
Branding standards & guidelines



It’s an exciting time at AgGateway. We’re moving into new areas and new business 

segments, and our footprint is bigger than ever before. Remember our Vision - AgGateway 

will be the recognized international source for facilitating implementation and collaboration 

in the use of information and communication technologies for Agriculture. 

 Communicating the AgGateway “brand” in a consistent and straightforward manner is 

important to our growth strategy. Making sure our brand is consistently recognizable across 

all of our Councils and business ventures is critical to establishing AgGateway as  

the premier e-business solution in Agriculture. Think of the AgGateway brand just like  

you do for your business – it signifies many things but more importantly it is the promise  

we make to the agricultural industry. It’s what will set us apart from other organizations.  

Our brand connects our Councils, our member companies, and by association connects us  

to each other. 

 At AgGateway, we know who we are. But not everyone out in the world has that same 

clear understanding of what we stand for. As we continue to grow and extend our reach 

beyond our core Councils and business members, it’s important for our brand to look the 

same – no matter where in the world it might be. 

 Our design system applies to both print and electronic media – the only difference is 

the way it’s viewed. It’s important to make sure applications such as e-mails, e-newsletters, 

PowerPoint Presentations and letterhead follow the system. Remember to utilize the 

AgGateway brand elements - colors, typography and placement in the appropriate manner to 

enhance our organization. 

Why brand consistently?
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SPECIFICATIONS :: design, colors, fonts and size proportions should never be altered or changed. 
MINIMUM SIZE :: the AgGateway logo should never be reduced smaller than 1” across.
LOGO FILES :: approved fi les are available at http://www.aggateway.org/News/AgGatewayStyleGuidelines.aspx 

AgGateway Blue
PMS 7462
C.100   M.50   Y.0    K.10

Tan
PMS 465
C.24   M.30   Y.62    K.2

AgGateway Green
PMS 7490
C.45   M.0   Y.80    K.35

Gray
PMS Cool Gray 10C
C.0  M.0   Y.0    K.60

SPECIFICATIONS :: design, colors, fonts and size proportions should never be altered or changed. 
MINIMUM SIZE :: The AgGateway logo with tagline should never be reduced smaller than 1.5” across.
LOGO FILES :: approved fi les are available at http://www.aggateway.org/News/AgGatewayStyleGuidelines.aspx 

Logo Guidelines: Size and Color Specifi cations

AgGateway Logo

Logo Color Usage Secondary Color options

AgGateway Logo with Tagline

1” 1.5”

The “AgGateway” name is the sole property of AgGateway, Inc., and may only be used as approved, and by those 
AgGateway has authorized. The colors, spacing, size relationships, and proportions of the elements of the logo 
should be used precisely as shown. Consistent and quality application of these trademarks is the best way to 
build intuitive and positive recognition with our target audiences.

In business today, ownership of a color or color combination is a very powerful and valuable thing. To capitalize 
on that, we should try to use the colors and image to our advantage - wherever and whenever appropriate. Care 
should be taken in the use of the logo and it helps solidify our legal claim to it. Publishing what might seem like 
a creative adaptation, or simply an inadvertent distortion of the trademarks can weaken the AgGateway “brand”. 

Use the logo by itself or with the tag line “Your source for eBusiness innovation”. The Tag line must be used with 
the logo as shown. Do not use the tag line by itself or with words other than AgGateway in close proximity. 
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R.0   G.115   B.230 R.193   G.168   B.117
HEX #C1A875HEX #0073e6

R.91   G.166   B.33
HEX #5ba621

R. 102   G. 102   B.102
HEX #666666



Correct Usage Examples

Incorrect Usage Examples

Logo should never be scaled unproportionately.

Logo should never be rotated in any direction.

Logo should never be placed on a black or colored 
background. It should always appear on white.

Proportion, sizing and spacing of logo elements and 
tagline should never be altered or changed.

Logo should never be placed on a patterned 
background. It should always appear on white.

Tagline should never be placed above the logo.

Logo colors should never be altered or changed.

AgGateway name and tagline should never be 
typeset in a different font or color.

logo guidelines: usage requirements
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TemPLATe fILes :: approved template files are available at http://www.aggateway.org/News/AgGatewaystyleGuidelines.aspx
sPeCIfICATIONs :: These letterhead and fax coversheet templates must not be modified. Any fonts, margins, color and positioning of graphics must remain as formatted. AgGateway image standards don’t allow for other graphics, 
slogans, etc. to be added to the letterhead. Templates are to be changed only by, and with the approval of, the AgGateway management Team. 

applications: letterhead and Fax Covers

1156 15th Street, NW, Suite 420
Washington, DC  20005

Phone: 202-743-5967
email: info@aggateway.org

1156 15th Street, NW, Suite 420  |  Washington, DC  20005  |  Phone: 202-743-5967  |  email: info@aggateway.org

Option #1 for business correspondence Option #2 for promotional communication
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The AgGateway logo and tag line should be presented prominently in the center of the 
Introduction/Title slide. The logo/tagline relationship should appear as outlined in the 
logo guidelines and the above example.

The AgGateway logo is to be used in the upper left hand corner of the slide header.  
The logo/tagline relationship should appear as outlined in the logo guidelines and 
the above example.

Presentations that are a part of an internal member company presentation to inform 
others in the member Company but not specifically focused on AgGateway actions or 
activities have some leeway. As much as technically possible, use the AgGateway templates 
containing the logo, tag lines and color schemes for those slides discussing AgGateway.  
If not technically feasible, create slides for use within the slide deck using the logo and 
tag line supplied. Generally, creating slides to be included in a deck for communicating 
AgGateway strategies and tactics within the member Company does not require the use of 
the templates as long as the presentation is not distributed outside of the company.  

The last slide in the deck should be used to summarize the presentation and remind 
the audience of AgGateway. The logo/tagline relationship should appear as outlined 
in the logo guidelines and the above example.

applications: Powerpoint templates

Introduction/Title Slide Presentation/Body Slide

Presentations for exclusive use within the Member Company Conclusion/Thank You Slide

PLEASE NOTE: Templates are provided to be used in standard AgGateway colors for 
all PowerPoint presentations. Make sure all PowerPoint presentations adhere to the 
Mission and Vision of AgGateway. If you have a change request, please direct them to 
the AgGateway Management Team. 

TemPLATe fILes :: approved template files are available at 
http://www.aggateway.org/News/AgGatewaystyleGuidelines.aspx
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The e-mail communications for AgGateway presents a challenge because most will  
be generated by members using their own e-mail account and e-mail signature.  
The communication coming from AgGateway staff will be generated using AgGateway 
e-mail accounts. In either case, it makes it easier for people to respond to your request,  
if all of your contact information is included at the end of your e-mail. 

AgGateway Staff: 
:: It is important that you identify AgGateway in the e-mail signature.  
:: set your full name and title to display in bold. 
:: Add your title and AgGateway Corporation below your name. 
:: Utilize the AgGateway Logo with tagline for placement in the signature.
:: Do not typeset the tagline in a different/seperate font or color.

AgGateway Members: 

:: Within the title or body of the e-mail text you should identify that the communication
 concerns AgGateway (e.g. The AgGateway Crop Nutrient Council is meeting at the 
 Conference on Wednesday).  
:: Confidentiality statements can be added below the standard e-mail signature though  
 this is not the general practice in AgGateway.
:: Below is an example of a correct e-mail signature.

PLEASE NOTE: Avoid logos, graphics, photo backgrounds or any unnecessary information 
in your e-mail text or signature. 
 

applications: email signatures

Josh Smith
Projects Director
AgGateway Corporation
716-729-5555 - o	ce
716-833-5544 - cell
112-555-5555 – fax
Joshua.smith@aggateway.org

Sample email message/signature
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When not sure of the correct application,  

contact the AgGateway Management Team  

for approval. 

info@aggateway.org
(202) 742.5967

Questions?
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