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ABSTRAK 

Tujuan penelitian ini adalah untuk menyelidiki pengaruh daya beli, tingkat 

pendapatan, dan harga produk terhadap keputusan pembelian orang selama pandemi covid-

19. Dalam penyelidikan ini, metode yang digunakan adalah teknik kuantitatif. Populasi dalam 

penelitian ini adalah penduduk Kecamatan Medan Petisah, yang berjumlah 64.075 jiwa, dan 

100 responden diambil sampelnya menggunakan formula slovin. Menurut temuan 

penyelidikan ini, daya beli sebagian dengan thitung = 0,672 ttabel = 1.290 tidak berpengaruh 

signifikan. Selama epidemi covid-19, keputusan pembelian orang dipengaruhi oleh tingkat 

pendapatan mereka (thitung = 3.202 > ttabel = 1.290) dan harga barang thitung (thitung = 4.954 > 

ttabel = 1.290). Secara bersamaan, pengaruhh daya beli, tingkat pendapatan, dan harga produk 

diperoleh Fhitung > Ftabel (94.188 > 2,70) berpengaruh positiff dan signifikan terhadap 

keputusan pembelian masyarakat selama pandemi covid-19.  
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ABSTRACT 

The purpose of this study was to investigate the influence of purchasing power, 

income levels, and product prices on people's purchasing decisions during the covid-19 

epidemic. In this investigation, quantitative techniques are used. The population in this study 

was the population of Medan Petisah Subdistrict, which amounted to 64,075 people, and 100 

respondents were sampled using slovin formula. According to the findings of this 

investigation, the purchasing power of some with tcount = 0.672 ttable = 1,290 had no 

significant effect. During the covid-19 epidemic, people's purchasing decisions were 

influenced by their income level (tcount = 3,202 > ttable = 1,290) and the price of thitung goods 

(tcount = 4,954 > tablel = 1,290). Simultaneously, the effect of purchasing power, income level, 

and product price obtained by Fcount > Ftable (94,188 >2.70) is favorable and significant to 

people's purchasing decisions during the covid-19 pandemic.  
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