
FAQ for 2016 Advent Digital Advertising Grants 

What are Digital Advertising Grants? 

Digital Advertising Grants pay for online advertising for local United Methodist Churches in order to 
raise awareness of that church. These ads geo-target the online community within five (5) miles of your 
church with pre-designed Rethink Church digital ads placed on local websites in your area. The ads will 
have a pre-set Rethink Church Advent message to match national advertising. We will add your church 
name into the design of your choice and the ads will link directly to your church website.  They cannot 
be altered in any other way.  
 

When can my church apply for a digital advertising grant? 

Digital Advertising Grants are available for churches during the 2016 Advent season.  

 Advent (application period is August 8  – October 1 or until all 150 grants slots are filled) 

All grants are awarded on a first-come, first-served basis. If your church received a digital grant in 2015 

or Easter 2016, you will not be eligible to apply. You can start the application process here.  

 

How can my church get approved for a digital advertising grant?  

Applying United Methodist churches must meet the following criteria: 

a. Applying churches must have a working, welcoming website. 

b. Your church website must clearly indicate United Methodist affiliation through language 

and/or United Methodist branding on the landing page. 

c. Churches must be willing to use the pre-designed ads that match UMC branding that 

displays a Rethink Church message determined by the grant season. 

d. Applicants must complete a follow-up evaluation that includes detailed information about 

attendance/visitor increases and/or website increased visits. 

e. Churches awarded a digital grant are only eligible to reapply every other year. (i.e., if your 

church was awarded a grant in 2015 or Easter 2016, you will not be eligible for the 2016 

Advent grant). 

What if I have a two-point charge or my neighboring UMC applies at the same time? 

If two churches with the same five-mile target area apply for the same buy period, the first church to 

apply will have first choice of ad design. The exception to this would be if the churches agree to use the 

same ad image and understand their ads may cross each other on similar or even the same websites 

during the advertising period. 

 

Can I use my church logo? 

No. For Advent 2016, we are developing new and exciting ads with Advent specific imagery. There will 

only be room to include your church name so that the ad matches any national advertising that may be 

running at the same time. You will have several ad images to choose from for the Advent season. 

 

Can I use my church address or my own church message? 

 The ads are too small to contain a church address. If you are a First UMC, we will try to fit your 

city name after your church name into the customization for online clarity. We encourage you to 

make sure your website’s landing page has all necessary information for a visitor to feel 

welcomed and to be able to connect with your church quickly and easily (address, worship 

times, special services and programs, etc.). 

https://goo.gl/forms/XoFMqC9VSUSscKAG3


 These are pre-designed ads with a specific Rethink Church message for the Advent season to 

match any national advertising that may be running at the same time. This gives churches a 

further tie-in to denominational advertising and helps their ads get more attention on a larger 

scale. For this reason, we do not allow for individual church messaging on the ads.  

 

What will my ads look like? 

We cannot show you what the Advent ads will look like at this time, but you will have the opportunity to 

choose from several ad designs and you will also be able to approve your ads before they run. 

 

When will my ads run? 

Your ads will run 6 weeks prior to Christmas Day. Exact dates will be available in October.  

 

How can I view my digital ads online? 

You will receive a proof of your online ads to approve before advertising begins. We will send you a list 

of the exact sites on which your ads will be showing so that you and your congregation can look for the 

ads during the advertising period.  

 

How do I know if the ads were effective? 
We should be able to give you Impression Rates, Clicks, and Click-Through Rates 4 to 6 weeks after your 

advertising period is completed. We may be able to provide some screen shots too. During the period 

the ads are running, please make sure to track your visitors and get feedback about how these ads are 

attracting visitors to your congregation.  

 

Anything else I need to know before I apply? 

Several things are very important to keep in mind. As a grantee, we need all applicants to adhere to the 

following: 

1. Please make sure the contact person listed on the application is able respond to requests from 

the grant team in a timely manner. This includes making sure the contract is signed and 

returned, choosing your ad design, approving ads and websites, etc. 

2. There is a grant contract that must be signed and returned within five (5) business days of 

receipt. We cannot proceed with your grant without a signed contract. 

3. Churches receiving a grant must attempt to track visitors during the advertising period. 

4. Once the advertising is complete, we will send you a link to an online Evaluation Survey to give 

us a follow up report. The evaluation survey must be completed within two (2) weeks of 

receiving the link. 

5. If you have any questions, please feel free to contact us at: 

rethinkchurchgrants@umcom.org 

877-281-6535 
 

mailto:rethinkchurchgrants@umcom.org

