
	
	
	
	
FOR IMMEDIATE RELEASE: 

 
New CFC-Netflix Partnership to Inspire and Empower Distinctive 

Canadian Voices  
 

Multi-year funding initiative to increase international access for diverse creators 
and their narrative projects  

  
Share this release: https://bit.ly/2N1JHE4 
 
Toronto, September 9, 2018 - The Canadian Film Centre (CFC) and Netflix proudly 
announced at the CFC Annual BBQ Fundraiser today the start of their new five-year 
partnership in support of Canadian talent. Using a model of three distinct program 
accelerators, the initiative will amplify these voices and stories so that they resonate 
globally, showcasing Canadian talent within and beyond its borders.  
 
“Partnering with Netflix on this initiative represents an incredible opportunity for the 
CFC to continue to be at the forefront of advancing and empowering Canadian voices 
and stories globally,” said Slawko Klymkiw, CEO, CFC. “This project will promote 
opportunities for our Canadian creators, who offer a diversity of perspectives and voices 
to connect with global audiences.” 
 
“The diverse creative talent in Canada is among the best in the world, and we’re 
excited to partner with the CFC to help expand opportunities for Canadian creatives in 
the international marketplace,” said Larry Tanz, Vice President of Content Acquisition at 
Netflix. “We’ve seen first hand how well Canadian talent has captivated our members 
around the world and look forward to working with the CFC to continue to foster 
Canadian creatives.” 
 
The Netflix-CFC Global Project partnership will foster and accelerate a broad scope of 
diverse Canadian creators and their film/TV projects, and will advance Canadian talent 
and opportunities in the international marketplace through one of three accelerators:   
 

• The Calling Card Accelerator: Expands opportunities for new creators to 
showcase their talent through a produced calling card and realize the potential 
of their feature film or TV series project through a produced proof of concept. 

 
• The Project Development Accelerator: Bolsters the international reach of 

dramatic feature films or TV series from mid-level diverse creators, by offering 
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them enhanced and tailored access to development support and inspired global 
perspectives. 

 
• The Marketplace Accelerator: Strengthens the festival/market preparedness of 

diverse creators with exciting projects and/or produced content looking to 
attract and secure international attention and investment.  

 
Each accelerator will adopt a bespoke approach based on the select creator’s needs 
and project.  
 
Through their multi-year partnership, CFC and Netflix will deliver this suite of 
complementary, essential opportunities for these vibrant talent pools to flourish, shining 
a spotlight on their stories in an evolving global marketplace.  
 
In recognition of Netflix’s generous commitment to our creative community, Netflix will 
become the Presenting Sponsor of CFC’s Annual Gala & Auction, CFC’s Annual BBQ 
Fundraiser, CFC’s Annual Garden Party and CFC’s Annual Reception in L.A. In addition, 
a restored cottage on the CFC campus will become the newly named Netflix House, 
enabling all the different groups of talent to mingle, connect and collaborate in a 
shared central hub of creative activity. 
 
Join the Conversation 
Twitter: @cfccreates  
Facebook: facebook.com/cfccreates 
Instagram: @cfccreates 
 
About CFC 
The Canadian Film Centre (CFC), celebrating 30 years, is a charitable cultural 
organization that supports, develops and accelerates the content, careers and 
companies of Canadian creative and entrepreneurial talent in the screen-based and 
digital industries. Its uniquely designed programs and initiatives span film, television, 
screen acting, screen composing and songwriting, and innovative work in the digital 
media and entertainment technology industries, all of which continue to push 
boundaries and generate world-class content, products and companies for the global 
marketplace. cfccreates.com. 
 
About Netflix  
Netflix is the world's leading internet entertainment service with over 130 million 
memberships in over 190 countries enjoying TV series, documentaries and feature films 
across a wide variety of genres and languages. Members can watch as much as they 
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want, anytime, anywhere, on any internet-connected screen. Members can play, pause 
and resume watching, all without commercials or commitments.  
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For media inquiries, please contact: 
 

Margaret DeRosia 
Communications Specialist / Digital Writer & Editor, CFC 

 416.445.1446 x463 
mderosia@cfccreates.com 
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