
ABSTRAK 

Penelitian ini dilaksanakan untuk menganalisis bagaimana metode pembayaran digital, 

potongan harga, dan ku|alit |as produk memeng |aruhi keputus|an pembeli|an konsumen di PT. Ki|at 

|Atek Sukses M|andiri. D|at |a dikumpulk|an mel|alui kuesioner y|ang diseb|ark|an kep|ad|a popul|asi 

konsumen PT. |Atek Sukses M|andiri y|ang tid|ak spesifik juml|ahny|a, kemudi|an diol|ah d|an diuji 

menggun|ak|an per|angk|at lun|ak SPSS 21. H|asil penguji|an hipotesis menunjukk |an b|ahw|a semu|a 

v|ari|abel y|ang diteliti—metode pemb|ay|ar|an digit |al, potong|an h|arg|a, d|an ku|alit |as produk— 

memiliki peng|aruh positif d|an signifik|an terh|ad|ap keputus|an pembeli|an. Ini berl|aku b|aik sec|ar|a 

individu|al m|aupun sec|ar|a bers|am|a|an. Kontribusi g|abung|an d|ari ketig|a v|ari|abel ini terh|ad|ap 

keputus|an pembeli|an |ad|al|ah 60%, menyis|ak|an 40% peng|aruh d|ari f|aktor-f|aktor l|ain y|ang tid|ak 

term|asuk d|al|am lingkup peneliti|an ini. Di |ant |ar|a ketig|any|a, ku|alit |as produk muncul seb|ag|ai 

f|aktor y|ang p|aling berpeng|aruh signifik|an, menyumb|ang 43,7% d|ari tot|al pengaruh. 

Kata kunci: Metode pembayaran digital, potongan harga, kualitas produk dan keputusan 

pembelian 

ABSTRACT 

This study was conducted to analyze how digital payment methods, discounts, and product quality 

influence purchasing decisions among consumers at PT. Kiat Atek Sukses Mandiri. Data was 

gathered through questionnaires distributed to |an unspecified number of consumers from PT. |Atek 

Sukses M|andiri's popul|ation, then processed |and tested using SPSS 21 softw|are. The hypothesis 

testing results indic|ate th|at |all v|ari|ables ex|amined—digit|al p|ayment methods, discounts, |and 

product qu|ality—h|ave |a positive |and signific|ant influence on purch|asing decisions. This holds 

true both individu|ally |and simult|aneously. The combined contribution of these three v |ari|ables to 

purch|asing decisions is 60%, le|aving the rem|aining 40% influenced by other f |actors not within 

the scope of this rese|arch. |Among the three, product quality emerged as the most significantly 

influential factor, contributing 43.7% of the total observed influence. 
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