About me

Reg Pauffley is acknowledged as one of the most widely experienced figures in international corporate communications.

He was founder and Chairman of Pauffley, ranked among the leading European corporate communications consultancies, for nearly two decades.
During more than thirty years working with global groups based all over the world, Reg has specialised in helping companies to communicate effectively to both internal and external audiences, and to work out and communicate their corporate position. This has involved communicating through a variety of channels, including the annual report.  Reg is an acknowledged expert in corporate reporting, both in print and online.
In continuing global consultancy, clients have included:
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What I do
I specialise in the review and critique of annual reports and all corporate reporting material, both in print and online. I provide analysis of how well companies are communicating, and advise on what steps need to be taken to produce work of a world-class standard. 

My involvement ranges from providing an expert opinion on current practice, to helping with the complete design and production of a company’s next annual report, when I will work alongside the client as an adviser. 

At one level, the process involves identifying strengths and weaknesses of the annual report, evaluating how it compares to competitors and peers, and establishing how well it works within a company’s overall communications.

At a more advanced level, I help companies to prepare a strategic communication plan for the annual report. This includes the development of the content, its flow and structure,tone of voice, and preparation of a design brief. I frequently work with clients to fashion a ‘core story’ and the critical messages which will be used to inform their corporate literature and web development.

If required, I also put together bespoke teams of highly talented, experienced people to provide a complete turnkey service.

