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ABSTRAK

PENGARUH KEPUASAN KONSUMEN, KUALITAS PRODUK DAN STRATEGI
PROMOSI TERHADAP LOYALITAS KONSUMEN STUDI PADA
KONSUMEN PT CALISTA BEAUTY CLINIC MEDAN

Hanny !, Muhammad Agung Anggoro > Monika *, Baby Angelia *
1234Program Studi Manajemen Universitas Prima Indonesia

Penelitian di lakukan di PT Calista Beautv Clinic Medan. tujuan Penelitian adalah
untuk menguji dan menganalisi pengaruh Kepuasan Konsumen, Kualitas Produk dan Strategi
Promosi terhadap Lovalitas Konsumen Studi pada Konsuumen PT Calista Beauty Clinic
Medan. Lovalitas konsumen mengalami penurunan wvang disebabkan oleh penurunan
kepuasan konsumen, kualitas produk dan strategi promosi yang belum maksimal. Metode
penelitian mengunakan kuantitatif Populasi dalam penelitian ini berjumlah 198 konsumen dan
sampel penelitian berjumlah 132 konsumen. Teknik sampling yang digunakan adalah sampling
random sampling.Pengujian hipotesis secara parsial diperoleh nilai thitune = tiabel atau 3,692 =
1,979 dan signifikan vang diperoleh 0,000 < 0,05, nilai thitung = tiabel atau 3,692 > 1,979 dan
signifikan vang diperoleh 0,000 < 0,03, nilai thiuns = tibel atau 3,692 = 1,979 dan signifikan
vang diperoleh 0,000 < 0.05dan ilai F hitwne (10.373) > F tapar (2,68) dan probabilitas
signifikansi 0,000 < 0,05, berarti bahwa secara parsial dan secara simultan Kepuasan
Konsumen, Kualitas Produk dan Strategi Promosi berpengarub  positif dan signifikan
terhadap Lovalitas Konsumen Studi pada Konsuumen PT Calista Beautv Clinic Medan. Hasil
uji koefisien determinasi diperoleh nilai Adjusted R Square sebesar 0,177 hal ini berarti 17, 7%
dari variasi variabel lovalitas konsumen vang dapat dijelaskan oleh variasi variabel kepuasan
konsumen, kualitas produk dan strategi promosi sedangkan sisanva sebesar 82.3% dijelaskan
oleh variabel lain vang tidak diteliti pada penelitian ini, seperti kualitas pelavanan, inovasi
produk, design produk dan sebagainva

Kata Kunci: Kepuasan Konsumen, Kualitas Produk, Strategi Promosi, Loyalitas
Konsumen



ABSTRACT

THE EFFECT OF CUSTOMER SATISFACTION, PRODUCT QUALITY AND
PROMOTION STRATEGY TOWARDS STUDY CUSTOMER LOYALTY
CONSUMER PT CALISTA BEAUTY CLINIC MEDAN

Hanny !, Muhammad Agung Anggoro > Monika 4, Baby Angelia *
1234Program Studi Manajemen Universitas Prima Indonesia

The research was conducted at PT Calista Beauty Clinic Medan. The research objective was
to test and analyze the influence of Customer Satisfaction, Product Quality and Promotion
Strategy on Study Cowmsumer Loyalty at PT Calista Beauty Clinic Medan's Consumers.
Consumer loyalty has decreased due to decreased customer satisfaction, product quality and
less than optimal promotion strategies. The research method uses gquantitative. The
population in this study amounted to 198 consumers and the research sample amounted to
132 consumers. The sampling technigue wsed was random sampling. Hypothesis testing
partially obtained tcount= ttable or 3.692= 1,979 and a significant value obtaimed was 0.000
<(.03, the value of tcount= ttable or 3.692= 1.979 and the significant value obtained was
0.000 =0.05, tcount= ttable or 3,602= 1,070 and the significance obtained is 0,000 <0.05 and
the calculated F value (10,373)= F table (2.68) and the significance probability is 0.000
=0.03, it means that partially and simultaneously Customer Satisfaction, Product Quality and
Promotion Strategy have a positive and significant effect on Consumer Lovalty i1 the Study of
FPT Calista Beauty Clinic Medan's Consumers. The coefficient of determination test vesults
obtained an Adjusted R Square value of 0.177, this means 17.7% of the variation in consumer
lovalty variables which can be explained by variations in the variable customer satisfaction,
product quality and promotion strategy while the remaimng §2.3% is explained by other
variables which arve not examined in this study, such as service quality, product immovation,

product design and so on
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