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Detailed List of New Features 
 
With a suite of new learning resources and question probes, as well as highlights of key chapter 
concepts, SmartBook’s intuitive technology optimizes student study time by creating a personalized 
learning path for improved course performance and overall student success. 
 
Alongside SmartBook, there is also Connect eBook for simple and easy access to reading materials on 
smartphones and tablets. Students can study on the go without an Internet connection, highlight 
important sections, take notes, search for materials quickly, and read in class. Offline reading is 
available by downloading the eBook app on smartphones and tablets, and any notes and highlights 
created by students will be synced between devices when they reconnect. Unlike SmartBook, there is 
no pre-highlighting, practice of key concepts, or reports on usage and performance. 

 
Retained Features 

• Every chapter of Introduction to Mass Communication: Media Literacy and Culture opens with a 
vignette exploring media literacy situations in our everyday lives. Dozens of additional examples 
appear throughout the text. Whether students are reading the text, responding to question 
probes, or reviewing key concepts in a learning resource, their every instructional moment is 
rooted in the real world. McGraw-Hill Education research shows that high-quality examples 
reinforce academic theory throughout the course. Relevant examples and practical scenarios—
reflecting engagement with multiple forms of mass media—demonstrate how effective 
communication informs and enhances students’ lives and media literacy skills. 

• Students must bring media literacy—the ability to critically comprehend and actively use mass 



media—to the mass communication process. This edition of Introduction to Mass 
Communication: Media Literacy and Culture includes a variety of boxed features to support 
student learning and enhance media literacy skills. 

• Connect Communication provides a flexible, highly-interactive learning environment designed 
to connect students to the tools and resources they will need to achieve success in their 
Introduction to Mass Communication course. With SmartBook, interactive and engaging 
exercises, and data analytics, Connect helps students master important concepts and maximizes 
study time. 

• SmartBook, the first and only adaptive reading and study experience, highlights content based 
on what the individual student knows and doesn’t know, and provides focused help at that 
moment in need through targeted learning resources (including videos, animations, and other 
interactivities). SmartBook’s intuitive technology optimizes student study time by creating a 
personalized learning path for improved course performance. 

• Cultural perspective. The text argues that the media are central to the creation and maintenance 
of our various cultures, and that, by taking a more active role in the mass communication 
process, media audiences can help to shape the cultures that, in turn, shape them. 

• Emphasis on developing media literacy. Chapter 1 details the elements of media literacy, and 
this emphasis is woven throughout the text. Each chapter from Chapter 2 to 15 contains a 
section, specific to that chapter's medium or issue, on developing media literacy skills. 

• Connect Insight offers a series of visual data displays that provide analysis on five key insights: 
(1) How are my students doing?, (2) How is this student doing?, (3) How is my section doing?, (4) 
How is this assignment doing?, (5) How are my assignments doing? 

• Chapter 10, now titled "The Internet and Social Media"has undergone a major revision, designed 
to focus greater attention on social media as a mass communication technology in its own right. 

• Fresh examples anchored in the real world. Every chapter opens with a vignette, exploring 
media literacy situations in our everyday lives, and dozens of additional examples appear 
throughout the text. 

• Informed by the Latest Research. The best insights from today's leading Mass Communication 
scholars infuse every lesson and are integrated throughout the text. 

• Video Capture Designed for use in face-to-face, real-time classrooms, as well as online courses, 
speech capture in Connect Communication allows instructors to easily evaluate student 
speeches using fully customizable rubrics. Instructors can also create and manage true peer 
review assignments and upload videos on behalf of students for optimal flexibility. 

 

Chapter by Chapter Changes 
The new edition maintains its commitment to enhancing students’ critical thinking and media literacy skills. 
New and updated material in this edition reflects the latest research in the field and the current available 
technology. 
 
Chapter 1 
 Mass Communication, Culture, and Media Literacy: New examination of public and industry push-back against 
sexism in media; new discussion of the hostile media effect (people distrusting news regardless of its accuracy 
and quality) 
 



Chapter 2  
Convergence and the Reshaping of Mass Communication: New Cultural Forum box discussion of how the media 
underperformed in the 2016 Presidential election; updated look at new means of day-and-date home delivery 
of Hollywood feature films; introduction of news deserts (communities starved for local journalistic resources); 
new examination of life in the meme culture 
 
Chapter 3  
Books: New Cultural Forum box, asking if Hitler’s Mein Kampf should be banned; updated look at the 
renaissance of U.S. independent bookstores; added discussion of research connecting fiction reading and 
empathy 
 
Chapter 4  
Newspapers: New discussion of the loss of working journalists and its impact on journalism 
 
Chapter 5  
Magazines: Updated look at some new entries in custom publishing; new Cultural Forum box on the controversy 
surrounding attempts to standardize and regulate sponsored content 
 
Chapter 6  
Film: Updated look at the trend of exhibitors becoming studios; enhanced discussion of how sequels and 
franchises are losing their luster; new overview of dynamic ticket pricing (variable pricing of tickets depending 
on day, time, available seats, etc.) and mention of movie palaces 
 
Chapter 7  
Radio, Recording, and Popular Music: Enhanced examination of the ethics of music piracy; new discussion of 
formulaic/mathematical songwriting, the use of social media to link fans with artists and their music, discussion 
of stream ripping (illegally downloading streaming music), and what we lose from algorithm-based streaming; 
new media literacy challenge to find new music 
 
Chapter 8  
Television, Cable, and Mobile Video: Updated discussion of Nielsen’s new ratings procedures and of satirical TV 
news and the 2016 Presidential election; new look at skinny bundles (low-cost, limited-channel program 
bundles) and video streaming apps Periscope and Facebook Live.  
 
Chapter 9  
Video Games: New coverage of virtual reality games; enhanced discussion of sexism and mistreatment of 
female players, including the Video Game Sexism Scale 
 
Chapter 10  
The Internet and Social Media: Updated examination of newer and niche social networking; new Using Media to 
Make a Difference box on fake news and the Presidential election; new coverage of the Internet of Things and 
slacktivism (online activism); new Media Literacy Challenge with a test for Internet addiction self-diagnosis 
 
Chapter 11  
Public Relations: New coverage of how to identify fake online reviews, including a new Media Literacy 
Challenge; updated examination of corporate social responsibility 
 
Chapter 12  
Advertising: Discussion of boutique agencies; examination of programmatic ad fraud 
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Chapter 13  
Theories and Effects of Mass Communication: New Cultural Forum box discussing the failure of the traditional 
press to identify and report the economic frustration of Trump voters 
 
Chapter 14  
Media Freedom, Regulation, and Ethics: Updated coverage of the FCC and indecent programming; new 
discussion of how journalists should address politicians’ dishonesty, the ethics of outing gay politicians who 
work for homophobic causes, the Corey Lewandowski CNN conflict of interest, and judging the use of 
anonymous sources 
 
Chapter 15  
Global Media: New Using Media to Make a Difference box examining the use of social media in developing 
countries for health benefit; updated coverage of social media as revolutionary and counter-revolutionary 
media 
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