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PT. EAF Hercules Pratama adalah perusahaan karozert vang berlokasi di Medan, Sumatera
Utara. Peruzahaan ini folms dalam merancang dan membuat karoseri kendarasn niaga berepa Tanghk
EEM. PT. RAF Hercules Pratama dalam meninglatican keputuzan pembelian menerapakan strategi
bramd Pmage, kualitas produl. harga dan percoral selling namun penetapan strategi brand image,
koalitas produk, harga dan persomal selling belum szepenuhnya maksimal dalam meninghkatian
keputuzan pembelian. Penelitian ini bertujuan untuk mengetahui pengaruh brand image. kualitas
produk dan harga terhadap keputosan pembelian dengan personal selling sebagat variabel moderasi.
Penelitian ini menggunakan metode penelitian kuoantitatif§ dengan menggunakan sampel sebanvak 83
custonier dengan telnik sampling jenuh. Teknik analisis data mengzonakan metode sfruciural equation
modeling (3EM) dengan bantuan program PLS 3.0. Hasil penelitian menunjulkkan bahwa variabel
bramd image berpengaruh terhadap keputnsan pembelian. kualitas produk berpengarnh terhadap
keputnsan pembelian harga berpengaruh terthadap keputusan pembelbian persomal selling tidak dapat
memoderasi pengarsh Srand image terhadap kepuimsan pembelian, personal selling tidak dapat
memoderasi penpamhb kmalitas produk terhadap keputuzan pembelian dan persornal sslling tidak dapat
memoderasi pengamh harpa terhadap keputuzan pembelian Saran penelitian ind diharaplkan PT. EAF
Hercoles Pratama mieningkatlkan pengonnaan personal selling sehingga dapat meningkatkan keputnzan
pembelian.
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PT RAF Heveuler Prajama iz a car body compary locaied in Medan North Swmatra This
campany focuses on decigning and manyfpciuring commercial vehicle bodywork in the form of fuel
tanks. PT. RAF Herculer Praiema in improving purchasing decizions applies brand image, product
guality, price and personal selling sirategies, however defermining brand image, product gualify, price
and personal selling sirategies has not been fully optimal m improving purchasing decizions. This
research aims to determing the influence of brand image, produci quality and price on purchasing
decizions with personal selling as o moderating variable. Thiz research wses gquaniitative research
methods wsing a sample of 85 customers with a saturated sampling technigus. The daota analysis
technigue wses the Struciural Equation Medsling (SEM} method with the help of the FLS 3.0 program.
The results of the rescarch show that the brand image variable influences purchasing decisions,
product quality fluences purchasing decisions, price influsnces purchasing decisions, personal
selling cammot moderate the influence of brand image on purchasing decizions, personal salling cannot
moderate the influence of product gquality on puwrchasing decizions and personal zales cannot
significantly moderate the imflusnce of price on purchasing decizions. PI. RAF Hercules Pratoma
should improve the wse of personal celling ro that i can improve purchasing decisions.
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