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Google To Pay $3.2B To Acquire Nest Labs 

By Benjamin Horney 

Law360, New York (January 13, 2014, 5:54 PM ET) -- Google Inc. will buy Nest Labs Inc. for $3.2 billion in 
cash, the companies said Monday, in a deal that gives Google a burgeoning business dedicated to 
reinventing and modernizing products such as the thermostat and smoke alarm. 
 
The deal is expected to close within the next few months. According to a Monday blog post from Nest 
co-founder and CEO Tony Fadell, the company's partnership with Google will help Nest grow and will 
provide it with an immediate boost. 
 
"When Matt [Rogers] and I started Nest in 2010, we were determined to change our homes and the 
world around us," Fadell wrote. "Google will help us fully realize our vision of the conscious home and 
allow us to change the world faster than we ever could if we continued to go it alone. We've had great 
momentum, but this is a rocket ship." 
 
Nest's products include the Nest Learning Thermostat, which saves energy by automatically turning itself 
off when you're away and is able to program itself based on the temperatures you like, and the Nest 
Protect, which is both a smoke alarm and carbon monoxide detector. 
 
Larry Page, CEO of Google, said in a statement Monday that Nest's revolutionary products are a great 
addition to the company, and that the Internet giant intends only to help Nest continue to grow. 
 
"[Nest is] already delivering amazing products you can buy right now ... that can help keep your family 
safe," Page said. "We are excited to bring great experiences to more homes in more countries and fulfill 
their dreams." 
 
Fadell said that little will change for Nest other than the ability to use Google's vast resources, saying 
that the search engine's business resources, global scale and platform reach will help accelerate Nest's 
growth. 
 
"Nest will continue to be Nest, with its own distinct brand identity," Fadell wrote. "We will continue to 
reimagine and reinvent the unloved products that proliferate in our homes, just as we have since we 
started. We are simply going to get our products into the hands of people around the world faster." 
 
According to Fadell, Google has had an eye on Nest since before the company even officially launched. 
Once the deal is official, day-to-day operations for the more than 300 Nest employees will barely 
change, Fadell said, especially because both Google and Nest see eye to eye in their visions for the 
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company going forward. 
 
"I know that joining Google will be an easy transition because we’re partnering with a company that gets 
what we do and who we are at Nest — and wants us to stay that way," Fadell wrote in his blog post. 
"We both believe in letting technology do the hard work behind the scenes so people can get on with 
the things that matter in life." 
 
Nest was advised on the deal by an Orrick, Herrington & Sutcliffe LLP team co-led by Mitch Zuklie and 
Mark Seneca. 
 
Larry Chu, Jim Riley, Kelsey Lemaster and Steve Poss of Goodwin Procter LLP advised a consortium of 
venture investors in Nest Labs in the deal. 
 
Other counsel information was not immediately available. 
 
--Editing by Stephen Berg. 

All Content © 2003-2014, Portfolio Media, Inc. 

 

 


