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ABSTRAK 

PENGARUH  KUALITAS PRODUK, HARGA, DAN PROMOSI TERHADAP 

KEPUTUSAN PEMBELIAN GOLD LABEL WHIP CREAM DI 

 PT. RICH’S PRODUCT INDONESIA 

 

Intan Angelina Hulu, Nurmaidah Ginting.S.E.,M.Si, Ika Yesika Rajagukguk 

Program Studi Manajemen 

F.E Universitas Prima Indonesia 

Penelitian ini memiliki tujuan untuk mengetahui serta menganalisis pengaruh Kualitas 

Produk, Harga, dan Promosi terhadap Keputusan Pembelian di PT. Rich’s Product Indonesia 

Rich's Gold Label Whip Cream dengan menggunakan metode deskriptif kuantitatif. Populasi  

penelitian ini adalah 200 pelanggan Rich's Gold Label Whip Cream di kota Medan. 

Sementara untuk jumlah sampel diperoleh 133 pelanggan, uji validitas dan reliabilitas 

dilakukan pada 30 responden. Hipotesis diuji menggunakan regresi linear berganda. Hasil 

penelitian menunjukkan bahwa, pada PT. Rich’s Product Indonesia, Kualitas Produk, Harga, 

dan Promosi semuanya mempengaruhi Keputusan Pembelian produk Gold Label Whip 

Cream. Adapun yang menjadi hasil riset adalah Kualitas Produk sebesar 17,159 sig 0,000 

berpengaruh secara parsial terhadap Keputusan Pembelian, Harga sebesar  2,503 sig 0,014 

berpengaruh parsial terhadap Keputusan Pembelian dan Promosi sebanyak 2,947 sig 0,004 

berpengaruh terhadap Keputusan Pembelian secara parsial. Kualitas Produk, Harga dan 

Promosi sebesar 104,241 dengan tingkat signifikan 0,000 secara simultan berpengaruh 

relevan terhadap Keputusan Pembelian. 
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ABSTRACT 

THE EFFECT OF PRODUCT QUALITY, PRICE, AND PROMOTION ON THE 

PURCHASE DECISION OF GOLD LABEL WHIP CREAM AT 

PT. RICH'S PRODUCT INDONESIA 

Intan Angelina Hulu, Nurmaidah Ginting.S.E.,M.Si, Ika Yesika Rajagukguk 

Study Program, Management 

Faculty of Economics, Universitas Prima Indonesia 

 

This research aims to find out and analyze the influence of Product Quality, Price, and 

Promotion on Purchasing Decisions in PT. Rich's Product Indonesia Rich's Gold Label Whip 

Cream using quantitative descriptive method. The population of this study is 200 customers 

of Rich's Gold Label Whip Cream in medan. The number of samples obtained was 133 

customers, validity and reliability tests were conducted on 30 respondents. The hypothesis 

was tested using multiple linear regression analysis. The results show that in PT. Rich's 

Product Indonesia, Product Quality, Price, and Promotion all influence the Purchase 

Decision of Gold Label Whip Cream products. The result of the research is product quality of 

17,159 sig 0,000 partially influenced the Purchase Decision, the price of 2,503 sig 0,014 

partially influenced the Purchase and Promotion Decision as much as 2,947 sig 0,004 

influenced the Partial Purchase Decision. Product Quality, Price and Promotion amounted 

to 104,241 with a significant rate of 0.000 simultaneously relevant to the Purchase Decision. 
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