
Bonfire Snowboarding began in Huntington Beach, California in 1989, with the creation of 
three unique t-shirts by Pro Snowboarder and Industry Pioneer, Brad Steward.   
 
The first shirt featured the word ‘bonfire’ enlarged in a rough copy, directly from an old 
Sears brand typewriter. It was a stark contrast to the Neon craze and wild surf inspired 
looks dominating Snowboarding in this era. Bonfire felt like a personal project - a deeper 
reflection on what it meant to be a ‘rider’. Riders connected to it, and wanted more. 
 
In 1992 and now located in Portland, Oregon, near Mt. Hood, Oregon, Bonfire became 
something beyond an experiment. Of these early days Steward says, “The idea was to be 
artistic, eclectic and find a way to keep snowboarding unique. It seemed to me the heart 
of snowboarding was just a reflection on the larger sense of kids’ lives. It was 
skateboarding, music, fashion, computers, art, and film – all thrown into life in a very 
specific way. Snowboarding deserved something that wasn’t derived from skate, surf or 
ski. It deserved its own culture, its own companies, leaders and pioneers”. 
 
At Hood, Bonfire products were given to top Pro’s of the day – who immediately 
supported it – and Bonfire quickly grew beyond the summer camps. By 1995, Bonfire was 
one of the leading apparel companies on the market – its reputation as being ‘one step 
ahead of the market’ cemented in the industry through the introduction of The Fireman 
Jacket. Widely held to be one of the first adaptations of streetwear directly into 
snowboard apparel, the Fireman Jacket foretold the urban oriented trend that would 
later become the central influence of snowboard apparel on winter sports. 
 
In December of 1995 Bonfire was acquired by Salomon. Salomon’s goal was to jump into 
snowboarding and leverage the history and expertise of Bonfire and its founder. A full 
team of designers and product developers were added, along with current Bonfire 
Managing Director, Phil College. Together with Steward, College directed Bonfire to a 
leadership position in the global snowboard apparel industry. Said College, “Bonfire has 
always had something special about it, something people connect with in a way that is 
unique to each one of them. I guess I can say the same became true for me – with the 
exception of the occasional wedding – my suits and ties have been in the closet for about 
10 years”! 
 
Now in its 20th season – Bonfire remains an active, eclectic and independent brand 
straight from the slopes, rails, parks and people that make Mt. Hood a place that 
snowboarding calls home. 
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