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Penelitian ini bertujuan menjelaskan pengaruh Risiko Bisnis, Profitabilitas, Pertumbuhan
Perusahaan dan Sales Growth terhadap Struktur Modal. Populasi penelitian ini adalah 73
perusahaan sektor Barang Konsumsi dan hanya 27 perusahaan yang memenuhi kriteria dengan
teknik Purposive Sampling. Penelitian ini menggunakan data sekunder dengan uji asumsi klasik
dan analisis regresi berganda. Hasil penelitian menunjukkan bahwa secara simultan Risiko
Bisnis, Profitabilitas, Pertumbuhan Perusahaan dan Sales Growth berpengaruh dan signifikan
terhadap Struktur Modal. secara parsial berpengaruh dan signifikan terhadap Struktur Modal.
Sedangkan Risiko Bisnis, Pertumbuhan Perusahaan dan Sales Growth pada perusahaan Barang
Konsums yang terdaftar di Bursa Efek Indonesia pada periode 2016-2020. Nilai Koefisien
Determinasi (R?) nilai R Square sebesar 0,147 dengan tingkat 14,7 persen. Jadi, pengaruh Risiko
Bisnis, Profitabilitas, Pertumbuhan Perusahaan dan Sales Growth terhadap Struktur Modal
sebesar 14,7 persen. Sisanya 85,3 persen di pengaruhi oleh variable lain yang tidak diteliti dalam
penelitianini.
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This study aims to explain the effect of Business Risk, Profitability, Company Growth and
Sales Growth on Capital Structure. The population of this research is 73 companies in the
consumer goods sector and only 27 companies that meet the criteria using the purposive
sampling technique. This study uses secondary data with classical assumption test and
multiple regression analysis. The results showed that simultaneously Business Risk,
Profitability, Company Growth and Sales Growth had a significant and significant effect on
Capital Structure. partially and significantly influence the Capital Structure. Meanwhile,
Business Risk, Company Growth and Sales Growth. Company Growth and Sales Growth at
Consumer Goods companies listed on the Indonesia Stock Exchange in the 2016-2020 period.
The value of the coefficient of determination (R2) has an R Square value of 0.147 with a level
of 14.7 percent. S0, the effect of Business Risk, Profitability, Company Growth and Sales
Growth on Capital Sructureis 14.7 percent. The remaining 85.3 percent isinfluenced by other
variables not examined in this study.
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