
 

 
 

FOR IMMEDIATE RELEASE: 
 

CFC and DHX Media Team Up to Launch The DHX Experience 
 

New initiative integrates kids/tween/family skills development and content creation 
into CFC programs  

 
To tweet this release: http://bit.ly/1PNWuEh  
 
Toronto, October 26, 2015 – The Canadian Film Centre (CFC) and DHX Media Ltd. are 
pleased to announce the launch of The DHX Experience, an exciting new multi-year initiative 
designed to inspire and help develop a new generation of creative talent for the family/tween/kids 
marketplace.  
 
The DHX Experience will first be integrated across the CFC’s film, TV, music and acting programs, 
engaging more than 40 screen-based entertainment industry professionals a year by introducing them to 
this specialized market through in-depth workshops and practical exercises. Additionally, the initiative 
will extend beyond the CFC’s talent base to offer a showrunner bootcamp and a British Columbia-based 
voice for animation workshop. 
 
“We are pleased to partner with DHX, an internationally renowned brand of excellence in the creation of 
family/kids programming, on this new initiative,” said Slawko Klymkiw, CEO, CFC. “We look forward to 
working with them to open yet another door for our talent to develop and produce quality content and 
build their careers and businesses.” 
 
“Canada is renowned for its innovative and diverse children’s programming and investing in Canadian 
talent is the best way to continue to serve high-quality content to the international market,” said Steven 
DeNure, President and COO of DHX Media. “By partnering with the CFC on this all-encompassing 
initiative, we are able to expose up-and-coming content creators to the opportunities this sector of the 
industry presents and encourage them to make kids entertainment their first choice.” 
 
The DHX Experience kicks off with a symposium at the CFC on Wednesday, October 28, 2015. Led by 
top practitioners and DHX executives, this daylong event will provide an all-encompassing overview of 
the kids/tween/family world. The symposium will initiate a series of workshops and bootcamps to further 
explore creative processes and best practices as the initiative seeks to develop talent destined for the 
kids/tween/family market. Additional offerings of The DHX Experience include a voice for animation 
exercise, a hands-on music creation workshop, a story room for an animated show experience, as well as 
pitching and concept development bootcamps.  
 
For more information on The DHX Experience, please visit: http://cfccreates.com/programs/91-the-dhx-
experience  
 
Social Media Links: 
 
CFC 
Website: cfccreates.com 
Twitter: @cfccreates 
Facebook: facebook.com/cfccreates 
Instagram: @cfccreates 

DHX 
Website: dhxmedia.com 
Twitter: @dhxmedia 
Facebook: facebook.com/dhxmedia  
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About CFC 
CFC accelerates the careers of the brightest talent in film, television, screen acting, music, and digital 
media. A charitable organization, CFC is committed to promoting and investing in Canada's diverse 
talent; providing exhibition, financial, and distribution opportunities, and fostering industry 
collaborations and creative partnerships. CFC makes a significant cultural and economic contribution to 
Canada by launching the country's most creative ideas and voices to the world. For more details, visit 
cfccreates.com.  
 
About DHX Media 
DHX Media Ltd. (www.dhxmedia.com), a key player internationally in the creation of content for families 
and children, is recognized globally for such brands as Yo Gabba Gabba!, Caillou, Teletubbies, In the 
Night Garden, Inspector Gadget, Johnny Test, Slugterra and the multiple award-winning Degrassi 
franchise. The Company is owner of the Family suite of channels, operated as DHX Television. DHX 
Media Ltd. markets and distributes its library of more than 11,000 half-hours of entertainment 
programming worldwide, and licenses its owned properties through its dedicated brand-management 
and consumer-products business, DHX Brands. DHX Media Ltd.'s full-service international licensing 
agency, Copyright Promotions Licensing Group Ltd. (CPLG), represents numerous entertainment, sport 
and design brands. With offices in 15 cities worldwide, including Toronto, Vancouver, Halifax, Los 
Angeles, London, Paris, Barcelona, Milan, Munich, Amsterdam and Beijing, DHX Media Ltd. is listed on 
the NASDAQ Global Select Market under the ticker symbol DHXM, and on the Toronto Stock Exchange 
under the ticker symbols DHX.A and DHX.B.  
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For media inquiries, please contact: 

 
Cory Angeletti-Szasz 

Manager, Communications, CFC 
416.445.1446 x463 

cangeletti@cfccreates.com 
 

Jaime Bassett 
Director, Communications, DHX Television 

416.977.7416 
jaime.bassett@dhxmedia.com  

 


