
Supply chains
In 2007, we became more focused on the ethical sourcing of 
the items we use to run our business. Examples of these items 
include food, clothing, skis, cleaning supplies and even toilet 
paper! To better understand these products, we’ve done a lot 
of research, asked many questions and at times have gone out 
to production areas and facilities to gain firsthand knowledge 
of an operation.

Our purchasing values are integrity-based and focus on:

	 •  Quality 
 •  Locality 
 •  Strategic sourcing – leveraging local purchasing in   
  conjunction with central purchasing whenever possible 
 •  Best sustainable practices.

In conjunction with this, we’ve also placed a strong focus on 
our relationships with distributors, retailers and manufacturers 
in hopes of seeking out value-aligned companies that 
operate with integrity. We’ve tried to make strong long-term 
connections with “good” businesses and hope this will help 
us source quality products generated from practices we can 
be proud to be associated with. This approach might not get 
us the cheapest products, but will help us access items and 
services that fit with CMH’s philosophy of sustainability. 

We’ve highlighted some of the exemplary organizations we’ve 
been proud to work with leading up to this report, some of 
which include:

 • Arc’teryx • City Fish 
 • Heritage Angus Beef  • Marmot 
 • Outdoor Research • Sunwest Aviation 
 • Sysco Foods

It’s a journey
Canadian Mountain Holidays is the largest and most 
experienced helicopter skiing and hiking company in the world. 
Formed in 1965 by Hans Gmoser, we are also one of the first 
adventure travel companies in North America. 

Every year, our team of 475 staff works hard to deliver 
exceptional service through thoughtful attention to our guests. 
As part of that, we share with them more than 14,000 square 
kilometres of British Columbia’s most breathtaking terrain in the 
Purcell, Selkirk, Monashee and Cariboo Mountains.

We consider this report to be an important tool for 
transparency…to help us openly identify issues and goals, and 
track and communicate our progress. We invite you to join us 
in making a difference, in digging below the surface and acting 
responsibly.

To see the complete Moving Towards Sustainability III 
Report please go to:  
www.canadianmountainholidays.com/stewardship 

Paper: Rolland Enviro 100, which has been independently 
certified according to the rules of the Forest Stewardship Council 
(FSC).

If you have finished with this document and no longer need it, 
please pass it on to other interested readers or dispose of it in 
your recycled paper waste.

We want to hear from you!

If you have questions, or would like to learn more about CMH, 
we invite you to contact us at:

403.762.7100  l  1.800.661.0252  l  sustainability@cmhinc.com  
www.canadianmountainholidays.com 
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“The way I see it, the world is 
made up of three types of people: 
innovators, imitators and idiots – 
CMH is definitely an innovator!”

~ Christoph Weder 
 Supplier to CMH and Owner and Rancher,  
 Heritage Angus Beef    

 www.heritageangus.ca 

We are pleased to announce that our 
third sustainability report is now available 
on our website. This overview provides a 
short introduction to our complete report 
and highlights stories, new approaches 
and areas of progress since our last report 
about two years ago.

In light of the old adage “what 
gets measured gets managed”, our 
commitment to regular reporting forces 
us to become even more objective about 
our efforts. It also means being frank 
about the degree to which we are (or 
aren’t) weaving sustainability into our 
day-to-day operations and decisions.

As we continue to find solutions to 
challenges in our business, we’ve placed 
a strong focus on accountability. By 
encouraging our staff to be an integral 
part of our journey toward sustainability, 
we’ve re-discovered the absolute vigour 
behind their passion and the tenacity of 
their commitment. We’re pleased that 
Canadian Mountain Holidays’ (CMH) 
initiatives are still driven from within, 
by our dedicated people, and that our 
sustainability program isn’t contrived. We 
admit that this hasn’t been easy at times, 
and it will provide challenges in future...
but in the end, we know that we’ll all be 
better off for trying.

a peek inside... 
energy, climate change and supply chains

Our use of energy and climate change

“When all is said and done, flying a helicopter around has an impact. We’d 
like to know some facts so that we understand exactly what impact we’re 
having on the environment.”
~  K.B., guest inquiry

In our last report, we committed to further developing our training and 
communication around sustainability. In this third edition, you will not 
only find follow up to those commitments, but will be introduced to 
new components in our reporting, including:

 • A new format for measuring our efforts – the Global    
  Reporting Initiative

 • Discussions around energy management, climate change and   
  supply chains

 • Authentic stories of our people and their innovations to help CMH  
  operate sustainably and with accountability.

our vision
Our vision is to be the leading sustainable tourism operator in North 
America and in striving to achieve and maintain this vision, we will:

 • Be responsible stewards of the environments and communities in   
  which we live, work and play

 • Strive to improve environmental performance in all of our operations

 • Be a leader in sustainability in our professional organizations and the  
  broader tourism sector

 • Educate staff, guests and suppliers about our  sustainability goals   
  and initiatives and encourage personal action

 • Operate in a manner that is compliant with all government laws  
  and regulations

 • Support research and education programs to improve our   
  sustainability practices

 • Contribute to the economic and social well being of our   
  local communities

 • Deliver strong financial results to ensure a sustainable future for  
  our company.

Measuring our progress
This is the first time we’ve begun to link our sustainability reporting to 
a formalized measurement framework. The Global Reporting Initiative 
(GRI) is the model we chose; a model used by organizations of any size, 
sector or location. It takes into account the practical considerations 
faced by diverse organizations and with it, we can compare our 
operation to other businesses in a qualitative and quantitative capacity. 
Companies such as Apple, Coca Cola and Unilever are using the 
standard, but we are aware of few – if any – tourism companies in 
North America that are reporting to the GRI standard. 

The first step when addressing questions like the one above was to determine our use of 
energy and our resulting “carbon footprint”. During the fall and winter of 2008/09, we 
engaged InterVISTAS Consulting Inc. to calculate the footprint for our 2007 and 2008 
fiscal years. It’s our intention to calculate our footprint on an annual basis, using consistent 
methodology, so that we can compare our progress from year-to-year and on a per-guest basis.

Now that we’ve calculated our footprint, this report marks our first opportunity to present 
this data. As a result, we are clearer on the opportunities we have to become more efficient 
in our use of energy, and to reduce our use of fossil fuels through alternative energy initiatives 
such as micro-hydro. We invite you to check out our report to learn more about how we’re 
approaching these complex issues, and about the opportunities and challenges which are 
unique to our operations.
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