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ABOUT THE 100 BEST:

. . Yot
Thousands of Business books are published every year. Far too many S
for any reader to sift through single -handedly. Here are the best of et
the best. O The 7 H4 / l he
OHowto ¥
& Influen
After years of reading, evaluating, and selling business books, Jack Ot 0 0 Best
Covert and Todd Sattersten are the most respected experts on the O what sh
. . 0 Oh, the Pl
category. Now they have chosen the 100 best business titles of all 0 Chasing O 2 6 S S
time 6t he ones that deliver the bigges/ ", LLSL’/I/ 3 bu
readers. 0 The Lendet
0 The Radica
0 Control Yol O 0 S
The 100 Best puts each book in context, so that readers can quickly =1 S .
find solutions to the problems they face, such as how best to spend O The Story i 0 Al[ Lrne
. . . . O Naver Give | /
The First 90 Daysin a new job or how to take their company from priftds
Good to Great. Many of the choices are surprising dy o u & | | f 0 nd 205 gy say wiy They Hon
. ‘e . . $000 e . They Can Help You
reviews of Moneyball and Orbiting the Giant Hairball , but not Jack OTrelmovatg ~ and HOW
Wel chds memoir. o e |ACK COVERT i TODD SATTERSTEN
0 Execution ———C L
. . SALES & MARKETING [NTHEPRENCURSHIP
At the end of each review, Jack and Todd direct readers to other O Infience O The Art of the Start
books both inside and outside The 100 Best. And sprinkled e O St
throughout are sidebars taking the reader beyond business books, B e
suggesting movies, novels and even ocoemnstemn 0 McDoreld's: Benind the Arches 1t o
equally relevant insights. R e
O Why We Buy 0 The Smartest Guys in the Room
. . 0O Purple Cow 0O When Genius Failled
This book will appeal to anyone, from entry -level to CEO, who wants O The Tipping Point O Moneyball

to cut through the clutter and discover the brilliant books that are
truly worth their investment of time and money.
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Category 01:YOU

Improving your life, your person and your strengths.
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GettingThings

The Art of
Stress-Free
Productivity

NATIONAL
BESTSELLER

W
David Allen

"The personal productivity guns.”
~ Fast Company

0

GETTING THINGS DONE
TheArt of Stredsee Productivity



The 100 Best Business Books of All Tinr

What they say, Why they matter, and How They Can Help You

PETER K.

His writiogs are landmarks of the managerial profession
Hervard Business Review

THE

Effective
Executive

The Dehnitive Guide to

Pet F. Drucker

Getting the Right Things Done

W THE EFFECTIVE EXECUTIVE

TheDefinitive Guide to Getting the Right Things
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“A landmark—
immensely

practical.”
—DaniEL GOLEMAN,
autheor of

IJ U ”j Emotional Intelligeace
112
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Breakthrough
Strategies You Need to Succeed

ROBERT E. KELLEY

Robert E. Kelley

HOW TO BE A STAR AT WORK
9 Breakthrough Strategies You Need to Succee
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OVER 15 MILLION SOLD

THE /HABITS OF

_PEOPLEf

Powerful Lessons 3%
in Personal

l tll kl ll h g!. lil'v:.'

Stephen R Covey

Stephen R. Covey

THE 7 HABITS OF HIGHLY

EFFECTIVE PEOPLE
Powerful Lessons in Personal Change
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How to
Win Friends

Inﬂuence

Dale Carnegie

Peopl >

HOW TO WIN FRIENDS AND

INFLUENCE PEOPLE
TheFirsto and still the beétbook of its kind

0 to lead you to success
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HARVEY B. MACKAY

#1 NEW YORK TIMES BESTSELLER

“A mu tf and anyo eenterlng >
the bus S WO ld —Donald Tru mp '. LA N
=

SWIM

WITH THE

WITHOUT BEING :L 4 A Harvey B. Mackay

EATEN AL

QOutsell, Outmanage, Outmotivate,

and Outnegotiate Your Competition SWIMWITHTHE SHARKS

WITHOUT BEING EATEN ALIVE
Outsell, Outmanage, Outmotivate and Outnegc

Your Competition

HarperBusiness Essentials
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HOW T0 USE YOUR

GUT FEELIN

Gs TO MAKE BETTER

Gary Klein

gART RLEIN THE POWER OF INTUITION
FORMERLY TITLED INTUITION AT WOBK How to use your Gut Feelings to make better
decisions at work
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THE #1 NEW YORK TIMES BESTSELI

\Nhat
| Do

My Life?

The True Story of People
Who Answered the Ultimate Question

PO BRONSON

Po Bronson

WHAT SHOULD | DOWITH MY

LIFE?
TheTrue Story of People Who Answered the Ult

Question
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NEW YORK TIMES BESTSELLER

"Words to live by.” —USA Today

vl__‘:""HowM_y ‘ Eugene OU Kel |y
",“"Forthcommg Death
.' :Tf(;nSfoz'med My Life

Eugene O’Kelly
W1 1’1.1 A NEW ,\1»‘1'1.1(‘;:\; ORD BY S CHASING DAYLIGHT
Corinne O’Kelly wus - How My Forthcoming Death Transformed My L
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Category 02:LEADERSHIP

Inspiration. Challenge. Courage. Change
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ON
BECOMING
A LEADER

20 1 Wl e
Y \ ':} .{éﬁ‘"‘: "E,
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THE LEADERSHIP CLASSIC arrenBenniS

ON BECOMING A LEADER
ThelLeadership Classic
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“Gripping adventure and actionable advice.”

—Fast Company

The -
LEADERSHIP 4

Nine True Stories of M 0 m E I1 t

Triumph and Disaster and g A o
Their Lessons for:Us-AlP-
i"_- : ~

Michael Useem

- ‘ '.
T .

MICHAEL USE

Dire: of the Wha School’s Center for Leadership and Change Management
WITH A NEW FOREWORD BY WARREN BENNIS

THE LEADERSHIP MOMENT
Nine True Stories of Triumph and Disaster and

Their Lessons for Us Alll.
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OVER 1.5 MILLION COPIES SOLD

IO LRSS
& PIOS N E R

LEADERSHIP
CHALLENGE

4thEdition

THE MOST TRUSTED SOURCE ON
BECOMING A BETTER LEADER

James M. Kouzes & Barry Z. Posner

THE LEADERSHIP CHALLENGE
TheMost Trusted Source on Becoming A Better

Leader.
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They shoutd bless you for ye

“Thouahtful, personal, humaa, persuasive . .. Gi?' 0 ¢ ‘

Max De Pree

LEADERSHIP IS AN ART

Reu Foremard by the Autho Revolutionary & Thoughtful Business Leaderst
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bashed Farbe
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Steve Farber

THE RADICAL LEAP
A Personal Lesson in Extreme Leadership
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NOEL M.TICHY and
STRATFORD SHERMAN

New Authors’ Note and Afterword on Jack Welch’s Legacy

“Fascinating....Thereis at least as much to
be learned here as from reading PeterDrucker,
John Kenneth Galbraith, or Michael Porter.”

—Boston Globe

CONTROL

YOUR DESTINY: N e R i

OR SOMEONE ELSE WILL

Hailed as the Unofficial GE Leadership Handbook

National Bestseller CONTROLYOUR DESTINY OR

SOMEONE ELSEWILL
HarperBusiness Essentials Hailed as the Unofficial GE Leadership Handb
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AN ACTION PLAN FROM THE WORLD’S
FOREMOST EXPERT ON BUSINESS LEADERSHIP

- John P. Kotter

LEADING CHANGE
An Action Plan from t

Business Leadership

HARVARD BUSINESS SCHOOL PRESS
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FIse Mot

Josern L. Baparacco, Jr.
Author of the New York Times Bestseller Leading Duiely

guestions
of
character

lluminating Joseph L. Badaracco. Jr.

the Heart of Leadership

Through Literature

UESTIONS OF CHARACTER
llluminating the Heart of Leadership Through

Literature.




The 100 Best Business Books of All Tinr

What they say, Why they matter, and How They Can Help You

2% STORY FACTOR

Inspiration, Influence, and Persuasion

Through the Art of Storytelling

Annette Simmons

ANNETTE

SIMMONS THE STORY FACTOR
Inspiration, Influence, and Persuasion Through

the Art of Storytelling.

Foreword by Doug Lipman
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“Winston Churchill's ‘unJlon has muterfu“y selected and edited not
only the speeches that electrified and inspired the Free World but his

enrlier. less well known ones as well” —Dr. Henry A. Kissinger

NEVER GIvE IN!

The Best of

Winston Churchill’s
Speeclies

Selected by His Grandson

WINSTON S. CHURCHILL

Winston S. Churchill

NEVER GIVE IN!
TheB e s t of Winston Chu
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Category 0 3:STRATEGY

Eight Organizational Blueprints from which to draft your own.
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EXELLENC

“Exuberant and absorbing...one of
those rare books on management
that are both consistently thought-

provoking and fun to read” Thoma J. Peters and Robert H. Waterman, J

—The Wall Street Journal

Thormas J Peters and.

Robert HWiiterrnan, Jr: IN SEARCH OF EXCELLENCE

Lessons f r ofRunBameaniesc a 0
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Jim Collins

GOODTO GREAT
Why Some Companies Ma

Ot her s Donot .
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CLAYTON M. CHRISTENSEN

NATIONAL BESTSELLER

“This book addresses a tough problem
that most successful companies will face
eventually. It’s lucid, analytical—and scary.”
—Andrew S. Grove, chairman & CEO,
Intel Corporation

INNOVATOR'S
DILEMMA

The Revolutionary Book that Will
Change the Way You Do Business

Clayton M. Christensen

HarperBusiness Essentials T H E | _ N N O V A T O R (~) S D | L
TheRevolutionary Book that will change the

way you do Business.
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CHAIRMAN OF THE BOARD OF INTEL CORPORATION

ONLY THE
PRRANOID
SIJHIJIIIE

Andrew S. Grove

Time MaGaZINE

ONLY THE PARANOID SURVIVE
How to exploit the crises points that challenge

every company.
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Learn the Management Secrets That
Drove IBM’s Unprecedented Turnaround

Louis V.
Gerstner, Jr.

" LEADING A GREAT
~ ENTERPRISE THROUGH
. DRAMATIC CHANGE

WhO SayS Louis V. Gerser, Jr.
Elephants

Can't
Dance?

WHO SAYS ELEPHANTS
DANCE?

Leading a Great Enterprise Through Dramatic

Change.
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DISCOVERING
THE

SC%%JL
SERVICE

Leonrd L. Berry

DISCOVERING THE SOUL OF

. H‘g‘. L A .‘ AYE SERVICE . . H
 author of On Great Service TheNIne Drlvers Of SUStalnable BUSIneSS SUCC
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UPDATED WITHANEW INTRODUCTION

“A great practitiomar and an Insightful theorist join

forces to write a compelling busingss story of

‘now to get it done.'”

—JACK WELCH

A l \

THE DISCIPLINE OF
GETTING THINGS
DONE

e o1 new vour iwes esTscuien |
LARRYBOSSIDY

Former Chairman and CEO, HONEYWELL INTERNATIONAL

&RAMCHARAN EXECUTION

Author of WHAT THE CEQ WANTS YOU TO KNOW Th@DlSCllene Of Gettlng ThlngS Done.

Larry Bossidy & Ram Charan
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Category 04:SALES & MARKETING

Approaches and Pitfalls in the ongoing process of creating customers.
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COMPETING

FOR THE

FUTURK

WITH A NEW PREFACE BY THE AUTHORS

’ !
rrrrr

Gay Hamel & C.K. Prahalad

fPRAHALAD COMPETING FORTHE FUTURE

Breakthrough Strategies for seizing control of
the Industry and creating markets for tomorrow
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Robert B. Cialdini

Revised Edition

_ INFLUENCE
National Bestseller The PsychologyPefrsuasion.
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Al Ries & Jack Trout

POSITIONING
How to be Seen and Heard in the Overcrowdet

Marketplace.




