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The 10 commandments of social media 

Summary: A relatively new term in today’s lexicon is “social media.” You may wonder: 

How can I engage my church, our programs and our people in social media?  

The answer is easy: Participate. Get out there and get involved. If you aren't in the 

game, you can't win. Here are your 10 commandments for getting involved and winning 

with social media.  

Commandment I: Thou shalt blog (like crazy). That is the first priority. Set up a personal blog, a 

group blog or a churchwide blog. It's easier than you think. Use an existing blogging site such as 

Blogger.com or GOingOn.com or install your own branded blogging site right on your own 

server by using WordPress. WordPress is free.  

Commandment II: Thou shalt create profiles (everywhere). Create your profiles; do it now 

before someone else takes them. Once they are gone, they are gone forever. That's called 

“cyber squatting.” Use Open Social to complete your profiles easily — with a click of a button.  

Commandment III: Thou shalt upload photos (lots of 'em).  Make sure they are quality 

photographs that convey joy, peace, healing and community. Showcase your congregation in 

action.  This simple video tutorial  shows you how to use Windows Movie Maker to make a 

slideshow of your photographs with music playing in the background. If you have Windows XP 

or Vista, you already have Windows Movie Maker installed.     

Commandment IV: Thou shalt upload videos (silly ones). Everyone has videos. Grab your video 

camera and interview people in your congregation. What's better than seeing their smiley faces 

on your website? Read all about the Flip Cam video recorder here. It's easy to use and a great 

tool for ministry.  

Commandment V: Thou shalt podcast (often).  A podcast is an audio or video program made 

available as a downloadable digital file. It is usually spoken words, such as a rebroadcast of a 

radio program or sermon, usually released periodically as part of a series and usually offered via 

syndication. If you cannot afford a camera, use the free audio software in your computer. You 

can do that. It just takes time. For more details on how to use this new technology, read the 

informative MyCom article entitled, "Attract young adults via podcast." 

Commandment VI: Thou shalt set alerts (immediately). Sign up for a free service such 

as Google Alerts or Social Mention. An alert is an e-mail update of the latest relevant results 

(Web, news) based on your choice of query or topic. Use alerts to monitor a developing news 

story, keep current on a particular subject, or get the latest on a celebrity or an event. People 

http://www.blogger.com/
http://www.goingon.com/
http://www.wordpress.com/
http://www.youtube.com/watch?v=NLzc0OVcFrI
http://www.umcom.org/site/apps/nlnet/content2.aspx?c=mrLZJ9PFKmG&b=5305267&content_id=%7bEFA18DE3-B382-41DB-BBF2-FB2D5D7E7570%7d&notoc=1
http://www.umcom.org/site/apps/nlnet/content3.aspx?c=mrLZJ9PFKmG&b=3587611&content_id=%7b643F3861-A78A-4B4B-964F-5861D351B563%7d&notoc=1
http://www.google.com/alerts
http://www.socialmention.com/
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are talking about you and your church. Use alerts to find out what they’re saying. The next 

question is “How can you participate?” 

Commandment VII: Thou shalt leave comments (on multiple blogs). Commenting is like going 

to a party. You would not go into a church event, walk up to a group of people talking, and 

interrupt them to share your name and other personal information. That would be rude and 

unacceptable. Listen first. Read the blogs and add comments. You can be controversial. It 

attracts attention.  Participate. Get involved.  

Commandment VIII: Thou shalt get connected (with everyone). Get LinkedIn. Put your e-mail 

LinkedIn, Facebook and Twitter accounts in your e-mail signature. Make it a part of your church 

letterhead because that is how you propagate. That is how you “sell” your church and its 

ministries.  

Commandment IX: Thou shalt explore social media (30 minutes per week). Grab your coffee, 

lock yourself in your office and Google something. If you really want to go nuts, look 

up "Google" on Wikipedia. Talk about a great ROI (return on investment).  

Commandment X: Thou shalt be creative (create creatively). This is the most important 

commandment. That is what people want—whether they are longtime church members or 

Web visitors. They want to see transparency. They want to see authenticity. They want to see 

your congregation reaching out — and having fun. They want to be able to relate and 

communicate.  

—Adapted from an article by Lon Safko, co-author, The Social Media Bible: Tactics, Tools and Strategies for 

Business Success 

 

http://www.linkedin.com/
http://www.wikipedia.org/
http://www.lonsafko.com/
http://www.thesocialmediabible.com/
http://www.thesocialmediabible.com/
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Making connections through social networking in cyberspace (part one) 

Summary: If you remember the Faberge Organics shampoo commercial featuring “I told 

two friends, and they told two friends,” you are not a digital native. 

“I’m not a what?” you may ask. A “digital native” is someone born in the Internet age, 

which officially began when the World Wide Web went public in 1989. Those born 

before that year — who have migrated online — are “digital immigrants.” 

In the aforementioned ad, the television screen suddenly divided into a hundred mini-screens 

filled with Heather Locklear’s talking heads. In the good old days, we took advantage of “word 

of mouth.” However, “word of mouse” is becoming more pervasive in today’s digital age. 

Through social networking in cyberspace, inviting two friends means connecting with their 

friends, and having the cycle repeat itself. In this first of two articles on using social networking 

to make connections in cyberspace, we will provide background information and help you to 

set up your online profile. 

Jesus and John Wesley networked. 

Some will argue that Jesus was the first to use social networking effectively. He definitely 

understood the power of word of mouth, and he valued the viral — or infectious — nature of 

friends and family sharing the good news and bringing others to a life-transforming faith in God. 

If you remember Luke 10, Jesus sent people out in pairs to spread the gospel. They told two 

friends, and so on … and so on. You get the picture. 

John Wesley also used the power of social networks to build the Methodist movement through 

organizing small bands of followers into class meetings and using circuit riders in America to 

spread God’s word. Today, we can carry on these traditions in our own culture and context by 

using social networking site in cyberspace. 

What is social networking? 

Begun as a part of the Web 2.01 revolution, social networking sites took the Internet by storm 

when MySpace and Facebook perfected the concept of pioneers like Classmates and 

SixDegrees. Those early sites were developed to help students reconnect with classmates and 

friends with whom they had lost touch over the years. The primary purpose of social 

networking sites is to build online communities and make connections between people who 

share common interests. More than 200 million people in the United States use social 

networking sites. It is easy to understand that “the Internet has become the campfire around 

which people gather to tell their stories, meet people and form relationships."2 

More than a blog 

The main difference between social networking sites and blogs is the organic connections that 
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spread like wildfire when you add a friend or become a friend or a member of a social 

networker’s profile or group. While you can subscribe to others’ blogs, that doesn’t get you 

much more than a one-to-one relationship. However, as with a blog, you can post messages, 

upload photos and videos, and share links on your social networking profile as well as make 

comments on others’ profiles and groups. In this way, you can quickly multiply your reach and 

easily expand your networks with a many-to-many web of connections. 

A word of caution 

Be aware that people use social networking sites for different reasons and purposes. Some 

individuals and groups will present opinions and content you find offensive or inappropriate. 

You can protect yourself by refusing invitations from people you don’t know and “ignore” or 

“block” them — as well as report your concerns to the networking service. Be sure to read the 

terms of use and privacy statements to learn your rights and responsibilities when joining a 

social networking site. 

Getting started 

Before you start using a social networking site, get to know what it is like and what goes on 

there. Visit one of the sites listed below (list of sites needs to be added) and search for friends, 

groups or causes without having to sign up. Once you’re ready, here’s what to do next: 

1. Sign up for a free account (e-mail address required).  

2. Create your profile and upload a photo or avatar (a representation of yourself or your 

alter ego). You can complete the basics and add more details later.  

3. Decide how public or private you want your profile to be.  

4. Start finding friends and inviting them to connect with you.  

5. Upload photographs or videos and share links to websites or blogs.  

6. Post notes or comments to others’ profiles.  

7. Join groups or causes to expand your personal network and connect with others who 

share your interests.  

For a quick introduction to social networking online, watch this YouTube video, “Social 

Networking in Plain English.”  

 

  

http://www.youtube.com/watch?v=6a_KF7TYKVc
http://www.youtube.com/watch?v=6a_KF7TYKVc
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Making connections through social networking in cyberspace (part two) 

Summary: Dale Carnegie said, “You can make more friends in two months by becoming 

really interested in other people than you can in two years by trying to get other people 

interested in you.”  

Although his comments preceded Internet-based social networking, Carnegie was on 

target. The contagious nature of social networking in cyberspace and a few well-tested 

relational strategies can help your church grow its ministry and fulfill its mission to make 

disciples of Jesus Christ for the transformation of the world. 

In part one above, you learned how to begin social networking in cyberspace by setting up an 

individual profile. You discovered how easy it is to connect with others, expand your network of 

friends, share information about yourself and find ways to explore common interests with 

people you would otherwise never meet. Now it’s time to extend your reach in cyberspace by 

creating a social networking group for your church. 

How do I reach out and draw people in? 

You can find many meaningful and creative ways to use social networking sites to take your 

church’s ministry and mission to cyberspace. Some churches create social networking groups 

for youth or young adults to stay connected throughout the week or to reach out to other teens 

and young adults across the World Wide Web. Others host social networking groups to attract 

seekers and visitors, while some congregations focus on nurturing adult members and 

providing opportunities to strengthen their spiritual lives online. One way to learn how other 

churches use social networking sites for specific groups is to visit a site like Facebook or 

MySpace and search for the keywords “United Methodist” under groups. On Facebook alone, 

more than 500 United Methodist groups reach tens of thousands of people.  

What is the secret to setting up a social networking group? 

Most social networking sites require an individual profile before allowing you to set up a group 

profile. It is a good idea to gain the support of your local church leaders and Web ministry team. 

It is also a good practice to discuss the purpose of the social networking group, define the 

intended audiences and determine what information, events and resources you will share. 

Based upon the decisions you make about the purpose of your church’s group and its intended 

audiences, you should select an appropriate social networking site. For example, if your goal is 

to strengthen church members’ spiritual lives, using a faith-based social networking site like 

MyChurch is appropriate. A group for young people wanting to reach other young people might 

be better situated on MySpace. 
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What are the benefits? 

Establishing a social networking group for your church greatly increases your congregation’s 

visibility on the Internet. With a social networking group, you can include links to your church’s 

website or e-mail address, upload videos of sermons, share coming events and enlist others in 

causes the congregation supports. The key to a successful social networking group experience 

hosted by your church is to maintain interaction among members. To accomplish this, you must 

infuse the group with relevant, timely information and moderate discussions to keep them 

focused, supportive and appropriate. With careful attention and a little time, your church’s 

social networking group can become a growing, vibrant place to developing meaningful 

connections that transform lives. 

How do I set up a group? 

It is quick and easy. Here are the basic steps, but remember each social networking site will 

have a slightly different set-up process: 

1. Establish an individual profile on a social networking site.  
2. Log into your individual profile and create a new group.  
3. Give your group a descriptive, succinct name.  
4. Add basic information about the group.  
5. Upload an image, graphic or avatar to represent the group.  
6. Decide if the group will be open to the public, by invitation only (private) but viewable by others 

who are not members of the group, or viewable only by those invited to join.  
7. Use the features of the group profile, such as forums, videos and photographs to begin sharing 

information.  
8. Locate and invite others on the social networking site to join the group.  
9. Enlist the support of group members to serve as moderators, hosts and regular contributors to 

the social networking group to keep content fresh and focused.  
10. Post links on the group profile to the church website, e-mail and any other Web presence for 

your church.  
11. Provide contact information and an address for the church so online interaction easily can 

transition to offline participation.  
 

An alternative to setting up a group on most social networking sites is to use Facebook Pages. 

With a Facebook Page, your church can have its own professional presence without being 

created as a group under an individual’s profile. People become “fans” of your page and can 

interact in much the same way as groups. To learn more about Facebook Pages, visit the 

Facebook.com website. 

 

http://www.facebook.com/
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Building a blogging ministry 

Summary: Would you like to reach 1.463 billion people1 every day with your church’s 

ministry and mission – absolutely free? Then you might be ready to start a blog.  

With nearly 120,000 new blogs appearing in cyberspace each day2, it is time for your 

church to harness this free online communications tool. A blog is a “Web log,” originally 

developed as an electronic journal or diary for people to share personal experiences.  

Today, blogs by individuals and groups range from ranting to grassroots organizing to faith 

journey and resource sharing.  

Creating a blog is a quick and easy way to share information and generate interest and 

involvement for a particular ministry. It is also ideal for engaging members, visitors and seekers 

in conversations about their spiritual lives and faith questions.  

Your pastor could host a “Sermon Reflections” blog where people offer insights about the 

Scripture readings that form the foundation of the Sunday sermon or share real-life examples 

that illustrate biblical concepts. Your missions committee could host a blog to enlist support for 

the congregation’s disaster-relief efforts or the community food pantry. 

Consider creating a blog that lists coming events, highlights stories of changing lives, reports 

ministry news or provides devotionals. Your blog also can include links to your church website, 

display photographs and feature video and audio clips.  

A successful blog has a clear focus and is to-the-point and genuine. Target a specific audience or 

interest group — and be consistent. People will be more likely to read and subscribe to your 

blog if you write frequent, short posts and invite comments. 

If you know how to send and receive e-mail, you can create and host a dynamic blogging 

ministry for your church. It is a free, easy way to connect with people. 

To get start your blogging ministry today, follow these steps: 

1. Have a clear focus in mind and know whom you intend to reach. Then, choose a title for 

your blog.  

2. Sign up for a free account with blogger.com or wordpress.com. If you are starting a 

personal blog, create a profile for yourself. If you are starting a church blog, create a 

profile for the church.  

3. Decide if your blog will be open to everyone or a defined group that you invite.  
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4. Decide if you want to enable comments and if you want to moderate comments before 

they are posted.  

5. Add links from your blog to your church website and other appropriate websites and 

blogs relevant to your blog’s focus.  

6. Enable RSS — a family of Web feed formats — so people can subscribe easily to your 

blog.  

7. Create your first blog post. Remember to stay focused, keep it short and appeal to your 

target audience.  

8. Create a link to your blog on your church website.  

9. List your blog on other sites like Methoblog.com to gain exposure and readership.  

10. Decide how frequently you will post and stick to a schedule.  

Building a blogging ministry immediately increases your church’s exposure beyond its walls and 

extends a big welcome in cyberspace. Your congregation can easily expand its ministry 

throughout the week and keep people engaged every day of the week, not just on Sunday.   

 

ADDITIONAL RESOURCES 

Blogger.com 

Wordpress.com 

Methoblog.com

1 
The number of Internet users as of July 30, 2008, by Internet World Stats. 

2
Technorati, April 2007. 

 

 

  

http://www.bloggers.com/
http://www.wordpress.com/
http://www.methoblog.com/
http://www.methoblog.com/
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Bring on the fans! It’s getting hot on Facebook! 

Summary: Maybe you’ve heard all the rage about “social networking,” but you didn’t 

think it applied to your church. What if you took a different look at social networking –

Facebook, in particular – and how your church can reach new visitors, conduct online 

Bible studies, promote community, announce events and more? Join me as we skip 

down the yellow brick road of Facebook features. 

Much like websites, having a Fan page on Facebook requires time to maintain it and to 

be interactive. If you or another member of your church cannot devote a small amount 

of time each week to updating your Fan page, do not create one. A Fan page is another 

form of advertising for your church. The last thing you want your church to convey is 

that it’s static and unchanging. 

Once you’ve decided to be a fan of the wonderful world of Facebook, here’s how to start. First 

go to www.facebook.com and create an account. Next go to Applications, select Groups, select 

Create a New Group (designate your page as a Fan Page) and follow the prompts. 

Now that you have your Group page, explore the features and how your church can use them. 

 

1. News postings 

This is an excellent tool for posting information church members need to know – changes in 

worship time or location, updates from a mission trip or information about an upcoming 

cantata. 

 

2. Event invitations 

With this feature, you can create an event, list pertinent information and even allow users to 

RSVP! It is a great tool to get an approximate headcount for a new Bible study, whitewater-

rafting trip or men’s special breakfast. 

 

3. Videos  

Embed YouTube videos of speakers or music videos of Christian artists. You also can link to 

videos on your church website to give them greater exposure. 

 

4. Polls 

Instead of having to get everyone interested in going bowling after church together to choose a 

time, you can create a poll on your Fan page and let users vote on the time. You could also 

create a poll listing topics from the Bible and let users choose what they want to study. 

 

5. Photos  

http://www.facebook.com/
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Show off your members. Tell — in pictures — how your church makes a difference in your 

community and the world. Share pictures from a mission trip, vacation Bible school, 

confirmation class and the handbell choir. Please remember that before posting pictures of 

children and youth (all minors) online, you must have signed parental consent. 

 

6. Discussion boards 

These are the optimal place to begin an online Bible study. Engage church members who 

cannot attend evening Bible studies by having one online where they can interact at a time 

convenient for them. This is also a great way to increase interaction by shyer members. 

 

Enhance your Fan page by linking to your church’s public Google calendar as well as to sermons 

via podcasts on your church website or iTunes. 

 

Here are some helpful suggestions for your Group page:  

 

1. Assign admin rights to others!  

The person who sets up the Fan automatically becomes the administrator. You may give other 

users admin rights. This means less work and pressure on one person. Each person can devote a 

little time each week to Fan page maintenance. 

 

2. Include reciprocal links.  

Remember to link your Fan page back to your church website and vice versa. This means twice 

the exposure of your church! 

 

3. Be timely.  

The rule of thumb for responding to online questions or requests is to reply within 24 hours. 

Again, assigning admin rights to several people ensures you can do this. 

 

4. Advertise!  

Announce the creation of your Fan page with Facebook in the church bulletin, newsletter and 

other communications media. Ask members to join your Fan page. This both increases 

membership and means your page will show up on their news feed where others will see. It can 

become a viral marketing tool. 

 

I know this is a lot of information. However, I assure you it’s painless and easily doable. 

Remember, having a Fan page on Facebook is another avenue for marketing your church and its 

mission. Use it as a resource for ministry. Use it to gain awareness and to reach out. Most of all, 

just use it. 

http://www.itunes.com/
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Twitter asks, ‘What are you doing? Should your church answer?’ 

Summary: My 2001 dictionary defines “twitter” as “to utter successive chirping noises, 

to talk in a chattering fashion and to tremble with agitation.” How times have changed! 

Today,” Twitter” is a proper name, a noun, a verb and relatively new technology. 

Twitter, a form of instant micro-blogging, can open new communication avenues for 

your church. Formed two years ago, Twitter revolutionized the instant communication 

world.  

In 2008, more than 6 million adult U.S. users tapped into Twitter at least monthly. By 2010, 

more than 18 million adults are expected to tweet monthly, according to e-Marketing. 

However, sheer numbers do not mean your church should get into the Twitter game. Like any 

communications tool, Twitter requires a well-thought, well-executed strategy.  

Identify followers.  

The first step to a Twitter plan is to see if anyone in your congregation uses it. Ask around at 

worship or another church activity, send a quick e-mail survey or pose the question in your 

church bulletin. If no one in your congregation uses Twitter, you probably don’t need to go any 

further. If a few members say "yes," or you want to target the younger Twitter audience, then 

explore the possibilities. 

Have a purpose.  

People who consider Twitter useless usually mention following Twitterers who post every 

mundane detail of their lives. Who cares if someone had cornflakes for breakfast? Twitter can 

be so much more, offering substantive postings if planned and executed well. Use Twitter to 

create a dialogue. Engage your followers. 

See what the congregation thinks.  

In some U.S. churches, pastors use Twitter during worship to add visual interest and 

interactivity. Two Michigan clergy encouraged their congregation to tweet during services. 

Worshippers saw their tweets projected on screens behind the minister. The church expanded 

its technology server’s bandwidth to accommodate the in-service tweets. Read this Time article 

for more details. 

Using Twitter during worship should be done when appropriate to the congregation. Most 

Twitter users fall between the ages of 20 and 40. Pastors also must consider how to maintain 

the spiritual, reflective nature of services. In one church, the pastor saves questions posted on 

Twitter and responds later in the week. In another church, the pastor asks a question of the 

congregation and responds during the sermon. Either way can work. The important part is not 

just to ask but to respond and to share as well. 

http://www.time.com/time/business/article/0,8599,1895463,00.html
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Be creative.  

A New York City church expanded the audience for its passion play via Twitter. Each character 

assumed a Twitter identity and tweeted his or her “part” between noon and 3 p.m. on Good 

Friday. The church advertised the site, allowing people who could not attend services to 

participate. Media also covered the Twitter Passion Play, such as this CNET article.  

Give thanks.  

Oklahoma United Methodists’ OK Circle of Care provides residential and foster care services to 

at-risk youth. Its Twitter account manager thanks each person who signs up to follow the 

organization. Circle of Care also uses the site to post links to its newsletter as well as its annual 

report. 

Connect to other social media.  

First United Methodist Church in Orange, Texas, like many other congregations, uses its Twitter 

page to promote coming events. It also uses it to publicize when the church’s photo albums 

have been updated on Facebook. Many social media sites, such as Facebook, allow users to 

publicize new entries on Twitter with minimal effort. 

Use it for everything.  

The West Virgnia United Methodist Conference maximizes Twitter. By providing frequent, 

relevant and interesting content, it has built a growing audience of followers. Recent tweets 

included a plea for counselors for a  workshop, a link to the United Methodist Communications’ 

Church Marketing Plan, an article about microcredit, local church activities, rules of social 

media policy and a request for help in publicizing the importance of social media. 

In Marion, N.C., Providence United Methodist Church talks on Twitter about its coming events, 

writes about its mission work and summarizes events by announcing, for example, how much 

money it raised for a local pregnancy center and thanking participants. 

Others tweet about you.  

Don’t forget your congregation’s tweeters. They can talk about your church, too. Steve Burton 

of Owensboro, Ky., chats about many things on his Twitter page, but each week he asks 

followers to “Come worship with Settle Memorial United Methodist Church . . . on Ustream 

TV.” Followers can click on the link and watch a digital recording of the celebration.  

Do you need more details on the technical side of Twitter? Visit http://tweeternet.com/. 

Follow United Methodist Communications: http://twitter.com/umcommunication| 

Read the Interpreter magazine article: The New Worship Question: To Tweet or Not To Tweet 

 

 

http://twitter.com/twspassionplay
http://news.cnet.com/8301-13577_3-10217075-36.html
http://twitter.com/OKCircleofCare
http://twitter.com/fumcorange
http://twitter.com/fumcorange
http://twitter.com/wvumc
http://www.twitter.com/sburton
http://www.ustream.tv/channel/shout-at-settle
http://tweeternet.com/
http://twitter.com/umcommunication
http://interpretermagazine.org/interior.asp?ptid=43&mid=13871
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Is your blog bearing fruit? 

Summary: OK, so you have started blogging for your church. Now what? What results 

do you want? Are you getting those results? How should you measure your blog’s 

success? 

What were your unique objectives when you started your blog? To communicate more 

intimately with members? To attract visitors? Did you set weekly or monthly goals for 

how many visitors you wanted to attract? Did you determine what you wanted visitors 

to do after reading the blog? 

Many bloggers consider their efforts unsuccessful if no one posts comments. Certainly, 

comments offer blog readers a way to engage with you, and interaction could be one of your 

goals. However, comments are neither the only nor the best measure of how well a blog is 

doing. Receiving few or no comments doesn’t mean people aren’t reading or that you haven’t 

“spoken” to them in some way. 

For most blogs, a greater measure of success is the number of readers. Are the numbers 

steadily increasing as you build a following? Free and easy-to-use tools, such as Google 

Analytics, will show how many visitors — both “unique” and “frequent” — come to your blog 

on a daily, weekly, monthly, quarterly or yearly basis. Google Analytics provides all kinds of 

information, including but not limited to, data on where your traffic is coming from, where your 

visitors go after reading your page, and what keywords (search terms) they used to arrive at 

your blog. Evaluate what you want to know; then review trends. Is readership up each quarter? 

What entries or topics draw the most interest? 

If one of your blog goals is to attract a broad range of readers through search engines, strive to 

use appropriate keywords when you write. In techie terms, this is “search-engine-optimization 

(SEO) writing.” For example, if your blog talks about your ministries, one of which is a food 

pantry, think about what potential search engine users will type. They are more likely to type 

“food donations” and “your community name” than “church ministries” and “food.” Therefore, 

it would be more helpful to write about what the ministry does and where it does it than to use 

the word “ministry” repeatedly. 

If you think like search-engine users and include their words in your blog, eventually you will 

move up in the search-engine rankings. Free tools such as Rank Tracker will show how you are 

progressing up the Google page ranks. 

One likely goal for your blog is to build a relationship with your visitors. Offer the opportunity to 

opt-in to receive your e-mail newsletter. This gives you another chance to engage with the 

visitor and to measure your blog’s success in terms of how many visitors want to hear more 

http://www.umcom.org/site/apps/nlnet/content3.aspx?c=mrLZJ9PFKmG&b=3750123&ct=5878375&notoc=1
http://www.google.com/analytics/
http://www.google.com/analytics/
http://www.ranktracker.org/
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from you. You can set “opt-in plugs” so your church office can measure how many e-newsletter 

subscriptions come directly from your blog. 

Send blog traffic to your website. Evaluate how well you connect to your website in your blog. 

See what traffic comes to your website from the blog. 

Consider connections. When your blog provides helpful information and links to additional 

resources, you are ministering in a powerful way. Keep track of how many links you include. 

Identify how many other blogs, websites and e-newsletters list your blog as a resource. The 

more “referrals” to your blog come from outside sources, the more credible and valuable your 

blog becomes. Use Technorati to measure your place in the blogosphere. 

Measure how many people “subscribe” to your blog’s RSS feeds. Those people are especially 

valued readers because they have given you permission to push content to them. 

Finally, recognize the value you cannot quantify. Do members feel more connected and 

updated because of your blog? Do they seem more comfortable talking about your church to 

potential members? A key goal of your church’s blog may be to foster member evangelists. 

Want to learn more? Avinash Kaushik’s Occam’s Razor blog contains a great entry about 

measuring a blog’s success. You can read it here. 

RELATED ARTICLES 

Building a blogging ministry 

Flip camera: an ideal tool for ministry 

Attract young adults via podcast 

Power up worship visuals 

 

 

 

 

 

 

 

http://technorati.com/
http://www.kaushik.net/avinash/2007/11/blog-metrics-six-recommendations-for-measuring-your-success.html
http://www.umcom.org/site/apps/nlnet/content3.aspx?c=mrLZJ9PFKmG&b=3750123&ct=5878375&notoc=1
http://www.umcom.org/site/apps/nlnet/content2.aspx?c=mrLZJ9PFKmG&b=5305267&content_id=%7bEFA18DE3-B382-41DB-BBF2-FB2D5D7E7570%7d&notoc=1
http://www.umcom.org/site/apps/nlnet/content3.aspx?c=mrLZJ9PFKmG&b=3587611&content_id=%7b643F3861-A78A-4B4B-964F-5861D351B563%7d&notoc=1
http://www.umcom.org/site/apps/nlnet/content2.aspx?c=mrLZJ9PFKmG&b=5218993&content_id=%7bDF8BCF7D-7C3D-4502-AC1E-593BAFB2E099%7d&notoc=1
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MyCom  

Your source for communication tips and tools 

Make better decisions using the right information! 

The articles in this e-book are from MyCom, United Methodist Communications' monthly  

e-newsletter.  MyCom brings you practical advice on church communications, using new 

technology, giving and worship. Designed for pastors, church leaders and staff, MyCom  

delivers articles relevant to your job roles and interests. 

Read the current issue online and sign up if you dig. 

 

 

http://www.umcom.org/site/lookup.asp?c=mrLZJ9PFKmG&b=3672535
http://www.umcom.org/site/c.mrLZJ9PFKmG/b.4672471/k.FBB4/United_Methodist_Communications_Subscriber_Form/apps/ka/ct/contactcustom.asp

