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History
1984 1988-2007 2007 2008 2008
In 1984, Wrgley launched Exrain  Exra has continued o delight Ext, long with Orbit® and Latnch of Exra Fruit Sensations - Launch of Sim
the U.S! and Canada as the consumers with exciing new flavors: Eclipse® became the first chewing Fuit Sensations fepresents the fist
company’s first taste sustaining, Cinnamon and Winterfresh (1988),  gum to receive The American Dental sub-line in the history of the Extra
sugar-free brand. Atthe time, high-  Classic Bubble Gum (1991), Polar  Association’s Seal of Acceptance, brand. Fruit Sensations consists of
intensity sweeteners were an Ice (2000), Cool Green Apple (2005), with nearly 20 years of research four incredibly long-lasting flavors:
innovation to the gum categoryand  Cool Watermelon (2006), and proving that the products help to fight Island Cooler, Berry Pearadise,
Extra was one of the firstbrands to  Supermint (2007). cavities, strengthen teeth and ‘Sweet Watermelon and Strawberry-
use them as an ingredient, gving reduce harmful plague acids Banana

the brand leverage in flavor duration
The first lavors of Extra included
‘Spearmint and Peppermint Within
five years of launch, Extra became
the No. 1 sugar-ree gum inthe U.S.
andinthe world,
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