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How to add your business
to Google Places
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Here are some basic steps to follow if you want to add your local business to 
Google Places:

1. If you don’t already have one, you’ll need to create a Google Gmail account.  Go to 
http://www.google.com/gmail and then click on “Create an account.”  Remember, this 
is for a business account so you won’t want to use your personal email address.

2. Go to the following URL: http://www.google.com/places & login using your Gmail 
username & password.  Click on “Add a New Business” as shown below.

3. Select your Country and enter your 
local business phone number.  Then 
select “Find business information”. Your 
business may already be on Google 
Maps, but if it isn’t, then click the 
button that says, “Add a new listing.”

4. Enter your Basic information such as 
Business Name, Address, Phone 
Number, Email Address, Website & 
Category.

5. Add the optional information like business hours, photos, videos, payment options 
and service areas to your listing too. Not only does Google use these additional 
details about your business to rank your listing higher, it also provides valuable 
information for your customers.
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6. After you !ll in this information, click “Submit” which will take you to the validation 
step.

7. Validate your listing.  You will need to 
validate your listing with either a phone call 
to your local number, which is fast and easy, 
or they can send a postcard to the business 
address, which can take several weeks. Google 
will either give you the PIN over the phone 
or mail it to you on the postcard.  This PIN 
number will activate your listing.

Claim an Existing Listing

If your business is already listed but you know 
nothing about it, then a couple of things 
could have happened, either a third party site 
(business directory etc) passed information to 
Google then you may have a Google Places 
listing but it will be incomplete. Or perhaps a previous employee who is no longer 
contactable created the account and never gave you the password. 

Both are easy to rectify and should be recti!ed. Well inputted data in Google Places 
will a"ect the companies position in Google’s main search as well as in Places. Google 
views a listing that is populated by the business owner (or an authorised individual), 
as more authoritative, and therefore stronger and more relevant.

If you found a listing during your initial search, you just have to click the “Business 
owner?” link, and the process will continue as normal.



Information You Need For 
Optimizing Your Listing
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1. Company/Organization Name.

2. Company Address. 
Be consistent with your address when creating 
listings. Google looks for discrepancies when it 
sees your address on your listings, your website 
and other internet sources and you would not 
want your account to get suspended.

3. Phone Number. 
Use a local phone number instead of an 0800 or 
0845 number. You want your customers (and 
Google) to recognise the number as a local 
number they can trust.

4. Description. 
A strong description is necessary for achieving a high ranking in Google Places. An 
appropriate, keyword-rich, well-targeted description is necessary for ensuring the 
success of your marketing results. You want to use as much of the 200 characters 
allowed as you can. Make sure you always write for humans while including the most 
important search terms for your business.
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5. Category. 
Picking the right category is critical if you want this listing to be optimized. Google 
checks categories to make sure that they’re consistent with the content on your 
website and the keywords in your Google Places description. 

The 1st category that you choose should be 
one of Google’s categories. You must select one 
of these for your primary category if you hope  
to rank highly in Google Places.Your other four  
categories should ideally be chosen from 
Google’s list, but this is not a  requirement. You 
should create your own  category only if you 
think Google would approve, or if they have 
approved similar  categories in the past. You 
can always change  this later.

Google will look at the !ve categories in the order that you place them. The most 
important category goes at the top, and the least important category goes in the 
!fth slot. This is a vital decision to ensure you’re ranked highly for terms that users 
search for. The decisions you make will depend on your marketing goals.   

6. Locations.
If you have multiple business locations, you will need multiple listings. For each of 
your listings, all  of the points discussed in this guide should apply. Don’t duplicate 
listings.

Google will look at the !ve
categories in the order that
you place them. This is a vital
decision to ensure you’re 
ranked highly for terms that
users search for.



Google Places O!ers, 
Reviews and Updates
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O!ers

Another key element of Google Places is the 
O!ers section. Filling out an o!er can drive 
tremendous amounts of tra"c to your front 
door. Google likes to see you #ll out the o!ers 
and keep the information updated and relevant. 

For every user who walks through your front 
door, coupon in hand, you have a customer 
likely to purchase. Customers can either print the coupon o!ers or use a mobile 
coupon. With mobile coupons, customers #nd your o!er in your Google Places listing 
and show you the coupon on their mobile phone to get the discount without print-
ing it out.

Reviews

Getting your company reviewed on Google Places will also improve your business’ 
chances of ranking well. Some businesses have hundreds of reviews on Google. 

On the following page you’ll see some examples of O!ers and Reviews and how they 
appear on the Google Places Page.

Filling out an o!er can
drive tremendous amounts
of tra"c to your front door.



© BLISS 2011   www.thisisbliss.com   @blisshq Page 6

Updates

Owners can now share live updates on their Places Page to promote up and coming 
events or current news about their company or industry. Updates appear on their 
Google Places Page within seconds.

Example of a live update and how it appears on Google Places:


