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JOIN US AT THE CONVENTIONS! >

Why are you going to the DNC or RNC?
The Press wants to know!
Share your story with your local newspagper, television, and
rado outlets.
W ondering how to do it?
It's much easer thanyou think B check out this gude
ard find out!
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I. Strategy time!

Ask yourself:

Why are you going to the conventions? What is your goal? (e.g. To bring an end
to the occupation of Iraqg; to prevent war againg Iran; to participate in the political
process etc.)

Who isthe target of your goal? (eg. The presdential candidates the
Democratic/ Republican representatives, other activids, etc).

Who should care that we're going? Whoever you want to care about your trip B
your audience Bdetermineswhich newspaper, TV dation, etc. youwant to contact. The
(biggies Olike the New York Timesor CNN, reach an international audience Dand it's
toughed to get their attention. Leave them to national! Local media, like your hometown
newspaper, reach your hometown audience and are much eader for you to attract with
your news. They'd probably be mod interesed in hearing your plansto attend the
conventions If you are attending to the DNC and RNC to bring more attention to
ending the war to free up fundsfor, say, education, you may want to reach out to
ecialized media, like your school digrict newdetter.

Why should the media care? How do we stand out? It doemn't matter how much
work you do Bif the media doesn't know about it, no one else beside your group will. Get attention to
your cause! But make sure you make it clear why your group isworthy of attention Bwill
you be doing anything unusual at the DNC/ RNC? (Yes CODEPINK activigswill be
wearing many cogumes Rollerblades brigades however you decide to participate. You
will join usin our great, creative message). That'swhat you describe to the medial
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Il. Media tools

I OK, you've asked your questions, you have answers. Now how do
you attract the media?

Sart with apress release! Think of attracting the media like fishing: the media are the fish,
and you need a hookwith afat, juicy worm. Your pressrelease isthe hook, and the information
istheworm. It describeswhy a journalig should clear out atimein their very busy schedule, get
in their car, drive to your headquartersand spend time talking with you.

What would it look like? Check out the release we@e attached with thisguide.
Tipsto keep in mind:
Keep it short -- Never go longer than one page.
Alwaysinclude a headline. (@CODEPINK activigsto block...etcQ
Alwaysinclude a Gvhat, when, and whereOunder the headline
Use a catchy, opening-sentence, enticing the reporter to read more.
Alwaysinclude contact information at thetop AND at the bottom.

Alwayswrite if there will be good photo or video opportunities (photographersand TV
crewsLOVE that. ex. If you're dressng up like Karl Rove condoms include that in your
releasel).

Who do you send it to?

You can try to find phone numbersor e-mail addresses of your local newspapers, TV
or radio sationsonline, but youd mog likely find the addressand numbersthat lead
to dead endsBcrammed mailboxesthat are rarely cleared out. Youd have better luck
finding specific reporterstor editorsCrontacts Search this database available through
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Congress or thisone from the Progressve Demoaats You can also contact me at
jean@codepinkalert.org and ask me to send you a contact lig for your areal

Youd@ want the emails and phone numbers of these people:

¥ The REPORTER who coverspolitics, or education, or young people, or
whatever issue that bringsyou to the convention!!

¥ The ASSIGNMENT or NEWS EDITOR who determineswhether atelevison or
radio gation will call a gory and also decide which journalig to send. Alter the
assgnment editor to next day or same day news

¥ TheFUTURE EDITOR, who looks at news eventsfor the upcoming week and
determine whether atelevison qation islikely to cover them.

¥ TheCITY/METRO EDITOR, or BUREAU CHIEF or NATIONAL
EDITOR, who determine whether a newspaper will likely cover an upcoming event
and may decide who to send or passthe information on to the appropriate reporter!!

¥ TheDAYBOOK bthisisn't an editor, but a daily calendar compiled by news
services (called Qires) such asthe Assodated Press UPI, and Reuters Newspapers
and other services also sometimes have these.

¥ **Don't forget to contact alternative media (like weekly newspapers) and ethnic or
community newspapersor magazines, radio gationsor TV dationd

3. CODEPINK Central subscribesto an online media database and can provide you
with a media contact lig for your area. If youd like a medialig, email
jean@codepinkalert.org.

When and how do you send it?

Send the release in the morning before reporters producersor editors get very busy. The
weekend isa bit different; it never hurtsto send in the release on a Thursday or Friday and to
make your follow-up calls before the weekend. Make sure you send at least a couple weeks
before you leave for the conventions, to give them time to see you making banners, organizing
and getting ready!! Then send it...

By fax:

Faxingisdill the bes way to send your advisory or release to the newsroom
Find the fax number by calling the newsoombas for it!
Include the name and title of the reporter you are trying to reach.

Try not to send more than two advisoriesto the same fax number. Thisisunnecessary
and clogs up the machine!
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By e-mail:

E-mail issuper convenient for many reporters, epecially because they can forward it to other
reportersor editorswho may beinteresed!

When you ask for reporters phone numbers, be sure to ask for e-mail addresses too.
Always addressthe e-mail with ear LAST NAMEOand write it like a letter (with
proper grammar and spelling).

OK, you've sent the release. Now what??

Make Press Cadls! So you put out your juicy worm....and the fish weren't biting. So time for
another -- call every media ouitlet to pitch your trip to the convention. They might have missed
your release in the million they get every day Bdon't be offended. Jug call up the reporter, editor,
producer, whomever with a two-sentence pitch!! Like this

Call and ask for the assgnment desk or the news desk.

Say you®e calling from your organization (i, thisis Jean from CODEPINK Q.

Include when, where, and why...and why what you're doing isunusual.

Offer to eend the pressrelease, even though you®e already sent it. Often the person will

give you hig her personal email or fax line, and that way you can send it out again to a

real person.

A pointedly if they or someone from their news outlet might beinteresed in writing
about you...

Don®forget to make presscalls again on the day of the event (usually before noon is best).

What to do right before a reporter arrives for an interview:

K eep a copy or two of your release on hand. Identify a gookegperson to answer mog of the
quegtions But because reporters might ask anyone in the group their quegtions, come up with a
lig of Qalking pointsO-- or quick, little answversthey can eadly get down.

What is a talking point or sound byte? A sound byte isa short way to expresswhat
your action isabout. Your sound byte will be mog effectiveif it is

Short and swest, about 1 to 2 sentences The more you say, the more reporterscould
misquote!
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WOMEN FOR PEACE

Memorable for the way it sounds (rhyming, cultural reference).

Expressed in a common language and common values (remember you®e trying to
influence your audience, too, not jug areporter).

Spoken from the heart.
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I1l. Back-door media strategies

If you're having no luck getting any coverage, never fear! Time to try
some other strategies.

Letters to the Editor!

Newspapers publish lettersfrom community membersthat relate to a controversal issue, locally,
nationally or internationally. So, write a letter describing why youre attending the conventions

and why it mattersto people in your hometown. B
Not sure how to write one? You can use CODEPINKG Letter to the Editor tool on

our webste to eadly send aletter to your local newspaper (Note thistool wasfor our GGive Peace
A VoteOcampaign, but you can always change the text of the letter).

Tipsto keepin mind:

Write clearly and concisely following the limitations usually given on the editorial page
or lettersto-the-editor page.

Include your major pointswithin the firs few paragraphs.

Type your letter and double space between lines

Use your spell check and then proofread.

Sign your name and include your phone number and addressif required.

How to submit aletter to the editor ? E-mail it to the editor (the address should be included
in the GDpinionOor CEditorialOsection of the newspaper).
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Newspapers also publish opinion essays, called Gp-eds Oon varioustopics about two or
three each day, depending on the Sze of the newspaper. Longer opinion pieces (603800words)
don®have to relate to a gory in the newspaper, but do have to link to a current event. Like...the
conventiond Or the war! Or whatever reason you are going to the convention! Write an essay
about why that isimportant.

Be clear and concise.

Include major pointsin the firg few paragraphs
Be clever Deditors prefer sassly written essayd
Make it personal Band timely! (Why isit relevant right now?)

Be early. Submit it assoon as possble Bopinion editorslike to get a copy of the letter at
leagt three daysbefore they publish it, so they have timeto edit it with you, if needed. Do
not send an op-ed that will lose itsmeaning or relevance by the next day!

Not sure howto submit an Op-Ed?You can find out how to submit these to the opinion
page editor by calling the newspaper@main number to ask for the opinion editor's phone
number or e-mail address.

Calendar listing!

Having a pre-convention codume making party? Or jus a we're-so-excited-we-want-to-
party-before-we-leave party? Submit a calendar liging!! (Hey, free advertisng!)

Call up your newspaper, radio gation or other media outlet and ask how you can add
your event to the event calendar. Or scour their Web stesfor a community calendar. Then
followther directions Not sure how to write the announcement about your event? Here'san
example:

ST. LOUISWOMEN PREP FOR PEACE CONVENTION PARTY!
WHEN: 7 P.M. Saturday, Augus 20
WHERE: The Green House, 53 ElIm &., St. Louis

WHAT: Local women from CODEPINK: Women for Peace, invite you to come join usfor pre-
Demoaatic and Republication National Convention kick-off party!! We'll be going to Denver
and Minneapolid St. Paul to rally for peace, environmental protection and other causes and we
want to celebratel Come see usoff in gylel

COST $5 for refreshmentd  Call 555-5555 for more information!
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1IV. At the conventions

If someone from the media does interview you, before you leave for
the convention or while you're attending the convention, consider
some tips from Kelly Jacobs, Mississippi state coordinator for
CODEPINK.

A for the reporter'sbusnesscard. Go back and lookthem up later!

If areporter aksa question and you don:t know the answer, don't answer. Say Q don't
know.O

Carry asmall pink podcard-dzed flier, printed with your name, age, where you're from,
the name of your group (.e. CODEPINK New York City), what you gand for at the
convention, how long you've been involved and why you're doingthis HAND IT to
every reporter you meet or talk with.

(For more tips, continue to next section.)

1C



V. More interview tips

Nervous about interviews? Here are more tips:

Before the interview:

Develop your message (Problem, Solution, Action)
Control the Frame (Your analyssof the issug, the frame defineswhat®in your gory)

Congder getting the opinion of someone outdde the immediate group about the clarity of
your message. Doesit make senseto them? What other detailsare important?

K now you talking pointsand be well practicedN practice in front of the mirror, in front of
your friends, and if possble even in front of a camera. Practice in the shower!!

Be familiar with both the short term (thiscycle) and long term (ampaign) media Srategy and
how thisinterview fitsinto each.

Know your audience and know the medium (watch the show, research the reporter,
undergand who watches).

Know the interview format and prepare yourself for the specific type of interview. Choo®a
focal point for @ate-shiftingQ(an image, a sound or a body stance); prepare for distractions
and interruptions

Think about what the othersinterviewed (the GppostionQ will be saying.

Ak the reporter a sriesof quesions LONG before they ask you any!
o Find out what kind of a gory the outlet isdoing (how long, what angle, etc).
0o What topicswill be discussed in the interview?
0 Who elseisbeinginterviewed?

11
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0 Areyoulive?
o When will it air?
o Wherewill it appear (and can you leverage that for more)?

¥ Viwalizethe reaultd
Warm up your voice and use the music of your voice (tone, intonation, emphass)

Image and podure are very important. Be conscious of how you look and the impact of your
appearance on your message. ALL of you isthe message, not jug what you say!

Choostheright clothes Avoid busy patterns, think polished and a bit more conservative
than you usually dress, avoid accessoriesthat are too bright or dangly, be ready for hot lights
if you®ein sudio. Put a CODEPINK button on your shirt below your collar bone so it will
be captured in a portrait view.

Duringtheinterview:

Remember you have something important to say.

Remember that thisisYOUR interview; the reporter needsyou for the gory.
There are no such things as @ff the recordCand no @ff cameralremarks

Avoid ONo CommentOresponses

It isok not to know the answer, but refer them to someone who does, and tell them what you
want them to know (your talking pointd)

Don't be thrown off by the quegtion; "discipline” the message.
Speak dowly and clearly and avoid pause words (OmQGDkeGDh

Practice the art of ®ridging®! Build a bridge from the question you are asked to the talking
pointsyou have ready to deliver. (Especially important in live interviewd)

Practice the art of @lagging® make statements before your talking pointsthat flag for the
reporter and editor that what iscoming isthe key point. (Especially important in taped
interviewd)

When preparing to answer: Stop, Breathe, Relax, Think, Speak!

When answering: Ligen, Respond, Expand (ONLY if necessary), STOP!

Don't try to explain everything; gay on your key messages

12
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You can often determine the time, place and length of an interview; you can also st the
pace of an interview.

It isOK to ask the reporter to repeat the quegion.

If you are not doing a live broadcag, it isOK to gart over if you make a migake. (Let
them know you would like to begin again.)

Knowwhereto look lookat theinterviewer, NOT at the cameraN unlessyou are on a
satellite @alkbackGyle interview, in which case you do lookinto the camera. When in
doubt, ASK wheretolook And look at the same place throughout the interview!

Know how to hold yourself: if you are sanding, sraight but not too giff, no rocking, one
footdightly in front of the other, handsclagped in front or behind you, or on the
podium. If you are gStting, St up graight afew inches away from the back of the chair
and watch out for how your clothesmay bunch up. Alwaysavoid fidgeting and excessve
hand motions, don®tap your foot or your pen, don®touch the mike or your hand piece.

For satellite GalkbackGtyle interviews assume you are always being broadcad, even
before the interview begins or when the hog istalking to other gueds. Don®be afraid to
interrupt the hod or other gueststhat you cannot see. You can request a monitor, but it
can be digracting!

The movement will not collapse if you messup your sound-byte!

Keep lovein your heart, and let it come through in your interview. Let your integrity
show!

After the interview:
Debrief with others how do you feel about the interview? What did they think?
Watch yourself (request a copy or have someone record it!) and evaluate how it went:
notice which bytesmade it, did they ask the quetions you were expecting, did you
control the frame, did you Say on message?

Leverage the interview! What can you do with the video to further your gods?

Practice some more based on what you learned!!!
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