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00Objek..dalam penelitian ini dilakukan di,,PT. Matahari Department Store Plaza 

Medan dFair dtujuan ddilakukannya dpenelitian dini dadalah duntuk dmenguji ddan dmenganalisis dPengaruh 

dCitra dMerek, dPromosi ddan dHarga dterhadap dKeputusan dPembelian dKonsumen dPada dPT. dMatahari 

dDepartmentt dStore dPlaza dMedan dFair. dPerusahaan dmengalami dterjadinya dpenurunan dpenjualan 

dyang dditandai ddengan dbelum dtercapainya dtarget dperusahaan dyang ddimana dperusahaan dharus 

dmelakukan dkebijakan duntuk dmenutup dbeberapa dgerai dkarena dmasih dmengalami dkerugian dakbibat 

ddampak ddari dCovid-19.Metode dpenelitian dmengunakan dkuantitatif. dPopulasi dberjumlah d157 

dkonsumen,t ddengan dmengaplikasikan drumus dslovin dmaka ddiperoleh dsampel dberjumlah d113 

dpelanggan. dSimple drandom dsampling dadalah dteknik dyang ddigunakan ddalam dpengambilan dsampel. 

dAsumsi dklasik, dregresi dlinear dberganda dserta duji dhipotesis dmerupakan dteknik dyang ddigunakan 

duntuk dmenganalisa ddata. dSecara dhipotesis, dCitra dMerek d(X1), dPromosi d(X2) ddan dHarga d(X3) 

dsecara dparsial ddan dsimultan dtidak dberpengaruh dsecara dsignifikan dterhadap dKeputusan dPembelian 

d(Y) dKonsumen dPada dPT. dMatahari dDepartemen dStore dPlaza dMedan dFair. dDengan dnilai d|t dhitung| 

d0,850 dlebih dkecil ddari dt dtable d(n-k-1; dα/2) d= dt d(109,0,025) d= d1,66 ddan dnilai dsignifikansi d(p-value) 

dvariabel dHarga d(X3) d0,397 dyang dlebih dbesar ddari dtingkat dsignifikan dα d= d0,05, dyang dberarti dvariabel 

dHarga d(X3) dsecara dparsial dtidak dberpengaruh dsignifikan dterhadap dKeputusan dPembelian d(Y) 

Konsumen pada PT. Matahari Departemen Store plaza Medan fair. 
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The object of this research. was conducted at PT. Matahari Department Store Plaza 

Medan dFair dthe dpurpose dof dthis dresearch dis dto dexamine dand danalyze dthe deffect dof dof dbrand dimages, 

dpromotion dand dprice don dconsumer dpurchasing ddecisions dof dPT. dMatahari dDepartment dStore 

dPlaza dMedan dFair. dThe dcompany dexperienced da ddecline din dsales dwhich dwas dmarked dby dthe 

dcompany's dtarget dhaving dnot dbeen dachieved, din dwhich dthe dcompany dhad dto dimplement da dpolicy dto 

dclose dseveral doutlets dbecause dthey d..were dstill dexperiencing dlosses ddue dto dthe dimpact dof dCovid-19. 

dThe dresearch dmethod dused dquantitative dmethods. dThe dtotal dpopulation dis d157 dconsumers, dby 

dapplying dthe dslovin dformula, da dsample dof d113 dcustomers dcan dbe dobtained. dSimple drandom 

dsampling dis da dtechnique dused din dsampling. dClassic dassumptions, dmultiple dlinear dregression dand 

dhypothesis dtesting dare dthe dtechniques dused dto danalyze dthe ddata. dHypothetically, dBrand dImage 

d(X1), dPromotion d(X2) dand dPrice d(X3) dpartially dand dsimultaneously dhave dno dsignificant deffect don 

dConsumer dPurchase dDecision d(Y) dof dPT. dMatahari dDepartment dStore dPlaza dMedan dFair. dWith 

dvalue d|t dcount| d0.850 dis dsmaller dthan dt dtable d(n-k-1; d/2) d= dt d(109.025) d= d1.66 dand dthe dsignificance 

dvalue d(p-value) dof dthe dPrice dvariable d(X3) dis d0.397 dwhich dis dgreater dthan dthe dsignificant dlevel d= d0, 

d05, dwhich dmeans dthat dthe dprice variable (X3) partially has no significant effect on Consumer 

Purchase Decisions (Y) at PT. Matahari Department Store plaza Medan fair. 
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