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They never expire!

MEN'S WOMEN'S KIDS' FANGEAR CASUAL  ACCESSORIES BRANDS

THE MORE YOU BUY,

THE MORE
YoU SAVE R LI

FREE
RETURN e ]| il
SHIPPING 30

SHOP ONLINE OR PRINT THIS EMAIL
OUT AND BRING IT TO ANY
FOOT LOCKER STORE!

BUY MORE, GET MORE pie

WITH EVERY $50 GIFTCARD PURCHASE
RECEIVE A $10 REWARD CARD

Lat them know EXACTLY what you wantl

CREATE YOURWISHLIST > %
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1.800.991.6815 \JNLOGKED BECOMEAFAN )  FINDASTORE = FORWARD TO A FRIEND
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*Show this Coupon at participating Foot Locker stores or use the code below online. $15 off a purchase of $50 or more pre-tax. $30 off
a purchase of $100 or more pre-tax. $60 off a purchase of $200 or more pre-tax. Coupon must be surrendered at time of purchase.
Coupon cannot be used in conjunction with any other coupon or discount offer, associate benefit, VIP Platinum Rewards Cards, the
School Rewards Program, stock locator, bulk purchases (more than five pairs/units of the same SKU), multiple offers, prior purchases,
or purchase of a GiftCard. Not redeemable for cash. Applicable taxes must be paid by bearer. Void if copied and where prohibited,
licensed, or regulated. Certain in-store, catalog and internet exclusions may apply. Please see store associate or website for all details.
Offer not valid at clearance stores. In-store offers expire on 12/20/09. Online offers expire 12/20/09 at 11:59 pm CT.

$15 Off $50
In-Store Keycode: 2715
Online Keycode: EMFL9CC5

$30 Off $100
In-Store Keycode: 2730
Online Keycode: EMFL9CC3

$60 Off $200
In-Store Keycode: 2760
Online Keycode: EMFL9CC6

ShareThis on Facebook, Twitter & More!

To keep getting Foot Locker Newsletters,
add "footlocker@email.footlocker.com" to your email Address Book.

If you would like to unsubscribe, please click here.
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