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This study examines the impact of sales growth, profitability, firm size, and financial
leverage on earnings management, with corporate governance as a moderating
variable. The population of this study comprises 95 food and beverage sector
companies listed on the Indonesia Stock Exchange (IDX) during the period from 2018
to 2023. The sample was selected using purposive sampling, resulting in 20 companies
as the sample over six years of observation from 2018 to 2023, with a total of 120 data
points analyzed. The study employs panel data analysis using SmartPLS version
4.1.0.8 to test the relationships between the variables. The results reveal that sales
growth and firm size have a positive significant effect on earnings management, while
profitability shows a significant negative effect. Financial leverage does not have a
significant direct impact on earnings management. In the moderation analysis,
corporate governance weakens the effects of sales growth, firm size, and leverage on
earnings management, while it strengthens the negative impact of profitability on
earnings management. Additionally, corporate governance itself has a positive
significant effect on earnings management.
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