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Liquor retailers, supported by the AGLC, are asking Albertans to 
have their IDs ready and help prevent liquor sales to minors.  
 
To help ensure safe and responsible liquor service as well as help curb 
underage consumption, Albertans are reminded that it is the law in Alberta 
to ID anyone who looks to be under the age of 25 when buying liquor.  
 

“Keeping liquor away from minors is important to the AGLC, to the 
industry, and we know it’s important to Albertans too. Engaging 
Albertans as an active partner in preventing liquor sales to minors 
can help increase compliance with liquor laws and facilitate 
smoother transactions in liquor stores. Ultimately, this is about 
ensuring responsible liquor service and satisfied customers.” 
Bill Robinson, President and Chief Executive Officer, AGLC 

 
The main goal of the campaign is to increase awareness of the need for 
age verification. In Alberta, the legal drinking age is 18. Because it can be 
difficult to tell if an individual is 18 years old, and, therefore, legal to 
purchase liquor or enter a licensed premises where minors are prohibited, 
the AGLC’s Under 25 policy requires licensees to ask for proof of age from 
anyone who appears to be less than 25 years old. 
 

“Alberta liquor stores are committed to keeping the communities in 
which we work and live safe. Responsible retailing is a major part of 
that commitment, and we want Albertans to know that they play a 
big role in helping the retailers provide responsible liquor service 
and keep liquor away from minors. With this campaign, we hope all 
Albertans remember that – all it takes is readily showing your ID 
when buying liquor.” 
Ivonne Martinez, President, Alberta Liquor Store Association  

 
Since 1994, the Under 25 policy has been an effective way of preventing 
minors’ access to, and consumption of, liquor. In addition to enforcing the 
Under 25 policy, the AGLC ensures that licensees are not selling to minors, 
are not serving intoxicated patrons, and are not serving after-hours.    
 
The AGLC and its liquor industry partners are committed to reducing harm 
caused by alcohol consumption in Alberta. This campaign is part of the 
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ongoing efforts to ensure Albertans have full confidence that provincial liquor model is providing them with 
safe and responsible service.  
 
The Alberta Liquor Store Association (ALSA) was formed in 1994, following the privatization of Alberta’s 
liquor industry. The association strives to foster a forum for the exchange of ideas, trends and leading 
practices that promote customer service, industry well-being and an industry code of ethics. Currently, ALSA 
represents about 600 independent retail liquor stores.  
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