
Utah

696 million 

• Sportsmen support more jobs in Utah than the combined employment of Brigham 
Young University and Utah State University (13,000 jobs vs. 11,000). 

• Annual spending by Utah sportsmen is more than the revenues of Sandy-based 
The Layton Companies - one of the fastest growing companies in the U.S. ($696 
million vs. $577 million). 

• Utah sportsmen annually spend more than the combined cash receipts from cattle 
and dairy -  the state's top two agricultural commodities ($696 million vs. $631 
million). 

• Utah sportsmen outnumber the combined populations of Salt Lake City and Provo 
(351,000 vs. 292,000). 
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351,000 hunters & anglers spending $1.9 million a day 



Every single state makes a contribution through revenue, taxes, and 
jobs. Here are the facts on Utah’s anglers and hunters. 
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The majority of all sportsmen consider themselves “likely voters” and 8 in 10 say 
that a candidate’s position on sportsmen’s issues is important in determining for 

whom they will vote. 
 

If all hunters and anglers living in Utah voted in the 2004 presidential election, they 
would have equaled 59% of the entire vote. 

 
1 out of 5 residents hunt or fish. 


