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Know us. Trust us. 
Let us solve your business problems.
Crain’s Detroit Business is a full-service communications company – connecting affluent and influential decision makers by providing 
insights, analysis and opinion needed to navigate Detroit’s business landscape. We are constantly innovating to solve your business 
problems – from both inside and outside our newsroom. Our integrated approach - across print, digital, in-person event and custom 
content platforms - aligns powerful content with a powerful audience.

Our foundation is built upon: • Ruthlessly independent journalism
• Member-only services
• Client-centric solutions
• Live events



THE FINAL WORD ON BUSINESS.
THE TRUSTED VOICE.
“The business paper of record and an excellent 
resource for anyone doing business in Detroit, 
or anywhere in the Southeast Michigan region. 
Well regarded and trusted for quality 
journalism.”

Reader testimonial,
Signet Readership Study



crainsdetroit.com Sources: Adobe Analytics | 
Advantage, June 2018 | CVC Audit, 
June 2018

REACH AND ENGAGEMENT

23,252

21,882

91K+

29 min

Membership

Total Membership (print + digital 

subscribers)

Print

Weekly print circulation 

Total print readership 

Average time spent with issue 

Average number of days readers keep an 

issue 

60

939K

2.1M

590K

7.5M 
63.5%

5.21 min

75K

38K

Website
Average monthly unique visitors 
Average monthly page views 
Average monthly unique mobile 
visitors Average monthly 
impressions Accessing site from 
mobile device Average time spent 
on site 

Social
Twitter followers 
Facebook followers 
LinkedIn followers 7.8K

47%

67%
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BRAND AUDIENCE

INCOME & NET WORTH

Average
household income

$322,000

Average
net worth

$1.6 million

PROFESSIONAL

Top and middle
management/professional

88%

Currently serving on one
or more boards

47%

EDUCATION

Attended college   99%
Graduated from a 4-year college   87%
Completed post-graduate work   55%

18-24:  22%
25-49:  42%
50+:      36%

Male  50.6%
Female  49.4%

AGE & GENDER

Sources: Signet Readership Study |Media Audit, Summer 2018 Release. As compared to the Detroit Metro Area.

3x more likely to purchase a car (new or used)

3x more likely to own a luxury vehicle

3.4x more likely to purchase a home in the next 2 years

2.5x more likely to own a home with a market value of 400k+

2x more likely to dine out at least 4x a week

LIFESTYLE & PURSUITS
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BANKING / FINANCE
• Over 3x as likely to influence banking decisions
• Over 300% more likely to influence corporate 

financing decisions
• 4x as likely to have visited WSJ.com in the last 

month
• Almost three times as likely to influence 

accounting decisions 

WHEN COMPARED TO THE GENERAL MARKET, CRAIN’S READERS ARE OVER 2x AS LIKELY TO BE…

A BUSINESS OWNER, PARTNER OR CORPORATE OFFICER

LEGAL SERVICES
• +2x more likely to Influence legal decisions 
• Almost 4x more likely to have used an 

attorney in the past 2 years to collect 
damages

EDUCATION
• 3x as likely to be a college grad and a 

professional/manager (ages 25-44)
• 75% more likely to have one college degree; while 

25% less likely to have an advanced degree
• Almost 2x as likely to take college level courses within 

the next 12 months (ages 18-34)

REAL ESTATE
• Almost 3x as likely to influence construction 

decisions
• More than twice as likely to influence office space 

decisions
• 125% more likely Annual HHI +$500K
• 3x more likely to buy a new home in the next 

2 years (currently own). 2x for current renters.
• Almost 2x more likely to have a home valued 

between $500k-$1M
RECRUITMENT / OFFICE MANAGEMENT
• Almost 3x as likely to influence 

recruitment/employment decisions
• Over 200% more likely to influence workforce 

education decisions
• Almost 90% more likely to influence IT 

decisions. 
• 60% more likely to influence company 

phone/internet decisions
• Almost 3x more likely to influence office 

furniture decisions

TRAVEL / EVENT PLANNING
• More than 3x as likely to influence Event Planning 

Locations
• Almost 5x more likely to influence Travel 

Services/Corporate Travel

OUR READERS INFLUENCE DECISIONS

Source: Media Audit, Summer 2018 Release. As compared to the Detroit Metro Area.

VEHICLE SALES & SERVICE
• 87% more likely to drive 350+ miles a week
• 54% more likely to own 3 or more vehicles
• 93% more likely to buy a new car/truck/SUV
• Over 4x more likely to spend at least $30k on 

their next vehicle
• 3x as likely to own a European vehicle 
• 77% more likely to have shopped for auto 

parts in in the past 4 weeks

HEALTH CARE / INSURANCE
• Twice as likely to influence health care and 

insurance decisions
• 2x as likely to have health insurance and plan to 

visit hospital in next 12 months 
• In the last two years, 55% as likely to have visited 

an Orthopedist; 30% Urologist; 25% Cardiologist

AN OPINION LEADERA B2B DECISION MAKER

ARTS & ENTERTAINMENT
• Equally likely to have attended a movie theater in the 

last four weeks
• In the last four weeks, 1.3x more likely to have visited 

bars or nightclubs
• 1.5x more likely to be art patrons
• Almost 2x as likely to have attended a live performing 

arts performance
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OUR RESOURCES INCLUDE
• A network of industry-expert reporters and editors;
• Experienced and innovative event planners;
• Award-winning graphic artists, photographers and video 

producers; and
• Decades-long relationships with printers and production 

teams.

COMPETENCIES
We’ve implemented fully-integrated content campaigns with the following clients:

• Michigan Economic Development Corp.
• Children’s Hospital of Michigan Foundation
• Detroit Regional Chamber of Commerce
• Ralph Wilson Foundation

A fresh approach to content marketing, born out of the newsroom

Crain Content Studio is the marketing storytelling arm of Crain’s Detroit Business. We tell our clients’ 
stories through written words, provoking page designs and photography, shareable digital content and 
standing-room-only live events.

You’ve likely seen our work around town or shared on social media: We produce the official annual North 
American International Auto Show guide; we help power the state of Michigan’s business attraction 
website; we even live-tweet a local CEO’s monthly radio show.

• United Shore
• The Platform
• Wayne State University
• Central Michigan University

• Bank of America
• Chemical Bank
• H.W. Kaufman Group
… and dozens of others
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R E C E N T  W O R K

POWERING A CLIENT’S CONTENT PORTAL
H.W. Kaufman Group is a Detroit-based global network 
of insurance brokers and agents. Recognizing that 
almost all breaking news has an insurance or “risk” 
component to it, the company approached Crain 
Content Studio to help tell those stories. Since early 
2018, our team of writers and editors has provided 
weekly content for Kaufman’s news website, 
InsuranceMarketSource.com.

LIVE EVENT LEAD GENERATION
Crain’s Detroit Business is known for its sold-out 
business events. For Bank of America, Crain Content 
Studio took the elements of a successful Crain’s
event and applied them to a series of networking 
events designed to tell the bank’s story to potential 
new clients. Content from the event is captured in 
print and digital reports distributed through Crain’s.

MAKING MENTAL HEALTH A 
WATER COOLER TOPIC
“Businesses are in denial that mental health 
affects every family they employ.” So began 
an eight-page publication based on a 
roundtable discussion with community and 
health care leaders on the topic of children’s 
mental health, sponsored by Children’s 
Hospital of Michigan Foundation.

LIVE DETROIT
NEIGHBORHOOD ROUNDTABLE
If you want to invest in Detroit neighborhoods, 
first you need to seek input from the business 
owners and residents who call that neighborhood 
“home.” That’s the message JP Morgan Chase & 
Co. wanted to send to Crain’s readers. We helped 
it do just that through a luncheon roundtable 
discussion with the Live6 community, which we 
captured in a story in print and online.
.
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PRINT
For more than 30 years, in its award winning publication, Crain’s 
Detroit Business, has provoked new thinking and action with 
must-read enterprise reporting and business intelligence.
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PRINT

· Award-winning reporting

· Weekly in-depth analysis of healthcare,
nonprofits, economics, sports business,
real estate, government and Detroit rising

· Annual hallmark features highlighting people
and organizations making a difference in
Southeast Michigan such as Crain’s 40 Under 40,
Newsmakers of the Year, and Health Care Heroes

· Regular comprehensive lists and data including
Fastest Growing Companies, Top Compensated
CEO’s, Private 200, and Largest Public Companies

· Annual cornerstone issues including Crain’s Book
of Lists, Giving Guide, Mackinac Policy
Conference issue, North American International
Auto Show Guide and Cool Places to Work

HIGHLIGHTS:
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PRINT ADVERTISING OPPORTUNITIES

· Display advertising

· High impact ads including inserts,
partnership inserts, cornerstone, gatefold,
half cover wrap, outsert/polybag, strip ad,
band ad, belly band and dot whack

· Premium positioning including
inside front cover, inside back cover
and back cover

· Section and feature adjacencies

· List and data adjacency

· Sponsored content

· Custom/native advertising

OPPORTUNITIES INCLUDE:
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DIGITAL
crainsdetroit.com is Southeast Michigan’s comprehensive
destination for breaking news, data, information and the
tools business influencers need to run their companies.

crainsdetroit.com
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DIGITAL

· Seamless integration from the print page
to the home page and beyond

· Breaking news team curates and gives context to
business news coverage from every Michigan
newsroom, providing one-stop comprehensive
news coverage

· Industry specific news delivered directly to the
subscriber’s inbox

· Engaging social journalism platform that enables
readers to join the conversation

HIGHLIGHTS:
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CRAIN’S MICHIGAN MORNING
A morning roundup of news from around Michigan.
Delivered 7 a.m. Monday to Friday.

CRAIN’S AFTERNOON REPORT
A daily summary of breaking and relevant stories.
Delivered 3 p.m. Monday to Friday.

CRAIN’S BREAKING NEWS ALERTS
News delivered to your email as it happens.

CRAIN’S MOST READ
A recap of the most-read stories of the week. 
Delivered Saturdays.

CRAIN’S PEOPLE ON THE MOVE
A weekly compilation of job changes and board
appointments.

CRAIN’S HEALTH CARE EXTRA
A weekly report on the health industry in
Southeast Michigan. Delivered Mondays.

CRAIN’S SPORTS BUSINESS REPORT
A weekly report on all things sports and business,
focusing on Detroit and Southeast Michigan.
Delivered Mondays.

CRAIN’S REAL ESTATE REPORT
A weekly report of real estate news. Delivered on 
Tuesdays

CRAIN’S NONPROFIT REPORT
A weekly summary of nonprofit news and 
developments. Delivered Thursdays.

CRAIN’S DETROIT 2.0
A weekly digest of all the important news about
Detroit – real estate developments, philanthropic 
investments, local “doers” making things happen,
social entrepreneurs, startups and “been up” 
companies with promise. Delivered Wednesdays.

CRAIN’S MANUFACTURING REPORT
Southeast Michigan’s weekly newsletter on the 
manufacturing industry. Delivered Fridays.

CRAIN’S SPECIAL REPORT
Weekly email bringing Crain’s readers special editorial 
features and reports, including 40 Under 40 and other 
award programs.

CRAIN’S EARLY ACCESS*
Monday’s news on Sunday: digital access to the weekly 
print edition. Delivered on Sundays.

CRAIN’S CORONAVIRUS UPDATE
A daily update on the effect of coronavirus on businesses 
and the economy. Delivered Monday to Friday.

EMAIL NEWSLETTERS

*Exclusive to Crain’s Detroit Members
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· High impact, rich media and unique ad units including homepage  
takeover, special report takeover, interstitial and pushdown

· Advertising for key verticals based on behavioral targeting

· 14 email newsletters

· Custom content

· Custom/native advertising

· Webinars

· Spintours

· In stream video advertising

OPPORTUNITIES INCLUDE:

DIGITAL ADVERTISING OPPORTUNITIES
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EVENTS
Born out of our award-winning newsroom, Crain’s events 
gather Michigan’s top thought leaders, influencers and rising 
stars for stimulating discussions and high-class celebrations.



crainsdetroit.com

EVENTS AUDIENCE

Involved in purchase/lease
decision making

80%
Male

56%
Female

44%
Mean age

47
Attended college

99%

2018 total event attendance

1,865
Would attend Crain’s events 

again

96%
Percent of events that are

ticketed (paid)

100%
Sources: Signet Readership Study | Publisher’s Own Data
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EVENT SPONSORSHIP OPPORTUNITIES

Crain’s hosts more than eight events annually that offer unique access
to Southeast Michigan’s business community. Align your brand
with unmatched content and a power audience by sponsoring a
Crain’s event in 2019.

EVENT SPONSORSHIP BENEFITS CAN INCLUDE:

· Extensive branding through Crain’s promotional
efforts in print, online and social channels

· Complimentary tickets to attend the event

· Speaking opportunities

· High-level networking with industry leaders
and executive decision-makers

· Access to attendee lists

· Showcasing of products or services

· Access to private, invitation-only VIP receptions

· On-stage award presentations

· Exclusive sponsorship of event Wi-Fi

· Custom packages
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2020 EVENT CALENDAR

CRAIN’S NEWSMAKER OF THE YEAR
Anticipated audience: 500 +
Crain’s editorial team has highlighted Michigan’s biggest newsmakers for more than three 
decades. The feature will recognize 10 Newsmakers, with one being chosen as the Newsmaker of 
the Year. It culminates as an annual event that pulls the state’s movers and shakers into one 
room. The event also honors the winner of our Best-Managed Nonprofit contest. 

CRAIN’S LEADERSHIP ACADEMY
Crain’s Leadership Academy is a nomination-based program focused on fostering and growing the 
leadership capabilities of its participants. The five-session program gives partakers the 
opportunity to build relationships with other local leaders as well. Members of the program 
endeavor on personal discovery, civic discovery and hear from leading figures in the city.

CRAIN’S NEXT: REAL ESTATE
Anticipated audience: 250 +
Crain’s and a group of powerhouse experts will share their perspectives on the future of Detroit’s 
real estate market, what factors are impacting development in the area and how changes in the 
market can directly affect local businesses.

CRAIN’S HR SUMMIT
Anticipated audience: 300 +
This year, Crain’s Detroit Business will recognize Michigan’s distinguished human resources 
professionals who develop internally, recruit the brightest and are active in the community at its 
inaugural HR Awards.

DETROIT HOMECOMING
Anticipated audience: 200 +
Detroit Homecoming’s mission is to: reconnect Detroit expatriates with the city,  
introduce them to community leadership and inspire their participation in the work of 
breathing new life into Detroit. This three day, invitation-only affair has furnished 
more than 600 expats with a rediscovery of Detroit and $300 million in pending or 
closed expat-led investments in the city.

CRAIN’S HEALTH CARE LEADERSHIP SUMMIT
Anticipated audience: 400 +
Health Care Leadership Summit is our premier, annual health care event focusing on 
trends and current events impacting the industry. The Summit provides 
opportunities to learn about the ever-changing landscape. It also serves as a catalyst 
for individuals working in health care field to network. The event will also recognize 
the 2019 Health Care Heroes who will be featured in our June 3 issue. 

A CELEBRATION OF CRAIN’S 40s AND 20s
Anticipated audience: 300 +
A Celebration of Crain’s 40 under 40 and 20 in their 20s is one the largest gatherings 
of Michigan’s rising leaders. The event is a one-stop destination to rub elbows with 
young professionals that are scaling businesses to new heights, making decisions 
that put their organizations on the map and producing a seemingly infinite stream of 
impactful work. 

For more details visit: crainsdetroit.com/crainsevents
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FIVE REASONS
TO PARTNER

WITH 1
Inform and activate 

leaders and 
decision makers

2
Access

To a premium
audience

3
Depth and

engagement

4
We help you

Win in business

5
The voice of

Michigan business




