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Penelitian8ini8bertujuan8adalah8untuk8menguji8dan8menganalisis8pengaruh8
ECommerce,8Harga8dan8Kualitas8Pelayanan8terhadap8Minat8Konsumen8pada8
Jasa8Pengiriman8PT8Jalur8Nugraha8Ekakurir8(JNE).8Minat8konsumen8mengalami8
penurunan8yang8diakibatkan8oleh8ECommerce,8Harga8dan8Kualitas8Pelayanan8
yang8masih8belum8optimal.8Metode8penelitian8mengunakan8kuantitatif.8Populasi8
adalah8berjumlah81968konsumen88dan8sampel8berjumlah81328konsumen88Teknik
8sampling8yang8digunakan8adalah8sampling8random8sampling.8Hasil8perhitungan8
pengujian8hipotesis8secara8parsial8diperoleh8nilai8thitung8>8ttabel8atau82,9688>81,9798
dan8signifikan8yang8diperoleh80,0048<80,05,8nilai8thitung8>8ttabel8atau83,2528>81,9798
dan8signifikan8yang8diperoleh80,0018<80,05,8nilai8thitung8>8ttabel8atau82,9688>81,9798
dan8signifikan8yang8diperoleh80,0368<80,05,8berarti8bahwa8secara8parsial8ECommerce,8
Harga8dan8Kualitas8Pelayanan8berpengaruh8positif8dan8signifikan8terhadap8Minat8
Pembelian8Pengiriman8Medan-Jakarta8pada8PT8Jalur8Nugraha8Ekakurir8(JNE).88
Hasil8pengujian8diperoleh8nilai8F8hitung8(13,063)8>8F8tabel8(2,68)8dan8probabilitas8
signifikansi80,0008<80,05,8berarti8bahwa8Ho8ditolak8dan8Ha8diterima8yaitu8secara8
simultan8ECommerce,8Harga8dan8Kualitas8Pelayanan8berpengaruh8positif8dan8signifikan8
terhadap8Minat8Pembelian8Pengiriman8MedanJakarta8pada8PT8Jalur8Nugraha8Ekakurir8
(JNE).8Hasil8uji8koefisien8determinasi8diperoleh8nilai8Adjusted8R8Square8sebesar80,2168
hal8ini8berarti821,6%8dari8variasi8variabel8Minat8Beli8yang8dapat8dijelaskan8oleh8
variasi8variabel8bebas8yaitu88E-ommerce,8Harga8dan8Kualitas8Pelayanan8sedangkan8
sisanya8sebesar878,4%8dijelaskan8oleh8variabel8lain8yang8tidak8diteliti8pada8penelitian8
ini,8seperti8inovasi,8tingkat8kepercayaan,8promosi8dan8pengembangan8dan8sebagainya.
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This8study8aims8to8examine8and8analyze8the8effect8of8E-
Commerce,8Price8and8Service8Quality8on8Consumer8Interest8in8PT8Jalur8Nugra
ha8Ekakurir8(JNE)8Shipping8Services.8Consumer8interest8has8decreased8due8to8
Eommerce,8Price8and8Service8Quality8which8are8still8not8optimal.8The8research
8method8uses8quantitative.8The8population8was81968consumers8and8the8sample8
was81328consumers.8The8sampling8technique8used8was8random8sampling.8The8
results8of8the8calculation8of8the8partial8hypothesis8testing8obtained8tcount>8ttabl
e8or82.968>81.9798and8significant8obtained80.0048<0.05,8tcount>8ttable8or83.25
2>81.9798and8significant8obtained80.0018<0.05,8tcount>8ttable8or82.968>81.979
8and8the8significance8obtained8is80.0368<0.05,8meaning8that8partially8E-
Commerce,8Price8and8Service8Quality8have8a8positive8and8significant8effect8on8
Medanakarta8Shipping8Purchase8Interest8at8PT8Jalur8Nugraha8Ekakurir8(JNE).8
The8test8results8obtained8that8the8value8of8F8count8(13.063)>8F8table8(2.68)8an
d8a8significance8probability8of80.0008<0.05,8meaning8that8Ho8is8rejected8and8H
a8is8accepted,8namely8simultaneously8E-ommerce,8Price8and8Service8Quality
8have8a8positive8and8significant8effect8on8Interests.8Purchase8Delivery8of8Medan
-Jakarta8at8PT8Jalur8Nugraha8Ekakurir8(JNE).8The8coefficient8of8determination8
test8results8obtained8an8Adjusted8R8Square8value8of80.216,8this8means821.6%8of
8the8Purchase8Interest8variable8variation8which8can8be8explained8by8the8variati
on8of8the8independent8variables,8namely8Eommerce,8Price8and8Service8Quality,8
while8the8remaining878.4%8is8explained8by8other8variables.8which8were8not8
examined8in8this8study,8such8as8innovation,8level8of8trust,8promotion8and8
development8and8so8on.
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