
Best Milo
Milo Champi-
ons League is
searching for
the vendor who
prepares the
best tasting Milo
beverage in Sin-
gapore. Nomi-
nate or vote for
district winners
and stand to win
$1,000 Cash and
a $50 MILO® Goodie Bag each. Visit
www.facebook.com/MILOsingapore
for details.

Designed for kids

Wedding show
Visit the Wedding Village
December 2013 from Friday to
Sunday (10am to 10pm) at the
Suntec Singapore International
Convention & Exhibition Centre, Hall 403.
Log on to www.theweddingvillage.com.sg
for details.

Bathroom gallery
Bathroom Warehouse, subsidiary of Wan Tai &
Co and Bathroom Gallery, unveils a new one-
stop retail concept for the bathroom, offering
premium designer products, mock-up bath-
rooms and a technician to answer your queries.
Visit www.wantai.com for details.

X’mas hampers
Shop at Marks & Spencer for its ar-
ray of Christmas hampers that are
packed with goodies such as Clas-
sic Christmas Pudding, shortbread,
truffles and wine. Prices range from
$60 to $400. Order by Dec 17.

By Lai Yi Ming

MORE parents here are willing to spend on furniture
that is specially designed for children.

These include height-adjustable workstations for
children to do their homework and personalised
bedrooms to call their own.

Ms Lindt Koh, marketing director, Kinder Fun, says:
“As children are spending longer and longer hours
at the desk, it pays to have an ergonomically design
desk and chair to ensure the child can achieve the
correct and comfortable sitting posture as they grow.

“In the long term, the health benefits outweigh
the initial cost of investment. So parents nowadays
are more willing to invest in such ergonomically
designed workstations.”

Kinder Fun has a range of height-adjustable
writing desks and chairs priced between $399 and
$1,500. These are designed with ergonomic features
to support the spinal column and muscular system to
promote a healthy sitting posture.

The Kinder Fun Ergonomics workstation is height-
adjustable and “grows” with the kid. Its air-pressure
system allows users to adjust the desk to the child’s
height in two seconds.

Also, having a ”tiltable” desk top provides a better
angle for reading and writing.

For the tweenage market
Ikea has a new range that sees to children’s mental
development as well.

Asidefromcateringtobabies(uptotwoyearsold)and
small children (three to seven years old), Ikea expanded
its children’s range to include the eight- to 12-year-old

THE APF Group aims to help small and medium-sized
enterprises (SMEs) that are venturing into China
overcome obstacles and bridge the gap between
SMEs in both Singapore and China.

Mr Brans Ong (right), chairman of APF Group, says:
“Nowadays, many entrepreneurs in Asia want to
expand their business into China, and APF Group can
help to create opportunities for them to start with.”

APF Group organises the annual SME One Asia
Awards whichhonours SMEs that place equal
emphasis on profit and corporate social responsibility.

The group intends to bring the awards to China.
Mr Ong says: “There are many awards that are
active in China. The main challenge is to educate the
business circle that a proper assessment needs to be
put in place with an independent panel of judges to
make this award meaningful and credible.”

Next year, he intends to work closely with partners

STARBUCKS Coffee Company and The Salvation Army
will be celebrating their 10th year partnership at the
annual Starbucks Christmas Open House this year.

Coffee lovers are invited to enjoy a complimentary
tall-sized Starbucks beverage from 5pm to 7pm this
Thursday at all outlets islandwide while volunteers
collect donations for The Salvation Army.

AllproceedswillgotoTheSalvationArmyinSingapore.
To celebrate the partnership, there will also

be a Christmas Festival this Thursday, from 5pm,
at Starbucks’ Plaza Singapura outlet, featuring
performances by local artistes and a pop-up thrift
store operated by The Salvation Army.

Brilliant gift
The Destinée Voyage collection
comprises a ring ($1,168) and necklace
($798) of intertwining black rhodium and
white gold braids, which are held
together by a brilliant cut Destinée diamond.
Available at Lee Hwa Jewellery.

Rice deals
Buy Songhe Fragrant
Rice, Songhe New
Crop, Double F K Fragrant Rice or RiceField Rice Bran Oil and stand a chance
to win a dream holiday to South Korea or Japan. Send the product barcode
and completed lucky draw entry form to Woodlands Post Office, P.O. Box
226, Singapore 917311.

E-mail feedback to spu@sph.com.sg

SHOW off your signature dishes in the second Kitchen
Champions, a CATS Classified & Nation Employment
joint promotion. To take part, simply pair up with your
domestic helper.

In the previous competition, six domestic helpers
who were nominated by their employers battled it out
by preparing their specialities at the AFC Studio.

The winning teams each stand to win $500 in cash
for the domestic helper and an iPhone 5C (16GB),
worth $848) for the employer. Consolation prizes
comprise $150 in cash for the domestic helper and a
hamper worth $200 for the employer.

To participate, e-mail the name of the dish and a
short description in not more than 50 words.

Entries should include the recipe (ingredients,
preparation and cooking method) and a photo of the
dish. E-mail: cats4@sph.com.sg. Closing date is this
Wednesday.

Please indicate “Kitchen Champions” as the subject
title and include name, ages of participants, address
and contact numbers. Selected teams will be invited
to cook the actual dish on Dec 20 at ToTT.

Results will be published on Dec 24 in CATS
Classified in The Straits Times. For details, visit www.
cats.com.sg/catsnation/.

Callingall kitchen
dynamicduos

Starbucks spreads joy of Christmas

age group. Retailing from $1.90 onwards, the range also
allows kids to express their personalities freely — be
it as a rock star, gamer, creative artist or avid collector.

This, including the other Children’s Ikea products,
is created from a child’s perspective and can
be used to develop imagination, creativity and
understanding.

Ikea has also revamped its Children’s department
at Ikea Tampines and Ikea Alexandra so tweens can
get ideas on how to design their bedrooms.

On why it decided to cater to the particular age
segment, Ms Nur Diana, sales leader of Children’s
Ikea for Singapore, Malaysia and Thailand, says: “We
realised that our customers are growing too, and
we wanted to also serve the needs of older kids at a
different developmental stage.

She adds that Ikea’s new collection gives eight- to
12-year-olds — a time where they begin to establish
their personalities and start to explore their identities —

in China while sharing resources. He says that its
business model is to serve their award winners and
build a platform for them to tap into.

However, cultural barriers may impede local
SMEs’ progress in China.

He shares that trust and “guan xi” (relations) are
important elements when doing business there.

He adds that in China, deals are closed with
ease and speed when there are good relations as
opposed to the practice of drafting legal contracts
that local SMEs tend to practise.

Despite these, he says that APF Group strives to be
a platform to bridge SMEs from both Singapore and
China together.

On which cities the company intends to move into,
Mr Ong says: “APF Group is more focused on the
second-or third-tier cities such as Wuhan, Kunming
and Qingdao.

Enabling SMEs’ foray into China

BHG’s flagship store at Bugis unveiled
its revamped Levels 2 and 3 last month
with a new look and refreshing retail
concepts.

Mr Sosuke Nishiwaki, executive
director of BHG Singapore, says: “The
launch of the two newly revamped
floors marks the first step in the
rejuvenation of our flagship store in
Bugis and we are excited to bring brand
new concepts that will elevate the
shopping experience for shoppers.”

New retail experiences include one-stop concept store aLT that retails fashion
accessories, lifestyle and gadgets; and exclusive multi-label store-in-store concept
brand Otona Mode, which provides stylish work wear for ladies from Korea and Japan.

The Home & Living Department presents a “room to room” concept, where
products are displayed according to dedicated room essentials.

BHG Rewards card members can be pampered at the exclusive new VIP lounge
located on Level 2.

BHGintroducesnewretailconcepts

a chance to reflect their individualities and personalise
their bedrooms and a space they can call their own.

In 2010, Ikea conducted the Play Report, the largest
survey of children ever done of 11,000 households
in 25 countries worldwide, which helped to identify
common activities that children aged eight to 12 liked
to do at home.

Some findings include: 71 per cent of parents want
to encourage more creativity at home and 85 per cent
of parents believe children can learn more if it’s done in
a playful way; and only 9 per cent of children think that
playing always has to involve toys.

With this in mind, Ms Diana
says: “We then selected existing
furniture ranges that would be
suitable and further developed
home furnishing products to
support four common personalities
and their activities — Rock Stars,
Gamers, Creativity (for example,
budding artists), and Collectors.

“Our products are developed
based on expert knowledge from both child
psychologists and kids, tested by the kids and
modified based on their feedback too.”

Tool-free assembly
Another retailer, Furniture & Furnishings, recently

“These cities are projected to grow faster in the
next few years.”

Second-tier cities are often defined as the provincial
capitals and special administrative cities, and third-tier
cities are any prefecture-level or county-level capitals.

Look out for the SME One Asia Awards 2013 supplement
in The Straits Times tomorrow.
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launched a new collection of bedroom sets ($299 to
$1,299) from Legaré, a supplier of tool-free assembly
furniture, which is available at Novena Showrooms.

On how Legaré stands out, Furniture & Furnishings’
spokesman says: “The main difference would be
its safety features. Being tool-free, the brand uses a
patented locking design for all its furniture panels —
making it fuss-free, fun and secure.

“It can be said to be the ‘Lego’ of furniture. The
’mix-and-match‘ model of the panels make the
furniture versatile as well in areas such as adjustable

shelve heights.”
Safety is of prime importance

when buying furniture for
children.

When selecting furniture for
children, Ms Koh recommends
the following considerations:
whether the furniture is
ergonomically designed,
height-adjustable and tiltable;
and whether it is durable; easy

to adjust; has safety features; and practical and
functional, yet value-for-money.

Furniture & Furnishings’ spokesman says: “The
main thing to take into consideration would be the
safety features, as children tend to be playful, so
always keep an eye on them.”

Furniture retailers ensure that products for children are not just safe
and durable but also allow the young ones to be creative and expressive

Ms Jane Lau, managing director, Starbucks Coffee
Singapore, says: “We are proud of our ongoing partner-
ship with The Salvation Army that has lasted a decade.”

Colonel Lyndon Buckingham, territorial
commander of The Salvation Army, Singapore,
Malaysia and Myanmar Territory, says: “We admire
and are grateful for the level of commitment Starbucks
has to the community. Not only is the bond unbroken,
but it has also grown in strength over the years.

“So as we celebrate the joy amid this festive season, I
would like to take the opportunity to thank the Starbucks
partnersandcustomerswhohaveconsistentlysupported
and donated generously to The Salvation Army.”
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