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ABSTRAK 

Pe$ne$litian ini be$rtujuan untuk me$nge$tahui bagaimana pe$ngaruh kualitas produk, citra me$re$k 

dan harga te$rhadap ke$putusan pe$mbe$lian kopi Tomoro Coffe$e$. Je$nis pe$ne$litian yang 

digunakan dalam pe$ne$litian ini adalah me$tode$ pe$ne$litian kuantitatif. Populasi dalam 

pe$ne$litian ini adalah masyarakat Ke$camatan Me$dan Maimun yang pe$rnah me$ncicipi kopi di 

Tomoro Coffe$e$, de$ngan jumlah populasi yang tidak dike$tahui se$cara pasti. Te$knik 

pe$ngambilan sampe$l yang digunakan adalah te$knik non-probability sampling. Pe$ne$ntuan 

jumlah sampe$l me$nggunakan rumus Slovin dan didapatkan hasil se$banyak 100 re$sponde$n.  

Me$tode$ analisis data yang digunakan adalah analisis re$gre$si line$ar be$rganda. Hasil pe$ne$litian 

me$nunjukkan bahwa se$cara parsial kualitas produk be$rpe$ngaruh te$rhadap ke$putusan 

pe$mbe$lian kopi Tomoro Coffe$e$, citra me$re$k be$rpe$ngaruh te$rhadap ke$putusan pe$mbe$lian kopi 

Tomoro Coffe$e$ dan harga be$rpe$ngaruh te$rhadap ke$putusan pe$mbe$lian kopi Tomoro Coffe$e$. 

Se$cara simultan, kualitas produk, citra me$re$k dan harga be$rpe$ngaruh te$rhadap ke$putusan 

pe$mbe$lian kopi Tomoro Coffe$e$. Ke$putusan pe$mbe$lian kopi Tomoro Coffe$e$ yang dipe$ngaruhi 

ole$h kualitas produk, citra me$re$k dan harga se$be$sar 41,5% se$dangkan se$be$sar 58,5% 

dipe$ngaruhi ole$h variabe$l lain yang tidak dite$liti pada pe$ne$litan ini.  
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ABSTRACT 

This study aims to de$te$rmine$ the$ influe$nce$ of product quality, brand image$ and price$ on the$ 

purchase$ de$cision of Tomoro Coffe$e$. The$ re$se$arch me$thod use$d in this study is a 

quantitative$ re$se$arch me$thod. The$ population in this study consists of the$ re$side$nts of 

Me$dan Maimun District who have$ taste$d coffe$e$ at Tomoro Coffe$e$, with an unknown e$xact 

population size$. The$ sampling te$chnique$ use$d is non-probability sampling. The$ sample$ size$ 

was de$te$rmine$d using Slovin’s formula, re$sulting in a total of 100 re$sponde$nts. The$ data 

analysis me$thod applie$d in this study is multiple$ line$ar re$gre$ssion analysis. The$ re$sults of 

the$ study show that, partially, product quality affe$cts the$ purchase$ de$cision of Tomoro 

Coffe$e$, brand image$ affe$cts the$ purchase$ de$cision of Tomoro Coffe$e$ and price$ affe$cts the$ 

purchase$ de$cision of Tomoro Coffe$e$. Simultane$ously, product quality, brand image$, and 

price$ influe$nce$ the$ purchase$ de$cision of Tomoro Coffe$e$. The$ purchase$ de$cision of Tomoro 

Coffe$e$ is influe$nce$d by product quality, brand image$, and price$ by 41.5%, while$ the$ 

re$maining 58.5% is influe$nce$d by othe$r variable$s not e$xamine$d in this study. 
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