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ABSTRAK 

Pengaruh Iklan, Kepercayaan Konsumen, Motivasi Konsumen terhadap Minat Beli 

Konsumen pada PT Darul Umroh Haramain Medan 

 

Ade Prasetio  

 Program Studi Manajemen 

Fakultas Ekonomi Universitas Prima Indonesia 

 

 Tujuanu dalamu penelitianu iniu mengujiu danu menganalisisu pengaruhu Iklan, 

Kepercayaan Konsumen, Motivasi Konsumen terhadapu Minatu Beliu Konsumenu 

padau PTu Darul Umroh Haramain Medan. Populasiu danu sampelu dalamu penelitianu 

iniu berjumlah 64 konsumen. Metodeu penelitianu mengunakan teknik analisisu 

regresiu linearu uberganda. Hasilu perhitunganu pengujianu hipotesisu secarau parsialu 

diperolehu nilaiu thitungu >u ttabelu atauu 2,806u > u2,000 udanu signifikanu yangu diperolehu 

0,007u < u0,05, uberartiu bahwau secarau parsialu Iklanu berpengaruhu positifu danu 

signifikanu terhadapu Minat Beli Konsumen padau PTu Darul Umroh Haramain 

Medan. Hasilu perhitunganu pengujianu hipotesisu secarau parsialu diperolehu nilaiu thitungu 

>u ttabelu atauu 2,193u >u 2,000u danu signifikanu yangu diperolehu 0,032u < u0,05, berartiu 

bahwau secarau parsialu Kepercayaanu Konsumenu berpengaruhu positifu danu signifikanu 

terhadapu Minatu Beliu Konsumenu padau PTu Darulu Umrohu Haramainu Medan. UHasilu 

perhitunganu pengujianu hipotesisu secarau parsialu diperolehu nilaiu thitungu >u ttabelu atauu 

2,059u >u 2,000u danu signifikanu yangu diperolehu 0,044u <u 0,05, berartiu bahwau secarau 

parsialu Iklanu Motivasiu Konsumenu berpengaruhu positifu danu signifikanu terhadapu 

Minatu Beliu Konsumenu padau PTu Darulu Umrohu Haramainu uMedan. UHasilu pengujianu 

diperolehu nilaiu Fu hitungu (11,240) >u Fu tabelu (2,76) danu probabilitasu signifikansiu 0,000u < 

0,05, uberarti ubahwa usecara usimultan uIklan, uKepercayaan uKonsumen, Motivasiu 

Konsumenu berpengaruhu positifu danu signifikanu terhadapu Minatu Beliu Konsumenu 

padau PTu Darulu Umrohu Haramainu Medan. 
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ABSTRACT 

The influence of Advertising, Consumer Confidence, Consumer Motivation to 

Buy Consumer Interest in PT Darul Umrah Haramain Medan 

 

Ade Prasetio 

Management Studies Program 

Faculty Of Economics, University Of Prima Indonesia 

 

 Theu goal in thisu researchu isu tou test and analyzeu theu influenceu ofu 

Advertising, Consumer Confidence, Consumer Motivationu to Buy Consumeru 

Interest in PT Darul Umroh Haramain Medan. Population and sampleu inu thisu 

studyu amountedu tou 64 of theu consumer. The researchu methodu using the technique 

of multiple linearu regressionu analysis. uThe ucalculation resultsu ofu testing the 

hypothesisu partiallyu valuesu obtainedu tcountu >u ttableu oru 2,806u >u 2,000u andu 

obtainedu significantu 0,007u <u 0,05, it means thatu the partial Advertising hasu 

positiveu andu significantu effectu onu Consumer Purchaseu intention atu PTu Darul 

Umroh Haramain Medan. The calculation results of testing the hypothesis 

partially values obtainedu tcountu >u ttableu oru 2,193u >u 2,000u andu obtainedu 

significantu tou 0.032u < u0.05, umeaning uthat uthe upartial Consumer Trust hasu 

positiveu andu significantu effectu onu Consumeru Purchaseu intention at PT Darul 

Umroh Haramain Medan. The calculation results of testing the hypothesis 

partially values obtainedu tcountu >u ttableu oru 2,059u >u 2,000u andu obtainedu 

significantu tou 0.044u < u0.05, meaningu thatu theu partialu Motivasiu Consumeru hasu 

positiveu andu significantu effectu onu Consumeru Purchaseu intention at PT Darul 

Umroh Haramain Medan. Theu testu resultsu obtainedu value of Fu countu (11,240) > Fu 

table (from 2.76) andu theu probabilityu ofu significanceu ofu 0.000u < u0.05, umeaning 

uthat usimultaneous Advertising, Consumer Confidence, Consumer Motivation has 

positiveu andu significantu effectu onu Consumer Purchaseu intention atu PTu Darul 

Umroh Haramain iMedan. 
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