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April/May 2011 – New York City

Gary Vaynerchuk , the New York Times bestselling author, video blogger, wine critic and businessman used ADstruc to promote the launch of his second book, The Thank You Economy.  The campaign engaged New Yorkers through street-level outdoor advertising with a unique phone number enabling them to speak directly with Vaynerchuk.  Over the course of the campaign, Gary received over 250 phone calls. ADstruc utilized Twilio to manage the calls, a web app allowing users to make and receive phone calls through the internet.

What makes this campaign truly noteworthy is that it was planned, purchased and installed outside of a traditional advertising or media agency. Vaynerchuk was able to save time and money by partnering with ADstruc and buying the space directly from Titan Outdoor.

Vaynerchuk used ADstruc's online tool to aggregate inventory, view the proposals and purchase online from his home.  The telephone kiosks were spread throughout key neighborhoods in Manhattan such as Grand Central, Union Square, Midtown, and the Lower East Side.

"I hope this proves that I continue to be an advocate for traditional media,” Vaynerchuk commented. “ADstruc enabled me to buy traditional media at a price I think it's worth."
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