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Licensed in all 50 states
Member,

Pennsylvania Auctioneers Association
National Auctioneers Association

Bonds

Extension 146, Stevi or sdell@ermunro.com

Extension 152, Melissa or mbromley@ermunro.com

Insurance
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The coverage you need.
w Liability Insurance
w Property Coverage
w Cyber Liability Coverage
w Consignment Property

w Errors and Omissions
w Employment Practices Liability
w Bonds to support your license
w Bankruptcy Court Auctioneer Bonds
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PAA Communications 
Please be sure that your email spam fil-
ters are not filtering out PAA communica-
tions.  Add info@paauctioneers.org and 
paauctioneers@gmail.com to your address 
book. 
 

PAA Member Webpage 
Check the member’s section of the website 
regularly.  Log onto the members section 
and click on the page link at the lower left 
called Important News and Info.  You will 
find Classifieds, Member current news, 
list of known non-paying bidders and 
more. 

The Keystone Auctioneer is published for members of the 
Pennsylvania Auctioneers Association, the association of 

professional auctioneers in the Commonwealth of Pennsylvania. 
Members concerned with the development, promotion and 
advancement of the auction profession can publicize news 

events, unique auctions, or editorials by providing details of the 
information to be published. We reserve the right to edit materials 

submitted to meet space requirements. The PAA disclaims any 
responsibility for statements made or opinions expressed in 

articles appearing herein unless otherwise stated. Products or 
services advertised in The Keystone Auctioneer are not directly 

or tacitly endorsed by the Pennsylvania Auctioneers Association. 
The statements and materials represented in the advertising are 
the responsibility of the advertiser. Information printed in The 

Keystone Auctioneer comes from press releases, internet searches, 
and member input. 

Like us on Facebook 

Identify	Yourself	as	a	PAA	Member	
Demonstrate to your buyers and sellers that you are a proud mem-
ber of the Pennsylvania Auctioneers Association. Use the PAA logo 
in all your ads, on your business cards, on your stationery and on 

your website. 
 

If you’re not using it, we strongly urge you to proudly display the 
of icial PAA logo. Logos of various resolutions can be downloaded 

from the ‘Members Only’ section of the PAA web site, 
www.paauctioneers.org 

Contact us: 
info@paauctioneers.org 
www.paauctioneers.org 
P.O. Box 686 
Gilbertsville, PA 19525 
215.679.3526 
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Your Auction Connection in Print and Online
Welcome to Lancaster Farming!

Join the leading farming and auctions paper since 1955,  
sent to 62,000 paid subscribers across the United States every Saturday.

The newspaper has four basic sections each week. Section A is breaking news,  
commodity market reports and upcoming events. Section B is the family section  

with the most comprehensive listings of auctions on the east coast, mailbox markets,  
recipes, and 4-H and FFA news. Sections C and D are extensive listings of classified ads.

Welcome to Lancaster Farming Locator!
 Lancaster Farming Locator is the premiere online inventory of 
Ag, Construction Equipment, Trucks, and Auctions. Check out 
why your auctions need to be on Lancaster Farming Locator:

-ENHANCE YOUR COMPANY’S ONLINE PRESENCE  
with a premium mini-website powered  

by Lancaster Farming Locator

-EASY UPLOAD: Step by step directions on how  
to get the maximum amount of views

- SEO BEST PRACTICES: We ensure buyers can  
find your listings quickly from any search engine

For more information about Lancaster Farming contact our Auction Specialists:                                       
Susan Lewis: 717-721-4456                          Shelley Ashcroft: 717-721-4453

SLewis@LancasterFarming.com                 SAschroft@LancasterFarming.comOR
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President’s Message 
Pennsylvania Auctioneers Association 

  Good day everyone and thank you for being a PAA member. After all of the education, the hall-
way conversations, the championships, and the awards have been given, we are underway with the 2019 auc-
tion season….”full steam ahead’. I ask you to take a minute or two and reflect back to the conference to think of 
what your most memorable moment was. Was it the full house at the PA Farm Show Auctioneer Champion-
ship, or maybe Earl Springer from The Sheetz Corporation explaining how the Sheetz family developed their 
business from a family owned small single store that transformed  into a convenience store giant, or maybe 
NAA President Tim Mast giving us tips on how to grow your business. All in all I have come to realize how 
truly fortunate we are to have a conference of this size and attended by so many. Our membership is well over 
500 and is one of the largest associations in the country. The photos that I have shared with other states mem-
bers of the crowd and venue we had at The Farm Show for the Auctioneer Championship leaves them shaking 
their heads in amazement. Indeed we are fortunate. 
 Years ago when I joined the association and attended my first annual meeting I was “that guy” who 
thought… “who want’s to listen to this?” as Jay Lehman and Bob Clinton spoke about legislative or potential 
events that could affect our industry. Needless to say several years ago I changed my opinion and recognized 
the importance of their time at the annual meeting. We are very fortunate to have a legislative team that is 
ready and willing to jump in with both feet and not rush to judgement until ALL of the available facts have 
been dissected and examined. At that point and only at that point, a recommendation is made.   
 Well before my auction days money was transacted with a carpenter’s apron as each item was sold, 
but now the business has evolved to the point where cyber liability now needs to be considered…..who would 
have thunk (yes, thunk!) 50 years ago that something called cyber liability would be a household term let 
alone a phrase. A little food for thought to say the least.  
 The point I am trying to make is that times do change, business does evolve, and changes in the auction 
industry can happen without us realizing that we have changed along with current trends. That, my friends, is 
where the value of being a PAA member lies. We have excellent and knowledgeable resources in our member-
ship network, a diligent board of directors that maintain a steadfast direction for the PAA year after year, a 
knowledgeable and hardworking legal team, and a professional executive board that will always put the best 
interest of the PAA first.  
 As a group, our common goal should be to grow the organization by promotion. When any battle re-
garding licenses, auction law reform, or a serious matter in the auction industry surfaces, we are on it! With 
that being said, as a group we represent only 20% of licensed auctioneers in the state. That means that when 
we win, 80 percent of PA licensed auctioneers (non-members), also win.  I would like to challenge everyone to 
think outside of the box and start thinking about how we can tap into the unchartered territory of recruit-
ment to the non-members. We need to make them aware of what the value in becoming a member is. We all 
know who our fellow local members are, but we need to figure out how to attract new members and show 
them the value in PAA membership.  
 

SOLD ! 
Jeffery Pennington, Auctioneer 
2019 PAA President 
N.W. Chapter Member   



Auc ons are exci ng, efficient and transparent!  The 
auc on method is an industry that has been around 
throughout history. And has evolved and strength‐
ened as modern business also does so with today’s 
technology. The Pennsylvania Auc oneers Associa‐

on is no excep on to this exci ng change and im‐
provement.  
 
The Pennsylvania Auc oneers Associa on (PAA) has 
recently introduced a new logo and website giving 
the associa on a fresh new look. The logo has an up‐
dated style, not a complete change, but just more eye 
appealing for business today.  The tradi onal symbol 
for auc ons, the gavel, remained on the logo with a 

more contemporary style.  The Keystone and le ering 
were also improved.  “We felt that it was me to up‐
date and give our logo a fresh look” says Tim Keller of 
Lancaster PA, the 2018 PAA President.  The logo im‐
mediately iden fies the associa on.  It symbolized 
quality and represents the confidence a seller should 
have when using a PAA Auc oneer.  
 
The PAA is the only professional trade organiza on 
for auc oneers in the Commonwealth of Pennsylva‐
nia.  Educa on, consumer and member benefits, leg‐
isla ve issues and new ideas in the auc on industry 
are the PAA’s hallmarks.   
 
The 2019 PAA President, Jeff Pennington of New Cas‐
tle PA says “The new website is a powerful tool, not 
only for consumers but also for our members”.  The 
site, www.paauc oneers.org, offers the viewer an 
easy way to find an auc oneer in their area. “It’s a 
valuable tool” says Pennington.  
 
 “Searching on the website for a PAA Auc oneer is 
simple now that we are on board with BidWran‐
gler.com as our new host and GoToAuc on.com for 

The Pennsylvania Auctioneers Association  
Introduces a New Logo and Website 

http://www.paauc%ED%AF%80%ED%B6%9Foneers.org


their auc on calendar import” says Kim Douglass of 
Boyertown PA, the associa on’s Administrator.  “Both 
companies have been wonderful to work with.  The 
site not only makes it easy to find an auc oneer  
New Logo and Website, Con nued… 
 

to sell your items, but also allows you to see a calen‐
dar of upcoming auc ons in your area”.   
 
The PAA has a strong membership of well over 500 
PA licensed auc oneers and stresses con nuing edu‐
ca on and ethics. They hold an educa onal confer‐
ence annually in Harrisburg PA hos ng anywhere 
from 15 to 20 presenters on various subjects.  “The 
goal is to provide as much valuable informa on as 
possible for our members and guests to further pro‐
mote and strengthen their businesses and the auc on 
industry” says President Pennington.  PAA President‐
Elect Dan Reeder of Beaver Falls PA is working hard as 

Chairman of the 2020 annual conference to put to‐
gether another informa on‐packed event.  
 
The new website, found at www.paauc oneers.org, is 
packed with informa on about auc ons.  It provides 
informa on about what auc ons are all about, how 
to find an auc oneer, how to find an auc on in your 
area, ethics and law, industry awards, local associa‐

on chapters, informa on about why a PAA Auc‐
oneer is the best choice.   

 
So whether you are planning an auc on or know 
someone who is, make sure to ask the poten al auc‐

oneer if they are a member of the Pennsylvania Auc‐
oneers Associa on.  You will find this person to be a 

leader in the auc on industry.   

The Keystone Auctioneer ADVERTISING RATES 
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Contact Dee or Jenn for 
online, mobile and print ads: 
auctions@farmanddairy.com

We’ve been helping generations 
of auctioneers advertise to 
the right audience.

In print, online or mobile, 
Farm and Dairy, is a leader in providing 
marketing services to auctioneers.

800-837-3419   |   FarmandDairy.com

Household • Real Estate
Antique • Farm • Equipment

Commercial • Industrial & More

86% 
of our 

audience read 
us for our 
auctions

Auctions 
are YOUR 
Business

Auction Ads 
are OUR 
Business

mailto:auctions@farmanddairy.com


Mark Ferry of Latrobe PA recently paid a visit to fellow auc oneer Pete Stewart of Armagh PA. 
Both auc oneers belong to the Southwest Chapter of the PAA.  Compe tors?  Yes.  Friends? 
Yes.  This is an amazing organiza on!  Fellow auc oneers sharing a social visit and enjoying 
each other’s company.  The auc on industry is like no other in that we are one big family and 
enjoy sharing our experiences and lessons with one another!  Both auc oneers have a long 
history of dedica on to the industry and to the PAA.   
 Mark Ferry owns and operates Mark Ferry Auc oneers, Inc. and was PA Auc oneer 
Champion in 2000, PAA President in 2014 and inducted into the Hall of Fame in 2018.  He was 
first licensed in 1979. 
 Ralph “Pete” Stewart was first licensed in 1962 (according to state records) and was the 
PAA Treasurer from 1957 through 1959, PAA President in 1962, PAA Auc oneer of Year in 
1978, inducted into the PAA Hall of Fame in 1994, and a Past State Board of Auc oneer Exam-
iners Secretary.  

Catching up! 



Compatible with any device – mobile – tablets – Apple – Android – Windows
NO CLOUD TAX – NO per device license fee – NO lot final value fee

UNLIMITED NUMBER OF AUCTIONS TO RUN DURING YOUR SUBSCRIPTION and TRIAL PERIOD
4 Types of Subscription plans 

Monthlys = 30 days BUT only pay for a 30 day time frame that your auctions run during.
Pay as you go in 30 day bites cause…why pay for something you aren’t using.

Annual = 1 year for cost of 10 Monthlys(30 days)

Psssst did I mention you also get a 30 day free trial
Extremely mobile friendly – rated 97 out of 100 by google

Drop us a note at – par.contact@proauctionring.com 
Give us a call – (607) 595‐1447
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Sanford Alderfer Real Estate Moves into  
Third Generation 

Taking part in the Feb. 20 ribbon‐cutting at Sanford Alderfer Real Estate, from left, Indian Valley Chamber of Com‐
merce Executive Director Steve Hunsberger, Upper Salford Township Board of Supervisors member Kevin O’Donnell, 
Sandy Alderfer, Saralyn Alderfer‐Nyce, Sanford Alderfer, Indian Valley Chamber of Commerce Treasurer Brent Thomp‐

son, Michelle Hunsberger, Indian Valley Chamber of Commerce President Susan Armitage and Lon Clemmer. 

UPPER SALFORD — It has been six decades since Sanford Alderfer did his first real estate sale in 
1959. “In 1960,” he said, “I conducted 28 auctions and sold 28 pieces of real estate.” That doesn’t 
mean all the real estate was sold at auction, though, he said. Some were, while others were private 
sales between buyers and sellers.   
 “Real estate is a very special transition,” said Sandy Alderfer, Sanford’s son and president of 
Sanford Alderfer Real Estate. “Real estate is the biggest transaction that most people deal with.”  
Along with helping people buy or sell real estate, the business includes things such as land planning 
and appraisals, he said.  “We just offer a complete solution for real estate,” he said.  After having 
mostly been involved on the selling end in the past, the business is now also representing buyers, 
Sandy Alderfer said. 
 Daughter Michelle Hunsberger, part of the third generation of the family involved in the busi-
ness, particularly likes doing that, he said.  “She really loves being a buyer’s agent. I love being a 
seller’s agent,” he said. “We do a lot of business where we represent buyer and seller.” 
 The other third-generation members of the business are daughter Saralyn Alderfer-Nyce and 
Lon Clemmer, the grandson of one of Sandy Alderfer’s uncles, Sandy said. 



The six‐decades‐old first sign for the business, which at the time incuded insurance 
sales, hangs on the wall at Sanford Alderfer Real Estate. 

“Dad always said he was more excited about tomorrow than today, and I understand that now work-
ing with the third generation,” he said. 
 A ribbon-cutting at the Shelly Square Shopping Center location the business moved into 
about a year ago was held Feb. 20 by the Indian Valley Chamber of Commerce.  “We enjoy being 
back in Harleysville where it all started on Main Street,” Alderfer-Nyce said.  The business started on 
Main Street in Harleysville, Sandy Alderfer said, then later returned there when its office was in the 
Salford Square Shopping Center before moving to its current location at Main Street (Sumneytown 
Pike) and Shelly Road. 
 A lot of what the company did in the past was auctioning off the property and contents after 
the property owner’s death, he said.  “Our work was somebody died and we hauled everything out in 
the backyard and we stood under the tree and we had an auction, and at 12 o’clock, we sold the 
house, then we went back and sold the riding mower and everything else,” Sandy Alderfer said. “That 
was our model for years. Still the model in rural Pennsylvania.”  On-site auctions are still held in the 
local area, too, if there’s enough parking and the municipality allows it, he said. 
 Along with on-site auctions, the company, which is affiliated with the nationwide Tranzon 
network, now offers other types of auctions, including online, combined online and live, sealed bids 
and ballroom auctions in which multiple properties can be sold at one live auction, company infor-
mation says.  These days, about half of the Sanford Alderfer Real Estate sales are through auctions 
and half through conventional real estate sales, Clemmer said. 
 At 95, Sanford Alderfer, a Peter Becker Community resident, said he still enjoys traveling, 
hunting, bowling and golf.  His first employee was his brother, Harold, who recently passed away, 
Sanford Alderfer said.  “My whole life was trust,” he said. “In those first years, all my contracts were 
a handshake.” 
 “We want to continue the legacy of this man,” Clemmer said, “and his motto of people serving 
people.”  The code of ethics for the business for years has been the golden rule, Sandy Alderfer said, 
“and that’s just do what’s right and treat people the way you want to be treated.”  
 
Article By Bob Keeler bkeeler@21st-centurymedia.com @bybobkeeler on Twitter 

mailto:bkeeler@21st-centurymedia.com




skeletons in closets 
By Dawn Smith 

 
There are probably as many unique stories of odd estate auction ‘finds’ as there are estate auctions, and likely 
more since one estate can produce multiple oddities.  The auctioneer and preparation crew are the 
explorers/discoverers of unexpected and downright bizarre items.  The experienced ones know:  the older the 
estate, the higher the likelihood it will contain unusual items.  So why even mention the strange and/or bizarre 
items?  Because they matter.  Because they make a difference. 
 
Auctioneers are the great recyclers of previously owned items.  Thanks to the efforts of an auctioneer, items 
that would have simply gone into the landfill have the chance to embark on a new life – to be utilized, loved or 
sometimes loathed in another home.  Additionally, items that were simply unknown to the surviving family are 
re-discovered thanks to the savvy auction crew.  Some items are no-brainers, for example: cash, stocks/bonds, 
insurance policies, hidden heirlooms – especially small ones – are promptly brought to the attention of the seller 
by the ethical auctioneer.  The moment an auctioneer brings discovered important personal papers to the family 
is the moment the entire auctioneering industry is hailed as ‘Hero”.  Discretion by the ethical auctioneer in 
keeping private items private while preparing an estate for sale is beyond precious.  It soothes souls and raises 
the value of the services being provided.  Who wants Uncle Richard’s risqué diary going to auction?  Certainly 
not anyone named within its scrawled pages.   

 



But what about other *skeletons* in the closets?  An auctioneer’s ethical discretion extends to a wide range of 
items.  While human remains require legal intervention, there are other types of so-called skeletons that are 
closely related and worth an auctioneer’s notice.  A recent story from a Pittsburgh-area auctioneer revealed the 
discovery of a container of ashes – professionally cremated remains, properly tagged and contained.  A find that 
was unknown to the surviving family, and a find that was able to be handled in a way that brought gratitude and 
a useful sense of closure to the relatives.  These are the moments people remember.  These are the moments 
people recount to their friends who might be looking to sell an estate of their own.  These are the moments that 
make me proud of the auction industry. 
 
Another aspect of optimizing strange finds is the value in knowing 
the regional shop owners – especially the ones that specialize in the 
odd & bizarre.  It is no secret that our culture strongly embraces the 
Halloween holiday and spends big money on decorations, 
accessories and anything ‘weird’.  My sensibilities were astounded 
when a vintage, paper-mache pumpkin brought $$$ at a country 
auction in western Pennsylvania just a couple of years ago.  The 
very next month the cover of a national décor magazine featured an 
entire picnic table full of these items – reviewing their history and 
surprisingly high value of what, I imagine, often ends up in the 
trash.  The wise auctioneer keeps in contact with these shop owners, 
sending messages to check out upcoming auctions that may hold 
items of interest.  Networking all connections, not just potential 
sellers, is a valuable skill to the auctioneer.  Let’s hear it for 
strengthening the whole auction community through networking. 
 
Don’t forget the social marketing value of the odd and bizarre.  One 
great picture of a ‘What-The-Heck-Is-That’ item can bring out larger crowds, and raise a buzz about the sale.  
While the seller and the auctioneer have to keep money matters high on the priority list, the buyers are often 
interested in some entertainment to go along with their purchases.  The odd, bizarre, and weird are certainly 
entertaining.   

 
Enjoy your next strange auction find – 
and tell a friend! 
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 You cannot serve clients as an auctioneer, an 
apprentice auctioneer, as an owner of an auction com-
pany, trading assistant or trading assistant company 
in Pennsylvania without a $5,000 auctioneer surety 
bond. It’s also a requirement of Pennsylvania’s auction 
law for obtaining your auction license.  The bond pro-
tects your clients from your misconduct, such as 
fraud, substitution of goods, misrepresentations of 
auction items, and theft of money. So why is purchas-
ing a bond important for you?  
 It’s all about your integrity as an auctioneer. 
Surety companies consider the integrity of the auc-
tioneer, including financial assets, debts, working 
capital, and your overall work experience and success. 
The bond application process may involve a credit 
check and financial analysis. Surety companies make 
sure that those they bond have the financial resources 
to meet the obligations that the bond guarantees.  
 There are three parties to a surety bond – the 
principal (auctioneer) who promises to perform the 
work, the obligee (state) which requires a guarantee 
that the principal will perform the work in accord-
ance with the law, and the surety company. If you fail 
to perform the work as required by state law then the 
surety company pays for the financial loss you have 
caused your customer. 
 
A Bond is Not Insurance  
 A surety bond is different from insurance in 
several ways. The surety’s responsibility is to the state 
or customer, not to you, the auctioneer, even though 
you paid for the bond. If you do not comply with the 
state statutes governing the conduct of auctioneers 
and your client suffers a financial loss, the surety com-
pany will pay the customer and look to you for reim-
bursement.  
 Unlike an insurance policy, a surety bond does 
not pay losses to you. The bond ensures that you will 
be able to pay for any losses up to the face amount of 
the bond. In other words, a surety bond is a promise 
to the public that the surety will stand behind the 
auctioneer.  
 
Different States – Different Regulations 
 Bond amounts vary by state and range from 
$2,000 to $50,000. Many states require a bond.  Often 

a city, township or borough in a state with no bond-
ing requirements will have their own local regula-
tions, making it mandatory for an auctioneer to pur-
chase a bond. Additionally, auctioneers are required 
to have a bond if they conduct bankruptcy auctions.  
 Each state has different rules governing auc-
tioneers. It’s important to check with a state to deter-
mine if they have licensing and bonding requirements, 
should you move out of Pennsylvania and wish to con-
tinue serving clients as an auctioneer in another state.  
If you are a member of the National Auctioneers Asso-
ciation, you can learn other states’ licensing and bond-
ing requirements by visiting the Advocacy section of 
their Web site at www.auctioneers.org.   
 Visit E. R. Munro and Company’s Web site at 
www.ermunro.com/bonds/suretybonds/license-
permit-bonds/auctioneer/ for a listing of states requir-
ing bonds, the bond amounts, and premiums. There’s 
also a convenient listing of states’ auctioneer bond 
applications to download.  
E. R. Munro and Company has been protecting small businesses 
since 1885. Our family-owned company has provided bonds and 
insurance for auctioneers for more than two decades. From com-
mercial liability policies for one-person operations to complete 
insurance programs for companies, including property and au-
tomobiles, call E. R. Munro and Company at 1-877-376-8676, 
Ext. 152 to speak with Melissa Bromley or email her at mbrom-
ley@ermunro.com. Contact Greg Magnus at Ext. 157 or email 
him at gmagnus@ermunro.com for details on insurance.  

Why Your Auctioneer Bond is So Important 
By Marjorie Wertz, Creative and Marketing Writer,  

E. R. Munro and Company  

http://www.auctioneers.org
http://www.ermunro.com/bonds/suretybonds/license-permit-bonds/auctioneer/
http://www.ermunro.com/bonds/suretybonds/license-permit-bonds/auctioneer/
http://www.ermunro.com/bonds/suretybonds/license-permit-bonds/auctioneer/
mailto:mbrom-ley@ermunro.com
mailto:mbrom-ley@ermunro.com
mailto:gmagnus@ermunro.com


Call:  (570) 547-6768
Or email:  gerry@svsquared.comYour Long Rangers are going 

to be around for a long time.

So are we.

Do you own
a Long Ranger?

A few words about repair services...

The Long Ranger legacy spans 25 years of reliable 
service to auctioneers. Over this lifetime, several 
versions of the system were produced. As you can 
well imagine, there was also a lot of evolution in 
the electronic parts over this time period.

Production of the Long Ranger was discontinued 
in early 2012 due to the discontinuance of a 
critical circuit board component. So a stockpile of 
this and other repair parts was created at the 
factory and SV2 made a commitment to servicing 
the existing systems in the �eld.

The Long Ranger is an industrial quality, profes-
sional tool, supported by a �rst-rate manufacturer 
and dealer. Continued support for years to come 
is part of the product, just like it is for almost any 
other industrial tool made in the USA.

Replacement belt pack and plug-on transmitters, 
and headset and lavaliere microphones are still 
available. Batteries and battery upgrades are also 
available through SV2 or the factory. More exten-
sive repairs are completed at the factory. SV2 is 
your dealer and contact for parts and services.

Call or email Gerry and crew whenever you need 
help or service for your Long Ranger system.

Made in the USA by 
Lectrosonics, Inc.

mailto:gerry@svsquared.com


The PAA Board of Directors thanks 
Cordier Auctions & Appraisals 

for hosting the November 5th meeting. 

Photo’d above (le  to right):  Jeff Pennington (President), Kevin Wheeler (Director), 

Kim Douglass (Administrator), Randy Be on (PAC President), Charlene Caple 

(Educa on Commi ee Chair), Larry Swartz (Director), Lori Zytkowicz (Director alt.), 

Patrick Morgan (Legisla ve Commi ee co‐chair), Chuck Kindlimann (Director), Regis 

Brick (member guest), Dan Reeder (Pres‐Elect), Mike Keller (Director), Sherm 

Hoste er (member & host), and Bob Ensminger (Treasurer) 

Thank you 
Hostetter  

Auctioneers 
for hosting the 

March 2019 PAA 
Board Meeting in 
Beaver Falls PA 

Contact the PAA Office or  

Pick up a form during the Conference 

Specialty plates …………………….....$40 





 

 

June 24, 2019 
Host: Mark Ferry Auctioneers 

Stahlstown PA 
 

September 16, 20198 
Host: Bricks Auction Center 

Harrisville PA 
 

November 11, 2019 
Host: Toomey Auction Services 

York PA B
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Please note that ALL PAA 

Members are welcome to 

a end the Board Mee ngs.  

Please RSVP to the PAA office 

at info@paauc oneers.org 

2019 

...To the 2019 RACC  
Auctioneer Program Students 

 Now our newest  
PAA Members 

Dana Balsamo 
Flitch (Donald) Clacomb, Jr. 

Josh Goodyear 
Jennifer Goodyear - Vamron 

Joe Laskowski 
Daniel Schmidt 

Ronald Seltmann 
Bruce Shollenberger 

Tyler Weyandt 

Welcom
e! 

mailto:info@paauc%ED%AF%80%ED%B6%9Foneers.org


The Southeast Chapter and guests met in Skippack 

on  April 14th for  a wonderful gathering consis ng 

of a luncheon at the Basta Pasta Restaurant then a 

tour of three of the many loca ons housing the mu-

seum collec ons of Dave Markel.  The loca ons 

house the “Classic Inspira on” collec on the the 

“High Octane” collec on, the opera ng 1930’s/50’s 

Service Center and the “House of Britain”.   

The touring group had the opportunity to see an 

amazing collec on of classic and an que cars as well 

as several motorcycles. 







COVERING THE 
MARKETPLACE 
FOR ART AND 

ANTIQUES 
EACH WEEK

P.O. Box 500 | Mount Joy, PA 17552 | 1-800-800-1833 | antiquesnews@engleonline.com

FEATURING
• industry trends
• auctioneer directory
• calendar of events
• upcoming shows & auctions

DISTRIBUTED
throughout the east at shops, 
markets & auctions

CONNECT WITH US
      /antiquesandauctionnews
antiquesandauctionnews.net

Browse our 
New & Improved 

Website!

mailto:antiquesnews@engleonline.com


January 8-11, 2019 
Harrisburg, PA 

2019  Photo’s 
Pennsylvania Auctioneers Association 

Annual Conference 

To view all of the conference photos 
please go to our Facebook page and 
view the Conference Album 



Thank you to all of our  
2019 Exhibitors 

All Points Sound Co.   
Antiques & Auction News 

AuctionTime/Auction Flex/Hibid 
BB&T 

BidWrangler   
E. R. Munro and Company 

GoToAuction.com 
Lancaster Farming News 
Mt. Everest Moving 

PAA PAC 
PAA Southwest Chapter 

Pro Auction Ring 
Proxibid 

Sanford Alderfer Real Estate 
Shearer Printing & Office Solutions 

Susquehanna Valley Sound & Video 
Tractor Zoom 

United Merchant Processing Assoc. 
WaveBid 

Tractor Zoom  E. R. Munro & Company 

Southwest Chapter 

United Merchant Processing Assoc.  GoToAuction.com 

Antiques & Auction News 

All Points Sound 

ProActionRing 

Auxiliary & PAC 



 Pennsylvania Auctioneer  
Competition Championship 

CHAMPION Josh Mayhugh of Chambersburg 
RUNNER-UP John Stauffer of Newmanstown 
Joel Gavaletz of Pottsville 
Shawn Carbaugh of Spring Grove 
Brian Oberholtzer of Reinholds 
TOP FEMALE COMPETITOR Liz Stamm of Jonestown 
Chase Noll of Kirkwood 
Kylee Reeder of Beaver Falls 
TOP ROOKIE David Weaver of Allenwood 
Tyler Sexton of Camp Hill 

Left to Right: David Weaver, Liz Stamm, 

John Stauffer and Josh Mayhugh 

2019 

Josh Mayhugh & Family 



2019 Pennsylvania Auctioneer Competition Championship 





Pennsylvania Auc oneers Associa on 

Hall of Fame 
2019 
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Pennsylvania Auc oneers Associa on 

Hall of Fame 
2019 
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Ch[rl_s W_hrly 
& son S]ott W_hrly 

Auc oneer of the Year 
Father and Son 

Hall of Fame inductee Charles Wehrly (left) with his son 
Scott Wehrly who won the award of Auctioneer of the Year 



 

ONE or TWO COLOR:              Internally Produced               Professionally Produced 
Residential/ Farm Real Estate  1‐A: Hostetter Auctioneers    1‐E: (no entry) 
Commercial/Industrial RE    1‐B: Ken Geyer Real Estate Auctioneers 1‐F: (no entry) 
Personal Property/Estate (no RE)  1‐C: Hostetter Auctioneers    1‐G: (no entry) 
Commercial /Industrial (no RE)  1‐D: Hostetter Auctioneers    1‐H: Ken Geyer Real Estate Auctioneers 

 
MULTI‐COLOR 
Residential/Farm Real Estate  2‐A: Hurley Auctions      2‐E:  H. K. Keller 
Commercial/Industrial RE    2‐B: Ken Geyer Real Estate Auctioneers  2‐F:  Max Spann Real Estate & Auction Co. 
Personal Property/Estate (no RE)  2‐C: B. L. Oberholtzer Auction Service  2‐G: Jeff Pennington Auction Service 
Commercial/Industrial (no RE)  2‐D: Hostetter Auctioneers    2‐H: Hurley Auctions 

    
SPECIALTY  
Specialty Cataloged Auction       3‐A: Pook & Pook, Inc. 
Printed Auction Firm Promotional       3‐B: H. K. Keller 
Internet Website          3‐C: Sanford Alderfer Real Estate 
Photography          3‐D: H. K. Keller 
 

Auctioneers Choice:  Hostetter Auctioneers 
Best of Show: Hostetter Auctioneers 



Congratulations  
to ALL those who won a category of the  

Advertising and Marketing Awards! 

Thank you to Committee Chairman Kevin 
Wheeler (pictured above), Gary King 

(presenting each award), and the entire 
Northwest Chapter for their hard work 
on  organizing these presentations. 

Brian Oberholtzer representing  B. 
L. Oberholtzer Auction Service 

Sherm Hostetter representing 
Hostetter Auctioneers 

Jamie Shearer representing Pook 
& Pook, Inc. 

Dan Reeder representing  
Hostetter Auctioneers 

Matt Hostetter representing  
Hostetter Auctioneers 

Saralyn Alderfer‐Nyce represent‐
ing Sanford Alderfer Real Estate 

Mike Keller representing  
H.K. Keller 

Joel Gavaletz representing Ken 
Geyer Real Estate Auctioneers 

Jeff Pennington representing  
Pennignton Auction Servoce 

Hurley Auctioneers 
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2019 
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Name:  __________________________________ 

Address: ________________________________ 

                  ________________________________ 

Phone:  _______________________ 
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___  $25 (minimum) 

___  $50 

___  $100 

___  Other 

**We are now accepting  
company and personal 
checks however,  
contributions from corpora‐
tions must be drawn on a 
personal account.   

Please send your personal check payable to PAA PAC to: 
Tom Saylor, PAA PAC Treasurer 

11393 Hill St. 
Felton, PA 17322 

 
For more information or questions, please contact: 

Randy Betton, Chairman 
25 Nottingham Dr. 

Greensburg, PA 15601 
(724) 837‐7948 

Cell (724) 516‐5515 
fourbettons@comcast.net 

PAC 
Maximize the voice of the industry! 

 Every PA-licensed Auctioneer is encour-
aged to join.  The PAC is an organization de-
voted to helping you with legal matters con-
cerning your business.  The PAA retains a 
lobbyist to keep us informed on bills regard-
ing auctioneers.   

The PAC needs your support  Of almost 500 

PAA members, less than 100 are PAC members.  
The actions of the PAC benefit ALL in our in-
dustry, please consider joining the Political  
Actions Committee and donating today. 

Wanted:  
Auction &  Auctioneer News 

The PAA is always happy to receive your news and information for publi-

cation and communication.  We can post it on Facebook or print it in The 

Keystone Auctioneer.  

 

 Highlight prices realized with photos from your auctions 

 Chapter news 

 Member news 

 Business growth articles 

 Any auction related articles 

 Spotlight Auctioneers 
Submit info to  

info@paauc oneers.org 
Or PO Box 686  

Gilbertsville PA 19525 

mailto:fourbettons@comcast.net
mailto:info@paauc%ED%AF%80%ED%B6%9Foneers.org


      NEW Membership Application (July 1 through June 30) ‐ 12 Month 
 

**This form is reserved for First‐time PAA member only  The undersigned auctioneer, apprentice auctioneer, associate, or trade member 
desires to become part of the PAA.  Enclosed is payment for a six month portion of membership.  June 30th of each year marks the end of a 
membership year and renewal information will be distributed prior to that date.  I hereby agree to abide by the By‐Laws, Constitution, Code of Ethics, 
rules, and orders of the association and the findings of its regularly authorized officers, directors and committees.  It is understood that if for any 
reason membership in the said association is not approved upon consideration of this application and the recommendation of my sponsor, 
membership will not be granted, and the total enclosed payment will be returned to me. Please refer to www.paauctioneers.org for the list of member 
benefits.  

 
SPONSOR INFORMATION: (Licensed auctioneer, apprentice, or auction company.) 

I hereby certify that the above applicant is of good moral character and repute, and I recommend him/her/the entity for membership. 
 
________________________________________          ______________________________________________                      _________________________ 
Printed name of sponsor (another PAA member)  Signature of Sponsor         Chapter membership of sponsor 
 

APPLICANT INFORMATION: 
 
________________________________________________________________________________________________       ________________________ 
Full Name of Applicant including Designations              PA Auct. License # 
 
________________________________________________     ________________________  ________________________________________________ 
Signature of Applicant        Date       Business Name 
 
___________________________________________________________________________________________________________________________ 
Address        City      State    Zip   County         

 
_________________________  ________________________  _______________________  ___________________________________________ 
Phone      Fax      Cell      Email 
 
_____________________________  _____________________      ____________________________________________ 
Year started auctioneering  Other profession, if applicable      Website 
 
______________________________/_____________________________________________________________________________________________ 
Full‐ or part‐time in auction business     Educational background (including auction school) 

 
Have you ever been convicted of a felony? (circle one)     YES      NO      Reprimanded/prosecuted by the PA State Board of Auctioneer 
Examiners? (circle one)     YES      NO 

 
PREFERRED CHAPTER: The Pennsylvania Auctioneers Association is comprised of six chapter organizations.  If none is requested, you will be assigned a 

chapter according to your location.    

Central             Lehigh Valley             Northeast             Northwest             Southeast             Southwest 
 

CATEGORY:           LICENSED AUCTIONEER or COMPANY  ($135)              ASSOCIATE ($85)          TRADE ($200) 
 
PAC MEMBERSHIP:  Use this opportunity to become a member of the PAA Political Action Committee.  Add an extra amount to your dues for a voice in PA 

government and to help keep legislation you can live with:   _____ $25 (minimum amount)    $ ________ (other) 

 
PAYMENT OPTIONS:     __Check/Money order     __Paypal (send money to info@paauctioneers.org ‐please add 3%)       __Credit Card 
 
□ Visa    □ Master Card   □ Discover  $  ____________+ 3% Processing Fee  ____________ =  TOTAL $ ____________ 
 

Name (as it appears on card, printed)  ______________________________________________________    sec code on reverse ________ 
 

Billing address & Zip Code (if different from above)  ________________________________________________________________________________ 
 

Account #  _____________________________________________  Exp. Date  ___________       Signature _____________________________________ 
(“Membership investment in the PAA is not deductible as a charitable contribution but may be deducted as an ordinary and necessary business expense.  In 
compliance with Omnibus Budget Reconciliation Act of 1993, 10% of your membership investment is not deductible as a business expense because it is allocable 
to lobbying expenditures.”) 

Send completed form and payment to: Kimberly K. Douglass, Administrator,  
PO Box 686, Gilbertsville, PA 19525; info@paauctioneers.org   215‐679‐3526 

http://www.paauctioneers.org
mailto:info@paauctioneers.org
mailto:info@paauctioneers.org


  
Hatfield, Pennsylvania – Emotions ran high at 
the April 3rd, as the last doll was sold for $22,800 
at the Alderfer Auction highly anticipated Doll 
Auction. The buyer raised his bidder number 
passionately competing against online, phone 
and live bidders. He waited decades for this 
German “Googly” Eyed doll to come up for sale. 
  
This “Googly” Eyed dolled, named Virginia 
(“Ginny” for short), is an Oscar Hitt German 
character doll with stunning blue side glance 
eyes, a closed mouth and brown mohair wig. 
She was comprised of a bisque head, flange 
neck and pin joints. Ginny came dressed for the 
occasion with her five-piece cloth body adorned 
with antique cotton clothing. Ginny “somehow 
knew” to be prettily dressed for this special day 
of new ownership.  
  
Other items from this sought-after collection 
from a well-known Lehigh Valley, PA dealer, 
were a pair of girl and boy Maggie Bessie dolls 
with a price tag of $13,200. The European dolls 
took front and center stage leading with lot 3426, 
a 17” female Van Rozen Doll France Depose, sell-
ing for $7,800. Following the trend was the 17” 
6EJ, Emile Jumeau, lot 3423, which sold for 
$5,100. Lot 3409, a 14” 02033 BSW “Wendy” 
Doll Character sold for $5,400. A Lenci doll with 
original owner’s Lenci Child’s Dress sold for 
$3,300 and the unique antique early Steiff blue 
mohair cat sold for $660. The American Artist, 
Dorothy Heizer, brought in a winning amount of 
$3,900 for her 10” “Dorothy Heizer” cloth sculp-
ture doll, lot 3347. 
  
This was not only the 2nd highest selling doll auc-
tion in Alderfer Auction history, but also, an auc-
tion that satisfied collectors who yearned to com-
plete their collections after years of waiting.  
  
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

Alderfer Auction services Montgomery, Bucks, Berks and 
Chester counties, as well as the tri-state area. Alderfer 
Auction provides, Auction, Appraisal, Transitions & 
Downsizing and Real Estate Services that work with indi-
viduals, families, financial advisors, accountants, banks, 
estate, elder law attorneys and insurance companies. For 
more information, visit www.alderferauction.com, call 
215.393.3000 or visit Alderfer Auction at 501 Fairgrounds 
Rd., Hatfield, PA. 
  

The “Googly” Eyed Doll Has it for $22,800 at Alderfer Auction Sale 
Second Highest Selling Doll Auction in Alderfer Auction History 

http://www.alderferauction.com


P@@ History 
 The Pennsylvania Auctioneers Association was formed by a group of successful businessmen who knew that in 
order to provide a better business environment for themselves and strengthen their share of the auction market, they 
needed to work together.  They invested in their futures by forming the PAA.  Their purpose was to speak with one 
voice to the auction industry across the Commonwealth of Pennsylvania, to the public, to governmental agencies, and to 
others, and in the process obtain tools to help them make sound and profitable decisions in their auction businesses.  For 
67 years, the PAA has been one of the best investments its members have made.  The PAA has sought to establish and 
continually improve the standard of education, ethics and performance of its members. 

Co^_ of Prof_ssion[l Ethi]s Pr_[m\l_ 
 

The Pennsylvania Auctioneer and Auction Licensing Act 
sets forth the guidelines and requirements by which the 
Pennsylvania Auctioneer may sell real estate and personal 
property at public auction. The Pennsylvania Auctioneers 
Association PAA members are committed to support all 
provisions of the licensing act and are committed to serve 
their customers, both buyers and sellers, with integrity and 
fair dealing and actions that will serve to upgrade the image 
of the association and the auction industry. 
 
Further, the goals of this association will 
be to improve professional relationships 
and to earn increased public acceptance of 
the auction method. It is a fundamental 
belief of the Pennsylvania Auctioneers 
Association that our commitment to high-
ly ethical and professional practices will 
strengthen our association and provide 
important visibility to our industry. 
 

Prof_ssion[l R_l[tionships 
 

The PAA Auctioneer shall be loyal to the PAA and will 
willingly contribute his time and effort by serving the asso-
ciation as officer and committee member, and attend meet-
ings and events scheduled by the association. 
 
The PAA Auctioneer shall actively encourage membership 
of new auctioneers into the membership of the PAA. 
 
The PAA Auctioneer will willingly share his experience 
and expertise with other members of the association, and 
all members shall be committed to the improvement and 
results of the auction industry, in addition to his own busi-
ness. 
 

R_l[tionship to Cli_nts 
 

The PAA Auctioneer shall be committed to competency in 
his field of expertise and shall keep abreast of laws and 
regulations which affect the type of real or personal proper-
ty he is selling. 
 
The PAA Auctioneer shall be committed to abide by all the   

regulations and laws relating to his field of endeavor. 
 
The PAA Auctioneer shall keep abreast of the current mar-
ket values of the commodities he is selling in order to pro-
vide the seller with accurate information to make a proper 
decision. 
 
The PAA Auctioneer shall require a written contract where 
the terms and conditions are clearly stated, and where the 
terms and conditions are reviewed and understood by the 
parties to the contract. 

 
The PAA Auctioneer shall use his best ef-
forts to properly advertise and promote the 
property being sold and represent accurate-
ly, clearly and fairly all property and mer-
chandise being sold. 
 
The PAA Auctioneer shall always expend 
his best efforts to achieve the best possible 
results for his clients. 
 

The PAA Auctioneer subscribes to the code of ethics enu-
merated herein and agrees to be bound by this code of eth-
ics. 
 

R_l[tionships to Pu\li] 
 

The PAA Auctioneer shall be honest and forthright in all 
advertising and representation of property to be sold and 
shall disclose all known defects and conditions clearly and 
fairly. 
 
The PAA Auctioneer shall clearly spell out all the sales 
terms and responsibilities of the buyer and, if property is 
sold at “absolute auction,” the sale shall be without limit, 
favor or reserve. 
 
The PAA Auctioneer will not bid for or buy for himself any 
real or personal property at an auction he is conducting or 
knowingly use false bidders. 
 
The PAA Auctioneer shall be committed to bringing buyer 
and seller together in the most equitable and fair means 
possible and will strive to uphold the highest level of ethi-
cal and moral practices. 

P@@ Co^_ of Prof_ssion[l Ethi]s 



P.O. Box 686 
Gilbertsville, PA 19525 
215.679.3526 
info@paauctioneers.org 
www.paauctioneers.org 

The Pennsylvania Auctioneers Association 

Keystone AuctioneerKeystone AuctioneerKeystone Auctioneer   
TheTheThe   

2019 Officers (Right to Left): President Jeff Pennington, President‐Elect Dan Reeder, Vice President Matt Hostetter, 

Treasurer Bob Ensminger, and Administrator Kim Douglass 

  Jeff Pennington has dived into this pres‐
idency with full force.  It is obvious that Jeff 
loves this industry and sees the importance of 
PAA membership.  Since his joining in 2010 he 
has worked his way through the offices, won 
the Rookie Championship then went on to win 
as Champion Auctioneer in 2015.  We are happy 
to have Jeff Pennington as the 2019 President. 

Photographed to right ‐ The 2019 
PAA President Jeff Pennington 

and his wife Jan.   

mailto:info@paauctioneers.org
http://www.paauctioneers.org
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