




For centuries, the UK has 
produced some of the finest 
beers around. With the likes of 
IPA, porter and stout being 
exported and reproduced all over 
the world, beer is an iconic 
British product. The brewing 
supply chain also has a 
reputation for quality and 
innovation. 
 
There are currently around 1,100 
breweries in the UK, with in 
excess of 5,000 beer brands.  
These brands represent a broad 
range of styles and flavours, 
including lagers, India pale ales, 
bitters, stouts and porters – as 
well as many speciality beers 
such as those brewed with fruit, 
honey or chocolate. 
 
Of the 1,100 breweries in the UK, 
the vast majority are 
‘microbrewers’. International 
brewers own around ten 
breweries; regional and ‘family’ 
brewers own around 40 
breweries, whilst the remainder 
– around 1,000 – produce around 
two per cent of the beer in the 
UK. Beer supports almost 
350,000 UK jobs. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The UK is the leading cider 
producer in the world, and the 
sector is one of the most 
significant contributors to our 
rural economy. Employing 
(throughout the supply chain) up 
to 10,000 people, there are over 
450 active cider makers, which 
are a vital part of the rural 
economy. With 20-30 year 
contracts and processing 
investment cider is integral to 
most Southern counties in 
England. 
 
Worldwide, cider is showing 
impressive growth rates with 
over 50 per cent growth  
(2011/2012) in both the USA and 
Australia. The UK’s largest cider 
export markets (Ireland, USA, 
Australia and Canada) all show 
significant growth since 2010, 
with emerging markets in 
Netherlands, France, Russia and 
across Africa. 
 
Our objective is to deliver 
sustainable growth to the British 
beer and cider industry by 
bringing together the whole 
value chain, in partnership with 
government, to grow exports 
and reduce trade barriers.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
Emerging markets will continue 
to post solid growth in beer and 
cider consumption over 2012-
2016. In particular, emerging 
markets prove fruitful for 
suppliers of equipment and 
quality raw materials.  

Despite this dynamic growth, 
per capita consumption of beer 
and cider remains low in these 
markets. China and Brazil, due 
to their huge size, will continue 
to drive global volume growth, 
despite their more modest  

growth rates.  With investment 
in these markets by the global 
brewers, opportunities for the 
UK brewing  and cider value 
chain are strong.

 
KHL – thousands of hectolitres - YOY – year on year - MHL – millions of hectolitres- CAGR – compound annual growth rate 
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Imports and exports of beer are 
expected to grow strongly over 
the five years through 2012-13 
according to IBIS World.  France, 
the United States and Ireland 
make up the major export 
markets, with premium ales 
demonstrating the strongest 
growth.  
 

As beer consumption declines 
steadily in the United Kingdom, 
producers are increasingly 
turning to exports as a source of 
growth. In the five years from 
2012-13, exports are expected to 
increase by 6.2 per cent per 
annum to account for 7.3 per 
cent of industry revenue.   
 

The US is set to keep its position 
in 2014, as the second biggest 
export market, following a strong 
performance in the first two 
months of the year. Export data 
relating to Benelux, France and 
Ireland is affected by inter-
country trade. 
 

Country 2010 2011 2012 2012 rank 

Belgium/Lux 5.0 33.7 117.2 1 

USA 92.3 128.0 116.8 2 

Ireland 103.0 96.9 97.4 3 

France 193.2 140.4 61.8 4 

Canada 36.6 34.0 37.7 5 

Netherlands 33.8 44.6 36.7 6 

Italy 9.4 13.2 16.3 7 

Australia 4.6 6.9 10.6 8 

Sweden 8.0 10.1 8.9 9 

Japan 6.7 8.1 8.1 10 



The industry and relevant 
government departments will 
work together to build a platform 
that will enhance publicly 
available information on key 
markets, including national and 
regional tax/duty regimes, 
labelling requirements and 
administrative issues. 
 

The British Beer & Cider Export 
Group to work alongside UKTI, 
both in the UK and overseas to 
ensure the dissemination of key 
market information via a 
platform such as Open to Export, 
thus creating a collaborative 
government/industry solution. 
 
 
 

To create a single network of the 
British brewing industry through 
which opportunities to visit 
trade shows, engage with 
traders, host visits, 
communicate information and 
boost the image of the industry 
overseas will be co-ordinated. 
 

The creation of a recognised 
sub-group supporting the 
overseas activities of the 
industry, working very closely 
with the UKTI network, meeting 
on a quarterly basis to ensure 
the dissemination of these 
opportunities. 

Identify key opportunities for 
trade shows around the world 
that present an opportunity to 
showcase the British beer and 
brewing industry supply chain, 
leading to improved recognition 
of the industry and an increase 
in UK exports. 
 

Inclusion of British beer within 
the GREAT campaign and the 
use of images and messages 
throughout the world to promote 
the industry.  An increase in 
TAP supported events and 
enhanced funding to support 
promotional activity overseas. 
 
 
 

To encourage overseas 
buyers/importers to visit the UK 
by facilitating opportunities to 
experience the best of the 
British beer and brewing 
industry through established 
trade/consumer events. 
 
 
 

A programme of promotional and 
business to business events 
where industry and government 
will work together to bring 
overseas buyers to the UK, 
facilitating business 
opportunities. 
 
   
 
 
 
 

Challenge trade barriers, such as 
import duties, that are 
restricting the growth of British 
brewing industry exports in key 
markets. 
 
 
 
 
 

Work together with industry to 
identify those markets and 
barriers that are a restriction on 
UK growth and communicate 
these to both DEFRA and UKTI 
in order to challenge these 
barriers where possible. 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 



Please note that some events will be subject to change. For up-to-date information please visit the Global 
Events Calendar section of the BFBI website - http://www.bfbi.org.uk/global-events-calendar   
 
In addition UKTI is holding GREAT weeks around the globe. For more information visit 
https://www.greatweeks.co.uk/  

Month Event City Country Description 

February Gulfood Dubai United 
Arab 
Emirates 

the world’s biggest annual foodservice, 
hospitality and retail event 

April Craft Brewers 
Convention 

Denver USA trade exhibition, trade mission, meet the 
buyer and industry promotion 

May Shanghai Beer 
Week 

Shanghai China trade exhibition 

August Belgrade Beer 
Festival 

Belgrade Serbia largest beer festival in south-eastern 
Europe. Reception at ambassador’s 
residence 

October China Brew and 
Beverage 

Beijing China trade exhibition 

November Brau Breviale Nuremberg Germany trade exhibition, trade mission and 
industry promotion 

Month Event City Country Description 

March BeerX Sheffield UK Export seminars, industry promotion and 
meet the buyer event  

August Great British Beer 
Festival 

London UK Export seminars, industry promotion and 
meet the buyer event 

http://www.bfbi.org.uk/global-events-calendar
https://www.greatweeks.co.uk/


 
British Beer & 
Pub Association 
Brewers’ Hall 
Aldemanbury Square 
London EC2V 7HR 
 
T: 020 7627 9191 
F: 020 7627 9123 
E: contact@beerandpub.com 
www.beerandpub.com  
 
Registered in London 
Company number: 1182734 
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