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How a Webpage Ranks Well in Search 
Engines 

Links Popularity 

Popularity Trust Authority 

Authority 
Similar 
Content 

Relevance 



Popularity 
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CNN 
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Social Media Helps Create More Links 
to Your Site 



LΩǾŜ IŜŀǊŘ ǘƘŜ 9ȄŎǳǎŜǎ 

ωFacebook 

ωTwitter 

ωDigg 

L 5ƻƴΩǘ [ƛƪŜ Φ Φ Φ 

ωReddit 

ωStumbleUpon 

¢ƘŜǎŜ {ƛǘŜǎ 5ƻƴΩǘ Cƛǘ ǘƘŜ .ǊŀƴŘ Φ Φ Φ 

ωBlah 

ωBlah Blah 

ωBlah Blah Blah Blah 

[Insert some other excuse here] 



And Some Other Excuses. . . 

ωTwitter 

ωFacebook 

.ǳǘ {ƻŎƛŀƭ aŜŘƛŀ 5ƻŜǎƴΩǘ 5ǊƛǾŜ ¢ǊŀŦŦƛŎ 

ωDigg 

ωReddit 

ωStumbleUpon 

But Social Media is Empty Calories Traffic 

ω. . . Be on Facebook All Day 

ω. . . Send Tweets 

ω. . . Make Stupid Comments on Digg 

LΩƳ bƻǘ tŀȅƛƴƎ ¸ƻǳ ǘƻ Φ Φ Φ 



Well . . . Then Find 
One You Do Like!! 



Social Networks: Blogging 

http://knowem.com/


Social Networks: Bookmarking 

http://knowem.com/


Social Networks: Business 

http://knowem.com/


Social Networks: Community 

http://knowem.com/


Social Networks: Design 

http://knowem.com/


Social Networks: Entertainment 

http://knowem.com/


Social Networks: Health 

http://knowem.com/


Social Networks: Information 

http://knowem.com/


Social Networks: Microblogging 

http://knowem.com/


Social Networks: Music 

http://knowem.com/


Social Networks: News 

http://knowem.com/


Social Networks: Photo 

http://knowem.com/


Social Networks: Technology 

http://knowem.com/


Social Networks: Travel 

http://knowem.com/


Social Networks: Video 

http://knowem.com/


300+ Choices. Pick One. Get Social. 

Which Sites Will You Use? 

http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/


Make It Easy to Be Social! 



Formula: The Social Media Title 

The Viral Content Formula: 

ω[Number] [Adjective/Superlative] [Key Phrase] [Media 
Type] 

Examples: 

ω10 Movies that teach you how to commit crimes. 

ω10 iPhone finance apps that count. 

ω16 Drinks named for authors and their books. 

ωнр wŜŀǎƻƴǎ ƛǘΩǎ ƎǊŜŀǘ ǘƻ ōŜ ŀƴ L¢ Ǝǳȅ όƻǊ ƎƛǊƭύΦ 

ωaƻǊƎŀƴ CǊŜŜƳŀƴΩǎ р Ƴƻǎǘ ƳŜƳƻǊŀōƭŜ ƳƻǾƛŜ ƳƻƳŜƴǘǎΦ 



Social Media Balance 

ωShare Info Your Followers/Fans 
Would Find Interesting or Useful 

ωCompetitors, Other Sites, Etc. 

ωConnect Intellectually 

Interesting/Useful Info 

ω{ƘŀǊŜ LƴŦƻ ǿƛǘƘ ¢ƘŜƳ ¢ƘŜȅ /ŀƴΩǘ 
Get Elsewhere 

ωInterests, Events, Culture, Etc. 

ωConnect Emotionally 

Personal/Insider Info 

ωShare the Best of the Best 

ωBe Genuine with Self/Company 

ωConnect Professionally 

Self/Company Promotion 

Personal/Insider 
Info 

Self/Company 
Promotion 

Interesting/Useful 
Info 



BEWARE 

OF NOFOLLOW  



ωThere are a lot of sites out there that scrape content from social media 
sites either in whole or in part 

ωMost of these sites have followed links 

Scrapers 

ωMost social media sites offer modules or widgets that users can install on 
their own blog or other website 

ωMost of these modules or widgets have followed links 

Blog/Site Modules 

ωBeing on a social media site increases awareness to some of the most 
web connected people on the internet 

ωWho knows how they may promote what they see from you 

Increased Awareness 

But Remember the Secondary Benefits 



How Many Links Can Digg Generate? 

Front page of Digg 
for only 1 hour! 

Never made front 
ǇŀƎŜΧǎƛƳǇƭȅ 
submitted to Digg. 



How Many Links Can Digg Generate? 



Diggjuice!!  

ωhƴŎŜ ŀƴ ƛǘŜƳ ōŜŎƻƳŜǎ ΨǇƻǇǳƭŀǊΩ ƻƴ Digg, it 
ōŜŎƻƳŜǎ ŀ ΨŦƻƭƭƻǿŜŘ ƭƛƴƪΩΗ 

ωDigg.com is a PR8! 

Links FROM Digg too! 



Twitter Can Build Links Too! 

147 Retweets 
Follower Reach 1,841,336 
3,502 Visits in 24hrs 
 
512 inbound links in 24hrs! 

.ǊŜƴǘΩǎ 
A God! 

http://posterous.brentdpayne.com/simple-advice-on-how-to-be-happy
http://posterous.brentdpayne.com/
http://twitter.com/Alyssa_Milano/status/13869528450


Twitter Account Types: News Feed 

ωUse your most frequently updated quality content 

ω5ƻ bh¢ Ψŀǘ ǊŜǇƭȅΩ ǳǎŜǊǎ ŦǊƻƳ ǘƘƛǎ ŀŎŎƻǳƴǘ 

ωDo NOT follow people back from this account; follow your own accounts 

Create a News Feed from RSS 



Twitter Account Types: Celebrities 

ωMake it a job requirement to have a Twitter profile 

ωGive them freedom to be human (i.e. complain about their commute) 

ωGet them to interact with their followers (follow them back, at reply, DM, etc.) 

Force Celebrities to Create Accounts 



Twitter Account Types: Employees 

ωSet some ground rules about 
proprietary information 

ωUnderscore that company grievances 
should be addressed with Human 
Resources 

ωProvide information to employee about 
libel/slander and the consequences 

ωAllow them to promote the company 
and the competitor 

ωAllow them to be genuine and 
personable 

ωGive them freedom to be themselves in 
all aspects of their lives 

ωUnderstand and accept that mistakes 
and issues will occur 

ωDo NOT officially endorse them 

Allow Employees to Tweet 



Twitter Account Types: Brand Persona 

ωCreate a character that your audience 
can connect with personally 

ωSpend time to create a decent avatar 

ωMimic your brand perception or mimic 
the target audience demographic 

ωCreate a detailed personality, writing 
style, interests, etc. for the persona 

ωBe sure to have the persona engage 
ǿƛǘƘ ǘƘŜ ŀǳŘƛŜƴŎŜ Ǿƛŀ Ψŀǘ ǊŜǇƭƛŜǎΩΣ ΨŘƛǊŜŎǘ 
ƳŜǎǎŀƎŜǎΩΣ ŀƴŘ ŜǾŜƴ ǎŜƴŘ ŜǾŜƴǘ ƛƴǾƛǘŜǎ 

ωYŜŜǇ ǿƘƻΩǎ ōŜƘƛƴŘ ǘƘŜ ΨǾŜƛƭ ƻŦ hȊΩ 
private, always 

ωDo NOT allow those behind the veil to 
inject personal opinions inconsistent 
with the brand persona 

ωaŀƪŜ ƛǘ ȅƻǳǊ ōǊŀƴŘΩǎ ǎƻŎƛŀƭ ƳŜŘƛŀ ŦŀŎŜ 

Create a Brand Persona 



Get Big Fast: Promote Your Profiles 

ωUse your readership of print media to promote your twitter profile 

ωUse your viewership of television to promote your twitter profile 

ωPromote your twitter profile to your listeners via radio 

ω5ƻƴΩǘ ŦƻǊƎŜǘ ǘƘŜ ŜŀǎƛŜǎǘ ƻŦ ǘƘŜƳ ŀƭƭΧ ȅƻǳǊ website visitors! 

Make Your Audience Aware 



Get Seen: Use Twitter Directories 

ωList yourself in the top Twitter 
directories 

ωWeFollow, Twellow, Muck Rack, etc. 

Use Twitter Directories 



Engage the Locals: Have a Tweetup 

POUH YOUR COMPETITOR 

ωInvite top referrers or bloggers specifically 

ωPick a decent venue that can handle 2x 
expected turn out 

ωUtilize event sites like EventBrite or 
Meetup.com 

ωHave one or two celebrities attend to 
create a draw 

ωClarify dress code, theme, location, food 
or no food, etc. 

ωPromote the Tweetup from all profiles 

ωHave large nametags available and plenty 
of pens 

ωTake lots of pictures and post them 
publicly 

ωRemember to MINGLE! 

ωDo NOT buy the alcohol! 

Tweetup = Local Engagement 



Take Off The Gloves: Poach 

POACH YOUR COMPETITOR 

ωCƻƭƭƻǿ ǘƘƻǎŜ ǘƘŀǘ Ŧƻƭƭƻǿ ȅƻǳǊ ŎƻƳǇŜǘƛǘƻǊΧŀƴŘ ŜƴƎŀƎŜ ǿƛǘƘ ǘƘŜƳ 

tƻŀŎƘ ¸ƻǳǊ /ƻƳǇŜǘƛǘƻǊΩǎ CƻƭƭƻǿŜǊǎΗ 


