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The beer and pub industry: why is it 
important

Current challenges

Tackling alcohol-related harm –
where from and where next?



British Beer & Pub Association



Key policy and advocacy work
• Taxation: beer duty, business rates, VAT, employment ‘taxes’ 

(apprenticeship levy, NMW/NLW,) soft drinks levy, energy taxes.
• Licensing and responsible retailing:  Deregulation, Late Night 

Levies, Partnerships, Fees, safety 
• Planning:  ACVs, Article 4 direction, use-classes
• Alcohol and health:  CMO guidelines (labelling), promoting lower 

strength products, consumer information – allergens, calories, food 
safety (e.g. acrylamide)

• Jobs and employment :  apprenticeships, careers, attracting and 
retaining workers post BREXIT

• Promoting British beer and pubs:  There’s a Beer For That, 
Tourism, Export events, Accessibility

• BREXIT – Access to labour (pubs) and free trade (beer)



..and we are big fans of National Pubwatch

• The only local partnership scheme BBPA directly support financially and 
have done for many years now

• The scheme we recommend to members to consider supporting

• Robust evaluation and police endorsement confirm our belief that 
Pubwatch schemes makes a real difference locally throughout the UK in a 
cost-effective manner.

• Licensees, supporting each other, are at the heart of it.

• National Pubwatch does a great job in raising awareness and supporting, 
but not dictating to, local schemes



Why beer and pubs matter 
• Beer and pubs are part of the fabric of British life: chatting over a pint in the pub is the 

original social network. 

• Pubs are at the heart of communities - 12 million adults visit pubs at least weekly and 
a major tourist destination. Pub now serve over 1 billion meals p.a.

• Beer and pubs support 900,000 jobs, generate £23 billion of economic activity and 
£13 billion in tax revenues. 

• Brewing is a key part of  the UK manufacturing base – a world renowned industry and 
the third largest exporter in food and drink sector exporting to over 100 countries

• Beer is integral to pubs - seven out of ten alcoholic drinks sold in pubs are beer

• Beer is a relatively low alcohol natural drink, and in moderation can be very much part 
of a healthy lifestyle and diet. 



Economic value and jobs in every region 
and community across the UK 

From Grain..

..to glass

Source: Local Impact of Beer & Pub Sector, Oxford Economics (2016)

Beer & Pub Employment Regional summary
Direct Indirect Induced Total

South East 101,544 18,852 14,042 134,438
London 64,762 16,075 11,647 92,485
East 66,874 15,117 9,353 91,344
South West 65,920 13,723 11,374 91,017
West Midlands 56,755 20,756 11,729 89,241
East Midlands 38,643 11,079 7,440 57,162
Yorkshire & The Humber 60,326 14,799 8,628 83,753
North West 80,007 15,308 11,518 106,833
North East 20,957 6,770 4,270 31,997
Wales 33,831 6,860 4,367 45,058
Scotland 40,380 10,754 7,186 58,320
Northern Ireland 11,649 3,153 1,903 16,705
UK 641,650 153,246 103,458 898,354

1 in every 14 young adults in work are employed in our 
sector
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Beer duty escalator (2008–2013) had a devastating impact:

• Beer duty increased by 42% in five years. 
• Beer sales in pubs fell by 24%
• 5,000 pubs closed
• 58,000 jobs were lost

2013 - a major turning point, three 2% duty cuts and freeze
A crucial and significant boost to individual pubs  

• UK beer market stabilised
• Beer exports up 20%  
• 1,000+ pubs saved  
• 20,000+ more jobs
• Investment in existing and 

new pubs topped £2 billion 
last year 



This has stabilised beer sales and government revenues 

Source: HMRC



But still a very challenging market and new regulatory costs  
are putting a fragile recovery at real risk

• We strongly support fair pay, 
investment in training, career 
development and support for 
retirement

• However combined costs of 
National Living Wage, Pension 
Auto-Enrolment, Apprenticeship 
Levy and Rates revaluation will hit 
the sector and individual pubs 
extremely hard.

• By 2020 these factors will be the 
equivalent of a  11% beer duty rise

• Input cost inflation and Brexit 
uncertainty add to risks 

• Business Rates – pub sector 
already overpays by £500 million 
relative to turnover.  BBPA seeking 
reform, further transitional support  
and pub-specific relief

Total cost 
(£m)

Cost per 
pub by 2020

Apprenticeship levy 5 £103

National Living Wage 
premium

222 £4,271

Auto-enrolment pensions 102 £1,961

Total employment changes 330 £6,334

Business rates revaluation 44 £844

Total 374 £7178



The last decade…taking responsibility and fostering 
culture change

• Licensing law reforms 
• Public Health Responsibility Deal

- Rolling out and promoting role of local partnerships
- Responsibility & social marketing campaigns, 
- Health information labelling, funding education
- Innovation and greater choice of lower alcohol
products…changing the default - billion unit pledge 

• Major investment in high quality, food-led pubs
• Robust self-regulation: promoting quality and moderation 



http://www.nationalpubwatch.org.uk/
http://www.nationalpubwatch.org.uk/
http://www.ukbids.org/index.asp
http://www.ukbids.org/index.asp


• Improving alcohol awareness 
and education

• Providing consumer 
information

• Tackling under age drinking
• Responsible advertising and 

sponsorship
• Saying no to drink-driving
• Promoting lower alcohol
• Local partnerships
• Training and responsible 

retailing
• Tackling harmful 

consumption and its effects



12 Years on from 2005 and the Licensing 
Act - a journey: 

Move from this ….. To this ……



More to do, but we should celebrate progress..

 Overall alcohol consumption down 19% since 2004

 Harmful drinking (as defined by ONS) has fallen by 22% since 2005 

 The proportion of children (11-15 years old) who have had an alcoholic drink 
has declined 38% since 2004

 The number of violent incidents committed by offenders perceived to be 
under the influence of alcohol has fallen by 40% since 2007. 

 The proportion of people who found alcohol-related anti-social behaviour to 
be a problem in their area has fallen by 25% since 2005/6. 

 The total number of drink driving accidents (slight, serious and killed) has 
fallen by 50% since 2004. 



Next steps... 
• Support Home Office crime prevention strategy – a safe and 

vibrant night time economy
• Design-out crime, safe zones & vulnerable person training, 

awareness of law around serving drunks, support for second 
phase of LAAAs 

• Continue to innovate and promote greater choice of lower-
strength products

• Further government assistance – tax policy, ASA rules
• Informed consumers – nutrition and ingredient information
• Don’t believe LNL extension or additional licensing powers 

necessary
• Partnership working to deliver local solutions for local issues



It is against the law in the 
UK to knowingly buy 
alcohol for someone who 
is drunk
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Unweighted base: YOUGOV, July 2016 All UK adults (2089)

Only 4 out of 10 believe it is 
against the law to buy a drink for 
somebody already drunk



It is against the law in 
the UK to knowingly sell 
alcohol to someone who 
is drunk
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Unweighted base: YOUGOV July 16 All UK adults (2089)

Only 6 out of 10 believe it against the 
law to sell alcohol to somebody 
already drunk



Responsibility 



Alcohol consumption in the 
UK is generally decreasing

14%

64%

22%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Don't know

False

True

YOUGOV, July 2016: Unweighted base: All UK adults (2089)

Perception and reality…people wrongly 
believe (by 3 to 1) alcohol consumption in the 
UK still increasing
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