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ABSTRAK 

Fokus xutama xdari xstudi xini xadalah xuntuk xmenganalisis xpengaruh xpromosi, xkualitas 

xpelayanan, xdan xonline xcustomer xrating xterhadap xkeputusan xpembelian xpada xlayanan xGojek xdi 

xKota xMedan. xMetodologi xyang xdiadopsi xdalam xstudi xini xadalah xkuantitatif xmelalui xpenerapan  

xmetode xsampling xsecara xpurposive, xstudi xini xmengikutsertakan x100 xyang xmemiliki xtingkat 

xketerlibatan xaktif xdalam xpenggunaan xlayanan xaktif xGojek xdengan xusia x18-30 xtahun. xData xdikaji 

xmenggunakan xanalisis xjalur xmelalui ximplementasi xsoftware xSmartPLS xversi-4. xAnalisis xparsial 

xmengungkapkan xbahwa xpromosi xtidak xberpengaruh xsecara xsignifikan xterhadap xkeputusan 

xpembelian. xSebaliknya, xkualitas xlayanan xserta xonline xcustomer xrating xmenunjukkan xpengaruh 

xpositif xyang xbermakna. xSecara xkolektif, xterdapat xkontribusi xpositif xyang xsignifikan xdari xketiga 

xvariabel xtersebut xdalam xmemengaruhi xkeputusan xpembelian, xdengan xproporsi xkontribusi 

xmencapai x87,6%. xHasil xpenelitian xini xmengindikasikan xbahwa xfaktor xutama xdalam xkeputusan 

xpembelian xlayanan xGojek xoleh xmasyarakat xMedan xadalah xkualitas xpelayanan xdan xonline 

xcustomer xrating. xPenelitian xini xmemberikan xrekomendasi xuntuk xmeningkatkan xefektivitas 

xpromosi xdan xmemperkuat xkualitas xpelayanan xserta xpengelolaan xonline xcustomer xrating xdemi 

xmeningkatkan xloyalitas xpelanggan. 

Kata xKunci x: xPromosi, xKualitas xPelayanan, xOnline xCustomer xRating, xKeputusan xPembelian 

xpada xlayanan xGojek. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



III 
 

ABSTRACT 

The xmain xfocus xof xthis xstudy xis xto xanalyze xthe xinfluence xof xpromotions, xservice xquality, xand 

xonline xcustomer xratings xon xpurchasing xdecisions xfor xGojek xservices xin xMedan. xThe xmethodology 

xadopted xin xthis xstudy xwas xquantitative xthrough xthe xapplication xof xa xpurposive xsampling xmethod. 

xThis xstudy xincluded x100 xindividuals xaged x18-30 xyears xwho xwere xactively xinvolved xin xusing xGojek 

xservices. xData xwere xanalyzed xusing xSmartPLS xversion x4 xsoftware. xPartial xanalysis xrevealed xthat 

xpromotions xdid xnot xsignificantly xinfluence xpurchasing xdecisions. xConversely, xservice xquality 

xand xonline xcustomer xratings xshowed xa xsignificant xpositive xinfluence. xCollectively, xthese xthree 

xvariables xcontributed xsignificantly xto xpurchasing xdecisions, xwith xa xcontribution xproportion 

xreaching x87.6%. xThe xresults xof xthis xstudy xindicate xthat xthe xprimary xfactors xinfluencing 

xpurchasing xdecisions xfor xGojek xservices xby xMedan xresidents xare xservice xquality xand xonline 

xcustomer xratings. xThis xstudy xprovides xrecommendations xfor ximproving xthe xeffectiveness xof 

xpromotions xand xstrengthening xservice xquality xand xmanaging xonline xcustomer xratings xto xincrease 

xcustomer xloyalty. 

Keywords: xPromotion, xService xQuality, xOnline xCustomer xRating, xPurchasing xDecisions xfor 

xGojek xservices. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


