Jurnal Mantik, 6 (2) (2022) ISSN 2685-4236
Published by: Institute of Computer Science (I0CS)

Jurnal Mantik

I0OCSCIENCE Journal homebnaae:

Acceptance Letter

Dear Author(S): Jese Tingkos Tampubolon, Ricky Rafii Ritonga, Herlina Pasaribu, Eki Ro Putra Br Limbong

Paper ID: J-Mantik-622022004

Paper Title: Pengaruh Lokasi, Harga, dan Pelayanan Kerja Terhadap Kepuasan konsumen pada PT
Rudang Hotel Berastagi

This is to enlighten you that above manuscript appraised by the proficient and it is accepted by
the Board of Referees (BoR) of ‘Institite Of Compute Scicence (IOCS)’ for publication in the ‘Jurnal
Mantik’ that will publish at Volume 6 No. 2 (2022) in Regular Issue on 30 Augustus 2022. It will be
available live at https://iocscience.org/ejournal/index.php/mantik/issue/view/ 72
1. Final Paper | Ms Word doc. | docx. file

Camera ready paper should be prepared as per journal template which is available at
https://drive.google.com/file/d/1zfm72TMf54COzU9KFPycG_KFPz3TsCb2/view

INFORMATION FOR AUTHOR(S)- Please read very carefully.

1. Each author (s) profile (min 100 words) along with a photo should be available in the final paper. The final paper should be
prepared as per the journal template. The Paper should have a minimum of 03 pages and a maximum of 10 pages.

2. Author (s) can make rectification/updation in the final paper but after the signing the copyright and final paper submission to
the journal, any rectification/updation is not possible.

3. Maximum 05 authors can be seated in a paper. In the case of more than 05 authors, the paper (s) to be rejected.

4.  If the above three supporting documents (Final Paper, Copyright and Registration) did not submit to the journal by the author
in the given date (s), then paper will automatically suspend from publication for particular volume/issue. During the final
email, you have to attach Final Paper, Copyright and Proof of Registration in a single email. Final paper should be prepared as
per the reviewer (s) comments. In the case of failure, it to be rejected. Please read review report carefully. It is compulsory to
write the Paper ID of the paper in place of Subject Area in the email during the final paper submission. Header and footer of
the paper template will be edited by journal staff. |

5. Final paper should not have more than 25% plagiarism including reference section.

6.  We will receive the latest final paper on Juli 20, 2022.

7.  Published paper to be available online 30 Augustus 2022. Paper can not withdraw after submitting the copyright to the journal.

Finally, the team of Mantik and IOCS would like to further extend congratulations to you.

22

¢
Hengkilgmsando
Editor-In-Chief

Accredited “Rank 4”(Peringkat 4/S4), DIKTI, No. 36/E/KPT/2019, December 13 2019.

O sinta

Jurnal Mantik is licensed under a Creative Commons Attribution-NonCommercial 4.0 International License (CC BY-NC 4.0).


http://iocscience.org/
http://www.iocscience.org/ejournal/index.php/mantik/index

Pengaruh Lokasi, Harga, dan Pelayanan Kerja Terhadap Kepuasan konsumen pada PT
Rudang Hotel Berastagi

Jese Tingkos Tampubolon®,Ricky Rafii Ritonga?,Herlina Pasaribu®,Eki Ro Putra Br Limbong?

Program Studi Manajemen
Fakultas Ekonomi
Universitas Primalndonesia
ABSTRAK

Lokasi penelitian dilakukan di PT Rudang Hotel Berastagi, Merupakan perusahaan yang
bergerak dalam bidang jasa akomodasi hotel. Pada saat penelitian dilakukan perusahaan sedang
mengalami penurunan kepuasan konsumen ditunjukkan dengan menurunnya pengunjung. Adapun
fenomena permasalahan dalam lokasi mengenai banyaknya akomodasi yang menawarkan jasa serupa
sehingga pilihan konsumen dalam memilih semakin banyak. Permasalahan dalam harga mengenai
konsumen mengeluh bahwa harga tidak sesuai dengan fasilitasnya seperti kamar delux namun
fasilitasnya sama dengan harga kamar standar. Permasalahan dalam pelayanan kerja, kurangnya
keramahan resepsionis dalam melayani konsumen. Pembatasan teori akan dibatasi melalui manajemen
pemasaran lokasi, harga, pelayanan kerja, dan kepuasan konsumen. Penelitian ini menggunakan
simple random sampling dengan rumus slovin. Dengan populasi 2304 konsumen dan 30 orang untuk
melakukan pengujian validitas dan sampel sejumlah 100 konsumen. Penelitian kuantitatif dipilih
sebagai metode penelitian. Analisa yang digunakan berupa metode analisa berganda, pengujian
determinasi dan pengujian simultan F hitung (5.891) > F tabel (3.09) dan pengujian parsial lokasi
(0.662 < 1.984), harga (3.599 > 1.984), dan pelayanan kerja (2.731 > 1.984). Hasil penelitian
menunjukkan lokasi tidak mempengaruhi kepuasan konsumen, tetapi harga dan pelayanan Kkerja
menunjukkan secara positif dan signifikan mempengaruhi kepuasan konsumen dengan ratio 12.9%

Kata Kunci : Lokasi, Harga, pelayanan kerja, dan kepuasan konsumen.
ABSTRACT

The research location was conducted at PT Rudang Hotel Berastagi, a company engaged in
hotel accommodation services. At the time the research was conducted the company experienced a
decrease in consumer satisfaction as indicated by a decrease in visitors. The phenomenon of location
problems regarding the number of accommodations that offer similar services so that the choice of
consumers in choosing is increasing. Regarding the price, consumers complain that the price does not
match the facilities such as a delux room but the facilities are the same as the standard room price.
Problems in service work, less friendly receptionist in serving consumers. Theoretical limitations will
be limited through the management of marketing locations, prices, job services, and customer
satisfaction. This study uses simple random sampling with the Slovin formula. With a population of
2304 consumers and 30 people for validity testing and a sample of 100 consumers. Quantitative
research was chosen as the research method.The analysis used in the form of multiple analysis
methods, determination testing and simultaneous testing of F count (5.891) > F table (3.09) and partial
testing of location (0.662 < 1.984), price (3.599 > 1.984), and job services (2.731 > 1.984 ). The
results showed that location had no effect on customer satisfaction, but price and work service showed
a positive and significant effect on customer satisfaction with a ratio of 12.9%.
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