paris.

Recommendations 
Available at LinkedIn or upon request.


Page 1 of 2

image2.png
FROEZME s t.




image1.jpg




