
Buyer’s Checklist:
10 Questions you should ask before buying a career site

Will the career site be easy to use for job seekers?
While this sounds like a basic question, it is fundamental to getting candidates to actually interact or submit an 
application without wanting to pull their hair out. Your career site must be user friendly and be continually 
improved through rigorous and ongoing testing of candidate behavior.

Will the career site integrate with your existing systems?
Consider your existing technology when evaluating career site providers. The last thing you want is a career site 
that does not have seamless communication with your company website, recruitment software or job boards. Be 
sure your vendors are aware of the tools you currently have in place, and ask about integration.

Will it be optimized for mobile devices and tablets?
Today’s candidate is always on the go. Around half of all online job searches are performed from a smartphone or 
tablet. Most candidates that come across a career site that is not mobile optimized are very unlikely to continue 
in the application process. The solution you choose must make it easy for candidates to apply from their device of 
choice – whether that be desktop or mobile.

Will it help you build a pipeline of talent?
Don’t start from square one every time a position opens up at your organization. You need to have a continuous 
supply of talent to fill positions faster in the future. If job seekers are not ready to apply for a job, or are short on 
time, they will often look for a way to leave a virtual business card, so they can receive updates later on. Make 
sure candidates will have the opportunity to join your talent network. That way, you can keep candidates organ-
ized and informed of open positions, so you can tap them on the shoulder when the right opportunity comes up.

Will you be able to give your career site increased visibility?
To attract a higher amount of active and passive job seekers to your new career site, verify that your chosen 
solution can be promoted across all your digital media resources. From email to your company website to social 
media pages, candidates have a higher likelihood to find your career site and join your talent network if all your 
communications can work together.

Job seekers look for career sites that make it easy to apply for open positions today 
and interact with your company in the future. Whether they are browsing on their 
computer or phone, candidates are more likely to interact with your career site if it is 
tailored to fit their job search behaviors.

Making a career site purchase is a big decision and you need to make sure it’s worth 
the investment. With plenty of vendors to choose from, it's important to develop a 
checklist of features and benefits you wish to achieve with the tool. We have compiled 
the following list of 10 questions to keep in mind when evaluating a potential career 
site partner.
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Does your solution include training and continued support?
Building and maintaining an effective career site and re-engagement tool is not an easy task, so you shouldn't 
have to do it alone. Ask your potential providers about their respective approach to implementation, training and 
performance monitoring. There are always opportunities to improve ROI: best practices, process evaluation, 
proactive monitoring and recruiter training. Make sure your provider offers it all. 

Can it be configured to your employment brand?
You've worked hard to develop an employment brand, and your career site partner should be able to deliver 
options that keep your brand intact. Some recruitment software solutions, like applicant tracking systems (ATS), 
deliver a generic process to submit an application. These pages often do not include any branding beyond your 
choice of color scheme (and they're not mobile optimized).

Can candidates join your network in a few clicks?
Today’s candidates are not willing to go through page after page of registration information, application, surveys 
and questionnaires. Make sure they can easily and quickly apply to your open positions with a resume, or join 
your talent network. Nearly 3 out of 4 candidates will leave a resume in a talent network form, adding to your 
talent pipeline for future positions.

Will your career site automatically re-engage candidates?
The average career site requires the candidate to consciously set up saved searches and elect to have new 
results sent in email. Your new technology should have the ability to register users automatically - without the 
additional candidate set up - and send targeted, relevant job alerts on your behalf when new positions are posted.

Does your provider deliver a global solution that meets your needs?
In today's global marketplace, candidates may be searching for your opportunities from anywhere in the world.  
Be sure to look for a solution that makes it easy for job seekers to interact and receive emails from your career 
site in their own language. It’s not just about translating words — it’s about knowing what words mean to candidates.
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