
A CONVERSATION 
WITH GQ & FGI

SUMMIT SERIES MIAMI 2009 

From Thursday, November 5, to Sunday, 

November 8, a network of leading young 

entrepreneurs from around the country 

gathered at The Ritz-Carlton on South Beach 

for the , 

presented by The Summit Series. 

Mercedes-Benz USA, Gillette, and HP were 

three of the title sponsors of the weekend 

event. During the Summit, Drew Slaven, 

General Manager of Marketing for Mercedes-

Benz USA, led a panel discussion, entitled 

“When Good Times Turn Bad: The Anti-Rules 

for Brands”; trainer Michael Davenport led a 

Beach Morning Workout, sponsored by 

Gillette; and GQ hosted the signature party 

of the weekend at The Temple House.

To check out more event photos, visit 

.
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On Tuesday, September 29, GQ and 

 

co-hosted a panel event at the Condé 

Nast Executive Dining Rooms for FGI 

members and GQ fashion clients to 

discuss strategies for building business 

with modern consumers. Moderated by 

GQ Publisher Pete Hunsinger, the panel 

included such industry experts as Martine 

Reardon, EVP of Marketing & Advertising 

for Macy’s; John Bartlett, Designer; 

Marc Schneider, President of Dress 

Furnishings for Phillips-Van Heusen; and 

Dana Telsey, CEO & Chief Research 

Officer for TAG. Ms. Reardon discussed 

several of Macy’s charitable initiatives, 

including Come Together, which reached 

its goal of providing 10 million meals for 

individuals in need.

Beach morning workout, 
sponsored by Gillette

Drew Slaven, General Manager 
of Marketing, Mercedes-Benz 

USA and Maybach

GQ’s Meghan Finnell with Mercedes-Benz USA’s 
Drew Slaven, Donna Boland, and Natascha Wolber

Mercedes-Benz USA’s All-New 2010 E-Class 

Summit Series Team Members Jeremy Schwartz, 
Elliott Bisnow, Jeffrey Rosenthal & Brett Leve


