
Digital Marketing Coordinator 
 

Division: Marketing  

Status: Full-time, non-exempt  

Reports to: Marketing Director 

Pay Range: $35,000-$50,000 

 

Position Overview  

The Digital Marketing Coordinator leverages people, process and technology improvements to optimize our 
customer journeys and experience. You contribute to the overall brand, creative, social and marketing 
strategies. You are a driven communicator, a planner and data-driven. You are passionate about customer 
advocacy, retention and satisfaction, and personalization. 

 

What You’ll Be Doing 

Engage. You don’t need a megaphone to amplify our online presence! You will champion our brand + voice 
online. You’ll engage our audiences through managing content, reviews (Google, Glassdoor, Yelp, etc.) and 
digital strategy. You’ll drive public awareness through creative, data-driven methods.  

Create + Develop. You love focusing on the big picture…and the big data! You will develop innovative 
strategies to increase membership, participation and awareness. You will strengthen our marketing strategy 
with research, buyer persona development and personalization. Creating plans and overseeing budgets are 
some of your favorite things! And you’re in luck, because you’ll do that for our search engine optimization 
(SEO), pay-per-click ads (PPC), and digital/email marketing. You will work with the Marketing Content 
Coordinator to develop and execute social media campaigns. 
 
Manage. You’re always up on the latest and greatest data trends and platforms. You will update and maintain 
our website’s meta descriptions, readability, focus keywords, and more. You will manage integrated social 
media, email marketing and SEM campaigns to support SEO strategies. You will recommend and oversee API 
integration across internal platforms. You’ll manage media buy relationships and provide recommendations.  
 
Collect + Test + Measure. Research might as well be your middle name! You’ll conduct usability testing and 
discovery research, evaluate analytics, analyze competitor digital experiences, perform content audits and 
evaluate messaging. You will increase and optimize touch points with members, participants and users, and 
integrate your findings into our overarching marketing strategy.  
 

What we are looking for in our Digital Marketing Coordinator 

Communication Skills. You understand the value of building relationships and networking. You are 
comfortable talking with and writing for the public, members, fellow staff and management.   
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Analytical + Hypothesis-driven. You’re eager to dive deep! You’re driven to find solutions to issues or areas 
for opportunity. You’re a data-driven thinker who can test, measure and present findings.  

Curiosity + Creativity. You always want to know more. You’re inquisitive about what our members and 
community want, what works, what doesn’t, and why. You’ve got a knack for being resourceful and thinking 
outside the box.  

Reliability. You consistently perform well and are trustworthy. You can organize and direct your work and 
tasks for others. 

Project Management. You’re able to juggle multiple projects at one time under controlled deadlines. You can 
compile, review, classify, prioritize, analyze and present. 

Passion. You’ve got a fun, can-do attitude. You understand the purpose of your daily responsibilities and how 
it relates to the bigger picture. You’re passionate about your work, your success and the success of your team!  

 

The Must Haves 

• Bachelor’s degree in marketing, communications, UX, graphic design, psychology, or a related field. 

• One to three (1-3) years’ experience. 

• Or any equivalent combination of education, training, and experience that provides the requisite 
knowledge, skills, and abilities for this position.   

 

You’re a Rockstar If 

• You have Google know-how – Google My Business and AdWords/Analytics. 

• You have knowledge utilizing a CRM system. 

• You understand big data. 

• You have an eye for design and how it can help enhance experience. 
 

What You’ll Love About Us 

Every team member at Carmel Clay Parks & Recreation enjoys a fun work environment where health, wellness 
and community are at the forefront of what we do and who we are. Our team is passionate about putting 
other’s first, improving one’s quality of life, and ensuring the environment is sustainable for generations to 
come. We offer PTO, flexible scheduling, membership discounts for employees and family members, 
retirement benefits with match, ongoing training, and development. 

Our full-time employees have access to medical with HSA and FSA options, dental and vision, company paid 
Short-Term Disability (STD), retirement benefits including PERF and a deferred compensation plan (457), 
education assistance; including continuing education courses, seminars and certifications.  
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About Us 

Carmel Clay Parks & Recreation has played an integral role in why Carmel, Indiana has been named one of the 
top cities to live in within the United States, for the third year in a row. In short, the parks department has 
more than 15 parks and greenways spread across 500 park acres, numerous recreation facilities, including the 
Monon Community Center and The Waterpark, a before and after school program held at all eleven Carmel 
elementary schools, and a summer camp program.  
 
Carmel Clay Parks & Recreation holds the Gold Medal Award for Excellence in Park and Recreation 
Management by the American Academy for Park and Recreation Administration (AAPRA) in partnership with 
the National Recreation and Park Association (NRPA). As an accredited agency, the department serves the 
recreation, fitness, and nature needs of the community, manages and develops existing spaces and resources 
and creates a sustainable future for parks and recreation programs through a financially viable and 
environmentally conscious parks system.  
 
 

Include All     •     Be Innovative     •     Make an Impact     •     Plan for the Future 

 

The Carmel/Clay Board of Parks and Recreation is an Equal Opportunity Employer. Qualified applicants will 
receive consideration for employment without regard to race, color, religion, sex, sexual orientation, gender 
perception or identity, national origin, age, marital status, protected veteran status, or disability status. 
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