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Dear Friends,
 
The “secret” is out about Downtown Brooklyn. Our 
neighborhood is now a thriving 24/7 destination with 
one of the City’s largest central business districts, 
world-class arts venues, and a college town with 
60,000 students. More than 1,300 firms that create 
a physical, digital, or engineered product in the 
Brooklyn Tech Triangle today support 17,000 direct 
jobs. On the development front, 13,500 residential 
units are currently planned or in construction, and 
commercial office projects are starting to follow suit. 
The creation of the Brooklyn Cultural District and 
the success of events like our Grove Alley parties 
and the Make It in Brooklyn Innovation Summit are 
all contributing to position Downtown Brooklyn as a 
center of innovation, creativity, and entrepreneurship.
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But with Downtown Brooklyn’s commercial vacancy 
rate at an all-time low, we must continue our diligence 
in encouraging the creation of new office space to 
attract the type of companies that have fueled our 
resurgence thus far.
 
With the influx of new residents and visitors coming 
to the area, we also continue to work toward our goal 
of making Downtown Brooklyn the cleanest and safest 
district in the City. We have increased service levels 
by our sanitation provider, the Doe Fund; merged 
our public safety teams into one department to help 
streamline operations; and strengthened collaboration 
between our operations and public safety teams to 
identify and resolve quality of life conditions with 
greater speed.
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In the report that follows, you’ll read more about 
these and other efforts we are our working on to make 
Downtown Brooklyn stronger than ever. In a nod to 
our ever-increasing digital presence, this report also 
gathers some of our favorite project photos shared 
on our Instagram account (@downtownbrooklyn) 
over the past year. We could not have achieved all 
of this progress without the support of our board 
members, elected officials, and engaged community 
representatives. For this, we are immensely grateful. 
We look forward to our continued work with you.

Tucker Reed
President
Downtown Brooklyn
Partnership

MaryAnne Gilmartin
Co-Chair
Downtown Brooklyn
Partnership
President + CEO
Forest City Ratner
Companies

Bre Pettis
Co-Chair 
Downtown Brooklyn
Partnership
Founder 
Bold Machines and
MakerBot
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The Downtown Brooklyn real estate 
market demonstrated record growth over 
the past fiscal year. New construction 
projects began in all sectors of the 
industry with the most activity taking 
place within the residential sector. Several 
new residential projects began in FY15 
which will add 2,700 units to Downtown 
Brooklyn. When combined with completed 
and pipeline projects, Downtown Brooklyn 
is poised to receive close to 20,000 new 
residential units since the 2004 rezoning.
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The commercial sector witnessed one 
of the most noteworthy transactions in 
years in response to the historically low 
commercial office vacancy rate of 3.4% —  
the lowest in all of New York City. Quinlan 
Development LLC, in partnership with 
Building & Land Technology, purchased 41 
Flatbush Avenue with plans to convert the 
building into the first commercial office 
project in Downtown Brooklyn since 12 
MetroTech Center opened in 2005.
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Rounding out the commercial activity 
is City Tech’s and NYU’s mixed-use 
educational buildings which are both in 
construction and expected to welcome 
students in 2017. 

Finally, four hotels currently in construction 
are expected to add more than 700 keys 
to Downtown Brooklyn by 2017, which will 
help to grow the neighborhood’s tourism 
and convention base.
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All said, more than $6 billion of private 
sector funds has been invested in 
Downtown Brooklyn since 2004 with 
another $4 billion in the pipeline.
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The Brooklyn Tech Triangle has grown into 
a thriving hub for the innovation economy 
with 1,300 firms supporting 17,000 jobs. 
Much of this growth can be attributed 
to the fact that innovation firms want 
to be close to each other to share ideas 
and benefit from a diversity of expertise. 
Moreover, innovation firms want to be near 
the pool of rich talent that lives in Brooklyn. 
Thus, locating within the Brooklyn Tech 
Triangle is a priority for many.  
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In order to sustain this growth, the creation of 
additional commercial office space must be made 
available for firms to expand. Given the area’s low 
vacancy rate, the creation of new office space is 
critical to retaining the best talent and recruiting the 
best firms. Thankfully, a few projects are either in 
construction or planned to address the shortage of 
office space including the Dumbo Heights campus 
in DUMBO, the conversion of 41 Flatbush Avenue in 
Downtown Brooklyn, and the Dock 72 project at the 
Brooklyn Navy Yard. Still, the demand far exceeds 
upcoming supply and additional projects that create 
commercial office space are needed. 
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On the placemaking front, planning 
continues to reinvent the Brooklyn Strand 
– a series of disconnected parks, plazas, 
and greenways stretching from Borough 
Hall to Brooklyn Bridge Park – that was 
first identified in the Brooklyn Tech 
Triangle Strategic Plan as an opportunity 
to connect Downtown Brooklyn to its 
waterfront. 
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More than 40 community stakeholder 
groups worked together over the last year 
to offer suggestions for what a reimagined 
Brooklyn Strand could look like, complete 
with new connections and improvements 
that will position this linear park as one of 
the borough’s great destinations and help 
make Brooklyn Bridge Park truly accessible 
by creating a seamless connection to major 
transit hubs in Downtown Brooklyn.
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In March, this long-term, community driven vision for 
the area developed by a design team led by WXY, was 
presented at a public meeting held in partnership with 
Community Board 2. The suggestions are preliminary 
and will require thorough review and due diligence by 
City agencies. In June 2015, we launched Phase II of 
the planning process to develop a more-detailed vision 
for the areas under and along the Brooklyn-Queens 
Expressway from the Brooklyn and Manhattan Bridges  
to Commodore Barry Park.
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To measure and promote the impact of 
the 60+ cultural groups in Downtown 
Brooklyn, we commissioned a study in the 
fall of 2014 that revealed they collectively 
generated over $300 million in annual 
economic impact, while attracting more 
than 4 million visitors to the area annually. 
Furthermore, the groups served over 
80,000 children and produced more than 
3,000 free public performances. This 
is a major feat and further buttresses 
Downtown Brooklyn’s position as one of 
the City’s most important cultural hubs. 
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At the center of it all is the Brooklyn 
Cultural District – the future home of 9 
diverse institutions. These past few years 
have seen the hugely success openings of 
several of them, including the BAM Fisher, 
BRIC Arts | Media House, UrbanGlass, and 
Theatre for a New Audience’s Polonsky 
Shakespeare Center.
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Several large scale development projects intended to 
complete the district are rapidly coming to fruition: 
South Site, a mixed-used project from Two Trees 
that will include more than 50,000 square feet of 
new cultural space, 62,500 square feet of retail, 
and a 16,000-square-foot public plaza; Gotham 
Organization’s North Site I, which contains 10,000 
square feet of cultural office space and 12,000 square 
feet of retail; and the Brooklyn Cultural District 
Apartments from Jonathan Rose Companies that will 
include more than 20,000 square feet of cultural space 
and a ‘wichcraft restaurant.
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The district will also inherit several new and much-
needed public spaces. After years of planning, Fox 
Square at the corner of Flatbush and Fulton, the 
primary entrance to the Brooklyn Cultural District from 
Downtown Brooklyn, is complete. On the other end of 
the district, the design for a redeveloped BAM Park has 
been approved by the City, with construction expected 
to commence in 2016. 

Finally, the first section of a special sidewalk design 
has been installed at 66 Rockwell. The concept is to 
create a unifying aspect to the Cultural District that will 
not only stitch together its various assets, but serve as 
a unique identity for the area.
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To maintain these various assets, the 
MetroTech BID is in the process of 
expanding to cover the Brooklyn Cultural 
District and the Atlantic Mall and Terminal. 
This expansion will ensure that the 
hundreds of millions of dollars invested in 
the area will be maintained to the highest 
of standards. It will also provide needed 
governance and a programmatic council 
to activate the various public spaces with 
world-class programming.  
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In order to take advantage of this 
momentum, a Downtown Brooklyn 
Cultural Planning Study was initiated this 
year in partnership with the Downtown 
Brooklyn Arts Alliance. The goal of 
this study is to produce an action plan 
comprised of a series of initiatives to not 
only enhance the cultural ecosystem of 
Downtown Brooklyn, but solidify the area’s 
prominence as one of the world’s greatest 
cultural destinations. 
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The creation of the Brooklyn Education Innovation 
Network (BE.IN) this past year formalized our efforts 
to strengthen ties between Downtown’s 10 higher 
education institutions, 60,000 college students, and 
the local business community. Thanks to seed funding 
from the City of New York, we hired BE.IN’s first 
executive director, who created a strategic plan that 
will guide the work of the network over the next three 
years. The plan places a significant focus on building 
academic and industry partnerships, developing BE.IN-
led internship programs with the goal of increasing the 
number of job and internship prospects for students 
and alumni, enhancing the college town experience, 
and forging institutional connections. 
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We held our 2nd annual Tech Triangle U 
in March, with more than 50 companies 
and 900 people participating in the series 
of panel discussions, networking events, 
open office tours, and a mentorship 
hackathon. 
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We also continued our College Town 
Service Days, partnering with local 
community groups like the Brooklyn 
Grange, Cadman Park Conservancy, and 
Heights & Hills, to provide intercollegiate 
service opportunities to students every 
semester. 
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Over the summer, BE.IN placed a major focus on 
building industry collaborations in order to obtain 
internships, jobs, and academic partnerships. BE.IN 
has partnered with companies such as Tough Mudder 
and JPMorgan Chase to assist with their internship and 
employment needs and has begun hosting monthly 
meetups to connect local industry with BE.IN member 
institutions. Throughout the school year, BE.IN will 
host a series of career conversations that will allow 
students to learn more about various local industries 
while also providing them with the opportunity to 
market their capabilities to the companies.
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Our Downtown Brooklyn marketing team 
brought new meaning to the concept 
of year round programming in FY15, 
introducing new signature events, hosting 
a robust outdoor plaza series, creating a 
holiday pop-up market, and supporting 
countless other events in partnership with 
community organizations. 
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In June, we held the inaugural Make It in Brooklyn 
Innovation Summit, where we brought together 300 of 
Brooklyn’s leading trendsetters, makers, modernizers, 
avant-gardists, pacesetters, pioneers, builders, and 
entrepreneurs in a conversation about the future of 
the borough’s economy. The full-day event consisted 
of panels, innovator show and tells, a food truck lunch, 
a surprise appearance from Brooklyn United Marching 
Band, and plenty of networking among entrepreneurs 
and business leaders, culminating with a pitch contest 
where the co-chairs of the Downtown Brooklyn 
Partnership Board of Directors pledged to invest up to 
$50,000 in the winners.
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Earlier in the year, our 2nd annual 5x10 
Talks convened the area’s best and 
brightest for a night of networking, 
innovative talks, and cultural 
performances. The main program concept 
is straight-forward: invite five Downtown 
Brooklyn innovators to speak for 10 
minutes answering the question, “What’s 
Next?”
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Our most popular outdoor events continue to be our 
Grove Alley parties taking place in a gritty, dead-end 
alley sandwiched between Fulton and Livingston 
Streets. Under the glow of Tivoli lights, nearly 7,000 
people have attended one of our Grove Alley nights 
to shop from local vendors, jam to Brooklyn-based 
bands, participate in interactive and DIY art projects, 
and eat from a food truck lane set up on Hanover Place. 
The success of the events can also be measured in 
the change to the physical landscape along the alley 
– where property owners swayed by our attraction 
efforts have begun or completed commercial 
developments within buildings fronting the alley. 
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We added to our regular outdoor 
programming efforts a new series this 
year called “Downtown Brooklyn Nights,” 
focused on activating our public plazas 
through music, film, and dance during the 
evening hours. 
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The holidays continue to be a favorite time 
for visitors to Downtown Brooklyn. Our 
innovative holiday lighting display is one 
of the most unique in the City, featuring 
geometric steel structures lit up and paired 
together to create 35-foot-wide overhead 
skylines, 5’x5’ 3D boxes, and light pole 
designs. 
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In December 2014, we also held our first-
ever holiday pop-up market, working 
with the Gowanus Nite Market team that 
produces our Grove Alley events. The 2-day 
market inside a vacant retail space on 
Livingston Street featured local retailers, 
artisans, music, food, and art – with 
nearly 1,800 people turning out to do their 
holiday shopping.
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Small business support remains a key component 
to the services provided by the Downtown Brooklyn 
Partnership and the three BIDS. In addition to providing 
marketing support for the area’s nearly 500 businesses 
through digital listings and deals on our website, we 
doled out more than $100,000 in grants last year to 
small businesses to remove or replace 22 solid roll-
down gates throughout the district. By helping stores 
enliven their façades, we also help activate Downtown 
Brooklyn’s streets during the nighttime hours and 
create an inviting atmosphere for all who live, work, 
and visit our neighborhood. 
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The 30,000 new residents expected in Downtown 
Brooklyn over the next few years will need places to 
eat, drink, and be merry, so we have continued to focus 
on attracting new bars, restaurants, and nighttime 
establishments to meet the greater demand. Earlier 
this summer, we launched a curated dinner series called 
“Meet Me Downtown,” where we brought together 
representatives of the Ace Hotel, AvroKO, Nom Wah 
Tea Parlor, Harlow, and Fort Defiance alongside local 
artists and major players in fashion and other creative 
communities to extol the virtues of doing business in 
Downtown Brooklyn. 
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The significant residential development in the 
neighborhood extends to affordable housing units 
as well. Up to 1,100 over the next three years are 
affordable units available to the public through a 
lottery process (with at least 50% of the units set 
aside for local residents). However, developers often 
have a hard time filling that quota, with lottery 
applicants often deemed ineligible for minor errors in 
their applications or poor credit. To bridge this gap, 
we partnered with local elected officials, housing 
advocates, and property developers to launch a series 
of educational seminars to help area residents better 
compete for units coming online. Nearly 3,500 people 
have attended the four seminars we’ve held thus far, 
with one more scheduled for later this fall. 
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The past year ushered in some exciting 
enhancements to public spaces in 
Downtown Brooklyn. The Downtown 
Brooklyn WiFi network, a free resource 
that can be accessed by users anywhere 
in the neighborhood, is approaching 
completion. Utilization of the network 
is strong, with nearly 50,000 users per 
month. Plans are underway to work with 
the New York City Housing Authority 
to extend the reach of the network to 
points within the Whitman and Ingersoll 
developments.
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Further up Flatbush Avenue, the final 
phase of Future Plaza has been completed 
with the installation of a green wall and 
irrigation system designed through a 
partnership with Brooklyn Grange. 
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Elsewhere throughout the district, our 
iteration of Street Seats, a program 
conducted in partnership with the New 
York City Department of Transportation, 
was installed on Duffield and Lawrence 
Streets over the summer. The 
installations, which replaced parking 
space with comfortable platform seating, 
are designed to bring added activity to 
underutilized streetscapes. Our prototype, 
created by FANTÁSTICA in partnership 
with Bien Hecho, has become the standard 
design for the City’s Street Seats program 
and is being expanded to other parts of 
Brooklyn this fall.
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Meanwhile, construction at Fox Square, 
the vibrant new plaza at the crossroads 
of the Fulton Mall and Brooklyn Cultural 
District, opened this past spring. The once 
blighted and underutilized public space 
now includes new seating and landscaping.
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On the planning front, progress continues on two major 
public space developments: Willoughby Square Park 
and the Tillary Street Reconstruction. Over the past 
year, we’ve worked with the New York City Economic 
Development Corporation and other area stakeholders 
to finalize the design scheme and features for 
Willoughby Square Park, a planned 1-acre green space 
that will sit atop an underground parking garage. As 
a result of this inclusive process, the park is expected 
to feature community friendly design elements such 
as a dog run, play areas for children, and public art 
to commemorate the area’s legacy as part of the 
Underground Railroad. The Tillary Street reconstruction 
effort has also seen progress. Construction on the 
fully funded $15 million Adams Street portion has 
received preliminary approval from the Public Design 
Commission. The ambitious project will include new 
bike lanes, planted medians, and improved lighting. 
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Over the past year, we came closer to 
achieving our goal of operating the 
cleanest and safest business improvement 
districts in New York. At the beginning of 
2014, the Doe Fund, our new sanitation 
vendor, began servicing all three BIDs, 
resulting in across-the-board increases in 
supervisory and manpower hours. The new 
contractor also brought increased levels 
of pressure washing, graffiti removal, 
painting, and watering services to the 
districts. 
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Additionally, the MetroTech and FMIA BID public safety 
departments merged into one organization, under a 
unified management and communications system, 
greatly streamlining the patrol and reporting process. 
The CLS BID, which previously did not have a dedicated 
public safety officer, also merged with the new 
department. The BIDs have also invested in maximizing 
efficiency by strengthening collaboration between the 
Operations and Public Safety Departments so that 
quality of life conditions are identified and resolved 
with greater speed. Starting this summer, public 
safety officers, who spend most of their days in the 
streets on patrol, began to share essential quality of 
life conditions with the Operations Department using a 
single online platform. This enabled staffers to quickly 
respond and address items that might not be noticed 
for hours. 
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The Downtown Brooklyn Partnership is a not-for-
profit local development corporation that serves 
as the primary champion for Downtown Brooklyn 
as a world-class business, cultural, educational, 
residential, and retail destination. Working together 
with the three business improvement districts (BID) 
that it administers – the MetroTech BID, Fulton Mall 
Improvement Association, and Court-Livingston-
Schermerhorn BID – the Partnership manages over 
1 million square feet of public space and undertakes 
diverse activities including attracting new investment 
and improving the environment for existing companies; 
facilitating infrastructure development that promotes 
an active and cohesive community; supporting and 
heralding the area’s cultural assets; and encouraging a 
unified sense of place and an engaged civic community.
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The DBP is led by President Tucker Reed 
and a staff of approximately 25 and is 
overseen by a board of directors comprised 
of leaders from Downtown Brooklyn’s 
corporate sector, academic institutions, 
and cultural community. It has an annual 
operating budget of approximately $8 
million.





         102

   
   

  C
re

di
t:

@
br

ep
et

ti
s

   
   

  C
re

di
t:

@
te

rr
ac

rg

DOWNTOWN BROOKLYN PARTNERSHIP
Nathan Aber, AmTrust Realty Corp.
Nicholas Allard, Brooklyn Law School
David Arena, JP Morgan Chase
Anthony Borelli, Edison Properties
Samy Brahimy, IBEC Management
Donald Capoccia, BFC Partners
Joseph Caridi, Cushman & Wakefield
Jean Celestin, Eastdil Secured
Leroy Charles, The Brooklyn Hospital Center
Isaac Chera, Crown Acquisitions
Ofer Cohen, TerraCRG
Ashley Cotton, Forest City Ratner Cos.
Jared Della Valle, Alloy
Andre Dua, McKinsey & Company
Brendan Dugan, St. Francis College
Ama Dwimoh, Office of the Brooklyn Borough President
David Ehrenberg, Brooklyn Navy Yard
Perry Finkelman, American Development Group
Alan Fishman, Ladder Capital Management
James H. Friend, Friend Development Group
MaryAnne Gilmartin, Forest City Ratner Cos. (Co-Chair)
Louis Greco, SDS Brooklyn
Gale Stevens Haynes, LIU Brooklyn
Paul Heffernan, BNY Mellon
Karen Brooks Hopkins, Brooklyn Academy of Music

Russell Hotzler, New York City College of Technology
Steven Hurwitz, GFI Development Company
Sam Ibrahim, Marriott at Brooklyn Bridge
Paula Ingram, Ingram & Hebron Realty
Louis J. Jerome, JEMB Realty
Jeff Kay, Muss Development
Harry Kotowitz, HK Organization
David Kramer, Hudson Companies
James Kuhn, Newmark Grubb Knight Frank
Jared Kushner, DUMBO Heights
Albert Laboz, United American Land
Kevin Lalezarian, Lalezarian Properties
John Lam, The Lam Group
Jenny Lawton, MakerBot
Jon McMillan, TF Cornerstone
Peter Meyer, TD Bank
Ron Moelis, L&M Development Partners
Joshua Muss, Muss Development
Stephen Palmese, Cushman & Wakefield/Massey Knakal
Bre Pettis, MakerBot and Bold Machines (Co-Chair)
Melissa Pianko, Gotham Organization
Martin Piazzola, Avalon Bay Communities, Inc.
Edward Piccinich, SL Green
Timothy Quinlan, Quinlan Development Group
Tucker Reed, Downtown Brooklyn Partnership
Leslie G. Schultz, BRIC



         104
   

   
  C

re
di

t:
@

m
ar

km
or

ris
da

nc
e

   
   

  C
re

di
t:

@
tw

ot
re

es
ny

Thomas Schutte, Pratt Institute
Carlo Scissura, Brooklyn Chamber of Commerce
Gary Sedoruk, Benenson Capital Partners
Michael Shenot, Jones Lang LaSalle
Drew Spitler, The Dermot Company
Dr. Katepalli Sreenivasan, NYU Polytechnic School of Engineering
Doug Steiner, Steiner Studios
Paul Travis, Albee Development LLC
Nancy Umanoff, Mark Morris Dance Group
Jed Walentas, Two Trees Management
Terry Whalen, 625 Fulton Associates
Gregg Wolpert, The Stahl Organization
Rudolph Wynter, National Grid U.S.
Brett Yormark, Brooklyn Nets
Michael Zampetti, SLATE Property Group

COURT-LIVINGSTON-SCHERMERHORN BID
Casey Adams, Office of NYC Council Member, 33rd District
Penda Aiken, Penda Aiken, Inc. (Vice-Chair)
Jamie Anthony, Lonicera Partners
Jordan Barowitz, Residential Member, 75 Livingston Street
Nan Blackshear, Office of the Borough President
Samy Brahimy, IBEC Building Corp.
Ama Dwimoh, Office of the Borough President
Javier Egipciaco, Hersha Hospitality
William Flounoy, Community Board #2
Abby Hamlin, Hamlin Ventures
Kenya Handy, Office of the NYC Comptroller
Charlene Heyliger, Gourd Chips
Justin Hohn, Con Edison
Shegun Holder, Jamestown Properties
Craig Holliday, Brooklyn Tabernacle (Treasurer)
Paula Ingram, Ingram & Hebron Realty (Chair)
Albert Laboz, United American Land
David Lombino, Two Trees (Vice-Chair)
Winfrida Mbewe-Chen, NYC Department of Small Business Services
Jon McMillan, TF Cornerstone
Steve Mirones, Arimed
Tom Onorato, Forest City Ratner
Lisa Smith, Brooklyn Law School
Victor Vora, Greyhound (Secretary)
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FULTON MALL IMPROVEMENT ASSOCIATION
Shane Barbanel, Howal Management Corp.   
Nan Blackshear, Office of the Brooklyn Borough President
Isaac Chera, Next Generation Chera (Vice Chair)
Kenya Handy, Office of the NYC Comptroller
Michael Hirschhorn, Jenel Management Corp.
Craig Holliday, Brooklyn Tabernacle
Brock Holloway, Macy’s
Albert Laboz, United American Land (Chair)
Thomas Lambert, Modell’s
Winfrida Mbewe-Chen, NYC Department of Small Business Services
Tom Montvel-Cohen, Sound Advice Inc.
Alan Rosen, Junior’s Restaurant
Lloyd Schulman, Weinstein Enterprise, Inc.
Carlo Scissura, Brooklyn Chamber of Commerce
George Silva, J.W. Mays Inc. (Vice President)
Lisa Smith, Brooklyn Law School (Treasurer)
Conrad Walker, Berkeley College (Secretary)

METROTECH BID
Nan Blackshear, Office of the Brooklyn Borough President
John Bowen, 330 Jay Street Condominiums
Ron Cohen, Resident Board Member, Oro (Vice-Chair)
Ashley Cotton, Forest City Myrtle Associates. (Chair)
Dennis Dintino, NYU Polytechnic School of Engineering
Ali Esmaeilzadeh, Forest City Flatbush Associates (Secretary)
Eoin Fitzgerald, Rabina Properties
Kenya Handy, Office of the NYC Comptroller
Rachel Harari, First New York Partners
Jeff Kay, Muss Development
Albert Laboz, United American Land
Steve Levin, Council Member NYC District 33
Gene Limia, JP Morgan Chase (Vice-Chair)
William Lukashok, Hill Country Hospitality
Winfrida Mbewe-Chen, NYC Dept. of Small Business Services
Andrew Miller, Forest City Ratner Tech Associates
Al Pankin, US Auto School
Lori Pavese Mazor, Resident Board Member, 343 Gold Street
Rob Perris, Community Board #2
Martin Piazzola, Avalon Bay Communities, Inc.
Michael Rapfogel, Forest City Jay Street Associates
Gale Stevens Haynes, LIU Brooklyn
Victor Vora, Victor’s Hallmark Shop
Terry Whalen, 625 Fulton Associates
Sheldon Wright, JP Morgan Chase
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ELECTED OFFICIALS
U.S. Senator Charles Schumer
U.S. Senator Kirsten Gillibrand
Representative Yvette Clarke
Representative Nydia Velazquez
Representative Hakeem Jeffries
Governor Andrew Cuomo
NYS Senator Velmanette Montgomery
NYS Senator Daniel Squadron
NYS Assemblywoman JoAnne Simon
NYS Assemblyman Walter Mosley
Mayor Bill de Blasio
Public Advocate Letitia James
Comptroller Scott Stringer
Brooklyn Borough President Eric Adams
NYC Council Speaker Melissa Mark-Viverito
NYC Council Member Laurie Cumbo
NYC Council Member Stephen Levin

downtownbrooklyn.com

facebook.com/downtownbrooklyn

twitter.com/downtownbklyn

instagram.com/downtownbrooklyn

designed by Studio FANTÁSTICA
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