SUMMIT SERIES MIAMI 2009

From Thursday, November 5, to Sunday,
November 8, a network of leading young
entrepreneurs from around the country

gathered at The Ritz-Carlton on South Beach S AT e
for the SUMMIT SERIES MIAMI 2009, LR fgvbach
presented by The Summit Series.
Mercedes-Benz USA, Gillette, and HP were
three of the title sponsors of the weekend
event. During the Summit, Drew Slaven,
General Manager of Marketing for Mercedes-
Benz USA, led a panel discussion, entitled
“When Good Times Turn Bad: The Anti-Rules
for Brands”; trainer Michael Davenport led a
Beach Morning Workout, sponsored by
Gillette; and GQ hosted the signature party
of the weekend at The Temple House.

To check out more event photos, visit

www.summitseries.com. £ ===
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Summit Series Team Members Jeremy Schwartz,
Elliott Bisnow, Jeffrey Rosenthal & Brett Leve

#GQ's Meghan Finnell with Mercedes-Benz USA's
ew Slaven, Donna Boland, and-Natascha Welber




