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Detailed List of New Features 
Opening Vignettes -  Each chapter opens with a short vignette to set the tone of the chapter. These 
vignettes use the narrative approach to make the chapter concepts more real to students at the outset, 
before they begin to absorb concepts and terms. 
Strategies for Success – To highlight the connection between human relations theories and their real-world 
applications, this textbook contains a unique series of strategies that are integrated into all chapters. These 
strategies offer concrete guidance on how to use human relations skills to address situations that all people 
face. 
Case Studies - Two realistic, job-based case studies (each with questions) are presented in every chapter. 
These classroom-tested case studies are drawn from familiar experiences in a wide variety of workplace 
settings. These cases allow students to resolve realistic human relations problems for which there is usually 
more than one viable solution. Each case study can be used as a springboard for classroom discussion and 
group problem-solving activities.  
Working It Out Exercises– these classroom-tested activities challenge students’ knowledge and provide 
individual or group work. Students are encouraged to build on their human relations skills as they role-play, 
interview each other, assess their own and each other’s strengths and weaknesses, work on setting goals 
and developing strategies, practice giving and receiving feedback, and explore other applications of chapter 
topics. 

 
Retained Features 
SmartBook tailors content to the individual student - As part of McGraw-Hill Education’s Connect, 
SmartBook prepares students for class, guiding them through the chapters and highlighting what they need 
to learn and helping them study more efficiently and effectively. SmartBook is proven to strengthen 
memory recall, keep students in class, and boost grades. By helping students master core concepts ahead of 
time, SmartBook enables instructors to spend more meaningful time in the classroom. Through real-time 
reports, instructors can also track class or individual student performance on chapter topics or completion of 
chapter readings. 
Connect – Instructors Manual includes additional in-class activities, as well as chapter outline/teaching 



suggestions, answers and guidelines for all in-text questions, review questions, case study questions, and 
working it out exercises; PPT slides include exhibits from the text, and the assignable test bank includes 
true-false, multiple-choice, fill-in-the-blank, and short answer questions for each chapter.  Apart from the 

short answer questions, all questions in the test bank are auto-graded with feedback. ep at 
mhhe.com/rep 

Chapter by Chapter Changes 
Part 1:  Human Relations and You 
Chapter 1:  Human Relations: A Background 
• New introductory vignette is more workplace-related current, and better sets the tone for the book 
• Updated figures and diagrams 
• Updated demographic data      
• New, more contemporary “Case Studies” to reinforce Chapter 1 themes 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
Chapter 2:  Self-Concept and Self-Esteem in Human Relations 
• New text revisions and inserts throughout the chapter to promote understanding and clarity 
• Revised figure(s) 
• Minor textual edits throughout chapter to update contemporary understanding of issues from late 

second-decade perspectives 
Chapter 3:  Self-Awareness and Self-Disclosure 
• Two new, more contemporary “Case Studies” provided to reinforce Chapter 3 themes 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• Updated “Real World Examples” for better continuity 
Chapter 4:  Attitudes and Values in Human Relations 
• Minor textual edits throughout the chapter to update contemporary interpretation of issues 
• Condensed and consolidated material on attitudes and values to concentrate a focus on the most 

relevant aspects of values and attitudes in the workplace 
• Updated historical references and research study results 
• New case study on “relationships in the HR” 
Chapter 5:   Motivation: Increasing Productivity  
• New text revisions and inserts throughout the chapter to promote understanding and clarity 
• Improved presentation of figures, along with other layout improvements 
• New figures provided to illustrate changing demographic and workplace realities 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• New cases to reflect realities of motivating new generations of communicators 
 
Part 2:  Human Relations in Groups 
Chapter 6:  Communication and Human Relations 
• Updated opening vignette to reflect more contemporary workplace scenario 
• Subsection on “Online Communication” has been included to provide students with strategies for 

successful online communication, as well as the pitfalls that can occur with these transactions 
• New “Real World" examples connect students’ learning about communication with a prominent 

contemporary workplace scenario 
• Improved presentation of figures, and other layout improvement 
Chapter 7:  People, Groups, and Teams 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• Updated discussion of quality organizations, more in keeping with current practice 
• Consolidated material on corporate/organizational culture and the “new” corporate culture 
Chapter 8:  Achieving Emotional Control 



• Updated discussion on Gardner’s “Ninth Intelligence” 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• Added section on positive intelligence and inner saboteurs 
• Streamlined “The Games People Play” section 
• Streamlined “Working It Out” section 
• New “Strategy” on positive intelligence and defeating inner saboteurs 
 
Part 3:  Building Your Human Relations Skills 
Chapter 9:  Individual and Organizational Change 
• Updated discussion on organizational changes resulting from technology, (i.e., the rise of the Internet as 

a critical business tool) 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• Improved presentation of figures, and other layout improvements 
• New “Real World" example included to enhance students’ connection between conceptual ideas and real 

world scenarios 
• Streamlined “Real World" examples to promote clarity 
• Revised section on international and intercultural business practices 
Chapter 10:  Creativity and Human Relations 
• Improved presentation of figures, and other layout improvements 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• Enhanced discussion of creativity in the workplace 
• Enhanced discussion of Csikszentmihalyi (“Big C / little c”), creativity theory, along with enhanced 

discussion on “Four C’s of Creativity”  
• New, more contemporary “Real World” examples included. 
• Substituted one case for another with greater appeal to students 
Chapter 11:  Conflict Management 
• Updated demographic data 
• New figures provided to illustrate changing demographic and employment (workplace) trends 
• Improved presentation of figures, and other layout improvements 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• Two new cases added for greater interest and variety 
Chapter 12:  Stress and Stress Management 
• New information on stress management reflecting the latest research on the topic 
• New images and figures provided to illustrate changing demographic and employment workplace trends 
• Improved presentation of figures, and other layout improvements 
• Streamlined and updated “Real World” examples for continuity 
• Textual edits throughout the chapter to update contemporary understanding of issues 
Chapter 13:  Your External and Internal Customers 
• New and enhanced “More About” sections provide information on ethics in the workplace 
• New section, “Customer Service Ethics,” provides a more contemporary discussion of ethics in the 

workplace, including the evolving ethics of the Internet 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• New case on ethics in the workplace 
 
Part 4:   Thriving in a Changing World 
Chapter 14:  Human Relations in a World of Diversity 
• Updated demographic data 
• New text revisions and inserts throughout the chapter reflect changing U.S. economic and political  

climate 
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• New figures provided to illustrate changing demographic and employment (workplace) trends 
• Improved presentation of figures, and other layout improvements 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• Expanded section on LBGT issues in the workplace 
Chapter 15:  Business Ethics and Social Responsibility 
• Improved presentation of figures, and other layout improvements 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• New “Real World" examples illustrates contemporary business ethics issues surrounding technology and 

use of the Internet as a business tool 
• New “More About” section discusses the role of and potential ethical issues involved with “hacktivism” in 

the discussion on whistleblowers 
• New “Critical Thinking” question about the role of business ethics in our technologically advanced society 
Chapter 16:  A Productive Workplace and Success 
• Minor textual edits throughout the chapter to update contemporary understanding of issues 
• Material on family and individual issues leading to lower productivity in the workplace, with a focus on the 

most relevant issues occurring in the workplace 
• Condensed time management information and movement of applied exercises on time logs to the Online 

Learning Center 
• Maintained and moved all job search material to the Online Learning Center for instructors to allow 

access to the information 
• New “Real World” examples, “more about” sections, and a new “Strategy” on goals definition 
•       A new case study addressing career preparation 


