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Penelitian” ini” bertujuan untuk menguji dan menganalisis pengaruh
Kepercayaan Pelanggan, Kualitas Pelayanan dan Promosi terhadap Keputusan
Pembelian Property di PT Bimasakti Mahawira. Metode penelitian adalah
pendekatan kuantitatif, jenis penelitian ini deskriptif kuantitatif dan sifat
penelitian ini adalah deskriptif explanatory. Metode analisis data adalah
analisis regresi linear berganda. Teknik pengumpulan sampel yaitu simple
random  sampling. Sampel penelitian adalah 101 karyawan. Hasil
perhitungan pengujian hipotesis secara parsial diperoleh nilai thiwng > twber atau
3,047 > 1,985 dan signifikan yang diperoleh 0,003 < 0,05, berarti bahwa Ha
diterima dam Ho ditolak yaitu Kepercayaan Pelanggan berpengaruh positif dan
signifikan secara parsial terhadap Keputusan Pembelian Property di PT
Bimasakti Mahawira. Hasil perhitungan pengujian hipotesis secara parsial
diperoleh nilai thiwng > taber atau 2,182 > 1,985 dan signifikan yang diperoleh
0,032 < 0,05, berarti bahwa Ha diterima dam Ho ditolak yaitu Kualitas
Pelayanan berpengaruh positif dan signifikan secara parsial terhadap Keputusan
Pembelian Property di PT Bimasakti Mahawira. Hasil perhitungan pengujian
hipotesis secara parsial diperoleh bahwa nilai thiwne > twpe atau 2,112 >
1,985 dan signifikan yang diperoleh 0,037 < 0,05, berarti bahwa Ha diterima
dam Ho ditolak yaitu Promosi berpengaruh positif dan signifikan secara
parsial terhadap Keputusan Pembelian Property di PT Bimasakti MahawiraHasil
pengujian diperoleh mnilai F piwng (8,210) > F e (2,70) dan probabilitas
signifikansi 0,000 < 0,05, berarti bahwa Ha diterima dam Ho ditolak yaitu
Kepercayaan Pelanggan, Kualitas Pelayanan dan Promosi berpengaruh positif
dan signifikan secara simultan terhadap Keputusan Pembelian Property di PT
Bimasakti Mahawira
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ABSTRACT
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This study aims to test and analyze the influence of Customer Trust,
Service  Quality and Promotion against the Decision of Purchase of
Property in PT Bimasakti Mahavira. The research method is quantitative
approach, type of research is descriptive and quantitative nature of this
research is descriptive explanatory. Methods of data analysis is multiple
linear  regression analysis. Sample collection techniques, namely simple
random sampling. Sample research are 101 employees. The calculation
results of testing the hypothesis partially values obtained tcount > ttable
or 3,047 > 1,985 and obtained significant 0,003 < 0,05, it means that
Ha is accepted dam Ho denied that Customer Trust has positive and
significant effect partially on the Decision of Purchasing Property in PT
Bimasakti  Mahavira. The calculation results of testing the hypothesis
partially values obtained tcount > ttable or 2,182 > 1,985 and obtained
significant 0,032 < 0,05, it means that Ha is accepted dam Ho denied
that Service Quality has positive and significant effect partially on the
Decision  of  Purchasing  Property in PT  Bimasakti  Mahavira.  The
calculation results of testing the hypothesis partially obtained that the
value of tcount > ttable or 2,112 > 1,985 and obtained significant 0,037
< 0,05 it means that Ha is accepted dam Ho denied that Promotion
has positive and significant effect partially on the Decision of Purchasing
Property in PT Bimasakti MahawiraHasil test obtained the value of F
count (8,210) > F table (2,70) and the probability of significance 0,000
< 0,05, it means that Ha is accepted dam Ho denied that the Trust of
Customers, Quality Service and Promotion has positive and significant
effect simultaneously on the Decision of Purchasing Property in PT
Bimasakti Mahavira.
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