
KRAFT HOCKEYVILLE USA 
LAUNCHING A CANADIAN RETAIL PROGRAM INTO THE US AND ACHIEVING RECORD-BREAKING RESULTS 

CHALLENGE: RESULTS:
Kraft USA lacked a truly national program to drive sales for its retail customers, and build 
consumer loyalty and trust – leaving it at a strategic disadvantage against its key competitors. In 
search of a solution, the organization looked north - to the Canadian, award-winning Kraft 
Hockeyville program.  With a strong track record of success, the decision was made to expand the 
program into the U.S. But because hockey as a ‘favourite sport’ was nowhere near as developed 
as it was in Canada, this could not be a matter of mere replication - we had to find an emotional 
hook that went beyond just talking about hockey for hockey’s sake. 
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IDEA:
We needed a way to connect hockey towns across America, and make them feel part of 
something new, and bigger than themselves. The concept? For the Love of Hockey. 
By highlighting the passion for hockey in communities across the US, and giving communities a 
way to improve their arenas, we positioned Kraft as the company that feeds your family and fuels 
a community’s desire to make their arena a better place to play. It was a concept that could 
resonate with hockey fans and non-hockey-fans alike. The concept was activated through a truly 
360 campaign, as well as through key media partnerships including NBC Sports. 
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Not only did Kraft receive nominations from all 50 states, reach registration targets within the 
first week and successfully rally the hockey community in the US - Kraft Hockeyville USA 
achieved and surpassed its business objectives in all areas. Some highlights include: 
• Participation from its Top 20 retail customers 
• 22% lift in Quality Merchandising Points at participating customers (target: 5%) 
• Total Gross Revenue lift of 72% across participating brands (target: 2-4%), with a 133% Gross 

Revenue lift on Kraft Beverages category alone! 

1/ A TRULY 360 CAMPAIGN:  Kicking off at the Winter Classic, Kraft Hockeyville USA was promoted through a National TV campaign,  
Facebook integrations, custom editorials, social platform development and unique in-store displays. 
  

2/ THE CREATIVE PLATFORM: All content delivered upon a 
consistent, creative platform - For the Love of Hockey. 

3/ STRATEGIC PARTNERSHIPS: Forging strategic partnerships with he NHL, 
NHLPA and NBC sports were key to ensuring that our message was everywhere 
that the American hockey fan might be. 


